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Daily  News  Photographers  Win  5  Awards ! 


The  Inland  Daily  Press  As¬ 
sociation,  on  Oct.  15,  pre¬ 
sented  five  of  its  annual 
news  picture  awards  to  three 
Chicago  Daily  News  photo¬ 
graphers.  William  DeLuga's 
picture,  “Dreams  of  Glory” 
( above  left),  earned  three 
prizes — hest  of  show,  hest 
for  a  full-time  photographer 
on  a  newspaper  of  more 


than  50,000  circulation,  and 
hest  feature  picture.  The 
hackstage  picture  caught  a 
little  girl  memher  of  a  bal¬ 
let  cast  wi.stfully  imitating 
the  star,  Diana  Adams. 

Bu»l  Daley’s  picture,  “Not 
So  Prim  a  Donna”  (above 
right  ),  won  secon«l  prize. 
Th«;  photo  snared  Madam 
(Dallas,  the  opera  star,  his¬ 


sing  at  a  process  server  who 
had  just  handed  her  a  suni- 


Edward  De  Luga's  picture 
“Wow!  What  a  Needle!” 
(right  below),  won  third 
prize  in  the  feature  class. 
The  picture  was  taken  on 
Chicago’s  West  Side  during 
an  anti  -  polio  vaccination 
drive  last  summer. 


CHICAGO  DAILY  NEWS 


Chicago’s  INDEPENDENT  Newspaper 


THE  DALLAS  TIMES  HERALD  (TEXAS) 

NO\N  INSTALUN6  THIS  5  WIT  SCOU  PRBS.  IT  IS  [QUIPPED  WITH 
THE  lAHST  IMPROVa  SCOU  128  PACE  3  TO  2  RATIO  (FOLDED 
EDGE  FORWARD)  FOLDER  AHD  UPPER  FORMERS. 


COLOR  PRINTING 


p'  OR  either  spot  color  or  4  colors,  this 
Press  has  two  double  reverse  drives 
and  three  single  reverse  drives,  six  built- 
in  full  width  divided  Color  Fountains 
and  three  color  plate  cylinders.  Each 
unit  is  driven  by  two  upright  shafts.  By 
a  single  throw  of  a  lever,  one  half  of 
the  unit  may  be  rendered  non-operative 
or  reversed  and  all  gears  remain  in  per¬ 


fect  mesh.  Color  adjustment  on  all  units 
is  waist  high  without  any  electrical  ap¬ 
paratus.  There  are  many  new  and  tested 
features  on  the  press  which  cannot  be 
mentioned  in  this  limited  space. 

The  Dallas  Times  Herald  invites  you 
to  inspect  this  equipment  which  they  ex¬ 
pect  to  have  in  operation  about  Decem¬ 
ber  1st. 


WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 
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That’s  for  the  first  nine  months  of  1956 — exactly  529,604,000  more 
than  for  all  of  last  year,  itself  a  record  breaker!  Hand  in  hand  with  this 
unprecedented  growth  have,  been  136  plant  expansions  and  28  thriving 
new  industries. 

Such  progress  obviously  makes  Baltimore  an  increasingly  flourishing 
consumer  market — and  underlines  the  value  and  importance  to  you  of  the 
Sunpapers.  For  each  of  the  past  40  months,  our  daily  and  Sunday  circu¬ 
lation  figures  have  gone  up — and  up — and  up.  Our  advertising  leadership 
has  kept  pace.  We  invite  you  to  grow  with  Baltimore  and  the  Sunpapers. 


Combined  daily  circulation  401,805  .  .  .  Sunday  322,240 

National  Raprasentativaa:  Crasmor  &  Woodward,  Inc.,  New  York,  San 
Francisco  and  Loe  Angelos;  Scolaro,  Meeker  &  Scott,  Chicago  and  Detroit 
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Sherman  Montrose; 
Helped  to  Win  War 


In  the  Los  Angeles 
afternoon  newspaper  field 
the  Mirror-News  is 

FIRST 

in  home- delivered  circulation 

FIRST 

in  total  advertising 

AiKrror-News 


Virgil  Pinkley,  Editor  ond  Publisher  —  Represented  notionolly 
by  O'Moro  &  Ormsbee,  lr»c..  New  York,  Chicago.  Detroit,  Son  Fronciuo 


Ky  Bill  Burkhardt 

San  Francisco  News  Staff  Writer 


Sherman  Montrose,  one  of 
the  most  colorful  newspaper¬ 
men  of  the  20th  Century  was 
found  dead  i  n 
’  a  Los  Anf^eles 

,  hotel.  (E&P, 

W  jfll  ^  * 

I  Md  R  o  u  K  h  and 

■  jflH  ruffged  M  o  n  t- 
.  rose  was  Pacific 

division  m  a  n- 
ager  San 

H  jflHI  Francisco  for 

N  E  A  S  ervi  c  e 
Montrose  Inc. 

Ironically,  Montrose  spent  his 
last  hours  in  the  city  he  fre- 
(|uently  said  he  “had  no  use 
for.”  He  was  a  San  Franciscan 
to  the  core,  and  wasted  no 

time  telling  all  concerned  about 

it,  even  Southern  California 
newspaper  clients. 

War  Corre.spondent 
Known  as  a  newspaperman’s 
newspaperman,  “Monty”  was 
also  beloved  by  thousands  of 
young  American  troops  during 
World  War  II,  which  he  cov¬ 
ered  as  a  combat  correspondent 
and  photographer. 

Old  enough  to  be  the  father 
of  many  of  the  fighting  men 
(he  was  51  at  the  time  of  his 
death),  Montrose  not  only 
covered  the  war,  but  fought  it, 
too. 

While  commanding  officers 
looked  the  other  way,  Monty 
waded  ashore  with  combat 
troops,  a  .45  automatic  in  his 
big  right  fist  and  a  camera  in 
his  left. 

Won  Gratitude 

He  might  have  violated  some 
international  law  about  news¬ 
papermen  not  carrying  arms, 
but  he  also  earned  the  grati¬ 
tude  of  the  armed  forces. 

In  a  special  citation  from 
the  Secretary  of  War,  Monty 
was  credited  with  turning  the 
tide  during  the  first  landing  of 
green  .4merican  troops  at  Attu 
early  in  the  war. 

With  the  first  waves  of 


youngsters,  Monty  hit  >; 
beach.  A  phosphorus  shell  e  l 
ploded  nearby  and  the  ine 
perienced  soldiers  .stoppt 
thinking  it  was  a  gas  attac. 
They  turned  to  go  back  to  the 
ships. 

Monty,  in  his  booming  vnii- 
yelled  at  the  retieating  Arne: 
cans:  “Come  on  back  you  - 

- -s!  That’s  not  g:, 

Keep  on  going.” 

The  troops  turned  and  bega 
mopping  up  the  stubl)orn  Ja 


That  was  just  the  first  par  t 
of  the  war.  Monty  took  hi.* 
typewriter  and  automatic  t 
the  Pacific.  (The  Marines  Iovk 
him  on  Guadalcanal  and  it  i 
all  they  could  do  to  keep  hin 
(Continued  on  pof/e  78) 


The  employes  was  lower  th»: 
the  raise  said  the  boost  giver 
County  Home  for  Courthous 
workers.  —  fJast  Pulestn> 
(Ohio)  I  tail  1/  Leader. 

Just  as  the  farmer  reaps  hL< 
harvest  in  the  Fall  so  does  mac 
reap  according  to  the  manner 
he  has  sewn.  —  Hinghair 
(Mass.)  Journal. 

The  assertion  that  V'ice  Pre>i- 
dent  Nixon  could  carry  the 
stare  if  anything  happened  to 
Eisenhower  is  greeted  with 
hoots  by  the  Democrats.  - 
Wilmington  (N.C.)  News. 

• 

Louisiana  today  segregated  j 
all  spots.  —  Winnip^’g  (Man.) 
Tribune. 

• 

Mr.  Blank  came  to  this  city 
in  May  to  present  his  step¬ 
father  with  a  life  membership 
ant  ceitificate  from  the  Philip¬ 
pine  Islands.  —  Bath  (Me.) 
Dailg  Times. 


Vol.  89,  No.  45.  Novcmbtr  3,  1956.  Editor  &  Publisher,  the  Fourth  Estate  » 
publish^  ev€i*y  Saturday  with  an  additional  issue — The  International  Year  Book 
Number  in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Editorial  and  busi¬ 
ness  oflfices  at  Suite  1700,  1476  Broadway,  New  York  36,  N,  Y.  I  Printed 
Scott  Printing;  Co.,  Jersey  City,  N.  J.)  S^ond  class  mail  privileges  authoriiw 
at  New  York,  N.  Y.  under  the  act  of  March  3,  1879,  with  Titles  Patented  an® 
Registered  and  Contents  Copyrighted  1956  by  the  Editor  &  Publi-'hor  Co..  In*- 
.\nnunl  subscription  f6.50  in  United  States  and  |)ossessions,  ami  in  Canada. 
All  other  countries  $10.00. 
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So.  69  in  a  series  of  friendly  talks  — 


These  Men  Know  Value 
Of  Movie  News! 


We  read  two  stories  the  other  day  that  we  think  should  interest  newspaper 
editors. 

One  dealt  with  a  talk  given  by  Cecil  Harmsworth  King,  publisher  of  the  Lon¬ 
don  Mirror  group  of  newspapers,  which  have  a  weekly  circulation  of  42,000,000. 
Mr.  King  said  wide  coverage  of  movie  news  was  one  of  the  chief  reasons  for  this 
enormous  circulation. 

“As  long  as  20  years  ago,”  he  said,  “the  Mirror  recognized  that  motion  pic¬ 
tures  are  one  of  the  great  important  elements  in  the  average  man’s  day-to-day 
life,  so  we  feel  it  is  an  important  part  of  our  editorial  policy  to  have  the  most  com¬ 
plete  and  greatest  motion  picture  coverage  of  all  British  newspapers.” 

The  other  story  was  printed  right  here  in  our  favorite  publication.  Editor  & 
Publisher,  in  the  issue  of  October  20.  It  was  an  interview  with  Oscar  A.  Doob, 
a  former  newspaper  man,  who  recently  retired  after  serving  25  years  as  public¬ 
ity  and  advertising  director  of  Loew’s  theatre  circuit. 

Urging  newspaper  editors  to  take  a  new  look  at  their  movie  pages,  Mr.  Doob 
said  that,  while  there  are  many  “fine,  interesting  movie  pages,”  many  newspapers 
have  never  realized  the  full  potentiality  of  reader-interest  in  news  of  film  per¬ 
sonalities  and  productions,  nor  have  they  developed  the  full  potential  in  paid 
advertising  from  this  classification. 

From  long  experience  both  of  these  men  know  newspapers,  motion  pictures 
and  public  interests.  What  they  say  is  well  worth  paying  attention  to,  we  think. 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 
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HOW  TO  SAVE  MONEY 
ON  DROSS  LOSSES 


First;  minimize  dross  by  using  type  metals  free  of 
dross-producing  oxides.  Those  are  Federated  Casto- 
matic*  Type  Metals,  made  by  a  patented  process. 

Second;  use  fluxes  judiciously  so  that  the  very  mini¬ 
mum  of  good  metal  —  it’s  always  tin  that  suffers 
most  —  goes  off  in  dross. 

Third;  trade  your  dross  in,  pound  for  pound  at  a 
modest  cost,  for  Federated  Mor-Tin*  metals.  Mor-Tin 
restores  your  metal  to  the  correct  lead-tin-antimony 
balance  and  sustains  your  casting  quality. 

We  shall,  on  request,  send  printed  matter  on  any 
or  all  of  the  foregoing  subjects.  We  have  also  an 
interesting  booklet,  "How  to  Save  Money  on  Type 
Metals".  And  there’s  always  a  Federated  Service 
Man  not  far  from  you  who’ll  be  glad  to  discuss  your 
type  metal  problems. 


DIVISION  OF  AMERICAN  SMELTING  AND  REFINING  COMPANY 
120  BROADWAY,  NEW  YORK  5,  N.  Y. 

In  Canada;  Fadaratad  Matalt  Canada,  Ud.,  Toronta  and  Maniraal 


MiMiMm,  AModtt,  Bakkills,  Br.it.  Bronrt,  Dit  Castiif  Vitais,  Ltad.  Lead  ProdHClf.  MafrtttitiM,  Solddri.  Tyd*  Rtlin.  Iitc  Dvil 


J^au  a^rwin  A  s^olumn 


Letter S’tO’Ed  Are  NEWS 

A  reader  earnestly  inquired  of  the  Washington  Daily  Seus 
why  it  publishes  letters-to-the-editor  inasmuch  as  the  public 
forum  column  “doesn’t  necessarily  represent  a  cross-section  of 
public  opinion  and  some  writers  are  bigoted  and  narrow¬ 
minded.”  He  wanted  to  know  how  letters  are  selected  for  pub¬ 
lication. 

The  editor’s  note  explained: 

“Maybe  it  isn’t  as  obvious  as  we  thought,  but  letters  to  the  editor  an 
news.  All  kinds  and  conditions  of  men — and  women- -write  them  and  tt 
least  at  the  moment  of  writing  feel  strongly  enough  to  take  pen  in  hand, 
although  we  prefer  them  typewritten.  The  writers,  not  to  coin  a  conpk 
of  phrases,  are  the  salt  of  the  earth  and  the  letters  are  the  spice  of  Idt. 
They  don’t  always  represent  a  cross-section,  hut  they  supply  clues  to 
what  is  going  on  in  the  minds  of  every  strata  of  the  community,  and  is 
people’s  emotions,  too.  We  select  them  precisely  on  that  basis — as  news* 

Editor  Turns  Street  Salesman 

Editor  David  H.  Beetle,  Albany  (N.  Y.)  Knickerbocker  News,  sold  100 
extras  on  a  street  comer  for  the  Kiwanis  Kids  Day  Fund. 

“It  is  probably  a  good  idea  for  an  editor  to  get  out  and  sell  papers,” 
he  wrote.  “He  tries  to  get  out  a  paper  that  people  want  to  read  but  if  ht 
had  to  sell  it  himself  he’d  try  even  harder.  He’d  begin  developing  eveir 
other  new  idea  instead  of  every  sixth  or  seventh.” 

Congressman  Leo  O’Brien  came  by  as  the  editor  was  shouting  his 
wares  and  remarked:  “I  knew  you  had  some  kind  of  a  job  at  the  paper 
but  I  didn’t  know  just  what.”  Next  day,  as  he  neared  the  News  oicr, 
Mr.  Beetle  had  an  acquaintance  to  greet  him  with:  “A  newspaperbor 
yesterday  and  an  editor  today;  you  certainly  came  up  fast.” 

Book  Ends 

Marian  Murray,  formerly  literary  editor,  Hartford  Times,  now  asso¬ 
ciated  with  Ringling  Museums,  Sarasota,  Fla.,  is  author  of  “Circus!  From 
Rome  to  Ringling”  ( Appleton-Century-Crofts)  .  .  .  Frank  Herbert,  ex- 
Salem  (Ore.)  Statesman  and  Portland  (Ore.)  Journal,  is  author  of  a 
novel,  “Dragon  In  The  Sea”  (Doubleday  Co.)  .  .  .  Morgan  Beatty,  ex- 
Associated  Press,  is  author  of  “Your  Nation’s  Capital,”  which  will  be 
published  Nov.  20  (Farrar,  Straus  and  Cudahy).  And  the  same  puhlishert, 
in  March,  will  bring  out  “The  Story  of  Mary  Liu”  by  Edward  Hunter, 
who  for  more  than  30  years  was  a  reporter  in  the  Far  East. 

ISeu'sdom  Notes 

Texas  has  three  full-fledged  women  oil  editors:  Miss  Nancy  Heard, 
San  Antonio  Express  and  News;  Miss  Sue  Hetherington,  Beaumont 
Journal;  Mrs.  Bernice  Webb,  San  Angelo  Standard-Times  .  .  .  The  New 
York  State  Historical  Association  award  for  the  best  series  of  articles 
featuring  local  history  went  to  H.  Paul  Draheim,  veteran  member  of  tbe 
staffs  of  the  Utica  Press  and  Utica  Observer-Dispatch  .  .  .  The  Rer. 
Walter  Allen  (Cal.)  Dealey  Jr.  is  organizing  a  new  Presbyterian  Church 
in  Dallas  this  Fall.  He’s  the  son  of  the  late  vicepresident  and  general 
manager  of  the  Dallas  Morning  News,  grandson  of  the  late  publisher  cf 
the  paper,  George  B.  Dealey,  and  a  nephew  of  the  present  publisher,  Ted 
Dealey.  He  was  a  News  executive  himself  until  Jan.  1,  lO.'il,  when  he 
left  to  study  for  the  ministry  .  .  .  And  Kenneth  Ritchel,  display  adw- 
tising  salesman.  Dallas  News,  has  been  hailed  as  this  year’s  outstandin* 
member  of  the  Oak  Cliff  Lions  Club  .  .  .  H.  G.  (Buzz)  Schaller,  Turlock. 
Calif.,  newspaperman,  races  motorcycles  against  time  as  a  hobby. 

— Clipped  from  Walter  Trohan's  “W’ashington  Scrapbook” 
column  in  the  Chicago  Tribune:  “At  the  convention  of  the 
National  Advertising  Executives’  Association  in  Victoria,  British 
Columbia,  Charles  A.  Guy,  publisher  of  the  Lubbock  (Texas) 
Journal,  stood  up  and  said:  ‘I  am  sure  enjoying  myself  up  here; 
first  time  I’ve  ever  been  in  this  part  of  Texas.’  ’’ 

-By  serving  as  the  drama  columnist  for  the  RaUigh 
(N.  C.)  News  and  Observer,  Ainslee  Pryor  unconsciously  was 
preparing  himself  for  his  current  role  as  reporter  Joel  Smith, 
chronicler  of  the  amazing  deeds  of  Wally  Cox  in  NBC-TV’s  new 
series,  “The  Adventures  of  Hiram  Holliday.”  Mr.  Pryor  easily 
slipped  into  the  characterization  and  didn’t  have  to  “act  at 
being  a  reporter — he’s  been  one. 
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TV  Can’t  Do  Job  Alone 


'X’ELEVISION  was  going  to  cam’  the  campaign  to  the  people.  It 

was  going  to  eliminate  the  necessity  for  personal  appearances. 
Hut  it  hasn’t  worked  out  that  wav. 

Late  last  Spring,  even  before  the  nominations,  it  was  reported 
that  President  Eisenhower’s  campaign  would  be  confined  to  ‘five  or 
six  major  television  appearances.”  The  Democratic  Party  loudly 
lamented  their  shrunken  finances  which  could  not  buv  the  same 
amount  of  'TV  time  as  the  Republican’s  sizeable  war  chest.  Hut  what 
has  happened? 

Although  expenditures  for  television  by  both  parties  have  been 
enormous,  the  bigwigs  realized  that  the  magic  lantern  isn’t  a  magic 
wand  for  campaigning  politicians.  It  doesn’t  necessarily  deliver  the 
mass  audience  exactly  when  you  want  it.  In  fact,  there  are  large 
politically-strategic  areas  where  TV’  coverage  is  pitifully  inadecpiate. 
•And  the  disappointing  TV  audiences  for  the  nominating  conventions 
indicated  that  TV’s  attraction  for  most  people  is  entertainment  and 
not  political  oratorx'. 

The  nominees  of  both  parties  have  taken  themselves  before  the 
people  in  person  more  than  they  had  originally  planned.  And  the 
.American  people  have  received  their  news  of  the  campaign  largely 
through  the  pages  of  their  newspapers,  as  they  always  have  and 
alwa\s  will. 


Do  We  Believe  In  It? 


"■!¥  ERHERT  HRUCKER  has  a.sked  the  question:  “Mow  much  do 
the  editors  of  America  believe  in  freedom  of  information.”  Mr. 
Hrucker  is  editor  of  the  Hartford  Courant  and  chairman  of  the  freedom 
of  information  committee  of  the  American  Society  of  Newspaper 
Editors. 

He  was  chagrined  and  disappointed  as  Editor  &  Publisher  was 
at  the  veil  of  silence  which  fell  over  the  scene  last  August  after  the 
President  expressed  his  “full  concurrence”  with  the  State  Department 
in  banning  U.S.  reporters  from  Red  China.  Before  that,  stalwarts 
among  the  editors  were  leaping  into  the  fray  and  expressing  disa¬ 
greement  with  the  State  Department’s  reasoning  and  action,  .after¬ 
ward,  C’omplete  silence. 

E&P  said,  and  still  believes,  “if  the  principle  involved  was  worth 
arguing  before  it  is  still  worth  fighting  for  regardless  of  the  Presi¬ 
dent’s  position.” 

The  struggle  for  freedom  of  information  is  a  full-time  job  and 
one  that  involves  “the  whole  wide  world  of  facts,  ideas  and  feelings,” 
as  Mr.  Hrucker  has  said,  and  not  just  what  goes  on  within  our  own 
borders.  American  editors  never  have  been  loathe  before  to  combat 
press  censorship,  suppression  or  restrictions  on  freedom  of  informa¬ 
tion  wherever  they  occurred. 


Appeal  Is  Necessary 


WE  HOPE  that  the  Pennsylvania  Newspaper  Publishers  Associa¬ 
tion  annpiib  tlip  vprdirt  of  that  statp’c  Siinrptnp  Oniirt  wliirli 


**  tion  appeals  the  verdict  of  that  state’s  Supreme  Court  which 
recently  upheld  the  conviction  of  seven  newspapermen  for  taking 
pictures  of  a  murderer  in  the  corridor  of  a  public  courthouse. 

The  decision  not  only  extends  a  judge’s  authority  from  his 
courtroom  to  the  corridors  outside,  which  normally  are  not  within 
his  jurisdiction,  but  it  declares  also  that  the  prisoner’s  right  of 
privacy  had  been  violated.  This  is  the  first  time  we  ever  heard  that 
an  accused  murderer,  on  trial  for  his  life  and  about  to  be  sentenced, 
had  anv  right  of  privacy. 


Thote  thingg,  which  ye  have  both 
learned,  and  received,  and  heard,  M 
teen  in  me,  do:  and  the  God  of  peon 
thall  be  with  you.  — Philippiant.  IV;  9, 


Editor  &  Publisher 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
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National  Press  Bldg.  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mlo-Wos* 
Editor;  Harry  B.  Mullinlx,  Western  Advertis¬ 
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San  Francisco:  Campbell  Watson,  Pacific  Coes’ 
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Member  Asaoeiated  Buainesa  Publieationt.  < 
mo.  avermKe  net  paid  June  SO.  lOSe— 
20.147.  Average  renewal  for  7  jreare  77.64%. 


EDITOR  ac  PUBLISHER  for  November  3,  1956 


E&P  Index 

17-30 

78 

48 

.  6 

Journiliim  Education  . 

. .  72 

7 

32 

44-46 

74 

.  4 

. 

.  84 

)hop 

.  2 

70 

Reader^s  Guide 

THE  EL?XTI()N — Press  associations 
call  on  extra  manpower  to  tell  the  na¬ 
tion  who  wins.  Page  10. 

«  «  « 

CO.MPETITIOX  —  The  Chicago  Trih- 
une-American  combination  results  in 
some  moves  by  the  other  papers. 

Page  12. 

ti  p  ^ 

THEY’  LIKE  IT — Local  business  leader 
welcomes  newspaper  competition  in  Mid¬ 
dletown.  I’ase  1 1. 

«  «  ♦ 

•YDS  SWEET  .ADS  —  How  they  sell 
new  homes — $10,000,000  worth  in  one 
community.  Page  18. 

>■«  O  <« 

BOWING  Ol'T — Scheideler  and  Beck 
agency  takes  in  its  shingle — “economic 
necessity.”  Page  20. 

»  <■  * 

WHO  READS  WH.YT?— It  ’s  “maxi¬ 
mum  audience”  that  counts  most  in 
media  measurements.  Page  26. 

#  «  * 

NO  TELEPHONEI  —  W’hat  a  catas¬ 
trophe  in  a  newspaper  office  ...  so 
what  did  they  do?  Page  50. 

>!<  *  * 

FRIENDLY'  Bl'SINE.SS— How  a  daily- 
newspaper  helped  a  campus  paper  to 
scoop  it  on  the  biggest  story  of  the  year. 

Page  56. 

F.VKFL  —  Tom  Hanes  of  Norfolk 
watches  TV  and  gets  mad  at  this  Steve 
Wilson  fellow.  Page  58. 

*  «  * 

IKE  OR  STEVE?— The  roll  call  of 
newspapers  taking  editorial  sides  in  the 
election.  Page  61. 

«  ♦ 

S.O.B.  AG.MN  —  How  editors  treated 
the  Pearson  column  labelled  “false”  by 
the  White  House.  ’  Page  70. 

«  * 

C.YMF]R.\  angle — A  syndicate  pic¬ 
ture  editor  praises  the  results  of  .35 
mm.  cameras  to  the  .sky.  I’age  7 1. 

ft  *  * 

pi  EL  IN  CUB.Y — Read  all  about  the 
excitement  at  editors’  meeting.  Page  81. 


letters 


NO  PURISTS,  PLEASE 

To  THE  Editob:  .Anent  (icorge  C.  Whip¬ 
ple  Jr's  letter  (Oct.  20)  and  his  expressed 
admiration  for  Bondstead’s  stand  for  good 
English  (Oct.  6): 

Certainly  good  English  should  lie  ad¬ 
mired,  but  for  the  love  of  Keats,  and  so 
help  me,  please— in  the  nc-wspaper  field— 
deliver  us  from  purists! 

Why  all  the  uproar  o\-er  .\Ir.  Whipple’s 
use  of  “like”  as  a  conjunction?  .And  he 
(Whipple)  says  that  there’s  support  for 
such  as  “like”  for  “as  if.”  Sure,  why  not? 

I  know  a  few  purists  who  might  jump 
on  Brother  Whipple’s  parenthetical  use  of 
“I  think”  instead  of  “I  believe.” 

We  can’t  forgive  pure,  22-carat  usage  of 
bum  English,  but  the  purists  rip  and  snort 
like  a  bronc  with  a  burr  under  his  saddle 
at  the  slightest  teeny-weeny  use  of  some¬ 
thing  that’ll  offer  an  argument.  Like  as  if 
Grandma  Schmaltz  found  a  bottle  of  Peruna 
in  Grandpop’s  cupboard. 

There  are  t<H)  many  words  “acceptable” 
t<Klay  that  w-ere  deadly  poison  not  so  many 
years  back  for  this  persisting  pecking-away 
by  the  osersolicitous  few. 

Newspapers  are  read  by  folks  from  all 
walks  of  life  and  news  for  their  Ix-nefit 
shotdd  be  written  in  such  a  manner  as  to 
make  them  all  feel  at  home— a  tough  job 
indeed. 

In  conclusion:  In  my  some  40  years  of 
editorial  work  across  the  country,  I  never 
never  met  a  purist  who  “made  g(X)d”  on  a 
busy  copy  desk.  He  was  generally  known 
as  “Doc”  and  somehow  or  othi-r  didn’t  show 
lip  one  day  or  another  and  was  forgotten. 

Looks  like  I  might  have  batted  into  a 
double  play  here,  according  to  the  lights 
of  the  so-calli‘d  bright  lads. 

Take  a  cursory  scoot  through  your  own 
excellent  and  much-read  magazine.  See 
what  I  mean?  Plenty  of  chances  for  a 
purist  to  hop  in  and  raise  hell!  Take  any 
wire  varn  off  anv  of  the  Ix-st-known  serv- 
ices— see  what  I  mean?  Take  the  punch 
lines  from  any  of  the  widely  known  and 
most-read  BIG  advertisements  from  top¬ 
flight  agencies.  See  xsiiat  I  mean?  When 
something  is  written  fiKlay  it  is  written  for 
“all  the  folks— not  for  a  few  grumpy  hair- 
splitters  who  act  like  infants  in  the  throes 
of  a  temp<‘r  tantrum  at  the  first  split  of  an 
infinitive.  Some  of  them  won’t  admit  that 
now  this  is  acceptable. 

Voiir  man  Copjx;rud  is  a  whiz.  Thank 
giKKlness  he  ain’t  a  purist. 

In  my  humble  opinion,  a  purist  in  any 
field  of  endeavor  is  like  a  fanatic  in  all 
fields  of  endeavor.  They  see  it  their  way 
and  yon  can’t  change  ’em  even  with  a 
whack  over  their  ivory  dome's  with  a  pole 
axe. 

I  certainly  do  not  (and  I’m  certain  there 
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arc  plentv  like  me)  who  do  not  feel  that 
Brother  Whipple  should  be  aecusetl  of  “a 
steady  abasement  of  grammar”  because  he 
used  “like”  as  a  conjunction. 

Heaven  forbid!  What  are  we  coming  to? 

H.  R.  Goates 

New  Brighton,  Pa. 

UP  TO  DATE 

To  THE  Eimtoh:  Here,  I  Ix  lieve,  is  an 
off-beat  occurrence- filing-wise: 

Recently  I  accompanied  a  float  “safari” 
into  almost  inacc-essible  New  River  Canvon, 
in  the  wilds  of  southern  West  V^irginia.  Also 
in  the  group  were  out-of-state  outdextr 
writers  ( Bill  Burton,  Baltimore  Sun;  Mark 
Sullivan,  Time-Life;  etc.)  invited  by  the 
state  Conservation  Commission  to  publicize 
newly-opened  Bluestone  State  Park. 

My  mission  was  to  produce  a  ninning 
story  of  the  safari’s  water-lwme,  three-day 
journey  down-riser  into  Bluestone  Reser- 
xoir.  I  hatl  arranged  with  the  commission 
brass  for  “cwirier”  service  at  pre-selected 
points  along  the  river,  with  conservation 
[X'rsonnel  running  copy  over  jeep  trails  to 
the  nearest  C.  &  O.  Railway  point,  thence 
via  special  delivery  to  the  Gazette  offices 
in  Charleston. 

It  didn’t  work  out  that  way. 

The  first  series  of  heavy  rapids  swamped 
my  frail  boat  (a  newsman  isn’t  expected  to 
Ix'  a  white-water  man,  is  he?)  and 
drenched  tyjx'writi'r.  My  pore  portable  was 
runny,  and  copy  pajK-r  a  soggy,  pasty  mess. 

Gra.sping  at  an  alternative,  I  Ixirrowi-d  a 
guide’s  “walkie-talkie”  radio  in  mid-stream, 
called  three  miles  down-river  to  our  lead 
lx>at  which  contained  a  heavy,  battery- 
jxwered  sending  s«‘t.  In  minutes  my  con- 
lerlerate  downstream  had  raised  his  head- 
<|iiarters  in  Beckley,  48  miles  away.  I  slowly 
dic-tatc'd  from  a  soggy  note  pad  to  the  Con¬ 
servation  officer  downstream,  he  in  turn 
rep«'ated  my  words  verv  slowly  to  a  secre¬ 
tary  in  the  Beckley  liy.  She  quickly  tran- 
scrilx'd  from  shoiihand  my  storv  (well, 
most  of  it)  and  relayerl  it  over  the  com¬ 
mission’s  state  radio  network  to  Charleston. 
There  the  storv  was  typerl  and  rushed  to 
the  Gazette  in  less  than  an  hour  after  I  first 
began  dictating. 

The  transmission  passed  through  three 
si'ts  of  uncomprehending  ears,  and  arrivetl 
r<‘asonably  intact  three  hours  before  state 
edition  deadline.  This,  despite  weakening 
batteries  and  continiu'd  interferi'iice  from 
.Mexican  broadcasting  .stations! 

I’ll  swear  the  story  wa.sn’t  worth  all  the 
effort,  but  I  am  reasonably  proud  that  most 
of  it  got  into  type  w'ith  a  reasonable  res«'m- 
blance  to  my  original  story. 

Geoiu.e  Lawless 
Charleston  (  \V.  Va. )  Gazr'tte 
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Some  15  years  ago  a  family  of  imaginative  Viennese 
candy-makers  opened  the  first  Barton’s  Bonbonniere 
candy  shop  in  New  York  City. 

Seven  years  later,  Barton’s  spent  its  first  dollar  for 
newspaper  advertising,  a  small  ad  in  The  New  York 
Times  announcing  the  opening  of  its  13th  store. 

And  since  that  first  ad  appeared  in  The  New  York 
Times  in  1947,  The  Times  has  — year  after  year  — 
carried  the  bulk  of  Barton’s  advertising.  In  1955,  The 
Times  carried  twice  as  much  Barton’s  advertising  as 
all  other  New  York  newspapers  combined. 

“The  backbone  of  Barton’s  advertising  since  we  placed 
our  first  ad  has  been  The  New  York  Times,”  says 
Barton’s  President  Stephen  Klein.  “What  a  tremen¬ 
dous  influence  this  paper  has  been  in  building  our  pres¬ 
tige  reputation  in  the  Metropolitan  New  York  area. 


“And  at  the  .same  time,  the  large  circulation  of  The 
Times  outside  New  York  has  created  a  hand-picked 
quality  market  of  waiting  customers.” 

Barton’s  success  in  The  New  York  Times  means  simply 
this  for  you.  The  Times  delivers  to  its  advertisers  a 
uniquely  receptive  audience.  It’s  a  growing  audience 
of  hundreds  of  thousands  of  families  who  look  to  The 
New  York  Times  for  buying  information,  who  “shop” 

The  New  York  Times  as  they  do  no  other  medium. 

Because  readers  get  more  out  of  The  New  York  Times, 
advertisers  do  too.  See  for  yourself.  Try  it  yourself. 

Slje  Netii  fork  0imeo 

“All  the  News  That’s  Fit  to  Print” 

FOR  37  YEARS  FIRST  IN  ADVERTISINC  IN  THE  WORLD'S  FIRST  MARKET 
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$9  Package  Granted  to  Guild 
In  New  York  Gity  Settlement 

6  Papers  in  Accord  at  Deadline; 

New  Contracts  Run  for  Two  Years 

Fifteen  minutes  after  the  “no  contract-no  work”  dead¬ 
line  at  midnight,  Nov.  1,  six  of  New  York’s  seven  major 
newspapers  reached  contract  settlements  with  units  of  the 
Newspaper  Guild  of  New  York.  Contracts  had  been  under 
negotiation  since  August. 

New  contracts,  for  two  years  ending  Oct.  31,  1958, 
all  provide  for  a  wage  package  increase  averaging  $9  a 
week,  with  $5  effective  immediately  and  $4  the  second  year. 

Of  the  second  year’s  increase, 


up  to  $3  can  be  applied  to  wel 
fare  and  pension  benefits  on 
tho.se  papers  that  do  not  now 
have  pension  plans.  Details  of 
the  pension  plan  are  to  be 
worked  out  durinsr  the  year. 
The  Guild  numbers  about  5,000 
members  on  the  seven  dailies. 


when  the  News  settlement  was 
completed.  The  Federal  Media¬ 
tion  and  Conciliation  Service 
entered  the  situation  over  a 
week  ago  at  the  request  of  the 
publishers. 

Francis  H.  Brown,  regional 
director  of  the  mediation  seiw- 


5,000  miles,  the  allowance  was 
upped  to  11  cents.  There  was 
also  allowed  a  50-cent  increase 
on  the  daily  minimum  for  cars 
available  for  use. 

There  were  four  points  still 
to  be  settled  by  the  Post.  One 
involved  an  appendix  clause  to 
can,  \eu8  and  World-Telegram  the  contract,  relating  to  new 
was  increased  from  56  to  60  employes  who  work  under 
weeks.  Other  papers  have  an  specified  stipulations.  Another 
unlimited  system  of  severance  ^^^s  concerned  with  the  size  of 
pay,  allowing  two  weeks  for  the  grievance  committee.  Man- 
every  year  of  service.  The  Mir-  agement  wanted  the  size  lim- 
ror  calls  it  dismissal  pay,  since  jted  or  meetings  held  to  after 
it  is  only  given  on  dismissal,  working  hours,  since  as  now 
not  resignation.  written,  the  unit  as  a  whole 

The  W-T  &  S  contract  in-  may  constitute  itself  as  a  griev- 
cluded  what  the  paper  called  a  ance  committee,  causing  a  work 
“union  security  clause.”  The  stoppage 

Guild  de^nbed  it  as  “a  modi-  difference  involves 

night  differentials.  Management 
contends  it  now  pays  a  $3  night 


that  at  the  Times.’’ 

Guild  headquarters  also 
stated  that  job  classifications 
were  upgraded  on  most  papers. 

Car  allowances  were  increased 
to  a  minimum  of  8  cents  per 
mile  for  use  over  25.000  miles,  “'so  is  a  question  of  exemptions. 
For  casual  operation,  up  to  (Contimu’d  on  page  16) 


differential,  whereas  on  other 
evening  papers  the  differential 
is  $1  for  early  night,  and  |2  for 
the  lobster  shift.  To  be  .settled 


The  New  York  Poet  unit,  ac-  gratified  at  the 


cepting  the  wage  package,  de¬ 
clared  a  recess  to  iron  out  four 
differences  with  management  at 
a  special  session  called  for 
Thursday  night,  Nov,  1.  The 
paper  continued  publication. 

Up  from  $141.50 
In  the  old  contract,  minimum 
wages  averaged  $100  a  week 
with  top  scales  in  various 
classifications  going  from 
$50.50  for  office  boys  to  $141.50 
for  reporters,  photographers 
and  copy  editors.  The  settle¬ 
ment  was  described  as  a  9% 
hike.  The  guild,  at  the  outset, 
sought  a  20%  gain 


successful  outcome  of  the 
negotiations  in  view  of  the 
“tran.scendent  importance  o 
maintaining  an  uninterrupted 
flow  of  news,  especially  now  on 
the  eve  of  the  Presidential  elec¬ 
tion  and  in  the  light  of  the 
turbulent  world  situation.” 

The  precise  distribution  of 
wage  increases  is  to  be  deter¬ 
mined  by  further  conferences 
between  management  and  the 
guild.  It  will  be  some  time  be¬ 
fore  the  contracts  are  signed. 


Guild  on  Strike,  Drivers 
^  Stall  2-Mastliead  Pap  er 


Cij:vei-and 

the  three 
newspapers 


Publication  of 
Cleveland  daily 
was  halted  Thursday  afternoon 
(Nov.  1)  as  the  result  of  a 
picket  line  thrown  around  the 
Press  by  the  Guild  and  refusal 
of  the  drivers’  union  to  handle 
copies  of  a  combined  News- 
Press  evening  edition. 

Some  43,000  copies  of  the 
edition  bearing  the  logotypes 
of  both  the  News,  a  Forest 
City  Publishing  Co.  paper,  and 
the  Press,  a  Scripps-Howard 
paper,  were  left  on  the  loading 


.4t  first  the  pressmen  refused 
to  run  off  the  edition  but,  on 
in.struction  of  the  union’s  in¬ 
ternational  officers,  they  did 
so  under  protest.  Then  the 
drivers’  union  refuswl  to  load 
the  papers  onto  trucks. 

Sterling  E.  Graham,  presi¬ 
dent  of  Forest  City  Publishing 
Co.,  made  the  announcement 
that  production  was  being 
stopped  because  it  was  apparent 
that  no  distribution  could  be 
made.  That  was  the  situation  as^ 
E&P  went  to  press  Thursday. 

According  to  Mr.  Graham 
the  guild  had  rejected  a  wage 
increase  offer  that  was  greater 
than  the  one  accepted  in  New 
York  City  negotiations.  The 


Payroll  Data 

The  publishers  agreed  to  give 
an  additional  day’s  pay  or 
As  the  week  of  the  deadline  equivalent  time  off  for  contract 

neared,  the  New  York  Times  holidays.  They  ahso  agreed  to 

management  broached  a  settle-  furnish  the  Guild  with  payroll 

ment  at  4‘/4%  and  the  guild  information.  On  some  of  the 

promptly  rejected  it  but  pared  papers  this  will  consist  of  the 

down  its  own  proposal.  The  name,  sex,  address,  telephone 

publisher  offer  was  increased  to  number,  date  of  hiring,  job  The  guild  s  picket  line,  es- 

5H%  and  when  that,  too,  was  classification,  experience  rating  tablished  at  midnight  Wednes-  .  ,  .  ,  , 

declined,  arbitration  was  sug-  and  change  in  job  status  from  day,  had  prevented  the  Press  decision  of  the  local  group  to 
(rested.  The  guild  refused  and  time  to  time.  The  Times,  Her-  from  publishing.  The  Scripps-  strike  came  almost  simultane- 
there  was  a  stalemate,  during  aid  Tribune,  and  World-Tele-  Howard  publisher  reques^ 
which  preparations  were  made  gram  and  Sun  will  also  furnish  the  Forest  City  company,  which  New  York, 
for  a  strike  at  one  or  two  pa-  the  guild  with  salaries  of  all  publishes  the  News  and  the  The  Cleveland  publishers  harl 
pers.  employes  in  a  “codified  man-  morning  Plain  Dealer,  to  print  offered  a  raise  of  $6  in  the  first 

The  Times  finally  made  the  $9  ner.”  This  means  that  actual  a  combined  paper.  The  first  year  and  $4.50  in  the  second 
package  offer  but  it  required  names  and  salaries  will  not  be  such  edition  carried  the  two  year  for  top-bracket  employes 
several  hours  of  further  efforts  related.  logotypes  and  plans  had  been  now  receiving  $120  a  week, 

by  the  mediators  to  get  accord  Severance  pay  for  employes  made  to  insert  some  Press  In  1946  a  pressmen’s  strike 
all  around.  It  was  4:30  a.m.  of  the  Mirror,  Journal- Ameri-  features  in  later  editions.  here  la.«ted  32  days. 


strike  came  almost  simultane¬ 
ously  with  the  settlement  in 


editor  ac  PUBLISHER  for  November  3,  1956 


9- 


Press  Services  Plot  Quick 
Count  of  60,000,000,  Votes 


Tabulators  to  Compile  Returns  from 
150,000  Precincts,  3,000  Counties 


Work  of  perhaps  75,000  news¬ 
men  will  contribute  to  tjuick 
tabulation  on  the  night  of  Nov. 

G  by  the  three  main  press  serv¬ 
ices  of  (>0,000,000  votes  cast  at 
150,000  polling  places  in  the  na¬ 
tion’s  3,000  countie.s. 

At  a  cost  of  several  hundred 
thousand  dollars,  with  the  help 
of  their  entire  staffs,  workers 
of  their  client  or  member  news¬ 
papers  and  hundreds  of  string¬ 
ers  employed  for  the  one  night, 
the  press  associations  plan  to 
gather  retui-ns  from  every 
county  seat. 

In  the  case  of  each  sei-vice, 
returns  will  be  telephoned  from 
a  county  seat  to  a  regional  of¬ 
fice  of  the  service.  From  there, 
the  figures  will  be  sped  to  the 
state  headquarters.  The  state 
central  office  will  compile  state- 
I  wide  returns  from  these  reports, 
shoot  them  by  w'ire  into  the 
national  tabulation  head(|uar- 
'  ters  of  the  service  in  Washing¬ 
ton.  (New  York,  in  the  case  of 
INS.) 

Stringers  Slmployed 

Stringers,  in  some  cases 
weekly  newspapermen  and  in 
others  clerks  of  court  or  other 
officials,  have  been  signed  for 
the  one  night’s  work  in  county 
seats  where  there  are  no  daily 
newspapers  or  where  a  news 
service  does  not  have  a  member 
newspaper. 

In  some  regional  and  state 
tabulating  offices,  IBM  ma¬ 
chines  will  be  used  to  obtain 
quick  totals.  (The  UP  is  not 
using  such  machines  in  its  na¬ 
tional  tabulation  headquarters 
in  Washington,  feeling  its 
manual  system  is  faster  and 
more  accurate.) 

By  the  private  enterprise  of 
newspapers  and  press  associa¬ 
tions — through  long-time  plan¬ 
ning,  fast  communication,  pains¬ 
taking  tabulation  and  the  sweat 
of  thousands  of  toiling  news¬ 
men — the  eager  American  pub¬ 
lic  will  be  informed  who  won 
w'ithin  a  few  hours  after  the 
close  of  the  polls.  Official  tabu¬ 
lations  don’t  become  available 
until  weeks  after  the  election. 

From  sunset  to  sunrise,  every 
employe  of  a  press  association 
— from  president  to  officeboy — 
works  on  election  night.  It’s  the 
one  big  event  that  calls  in  all 


workers  at  the  same  period  of 
the  day. 

Figures  flow,  first  in  a  trickle 
and  then  in  a  flood,  into  na¬ 
tional  tabulating  offices,  where 
they  are  organized  and  added 
and  re-routed  to  newspapers  of 
the  nation. 

Some  states  (.\labama,  Illi¬ 
nois,  Kentucky)  close  polls  as 
early  as  5  P.M.  and  Tennessee 
polls  close  from  4  to  as  late  as 
9.  New  York  closes  at  9  P.M. 
this  year  and  there  are  various 
closing  hours  between  the  ex¬ 
tremes  of  4  and  9. 

Another  variable  in  the  time 
of  receiving  roturns  is  the  fact 
that  some  cities  use  voting  ma¬ 
chines,  in  which  cases  totals 
aie  known  the  minute  polls 
close  and  the  machines  are 
locked.  Where  paper  votes  are 
u.sed,  they  must  be  counted  by 
hand.  In  some  cases,  local  offi¬ 
cials  may  be  more  interested  in 
who  is  elected  sheriff  than  who 
carried  the  county  for  Presi¬ 
dent,  so  the  eagerly  sought 
presidential  returns  from  that 
county  seat  may  be  delayed  for 
hours. 

150,000  Each  Minute 

Between  the  hours  of  10  P.M. 
and  midnight — if  the  1952  elec¬ 
tion  can  be  taken  as  a  guide — 
tabulators  in  national  headquar¬ 
ters  of  a  press  association  will 
count  votes  at  a  rate  of  nearly 
150,000  a  minute. 

Thousands  of  miles  of  leased 
wire  are  added  to  the  regular 
wire  networks  of  the  press  as¬ 
sociations  to  carry  the  election 
load.  Sports  and  financial  wires 
are  diverted  during  part  of  the 
night  to  election  returns. 

Study  of  the  hour-by-hour 
1952  vote  count,  as  compiled  by 
the  United  Press,  leveals  that 
earliest  reports  cannot  be  relied 
upon,  of  course,  for  true  percen¬ 
tages  of  the  final  outcome  but 
by  lO  P.M.,  the  percentages  of 
votes  polled  by  Eisenhower  and 
Stevenson  were  practically  the 
same  that  held  on  through  6 
.U.M.  the  next  day. 

At  6  P.M.  in  that  election  the 
returns  were  63%  for  Ike  and 
36%  for  Adlai.  At  9:58  P.M., 
the  percentage  was  53  to  46, 
very  near  to  the  final  returns. 
Final  returns  gave  Eisenhower 
55%  of  the  vote  and  Stevenson 
44% . 


.\11  thiee  press  associations 
issued  elaborate  election  fact 
sheets  to  member  or  client 
newspapers.  Printed  lists  of 
candidates  for  governor,  sena¬ 
tor  and  representative  in  the 
various  states  were  provided 
for  easy  tabulation. 

.Accountants  Employed 

The  services  have  been  work¬ 
ing  on  their  election  coverage 
plans  for  months  and,  as  is  cus¬ 
tomary,  the  operations  will  re- 
(|uire  the  specialized  services  of 
accountants  and  statisticians,  in 
addition  to  the  work  of  editorial 
staff  members. 

Here’s  how  AP  will  cover  one 
state  —  Pennsylvania.  Returns 
from  8,787  precincts  will  flow 
into  three  regional  AP  offices — 
Pittsburgh  for  the  western  third 
of  the  state;  Harrisburg  for 
the  central  third,  and  Philadel¬ 
phia  for  the  eastern  third. 
Pittsburgh  and  Harri.sburg  will 
compile  their  regional  votes  and 
wire  them  into  the  central  state 
office,  Philadelphia.  The  state 
office  will  make  up  the  state¬ 
wide  figures  and  shoot  them 
into  the  AP  national  tabulation 
head(|uarters  in  Washington. 

U.sing  IBM  machines,  the  AP 
election  room  expects  to  provide 
new  totals  every  five  or  10 
minutes. 

The  .4P  financial  wire  to  all 
papers  will  be  used  for  returns 
— it’s  open  for  such  use  until 
10  A.M.  Nov.  7 — and  the  sports 
wire  will  knock  off  sports  at  9 
P.M.  and  will  be  used  exclu¬ 
sively  for  returns  until  3  .A.M. 
Written  stories  and  leads  will 
go  out  on  the  .A  wire. 

65,000  Workers 

It  was  estimated  by  the  AP 
that  65,000  people,  including 
newspaper  staffs,  telegraph  op¬ 
erators,  stringers,  AP  staffers, 
will  contribute  to  its  reports. 

To  cover  the  election,  the  UP 
is  adding  10,295  miles  to  its 
leased  wire  network,  meaning  it 
will  be  receiving  and  sending 
returns  on  350,000  miles  of  wire 
in  the  U.  S.  It  will  have  3,000 
staffers  and  stringers  on  the 
job. 

At  60  words  a  minute  news 
dispatches  are  tapped  out  by 
printer  machines  on  the  trunk 
wires — stories  that  grow  and 
change  and  are  scrapped  for 
new  stories  as  early  skimpy  re¬ 
turns  become  a  groundswell 
through  the  night. 

Costs  .Are  High 

By  morning  the  big  charts 


that  record  the  races  art 
smudged,  tabulators  and  writen 
are  having  their  seventh  cup  tf 
coffee,  reporters  are  coddlinj 
leg  muscles,  accounting  offictj 
are  beginning  to  think  about 
the  extra  cost.  (UP  figures  on 
a  $100,000  co.st  bite  for  this 
one-night  stand.) 

INS  will  be  tabulating  na¬ 
tional  returns  in  its  New  York 
headquarters,  where  a  special 
election  bureau  has  been  set  up. 
All  INS  bureaus  throughout  the 
country  will  be  on  a  special 
election  wire,  tied  in  with  sep¬ 
arate  regional  and  state  cir¬ 
cuits. 

The  regional  and  state  bu¬ 
reaus  will  send  returns  on  this 
special  wire  directly  to  New 
York  for  compilation.  A  tabu¬ 
lation  .staff  of  15  men  from  the 
auditing  department  will  chart 
the  vote  totals  as  they  are  re¬ 
ported  on  both  the  national  and 
state  contests. 

Tom  R.  Brislin,  INS  superin¬ 
tendent  of  domestic  bureaus,  re¬ 
ported  an  unusual  demand  thi. 
year  for  election  coverage  by 
various  private  clubs,  hotels, 
and  even  college  broadcasting 
stations. 

Mr.  Brislin  said  that  this 
year  the  Lo.s  Vegas  (Nev.) 
Re  view- Journal,  a  regular  INS 
client,  has  ordered  a  special 
printer  for  installation  aboard 
a  sound  truck  in  downtown  Las 
Vegas  where  retums  will  be 
broadcast  to  street  crowds.  INS 
also  is  providing  a  special  bulle¬ 
tin  service  for  the  Santa  Fe 
Railroad  which  will,  in  turn 
relay  results  to  pa.ssengers 
aboard  the  Chief  and  Super 
chief,  crossing  the  country. 


Pul>li>»lier  Rereives 
Hi^h  College  Honor 

Philadelphia 

Matthew  H.  McCloskey,  pub¬ 
lisher  and  board  chairman  of 
the  Philadelphia  Daily  Sewi, 
was  awarded  the  Signum  Fidei 
Medal,  for  1956,  by  the  La  Salle 
College  -Alumni  .Association  here 
Oct.  28. 

The  “Sign  of  F'aith’’  award, 
given  to  prominent  Catholics 
since  1940,  cited  Mr.  McClos- 
key’.s  work  as  founder  and  presi¬ 
dent  of  the  Martin  de  Porres 
Foundation  and  the  Men  of 
Malvern  Retreat  League. 

PEARSON 

versus 

HAGERTY 

How  editors  around  the  coun¬ 
try  handled  the  column  that 
brought  White  House  condem¬ 
nation  .  .  .  .See  Page  70. 
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Editorial  Support  for  Ike 
62%  in  Roll  Call;  Adlai  15% 


710  Papers  Favor  President’s 
Re-eleetion;  189  for  Opponent 


In  terms  of  total  number  of 
daily  newspapers,  Mr.  Eisen- 


Mr.  Stevenson  made  some 
grains  in  the  total  picture  this 
year.  His  percentage  of  the 
papers  in  the  roll  call  went  up 
from  14.5  in  1952  to  15  this 
year  and  the  aggregate  circu¬ 
lation  rose  from  5%  million  to 
6  million.  He  has  a  little  better 
than  10%  of  total  circulation. 

However,  the  total  of  Mr. 
Stevenson’s  supporters,  circu- 


hower’s  supporters  represented  lation-wise,  was  smaller  than 
42%  while  Mr.  Stevenson’s  ac-  the  non-declared  papers,  by  a 


counted  for 


.  ,  .  ,  .1  i-x  ■  I  » .  »  .  c-uuiiieu  lur  The  rest  million  copies  daily. 

President  Lisenhovver  eiiiovs  the  editorial  support  ot  a  •  j  j  j  i  j  a  -j  ui  u  « 

-  i  were  independent,  undeclared,  A  considerable  number  of 

inajorit\’ of  the  nation  s  newspapers  in  his  bid  tor  reeieetion.  non-participating  in  the  newspapers  switched  from  Ike 

The  (piadrennial  Editor  &  Publisher  roll  call  on  presi-  survey.  in  ’52  to  Steve  in  ’56,  but  there 

(lential  candidates,  based  on  a  compilation  up  to  Oct.  30,  pro-Ike  group  of  news-  was  also  some  important 

showed  Ike  had  fewer  individual  newspaper  endorsements  papers  has  a  total  circulation  switches  in  the  other  direction. 

,to„  k-  ha.l  at  this  same  stage  of  the  lft52  campaign-741)  of  34.5  miUion  copies.  This  is 

roughly  60%  of  all  daily  circu-  irom  inis  excnange.  in 

‘0  ,  ,  1  .  A  „  •  ir  CA  Jation-  Four  years  ago  his  ad-  ‘he  South,  where  Mr.  Stevenson 

The  number  of  newspapers  backing  .\dlai  E.  Stevenson  yogates  represented  40  million  stronger  four  years  ago, 

also  declined-froin  202  four  vears  ago  to  189  now.  circulation.  »  ^reat  many  of  his  supporters 

D  •  nnt  favoritism  for  - - - —  remained  silent.  Likewise  some 

the  RepubTrcan  sSard-bearer  How  Dailies  Line  Up  ill  PreBideillial  Poll  Ike’s  ’.52  friends  were  not 


were  independent,  undeclared, 
or  non-participating  in  the 


•ed,  A  considerable  number  of 
the  newspapers  switched  from  Ike 
in  ’52  to  Steve  in  ’56,  but  there 
was  also  some  important 


the  Republican  standard-bearer 
follows  the  pattern  of  recent 
years,  with  some  fluctuation. 
1944 

%  Papers  %Circ. 


Dewey 

60 

68.5 

Roosevelt 

1948 

22 

17.7 

Dewey 

65 

78.5 

Truman 

15 

10 

Others 

1952 

4 

1.5 

Ike 

67 

80 

Steve 

1956 

14.5 

11 

Ike 

62 

72 

Steve 

15 

13 

Non-Partisan  Trend  xiHryUnd 

Massachusr 

While  the  tabulation  gave  Miehican 
President  Eisenhower  62%  of 
the  total  of  newspapers  partici-  Missouri  . 
pating  in  the  roll  call  and  Mr.  J.'""*"!*  • 

o.  -  -  c/  .^1  A  •  .Nflira.sU 


the  growing  list  of  dailies 

which  are  remaining  non-par-  New  York 


ter  the  campaign  battle  is 
ended.  Thus  the  E  &  P  tabu¬ 
lation  would  not  reflect  their 
partisanship. 


22.7%  of  those  participating. 

The  so-called  “Ind”  papers 
represented  an  aggregate  circu¬ 
lation  of  7  million  this  year,  as 
compared  with  4*4  million  in 
195^  When  the  6  million  ag¬ 
gregate  circulation  of  the  571 
non-participating  papers  is  ad¬ 
ded,  the  non-partisan  pool  rises 
to  13  million,  or  nearly  a  fourth 
of  the  total  circulation  (56 
million)  of  the  1,760  papers 
which  were  polled. 


STATE 

EISENHOWER  !l 

No.  Circ. 

STEVENSON 

No.  Circ. 

INDEPENDENT 

OR  UNDECIDED 

No.  Circ. 

Alabama  . . . 

5 

373,639 

5  i 

UatAftoS 

4 

144,133 

Alaska  . . 

1 

.Arizona  . 

5 

186.015 

2  1 

30,654 

1 

6.340 

Arkansas  . 

H 

60,503 

6 

190.963 

5 

35,358 

tallfomia  . . 

69 

3,384,642 

11  1 

229,103 

7 

180,306 

Colorado  . 

“  1 

478.352 

3  ‘ 

22,021 

6 

43..551 

Conneeticiit  . 

16 

340,976 

a 

95.09il 

IMaware  . 

97,995 

Uist.  of  C'oluml)i)i  ... 

1  1 

166,814  1 

2 

631,773 

Florida  . . 

14 

536,037  1 

5  1 

212.804 

243.891 

(icorgia  . 

5 

149,244  1 

14  ' 

.566.986 

!  6 

79,022 

Hawaiian  I.slantls  . 

' 

Idaho  . 

7 

62,264 

1 

l."»,427 

i 

Illinois  . 

4H 

3,326,154 

6 

67.852 

1  1» 

121,179 

Indiana  . .  .... 

41 

1,184,559 

12  1 

146.281 

11 

59.797 

Iowa  . . 

31 

744,368 

1  ! 

19.387 

H 

.397,877 

Kansas  . . 

40 

350,190 

1  ’ 

3.058 

2 

4.630 

Kentucky  . 

5 

78,483 

ft 

448.645 

'  5 

42,869 

L4)uisiatu  . . 

a 

118,016 

1 

104,332 

8 

417.022 

Maine  . 

a 

172,377 

i  1 

8,683 

Maryland  . 

.1 

450,224 

4> 

39,501 

!  3 

21.841 

Massachusetts  . 

1,140,500 

2 

121,752 

11 

4  02, .398 

Michigan  . 

25 

1,785,727 

3.4.54 

10 

147.,504 

Minnesota  . 

14 

787,070 

7.667 

5 

42.265 

Mississippi  . 

122,461 

1 

7,040 

Missouri  . 

16 

862,881 

1ft 

450.429 

il  3 

22.711 

Montaruk  . 

4 

20,870 

.32,536 

'  3 

ftft.8ft4 

Nebraska  . 

ft 

368,222 

10,072 

1 

10,617 

Nevada  . 

ft 

21.128 

26.649 

New  Hampshire  . 

4 

39,290 

1 

6,138 

I 

6.2.35 

New  Jersey  . 

11 

494,563 

1 

54.626 

l|  7 

294,243 

New  Mexico  . 

6 

43,844 

11.318 

'i 

New  York  . 

53 

6,569,955 

10 

1.043.728 

!l  ' 

.304,102 

North  Carolina  . 

1 

69,004 

10 

318.782 

!  ft 

365.545 

North  Dakota  . 

7 

128,209 

Ohio  . 

46 

2.295,772 

'  5 

360,170 

ll  ^  * 

218.383 

Oklahoma  . 

12 

497,980 

13 

76.073 

!  8 

28.960 

Oregon  . 

14 

560,470 

2 

23.806 

1 

Pennsylvania  . 

56 

2,583.072 

4 

290,023 

1  •*' 

6!t3.706 

Rhode  IslaiMl  . 

3 

45.262 

* 

246.4.56 

8f>iith  Oroiina  . 

3 

61.4.59 

1:  8 

268.716 

Smith  Dakota  . 

7 

111,510 

1 

17,667 

!;  2 

15..5.58 

Tennessee  . 

ft 

781,221 

i  2 

121.445 

ftft.ftftft 

Texas  . . 

32 

1,513.234 

7 

ftft.ftSft 

'  IT 

395.496 

Utah  . 

2 

99.801 

Vermont  . 

7 

77,721 

Virginia  . 

12 

201,996 

;  5 

60.947 

10 

348,481 

Washington  . 

16 

370.890 

1 

3.646 

2 

284.337 

West  Virginia  . 

13 

236.651 

.8 

175.080 

1 

4.149 

Wisconsin  . 

16 

440,847 

3 

111,491 

1  0 

ftft.OftO 

Wyoming  . 

4 

32.994 

1 

5.630 

1  2 

8,001 

TOTALS  . 

740 

34.538.755 

189 

6,122.491 

270 

7.079.846 

*>  of  Total  . 

62.33 

72.35 

15.08 

1  12.82 

il  22.71 

1  14.83 

Number  of  Papers  in  Poll 
Percentage  of  Papers  in  ] 
Circulation  of  Papers 
Percentage  of  Circulation 


Which  were  polled.  Non-participating  newspapers 
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Ike 

1952 

Steve 

Un 

Ike 

1956 

Steve 

Un 

933 

202 

250 

740 

189 

270 

1  67 

14.5 

18 

62 

15 

22.7 

40m 

5.5m  4.4m 

34.5 

6 

7 

80 

11 

9 

72 

13 

15 

Number 

Circ. 

Number 

Circ. 

;  401 

4m 

.571 

6m 

a  great  many  of  his  supporters 
remained  silent.  Likewise  some 
of  Ike’s  ’52  friends  were  not 
outspoken  this  year. 

Whereas  Mr.  Eisenhower  was 
represented  by  at  least  one 
newspaper  in  all  48  states  in 
1952,  this  year’s  response 
showed  him  without  open  edi¬ 
torial  endorsement  of  any 
newspaper  in  Mississippi,  South 
Carolina,  and  Utah.  His  Demo¬ 
cratic  opponent  lacked  editorial 
backing  in  Connecticut,  Dela¬ 
ware,  District  of  Columbia, 
.Maine,  North  Dakota,  Rhode 
Island,  and  Utah. 

.Silence  in  the  Capital 

Up  to  the  time  of  the  poll, 
Washington’s  two  largest  news¬ 
papers — the  Star  and  the  Post- 
Timm  Herald — had  not  come 
out  for  either  candidate.  This 
was  regarded  as  a  significant 
comment  on  the  trend  of  the 
times  when  the  principal  voices 
in  the  nation’s  capital  city  re¬ 
mained  mute  on  a  presidential 
election. 

B.  M.  McKelway,  editor  of 
the  Star,  explained:  “We  are 
following  our  custom  of  not  en¬ 
dorsing  any  candidates.  Edi¬ 
torially  we  have  been  calling  it 
as  we  see  it,  probably  with  a 
shade  in  favor  of  Ike.’’ 

The  Post  and  Times-Herald 
endorsed  neither  candidate  but 
editorially  discussed  the  ca.se 
for  each,  Sunday.  The  newspa¬ 
per  supported  Ike  in  1952  be- 
cau.se,  it  said,  there  was  danger 
that  the  Republican  Party  with¬ 
out  Eisenhower  might  embark 
upon  isolationism,  the  country 
was  divided,  and  there  was  need 

(Contimied  on  page  69) 

THE  ROLL  CALL 
of  newspapers  on  editorial  sup¬ 
port  of  the  candidates  will  be 
found  on  Pages  61-68. 


Chicago  Competition: 

American  and  News 
Expanding  Coverage 


By  (ieorjir  A,  Brandenburg 


Sharper  competition  in  the 
evening  field  was  evidenced  here 
this  week  as  the  Tribune-owned 
Chicago  American  announced 
plans  for  an  enlarged  financial 
and  business  news  section  and 
the  Chicago  Daily  News  added 
a  second  front  page  as  a  daily 
feature. 

Beginning  Nov.  14,  the  Am¬ 
erican  will  publish  complete 
quotations  of  leading  stock  ex¬ 
changes  as  part  of  its  expanded 
coverage  of  financial  and  busi¬ 
ness  news.  The  New  York  Stock 
Exchange  will  be  published  in 
full.  So  will  all  transactions  on 
the  American  Stock  Exchange 
and  Midwest  Stock  Exchange. 

More  News  Content 

The  American  has  already 
opened  up  its  news  hole,  adding 
approximately  10  columns  to  its 
daily  news  content.  Further  ex¬ 
pansion  is  being  planned,  ac¬ 
cording  to  Stuart  List,  Ameri¬ 
can  publisher,  and  new  features 
will  be  added  to  the  lineup. 

Among  the  financial  features 
to  be  retained  will  be  Financial 
Editor  Hal  Thompson’s  column, 
which  will  become  a  daily  fea¬ 
ture,  along  with  the  syndicated 
financial  columns  by  Leslie 
Gould,  Lewis  Haney  and  Merryl 
Rukuyser,  and  the  investors 
service  by  Sam  Shulsky. 

‘2  for  Price  of  1’ 

“You  Get  2  for  the  Price  of 
1,”  was  the  way  in  which  the 
Daily  News  announced  to  its 
readers  that  a  second  front 
page  has  been  added.  The  sec¬ 
ond  front  page  is  to  be  found 
on  what  would  normally  be 
page  three.  The  double  page 
one  has  until  now  been  used 
only  in  the  Saturday  Daily 
News  Triple  Streak  weekend 
edition,  which  sells  for  10  cents. 

“This  added  page  will  be 
jampacked  with  additional  time¬ 
ly  news  and  news  pictures,” 
said  the  Daily  News,  stating 
the  popularity  of  the  double 
front  page  on  Saturday  has  been 
such  “that  we  decided  to  add  it 
to  the  week-day  editions.” 

Basil  L.  Walters,  executive 
editor  of  the  Knight  News¬ 
papers,  told  E&P  the  double 
front  page  has  been  a  popular 
•daily  feature  of  the  Detroit 


(Mich.)  Free  VreBs,  another 
Knight  paper.  “The  second 
front  page  provides  for  greater 
flexibility  and  offers  readers 
more  news  in  an  easy-to-read 
form,”  he  explained. 

Knight  Speaks  Out 

John  S.  Knight,  Daily  News 
editor  and  publisher,  took  oc¬ 
casion  on  Oct.  27  to  devote  his 
“Editor’s  Notebook”  to  the  pur¬ 
chase  of  the  American  (evening 
and  Sunday)  by  the  Tribune 
Co.  (E&P,  Oct.  27,  p.  11). 

Mr.  Knight  noted  that  Col. 
William  H.  Stuart,  a  veteran  of 
the  days  when  the  late  William 
Randolph  Hearst  was  one  of 
.America’s  most  powerful  pub¬ 
lishers,  observed  that  “some¬ 
thing  spiritual  died  in  Chicago” 
when  the  American  was  sold  to 
the  Tribune. 

“Whether  ‘something  spirit¬ 
ual’  died  in  Chicago  can  be  de¬ 
bated,”  said  Mr.  Knight  in  his 
column,  “but  a  once  flourishing 
and  colorful  newspaper,  estab¬ 
lished  by  Hearst  56  years  ago, 
is  now  a  docile  captive  of  the 
Chicago  Tribune." 

Mr.  Knight  continued,  stat¬ 
ing,  in  part: 

Seen  as  Insurance  Policy 

“The  Tribune  Company’s  an¬ 
nouncement  said  that  it  pur¬ 
chased  the  American  ‘as  a 
sound  investment.’ 

“It  might  be  more  accurate 
to  say  that  the  Tribune  bought 
the  American  as  an  insurance 
policy  against  the  future. 

“It  is  an  open  secret  that  for 
some  months  Hearst  executives 
have  been  shopping  around  for 
a  buyer.  The  Tribune,  loaded 
with  profits  from  its  own  and 
subsidiary  operations  in  New 
York  and  Canada,  purchased 
the  American  to  throttle  com¬ 
petition. 

“Even  at  the  fantastically 
high  sale  price  for  what  had 
become  a  hollow  journalistic 
shell,  the  Tribune  can  wash  the 
American’s  losses  against  its 
own  high  earnings. 

“Such  are  the  workings  of 
our  tax  laws.  The  politicians 
prate  piously  about  the  plight 
of  ‘little  business’  but  they  still 
^ass  laws  that  encourage  the 
tig  corporations  to  swallow  up 
the  small  or  weak.” 


American  Answers 

The  American’s  answer  to 
Mr.  Knight’s  piqued  observa¬ 
tions  on  the  .state  of  the  Chi¬ 
cago  newspaper  situation  came 
in  an  editorial,  stating: 

“We  read  that  our  competitor 
across  the  river  is  pretty  mad 
because  he  was  unable  to  ac- 
(|uire  the  Chicago  American  and 
merge  it  with  his  own  news¬ 
paper. 

“The  1,800  employes  of  The 
.American  aren’t  mad  at  all.  We 
are  very  glad  about  it. 

“We’re  happy  that  we’ll  be 
able  to  provide  our  neighbor 
afternoon  paper  with  ‘even 
tougher  competition  than  be¬ 
fore,’  as  he  put  it. 

“Nobody’s  mad  over  on  our 
side  of  the  river.” 

New  Chief  Accountant 

Gus  H.  Groenert,  formerly 
assistant  chief  accountant,  has 
been  appointed  chief  accountant 
of  the  Chicago  American,  it  was 
announced  by  Donald  J.  Walsh, 
business  manager. 

Mr,  Groenert  succeeds  John 
Kolley,  who  is  remaining  with 
the  Hearst  organization.  Mr. 
Kolley  will  continue  for  the 
time  being  at  the  American, 
representing  Hearst  Publishing 
Co.,  Inc.,  which  sold  the  Ameri¬ 
can  to  the  Tribune  Co. 

Mr.  Groenert  will  be  assisted 
by  J.  Stanley  Goers  as  assistant 
chief  accountant  at  the  Ameri- 


Food  Section 
Pull-Out  Feature 

Washington 
.An  all-inclusive  food  section 
that  gives  metropolitan  area 
homemakers  a  one-stop  infor¬ 
mation  service  on  grocery  and 
meat  buys,  menus  and  cooking 
trends  in  general,  has  been 
launched  by  the  Evening  Star 
as  a  step  in  servicing  family 
readership. 

The  new  section  is  published 
each  Thursday  under  the  direc¬ 
tion  of  food  editor  Violet  Faulk¬ 
ner. 

The  Thursday  publication 
date  is  in  recognition  of  na¬ 
tional  and  local  surveys  which 
indicate  the  trend  is  solidly 
toward  family  week-end  shop¬ 
ping  on  Fridays  instead  of  the 
traditional  Saturday  food  pur¬ 
chasing  which  held  the  field  so 
long. 

A  special  feature  of  the  pull¬ 
out  section  is  “The  Market  Bas¬ 
ket”,  listing  for  housewives  the 
week’s  best  buys  in  all  food 
lines  as  they  look  to  the  Star 
staff. 


A  SWITCH — Edward  F.  Sfrkj- 
( right),  advertising  repraMatr 
tive  for  Booth  (Mich.)  Nnv 
papers,  presents  Leo  Biimst 
president  of  Burnett  agency 
where  apples  are  a  "trademerl 
to  visiting  ad  salesman,  with  , 
case  of  Michigan  apples,  cetn 
pliments  of  the  Kalamazoo  Gt- 
zette. 


Mythical  Daily 
To  Cover  Election 

A  staff  of  more  than  50  edi 
torial  workers  is  preparing  to 
analyze,  report,  and  edit  elet 
tion  day  news  for  a  newspaper 
that  will  never  be  published. 

The  publication  is  the  Dai 
Mythical,  and  its  staff  consist' 
of  students  at  the  journalism  ^ 
department  at  New  York  Uni¬ 
versity’s  School  of  Commerce. 
Accounts,  and  Finance.  Plans 
for  the  project  at  the  under 
graduate  business  college  cal 
for  complete  coverage  of  local, 
regional,  and  national  election 
results. 

The  novice  newsmen  will 
emulate  as  closely  as  possible 
the  election  coverage  of  a  metro¬ 
politan  daily,  said  Dr.  John 
Tebbel,  chairman  of  the  jour¬ 
nalism  department. 

Election  returns  will  be  ob¬ 
tained  from  five  wire  service 
machines  in  the  School’s  news¬ 
room.  Two  television  sets  al* 
have  been  installed  for  the  ot- 
casion.  1 

The  students  will  process 
enough  copy  to  fill  an  eight- 
column,  eight-page  “ghost”  is¬ 
sue.  They  will  begin  work  at 
6  p.m.  and  continue  until  the 
election  is  decided.  The  early 
edition  will  close  at  10  p  m.  and 
the  final  should  be  resuly  st 
about  midnight. 

“This  is  the  first  time  in  the 
56-year  history  of  the  School 
that  journalism  students  will 
have  a  chance  to  gain  actu^ 
experience  on  election  night. 
Dr.  Tebbel  said.  “Participation 
is  on  a  voluntary  basis.  Thus 
far,  the  response  has  been  ex¬ 
cellent.” 
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IAPA  Gives  the  Boot 
To  Pro-Dictator  Editors 

By  Uobert  U.  Brown 

Havana 

Moving  to  eliminate  from  the  membership  rolls  those 
believed  not  to  conform  to  its  principles,  the  Inter  Ameri¬ 
can  Press  Association  expelled  one  associate  member  and 
continued  to  investigate  charges  against  an  active  news¬ 
paper  member  which  might  lead  to  similar  expulsion. 

The  12th  IAPA  Assembly  took  place  here  this  week  under 
conditions  of  great  excitement  caused  by  numerous  acts  of 
violence  against  officials  of  the  Cuban  Government.  It  was 
believed  the  violence  was  timed  to  coincide  with  the 
presence  of  250  newspapermen  from  this  hemisphere  in 
order  to  draw  the  fullest  propaganda  value. 

More  Moderate  Tone 

In  contrast  to  the  violence 
outside  of  the  sessions,  the 
I.APA  meetinffs  were  unusually 
calm.  Incidents  involving  IAPA 
members  from  dictator-con¬ 
trolled  countries  did  not  ma¬ 
terialize.  In  fact,  a  new  tone 
and  approach  were  noticeable 
from  those  representatives.  Edi¬ 
tors  of  six  nations  found  not 
to  have  freedom  of  the  press 
arose  in  sessions  to  defend  their 
presidents  but  their  unusually 
mild  tone  brought  hope  that 
I.\PA  influence  is  being  felt. 

Representatives  of  sf  me  of 
the  pro-dictator  papers  ac¬ 
knowledged  censorship  in  their 
countries,  lamented  its  presence 
and  attempted  to  justify  its 
necessity  for  various  reasons. 

In  previous  years,  on  similar 
occasions,  there  had  been  noth¬ 
ing  but  denunciation  for  IAPA 
and  denials  of  charges. 

.Stanley  Ross  Case 

The  case  of  Stanley  Ross,  an 
associate  member,  was  con¬ 
sidered  by  the  Board  of  Di¬ 
rectors  Saturday.  Formal 
charges  signed  by  five  members 
revealed  that  in  October  1955, 


AMONG  DELEGATES  TO  IAPA  meeting  in  Cube  are:  Left  to  right 
— Guillermo  Martinez  Marquez,  George  Healy  Jr.,  John  A.  Brogan, 
Ford  Baxter  and  John  Herbert. 


Mr.  Ross  addressed  a  letter  and  able  about  any  dictator.  He 
memorandum  to  President  Tru-  offered  tear  sheets  and  photo- 
jillo  of  the  Dominican  Republic  stats  of  his  writings  for  the 
requesting  financial  aid  to  buy  record. 

control  oi  El  Diario  de  Nueva  The  board’s  action  to  expel 
York  (New  York  City  Spanish-  required  a  two-thirds  vote  of 
language  daily)  and  offering  the  45-man  board.  The  vote 
an  editorial  policy  acceptable  was  36  in  favor  and  two  absten- 
to  the  dictator.  tions.  A  previous  board  inves- 

Mr.  Ross  appeared  in  his  own  tigation  established  that  Diario 
defense.  He  admitted  writing  de  Nueva  York  had  not  been 
the  letter  and  that  he  had  first  sold  in  any  part  to  Trujillo  or 
denied  its  authenticity.  He  anyone  else, 
acknowledged  the  letter  as  a  Mr.  Ross  continued  at  lAP.X 
great  mistake  perpetrated  by  a  meetings  as  the  delegate  of  his 
salesman  overselling  his  prod-  paper. 

uct.  His  original  denial  he  said  A  second  recommendation  that 
was  also  a  mistake,  done  in  Mr.  Ross  be  prohibited  from 
has?te  because  a  large  advertis-  acting  as  a  delegate  for  any 
ing  contract  was  endangered,  newspaper  was  rejected  by  the 
Mr,  Ross  apologized  for  these  board  on  the  ground  there  is  no 
actions  and  asserted  that  in  provision  in  the  by-laws  pre- 
many  years  of  newspaper  work,  venting  a  newspaper-member  to 
even  as  editor  of  El  Caribe  in  assign  whomever  it  wishes  as 
the  Dominican  Republic,  he  had  delegate. 

never  written  anything  favor-  At  an  open  assembly  meeting, 

John  O’Rourke,  editor  of  the 
Washington  (D.C.)  Daily  News, 
offered  a  resolution  which  was 
adopted  to  refer  the  question  of 
Mr.  Ross’  credentials  to  the 
(Continwed  on  page  77) 


Stanley  Ross 


Challenge  to  a  duel — See  Shop 
Talk  at  Thirty,  page  84. 

I2TH  GENERAL  MEETING  of  the  Inter  American  Press  Association 
opens  in  Havana.  Pictured,  from  left  to  right,  are:  Miguel  Lanz 
Duret,  Alberto  Gainza  Paz,  John  R.  Reitemeyer,  Guillermo  Martinez 
Marquez,  James  G.  Stahiman,  president  of  the  Assembly;  Jorge 
Mantilla  Ortega,  James  B.  Canel,  Robert  U,  Brown  and  Carlos 
Mantilla  Ortega. 
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Business  Leader  Hails 
Middletown  Experiment 

By  Pkilip  N.  Schuyler  ^ 

Middletown,  N.  Y. 

Newly-born  newspaper  competition  in  Middletown  was 
described  this  week  by  Fred  Germain  Jr.,  executive  v'ice- 
president  of  the  town’s  Chamber  of  Commerce,  as  “good 
for  Middletown  and  good  for  both  papers.” 

“It  keeps  them  on  their  toes”,  he  said. 


Kept  on  their  toes,  among 
others,  are  owners  Ralph  Mc¬ 
Allister  Ingersoll  of  the  long- 
established  evening  standard- 
.sized  Times  Herald  and  Jacob 
Merrill  Kaplan  of  the  morning 
tabloid  Daily  Record,  started 
July  30. 

Besides  the  personalities  in¬ 
volved,  what  makes  the  fight  of 
widespread  interest  is  the  fact 
that  the  new  tabloid  is  being 
published  by  a  “cold-type”  off¬ 
set  process. 

Mr.  Ingersoll,  who  slithered 
through  millions  raised  to 
launch  and  keep  PM  going  in 
New  York  City  through  its 
short  life  as  a  different  kind 
of  tabloid  and  who  as  a  former 
top  executive  of  Time-Life 
knows  the  hard  facts  of  pub¬ 
lishing  finance,  figured  it  would 
cost  him  $1,000,000  to  replace 
his  Middletown  property  should 
it  be  (knock  wood)  wiped  out 
by  fire  or  disaster. 

While  his  home-ground  pub¬ 
lisher,  Mrs.  Helena  Mauro  (she 
has  an  accountant’s  mind  for 
detail)  thinks  the  million  figure 
is  “too  high”,  there  is  certainly 
a  vast  difference  between  con¬ 
ventional  printing  equipment 
costs  and  the  price  tags  on  the 
new  type  of  goods  assembled 
by  Mr.  Kaplan’s  publishing 
team  to  start  the  new  tabloid. 

Wealthy  Sponsor 

Not  that  Mr.  Kaplan  is  hard 
up  for  cash.  He  is  the  former 
president  of  Hearn’s  Depart¬ 
ment  Stores,  Inc.,  New  York, 
and  from  1945  until  Sept.  1 
this  year  was  president  and 
director  of  the  Welch  Grape 
Juice  Company.  A  good  part 
of  the  wealth  accumulated  dur¬ 
ing  his  active  years  has  been 
placed  in  the  J.  M.  Kaplan 
Foundation,  Inc.  Assets  of  the 
Foundation  were  listed  a  s 
$4,337,905  in  December  1953. 
It  is  the  Foundation  that  is  be¬ 
hind  Community  Newspaper 
Publishers,  Inc. 

Mr.  Kaplan,  63  this  December, 
became  interested  in  community 
services  performed  by  news¬ 
papers  by  reading  “Building  a 
Better  Home  Town”,  by  H. 
Clay  Tate,  editor  of  the  Bloom¬ 
ington  (111.)  Pantagraph.  Mor- 


New  Paper  Drops 
Its  Sunday  Edition 

Middletown,  N. 

The  Daily  Record  an¬ 
nounced  Oct.  31  that  with 
the  Nov.  4  issue  it  would  dis¬ 
continue  its  Sunday  edition. 

Sunday  features,  including 
a  comic  section,  will  be  car¬ 
ried  in  a  week-day  issue, 
probably  FViday.  The  Record 
will  continue  publishing  a 
morning  paper  Monday 
through  Fridays. 

“We  have  found  after 
three  months  of  experiment¬ 
ing  that  the  Sunday  edition 
is  not  filling  as  great  a  need 
as  our  weekday  edition,” 
the  announcement  said.  “Cir¬ 
culation  is  slightly  lower 
than  on  weekdays.  Advertis¬ 
ing  is  considerably  less  be¬ 
cause  local  merchants  are 
not  accustomed  to  the  use 
of  a  Sunday  advertising 
medium.” 


ris  Ernst’s  discourses  on  news¬ 
paper  monopolies  also  intrigued 
the  philanthropist.  His  first  ef¬ 
forts  to  put  the  combination 
of  ideas  to  work  are  afoot  in 
Middletown. 

Phone  Call  from  Virginia 

War  hero  and  author,  Mr. 
Ingersoll,  who  will  be  56  this 
December,  paused  from  writing 
the  first  volume  of  a  projected 
four-volume  autobiography  to 
pick  up  the  telephone  at  his 
Angus  steer  farm  in  Castleton, 
Va.,  to  welcome  his  rival  in  the 
New  York  State  community. 

Mr.  Kaplan,  whom  Mr.  Inger¬ 
soll  had  met  previously,  was 
not  there,  but  David  Bernstein, 
executive  vicepresident  of  the 
tabloid’s  publishing  firm,  got  on 
the  line  and  introduced  himself. 

“We  feel  that  the  market  is 
big  enough  for  two  papers, 
don’t  you?”,  Mr.  Bernstein 
asked. 

“I’m  sure  I  don’t  know”,  Mr. 
Ingersoll  replied,  “but  I  might 
doubt  it.  It  might  take  five 
years  to  tell.” 

Fighter  turned  farmer,  Mr. 
Ingersoll  was  speaking  from  a 
publishing  pinnacle  of  consoli¬ 


dations  as  well  as  from  his 
Virginia  farm,  outside  the  win¬ 
dows  of  which  Mrs.  Ingersoll’s 
4,000  hens  were  clucking. 

The  masthead  of  the  Middle- 
town  Times  Herald  presents  a 
picture  rather  common  today. 
It  reads;  “established  January 

I,  1927,  being  a  merger  of  the 
Daily  Herald,  successor  to  the 
Whig  Press,  founded  in  1851. 
The  Orange  County  Group  of 
Weeklies  was  consolidated  with 
the  Middletown  Times  Herald, 
January  17,  1930.” 

Through  the  R.  J.  Company, 
a  family  investment  trust 
named  after  the  Ingersoll  sons, 
Ralph,  10,  and  Jonathan,  8,  Mr. 
Ingersoll  bought  a  controlling 
interest  in  the  paper  in  1949. 
The  late  Charles  E.  Koons,  a 
minority  stockholder,  remained 
as  publisher  until  his  death  in 
1952.  Money  from  the  R.  J. 
Company  has,  in  the  words  of 
Mr.  Ingersoll,  been  “in  and  out 
of  newspapers”,  notably  in 
.Maine  and  Oklahoma.  At  pres¬ 
ent,  the  Middletown  Times  Her¬ 
ald  is  the  only  paper  it  controls, 
he  said. 

Middletown  is  a  combination 
industrial  and  retail  community 
in  the  rich  farm  land  of  Orange 
County,  about  60  miles  from 
New  York  City,  via  super-high¬ 
way.  All  New  York  City  papers 
are  sold  in  the  city.  The  1950 
census  counted  22,586  within 
city  limits  that  included  ap¬ 
proximately  4,000  patients  in 
the  New  York  State  mental 
hospital.  Mrs.  Mauro  estimates 
the  retail  trading  area  popu¬ 
lation  at  89,376. 

But  lively  Mr.  Germain  of 
the  C  of  C  has  been  keeping 
others  than  newspaper  owners 
on  their  toes.  In  10  years  he 
has  brought  .some  dozen  new 
industries  to  the  community, 
and  was  sparkplug  to  the  re¬ 
cently  opened  Community  Agri¬ 
cultural  College.  He  totes  up 
a  trading  area  of  165,000 
people. 

Town  of  the  Future 

If  not  wholly  convinced  by 
Mr.  Germain,  both  Mr.  Inger¬ 
soll  and  Mr.  Kaplan  are  im¬ 
pressed  by  Middletown.  Mr.  In¬ 
gersoll  some  time  ago  had  his 
own  private  suiTey  made  of 
Middle  town  hy  Richardson 
Wood,  now  a  vicepresident  of 

J.  Walter  Thompson  Company, 
then  head  of  his  own  firm  of 
analysts. 

“Middletown  within  10  years 
could  well  be  50%  larger  than 
it  is  now,  which  would  be  a 
growth  at  twice  the  U.S.  aver¬ 
age  rate,  and  much  more  than 
Middletown’s  past  rate”,  was 
one  of  many  Wood  observa¬ 
tions. 

Prior  to  making  his  first 


news  paper  investment,  H  r  I 
Kaplan  had  Mr.  Bernstein  and  I 
Harry  S.  Milligan  the  28-yeir. 
old  acting  general  manager  of 
the  Record,  survey  21  com¬ 
munities  in  New  York  and  f 
Connecticut.  f 

Mr.  Milligan  said  three  chief 
factors  determined  the  choice 
of  Middletown:  (1)  the  need  for 
a  new  paper;  (2)  potential  ad¬ 
vertising  support:  (3)  proa- 
pects  for  future  growth. 

“W  e  set  up  an  elaborate 
scoring  system  as  we  checked 
over  the  towns  visited”,  Mr.  ! 
Milligan  explained.  He  speaki  ' 
like  the  Master  of  .Arts  he  it 
from  Columbia  University  . 
Graduate  School  of  Joumalism 
1951. 

“We  arrived  in  .Middletown 
by  mathematical  process”,  he 
concluded. 

Ix>uis  Harris  Associates  made 
what  Mr.  Harris  calls  a  “depth 
penetration  study”  based  on  a 
sample  of  300  persons  inter-  • 
viewed  in  Middletown  to  de-  | 
termine  the  kind  of  paper  the 
people  want  to  read.  These 
findings  are  continuing  to  prove 
helpful  to  William  deMeza,  36, 
managing  editor,  and  William 
Loftus,  31,  city  editor  of  the 
Record.  It  aided  them  in  or¬ 
ganizing  for  news  coverage  of 
the  town,  selecting  features.  It 
also  pointed  up  some  of  the 
opposition’s  weaknesses. 


News,  Not  Crusades 

For  instance,  the  Times  Her¬ 
ald,  by  boast  of  its  editor, 
Ed  Dougherty,  44,  is  not  a 
“crusading  paper.”  “Give  them 
the  news”  is  his  code,  one  that 
he  has  taught  to  Columbia 
students  who  come  each  year 
to  the  Times  Herald  for  field 
tests.  Mrs.  Mauro  kept  tab  this 
-August  showing  the  paper  car¬ 
ried  54%  local  news  during  the 
month. 

The  Record,  on  the  other 
hand,  is  stirring  up  community 
interests.  It  has  helped  a 
nearby  suburb  get  a  dangerous 
highway  zoned  for  safety. 
Mothers  formed  their  own  high¬ 
way  safety  patrols  first  in  re¬ 
sponse  to  a  column  by  (?ity 
Editor  Loftus.  Constant  edito¬ 
rial  nagging  of  the  city  council 
has  got  a  new  traffic  light  at 
a  bad  intersection  near  the 
Record  office.  In  council  min¬ 
utes  it  is  referred  to  as  the 
“Record  Light”.  The  Record  has 
also  boomed  up  some  increased 
interest  in  local  government, 
and  council  meetings  are  being 
attended  by  a  growing  number. 

The  Record  claims  it  was 
Middletown’s  first  newspaper  in 
100  years  to  print  all  the  prize 
winners  at  the  Orange  County 
Fair.  It  got  850  names  in  one 
{Continued  oji  page  76) 
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EXPLODE  DAMMIT!  ANOTHER  ITCH  FINE,  FINE,  FINE 

Heiie,  St.  Louis  Globe-Democrat  Ting,  London  (Ont.)  Free  Frees  Loring,  Providence  Evening  Bulletin 


War,  Revolutions  Try 
Reporters’  Ingenuity 


War  in  the  Middle  Ea.«t  and 
revolution  in  Middle  Europe 
caused  press  associations  and 
newspapers  to  reassign  corres¬ 
pondents  and  redouble  their  ef¬ 
forts  at  coverage  in  those  dif¬ 
ficult  areas  this  week. 

News  trickled  fitfully  out  of 
beleaguered  Budapest,  center  of 
the  Hungarian  revolution 
against  Soviet  domination.  At 
brief  periods,  correspondents 
there  were  able  to  reach  the 
outside  world  acros.s  the  some¬ 
what  torn  Iron  Curtain  by  tele¬ 
phone  or  telegraph.  Most  of  the 
time,  however,  they  had  to 
smuggle  out  their  news  stories 
as  best  they  could  by  travelers 
going  to  Vienna,  principal  near¬ 
by  listening  post  for  the  free 
western  world. 

Poland’s  revolutionary  move¬ 
ment,  achieved  with  less  vio¬ 
lence  than  Hungary’s,  was  re¬ 
ported  with  greater  freedom  as 
communications  from  Warsaw 
.seldom  were  broken. 

Middle  East  War 

News  services  and  newspa¬ 
pers  alike  have  been  alert  for 
many  months  to  the  incendiary 
situation  in  the  Middle  East  and 
have  posted  full  complements  of 
correspondents  in  that  troubled 
area  of  the  world. 

Correspondents  are  not  per¬ 
mitted  to  travel  with  either  the 
Israeli  or  the  Egyptian  army. 
They  have  to  be  content  with 
accepting  or  discounting  official 
communiques  issued  by  the  re¬ 
spective  governments. 

Western  reporters  and  photo¬ 
graphers  were  permitted  to 


cross  the  Austrian  border  to  at¬ 
tend  the  mass  funeral  of  more 
than  80  men,  women  and  chil¬ 
dren  slain  by  Hungarian  .secret 
police  in  Magyarovar,  just  in¬ 
side  Hungary. 

First  Casualties 

F’iist  casualties  among  cor¬ 
respondents  in  the  current  up¬ 
rising  and  invasions  already 
have  been  suffered.  Noel  Bar¬ 
ber,  London  Daihj  Mail,  was 
shot  in  the  head  but  not  seri¬ 
ously  wounded  by  a  Russian 
sentry  in  Budapest.  During 
storming  of  the  political  police 
headquarters  there,  Jean 
Pierre  Petraghini,  photographer 
for  the  magazine  Paris  Match, 
received  a  burst  of  machinegun 
fire  in  the  stomach  and  leg, 
while  Tim  Foote,  Life  photog¬ 
rapher,  was  slightly  wounded 
in  the  hand. 

Anthony  J.  Cavendish,  UP, 
managed  to  make  it  from  one 
capital  of  revolution  to  another. 
He  saw  and  reported  formation 
of  the  new  Polish  government 
in  Warsaw  hitch-hiked,  hedge¬ 
hopped,  and  stumbed  into  bloody 
Budapest  to  report  that  local 
war.  The  twin-engined  Polish 
plane  that  carried  him  and  a 
cargo  of  plasma  into  the 
stricken  country  was  unable  to 
get  nearer  than  33  miles  south 
of  half-wrecked  Budapest. 

He  hitched  a  ride  from  there, 
but  rubble  in  the  streets  halted 
the  car  in  the  suburbs  and  be 
walked  the  last  five  miles.  Com¬ 
munications  were  sporadic,  but 
Mr.  Cavendish  managed  to  get 
a  2,000-word  eyewitness  ac¬ 


count  out  soon  after  his  ar¬ 
rival. 

By  .Motorcycle 

Martha  Lechner,  INS  corres¬ 
pondent  in  Vienna,  rode  into 
forbidden  Hungarian  territory 
on  a  motorcycle  to  obtain  a 
story  from  Hungarians  (“Don’t 
call  us  rebels — we  are  patri¬ 
ots’’).  She  is  used  to  risks,  hav¬ 
ing  walked  across  battle  lines 
from  Poland,  through  Czecho¬ 
slovakia  to  Vienna  at  the  end 
of  World  War  II  to  warn  her 
family  that  the  Russians  were 
coming. 

John  MacCormac,  St  tr  York 
Times  correspondent  in  Buda¬ 
pest,  managed  to  get  full  eye¬ 
witness  reports  of  the  rebellion 
to  his  newspaper. 

When  the  rebellion  broke, 
Endre  Marton  was  in  Budapest, 
where  he  has  reported  for  the 
.4P  since  1947.  'The  Red  Hun¬ 
garian  regime  accused  him  of 
spying  for  the  west,  imprisoned 
him  for  a  6-year  term.  He 
served  18  months  and  was 
freed  in  .\ugust  with  full  clem¬ 
ency.  He  was  able  to  get  some 
.stories  out  by  wire  and  sent 
some  stories  by  travelers  to 
Vienna.  George  Boultwood  is  in 
Budapest  for  the  AP,  too,  and 
Dick  Kasischke  is  at  the  listen¬ 
ing  post  of  Vienna. 

Colin  Fro.st,  the  .AP  man  in 
Warsaw,  had  less  communica¬ 
tions  trouble.  Once  Mr.  Marton 
was  able  to  send  a  story  from 
Budapest  through  the  Hungari¬ 
an  News  Agency. 

Radio  .Monitored 

Kurt  Beubauer  of  tbe  UP 
Vienna  bureau  staff  went  im¬ 
mediately  to  rebel  headquarters 
in  western  Hungary  and  was 
joined  later  by  Jack  Meehan 
from  the  London  UP  bureau 
and  UP  photographer  Gerhard 
Seinig  from  Munich.  Franz 


Cyrus,  UP  chief  in  Vienna,  has 
been  working  around  the  clock 
with  the  staff  monitoring  Buda¬ 
pest  radio.  Joseph  W.  Grigg 
went  from  Frankfurt,  Germa¬ 
ny,  to  help  him. 

Photographers  maintained  a 
vigil  on  the  Austro-Hungarian 
border  to  bring  pictures  of  the 
revolt  to  the  outside  world. 

Barry  Faris,  INS  a.'^sociate 
general  manager  and  editor-in- 
chief,  who  has  been  making  an 
inspection  tour  of  the  INS 
European  bureau  network,  has 
shifted  his  base  of  operations 
to  London  until  the  situation 
crystallizes. 

Howard  Handleman,  chief 
INS  diplomatic  correspondent 
in  Europe,  who  has  been  in 
Vienna  covering  the  Hungary 
uprising,  has  returned  to  Paris 
and  is  poised  to  fly  to  Beirut, 
Lebanon,  Cyprus  or  elsewhere 
in  the  Middle  East. 

• 

Passports*  Allowed 
For  Middle  Blast 

Washington 
Newsmen  assigned  to  cover 
the  Middle  East  will  have  no 
obstacle  placed  in  their  path 
by  the  State  Department 

The  passport  division  has 
been  notified  by  the  Secretary 
of  State  that  news  coverage  is 
an  es.sential  function  and  comes 
as  an  exception  to  whatever 
limitations  are  jdaced  on  travel 
to  the  embattled  area. 

The  State  Department  does 
not  have  a  list  of  United  States 
news  correspondents  in  the  Mid¬ 
dle  East  on  regular  or  special 
assignment.  The  custom  of 
registering  with  embassies  and 
legations  will  make  possible 
compilation  of  such  a  roster  if 
the  need  suggests  it.self,  it  was 
explained. 
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L.  A.  Times 
Rejects  Ads; 
‘Misleading’ 

Los  Angeles 

“To  protect  its  readers  from 
false,  misleading  advertising” 
the  Los  Angeles  Times  refused 
this  week  to  publish  a  full-page 
political  advertisement  on  the 
state’s  controversial  oil  conser¬ 
vation  initiative  measure. 

The  advertisement,  publi.shed 
in  other  newspapers  in  the 
state,  featured  the  reprint  of  a 
1939  Times  editorial  in  opposi¬ 
tion  to  another  oil  bill.  The 
copy  said  the  1939  bill  was 
similar  to  the  present  bill  which 
is  being  supported  by  the  Times. 

An  overline  of  the  advertise¬ 
ment  which  ran  in  other  pa¬ 
pers  said,  “Using  publisher’s 
prerogative  the  Los  Angeles 
Times  has  refused  to  run  this 
advertisement.” 

The  Times  explained  its  re¬ 
fusal  to  run  the  copy  in  a  lead 
editorial  Oct.  30. 

“It  was  rejected  purely  and 
simply  because  it  was  a  distor¬ 
tion  of  truth  and  misleading,” 
the  editorial  said. 

“The  Times  was  ready  and  re¬ 
mains  ready  to  publish  in  its 
advertising  columns  material 
any  advertiser  cares  to  submit 
provided  the  advertisements 
meet  the  requirements  of  ve¬ 
racity  and  good  faith. 

“The  Times  has  regularly 
published  in  its  news  columns 
full  and  accurate  accounts  of 
the  point  of  view  with  which 
this  committee  and  other  groups 
associated  with  it  are  con¬ 
cerned.” 

The  bill  the  Times  opposed 
in  1939  is  wholly  unlike  the 
present  bill  which  the  paper  is 
supporting,  the  editorial  said. 

“Because  the  advertisement 
.  .  .  sought  to  convey  the  false 
and  misleading  impression  that 
the  Times  is  supporting  in  1956 
a  measure  it  opposed  in  1939, 
the  advertisement  was  rejected.” 
• 

Kahn  in  New  Job 

Philadelphia 

Donald  P.  Kahn,  promotion 
director  of  TV  Guide  since 
1953,  is  leaving  that  position 
to  assume  duties  in  the  office  of 
Walter  Annenberg,  publisher  of 
the  Philadelphia  Inqtnrur.  Mr. 
Kahn’s  successor  as  promotion 
director  is  Fred  H.  Stapleford, 
who  has  been  manager  of  TV 
Guide’s  Northern  California 
edition. 


$9  Package 

(Continued  from  page  9) 


involving  the  unfilled  positions 
of  assistant  managing  editor, 
assistant  to  the  advertising  di¬ 
rector,  and  editorial  writer. 

In  a  statement  to  Editor  & 
Publisher,  Joseph  P.  Murphy, 
Guild  president,  declared: 

“The  settlement  .  .  .  came 
through  negotiations  which  be¬ 
gan  only  after  every  unit  had 
taken  strike  votes,  with  only  a 
tiny  percentage  dissenting.  It 
was  only  within  minutes  of  the 
actual  strike  deadline  that  move¬ 
ment  toward  the  final  settle¬ 
ment  got  underway.” 

Last  guild  unit  to  vote  to 
strike  was  the  World-Telegram 
and  Sun’s,  which  went  on  strike 
in  1950  for  11  weeks.  The  vote 
was  225  to  11.  There  are  about 
450  members  in  the  unit.  Earlier, 
the  Journal-American  unit  with 
about  600  members,  voted  450 
to  8  to  strike,  and  the  Herald 
Tribune  unit,  also  with  600, 
voted  457  to  9,  and  9  abstained. 

Joseph  S.  Collis,  president  of 
the  American  Newspaper  Guild, 
came  into  the  negotiations  on 
Tuesday.  William  J.  Farson, 
executive  vicepresident,  came 
Wednesday  from  guild  head¬ 
quarters  in  Washington  with 
a  check  for  $257,000  to  be  de¬ 
posited  in  the  New  York  local’s 
strike  fund. 

By  Tuesday  night  all  units 
had  engaged  strike  headquar¬ 
ters  and  space  had  been  ob¬ 
tained  at  a  midtown  location  to 
be  used  as  the  office  of  a  news¬ 
paper  to  be  published  bv  the 
Guild. 

• 

English  Professor 
Now  Literary  Editor 

Nashville,  Tenn. 

Dr.  Richmond  Croom  Beatty, 
English  professor  at  Vander¬ 
bilt  University,  has  been  ap¬ 
pointed  literary  editor  of  the 
Nashville  Tennessean.  He  suc¬ 
ceeds  Ralph  Morrisey,  who  died 
Sept.  21. 

Dr.  Beatty  is  the  author  of 
four  biographies,  “William 
Byrd  of  Westover,”  “Bayard 
Taylor,”  “Lord  Macauley,”  and 
“James  Russell  Lowell.” 

• 

Cranston  Williams 
Resting  At  Home 

Cranston  Williams,  general 
manager  of  the  American  News¬ 
paper  Publishers  Association, 
is  recuperating  at  home  after 
hospitalization  ordered  by  his 
physician,  who  .said  he  needed 
a  complete  rest. 


Youth  Court 


Publicity  Rule 
Considered 


A  promise  to  present  news¬ 
paper  views  on  the  proposed 
new  Youth  Court  Act  before  the 
full  11-member  commission  in 
Albany,  Nov.  15,  was  made  this 
week  by  Harrison  Tweed,  chair¬ 
man  of  the  Temporary  Commis¬ 
sion  on  the  Courts. 

The  promise  followed  what 
was  described  as  a  “friendly 
three-hour  meeting”  with  repre¬ 
sentatives  of  the  New  York 
State  Society  of  Newspaper 
Editors  and  the  New  York 
State  Publishers  Association 
with  Mr.  Tweed  and  three  com¬ 
mission  members. 

The  newspaper  men  urged 
that  the  act  make  definite  pro¬ 
visions  for  the  right  of  the 
press  to  print  news  of  the  ap¬ 
prehension  or  arrest  of  youthful 
offenders  as  well  as  the  right  ^ 
to  publicize  disposal  of  these^ 
cases  and  the  process  of  investi¬ 
gation  of  those  over  the  presents 
youthful  offender  age  of  18,  \ 
according  to  a  statement  joint¬ 
ly  issued  on  behalf  of  Mr. 
Tweed  and  the  newspapers  by 
John  F.  Kane,  the  commission’s 
consultant  on  public  relations. 

The  associations’  views  were 
presented  by  James  H.  Righter, 
publisher,  Buffalo  Evening 
News  and  president-elect  of  the 
publishers,  and  Charles  A. 
King,  managing  editor,  Utica 
Observer-Dispatch,  president  of 
the  editors:  also  T.  R.  Sunde, 
special  features  editor.  New 
York  News;  Fred  W.  Stein,  edi¬ 
tor,  Binghamton  Press;  Gene 
Robb,  publisher,  Albany  Times- 
Union;  Benjamin  H.  Carroll, 
editor  and  general  manager, 
White  Plains  Reporter  Dispatch, 
and  John  T.  De  Graff,  counsel 
to  bolh  groups. 


‘Tex’  Keirsey  Wins 
Baptist  Citation 

Amarillo,  To. 
A.  F.  (Tex)  Keirsey,  church 
editor  of  the  Amarillo  Nevt- 
Globe  for  20  years,  was  named 
recipient  of  the 


Keirsey 


1956  .Annual 
Press  Award 
sponsored  hy 
the  Baptist 
General  ConTtn. 
tion  of  Texas. 

He  will  re¬ 
ceive  a  $150 
engraved  wrist 
watch  and  i 
commendatory 
plaque  in  pres¬ 
entation  ceremonies  Nov.  8,  at 
the  convention’s  annual  meet¬ 
ing  in  Corpus  Christi. 

Mr.  Keirsey  is  a  member,  i 
choir  singer,  a  Sunday  school 
teacher  and  a  deacon  at  the 
Trinity  Baptist  Church  in  .Ama¬ 
rillo.  He  has  been  a  member 
of  the  News-Globe  staff  since 
1930,  and  in  addition  to  bein; 
church  editor  also  covers  the 
police  beat  and  write.s  general 
news  stories. 

In  addition  to  his  church 
work,  one  of  Tex’s  main  avoca¬ 
tions  is  reading  his  Spanish- 
language  Bible.  He  has  almost 
a  library  of  Bible  commentaries. 


Joe  Beck  Joins 
Kelly-Smith  Co. 

Kelly-Smith  Co.,  newspaper 
representatives,  announced  this 
week  the  appointment  of  Joseph 
F.  Beck  to  the  staff  of  its 
New  York  office,  effective  Nov. 
12. 

Mr.  Beck  is  presently  vice 
president  and  treasurer  of 
Scheideler  &  Beck,  Inc.,  New 
York  ad  agency,  slated  to  close 
its  doors  by  the  end  of  the  year 
(See  story  on  page  20).  Mr. 
Beck’s  role  at  Kelly-Smith  Co. 
was  not  di.sclo.sed. 


N.  Y.  Newsmen 
Favor  Bourbon 


A  new  trend  in  liquor 
preferences  by  the  Fourth 
Estate  in  New  York  City  is 
reported  by  Publicker  Dis¬ 
tillers  Products,  Inc.,  after 
tallying  235  ballots  submitted 
by  newsmen  at  a  recent 
press  party. 

Bourbon  was  the  first 
choice  of  71  newsmen  while 
vodka  had  55  first  place 
votes  and  more  preferences 
for  second  and  third  than 
bourbon.  Other  results : 
Whiskey,  48  first  place 
votes;  rye,  23;  gin,  22  and 
blend,  16. 


Mrs*.  CMiiiiers  Dies 

Buffalo,  N.Y. 

Mrs.  Corinne  Tilford  Con¬ 
ners,  61,  widow  of  William  J- 
Conners  Jr,  publisher  and  presi¬ 
dent  of  the  Buffalo  Courier- 
Express,  who  died  Feb.  3,  1951, 
died  in  her  sleep  Oct.  29.  A 
son,  William  J.  Conners  III,  h 
publisher  of  the  Courier-Ex¬ 
press. 


C.  E.  Broughton 

Sheboygan,  Wis. 

Charles  E.  Broughton, 
editor  of  the  Sheboygan  Daili) 
Press  from  1908  until  1951 
died  Oct.  31  in  Sheboygan  Hos¬ 
pital.  He  had  a  heart  condition. 
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Advertiser  •  IVewspaper 


Section  Edited 

By  Robert  B.  McIntyre 


Mass  Distribution 
Problem  for  Admen 


Chicago 

The  advertising  man  was 
charged  with  the  responsibility 
of  moving  more  goods  at  a 
profit  to  the  manufacturer,  in 
talks  delivered  at  the  recent  an¬ 
nual  convention  of  the  Associ¬ 
ation  of  National  Advertisers 
here.  (E&P,  Oct.  27,  page  9). 

Underlying  theme  of  the  con¬ 
vention  was  that  of  meeting  the 
growing  demands  on  advertis¬ 
ing  on  many  management 
fronts,  with  the  basic  idea  of 
making  advertising  managers 
more  “corporate  conscious.” 

This  thought  was  succinctly 
expressed  by  Henry  Schachte, 
vicepresident  of  Lever  Bros.  Co., 
when  he  reported  on  the  ANA 
advertising  management  .study. 
He  asserted: 

“With  the  demands  on  ad¬ 
vertising  continuing  and  ever 
increasing,  advertising  manage¬ 
ment  can  no  longer  delay  as¬ 
suming  the  essential  manage¬ 
ment  responsibility  of  better 
organizing  the  advertising  job; 
first,  to  make  sure  that  adver¬ 
tising  is  encompassing  all  that 
it  can  and  should  to  help  cor¬ 
porate  management  achieve  a 
profit,  and  second,  to  assure 
proper  functioning  in  all  the 
areas  where  company  manage¬ 
ment  wants  it  to  operate.” 

0.  E.  Jones,  executive  vice- 
president  of  Swift  &  Co.,  urged 
closer  understanding  of  the  re¬ 
tailing  function  as  a  vital  part 
of  mass  distribution.  He  said 
advertising  people  should  be  de¬ 
voting  more  of  their  creative 
energies  to  solving  this  prob¬ 
lem. 

"I  say  this  for  two  reasons,” 
he  said.  “First,  we  all  realize 
that  if  this  idea  of  marketing 
integration  means  anything,  ad¬ 
vertising  people  should  be 
brought  closer  and  closer  to  the 
important  sales  problems  .  .  . 
and  1  say  to  you  that  getting 
profitable  mass  distribution  for 
the  man”  many  new  jiroducts 
and  hr  .  is  going  to  be  an 
increasinK*/  important  prob¬ 
lem. 

“But  there  is  a  second  rea- 
.son  why  I  think  advi'rtising 
people  must  devote  more  of 
their  energies  toward  solving 
this  problem,”  he  continued.  “If 
we  don’t  succeed  in  getting 
mass  distribution,  then  top 
management  may  be  justified 
in  raising  some  real  .luestions 


about  the  role  of  mass  adver¬ 
tising.  One  without  the  other 
just  doesn’t  make  much  sense. 


“Watch  W’estinghouse”  sales 
and  advertising  promotion  dur¬ 
ing  the  last  six  months.  Basical¬ 
ly,  Westinghouse  has  inaugu¬ 
rated  four  major  moves: 

(1)  Launched  four  advertis¬ 
ing  and  promotion  campaigns 
as  national  efforts,  iitilizing 


Speaking  as  a  meat  packer,  newspapers,  magazines  and  tele- 
Mr.  Jones  said:  vision;  (2)  sent  13.3  top  ex- 

“We  find  that  every  day  we  ®cntives  of  the  consumer  prod- 
are  having  to  accept  more  and  nc^ts  divisions  into  more  than 
more  responsibility  about  what  2,300  distributors  shovyrooms 
to  sell  to  the  consumer,  how  to  dealers’  stores  to  gain  per- 

sell  it  to  the  consumer,  how  to 
package  it  for  the  consumer  .  .  . 
in  short,  the  consumer  is  be¬ 
coming  a  more  important  ‘de¬ 
cision  maker’  than  he  has  ever 
been  before — particularly  as  we 
package  and  brand  a  growing 
proportion  of  our  meat  c'utput.” 

Westinghouse  Ad 
Policy  Revised 

Chris  J.  Witting,  vicepresi¬ 
dent,  consumer  products, 

Westinghouse  Electric  Corp., 


sonal  and  up-to-date  knowl¬ 
edge  of  market  conditions;  (3) 
effected  a  plan  that  is  designed 
to  bring  production  and  distri¬ 
bution  into  balance;  (4) 
strengthened  its  .service  organi¬ 
zation  with  the  aim  of  reduc¬ 
ing  to  a  minimum  the  time  that 
a  homemaker  will  be  without 
the  use  of  an  appliance  through 
mechanical  failure. 

.More  Co-Op  Ads 

At  the  dealer  level,  said  Mr. 
W’itting,  Westinghouse 


has 

gave  ANA  a  report  how  that  learned  that  cooperative  adver- 
company  has  recovered  from  the  tising  can  spur  consumer  de- 
prolonged  strike  of  1955-56,  mand  and  create  sales  at  less 
which  has  resulted  in  the  dollar  expenditures,  creating 


GASTRONOMICAL  DERBY  —  This  year’s  annual  shrimp  and  beer 
party  given  by  the  New  Orleans  (La.)  Times-Picayune  &  States,  and 
Jann  &  Kelly,  Inc.,  proved  to  be  a  stag  party  to  end  all  stag  parties. 
Held  last  week  in  New  York's  Belmont-Plaia  Hotel,  more  than  400 
guests  consumed  a  half  ton  of  shrimp.  Shown  (left  to  right)  are: 
James  J.  Delaney,  advertising  manager,  Sinclair  Refining  Co.;  Robert 
Woods  (seated),  account  executive,  Morey,  Humm  &  Warwick,  Inc.; 
Vincent  Kelley,  vicepresident,  Jann  &  Kelley;  and  Roland  Ladreyt, 
manager  general  advertising,  Times-Picayune  &  States,  and  renowned 
King  of  Shrimp  who  presided  over  the  kettles. 
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more  local  impact  through  a 
greater  number  of  local  news¬ 
paper  ads  and  radio-TV  broad¬ 
casts. 

“Dealers,  knowing  intimately 
the  problems  of  selling  applian¬ 
ces  in  today’s  competitive 
market,”  he  explained,  “con¬ 
vinced  us  that  perhaps  our  ex¬ 
penditure  of  advertising  money 
had  not  been  too  wise — advice 
which,  while  not  pleasant  to  our 
agency’s  ears,  has  proved  valid. 
So  we  have  done  two  things  in 
this  area:  (1)  appropriated 
more  money  for  cooperative  ad¬ 
vertising  than  ever  before — 
more  money  to  be  used  at  the 
local  level  for  newspaper  and 
broadcast  tie-ins,  and  (2)  we’ve 
given  our  distributors  vastly 
more  authority  over  this  mon¬ 
ey,  empowered  them,  in  fact, 
to  work  with  media  and  re¬ 
tailers  to  get  the  best  possible 
coverage  that  they  can.” 

Mr.  Witting  summarized  the 
“Watch  Westinghouse”  current 
promotional  efforts  as  involving 
a  great  deal  more  than  just  ad¬ 
vertising.  “I  wouldn’t  want  any¬ 
one  to  think  that  we  solved  the 
problem  we  had  by  just  spend¬ 
ing  32  million  advertising  dol¬ 
lars,”  he  said.  “There  was 
rather  a  total  marketing  effort 
involving  engineering  research, 
production  planning,  sales  plan¬ 
ning,  public  relations,  and  last, 
but  not  least,  advertising.” 

• 

Musi  Tell  Story 
Of  (lapitalism 

Chicago 

There  is  need  for  U.S.  com¬ 
panies  to  take  up  arms  in  the 
“People’s  Capitalism  Crusade” 
through  their  advertising  and 
public  relations  staffs,  William 
C.  Stolk,  president,  American 
Can  Co.,  told  ANA  members  at 
their  closing  luncheon. 

“The  Advertising  Council,  in 
adopting  the  People’s  Capital¬ 
ism  program  as  one  of  its 
major  projects,  is  in  a  position 
to  provide  leadership,  guidance 
and  coordination,”  said  Mr. 
Stolk,  who  urged  the  use  of  ad¬ 
vertising  space  and  time  in 
newspapers,  magazines,  radio 
and  television. 

“This  story  can’t  be  told  in 
long  dry  articles,”  he  said.  “It 
needs  the  ‘hard  sell’;  it  needs 
to  be  told  colorfully  and  dra¬ 
matically,  in  the  same  way  that 
we  sell  all  the  products  and 
services  that  make  for  our  high 
standard  of  living.” 

He  said  a  number  of  com- 
(Continued  on  page  26) 
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CASE  STUDY 


Newspaper  Ads  Lift 
Latch  on  House  Sales 

By  Bohert  B.  McIntyre 


THE  138  DAYS  BEFORE  YOU  MOVE  IN! 


There’s  no  place  like  a  new  (  opy  Approach 

home  and  there’s  no  advertis-  xhe  copy  employed  in  Lawr- 
inpT  medium  like  a  newspaper  pnce  Brook  ads  is  designed  to 
when  it  comes  to  selling  the  bring  immediate  response,  Mr. 
new  home  that  there’s  no  place  Ensler  told  E&P.  He  added 

that  it  is  a  type  of  copy  pai- 
No  one  knows  that  better  ticularly  suitable  for  newspa- 
than  Milton  Zerman,  36-year-  pers.  Layouts  simulate  the  off- 
old  president  of  Zerman  Realty  the-hip  photo  technique  made 
&  Construction  Co.,  East  popular  by  Life  magazine  (see 
Brunswick,  N,  J.,  who  by  cut)  and  copy  approach  is  said 
spending  a  mere  $150,000  for  a  to  be  creating  a  sensation  in 
sustained  campaign  of  page  the  real  estate  field, 
and  half  page  ads  in  the  real  Qne  recent  half  page  ad,  for 
estate  sections  of  New  Jersey  example,  was  head-lined,  “The 
and  New  York  newspapers  has  jgg  jjayg  before  You  Move  In!’’ 
sold  $10,000,000  worth  of  Copy,  written  bv  Fairfax  Copy 
Lawrence  Brook  homes  in  East  chief  William  Keisler,  deliber- 
Brunswick.  ately  stressed  that  it  takes  an 

Selective  Approach  average  of  138  days  to  build  a 

“Newspaper  are  ideally  Lawrence  Brook  home, 
suited  for  a  selective  market  That  s  no  speed  record, 

approach,’’  Mr.  Zerman  told  frankly  admitted.  “Many 

Editor  &  Publisher  this  week,  hernes  are  built  in  a  third  the 
noting  that  in  his  case  the  tl*rie  it  takes  us.  But  at 
problem  of  selectivity  concerned  Lawi'ence  Brook  soundne.ss  is 
finding  potential  home-buyers  ™ore  important  ^  than  speed, 
willing  and  able  to  pay  from  Sure,  it  takes  a  little  longer  to 
$18,000  to  $23,000  for  his  Pa<^  four  nails  where  two 
Lawrence  Brook  homes.  “News-  would  do.  Or  to  use  lumber  far 
papers  permit  advertising  pres-  niore  generously  than  routine 
sure  where  it  is  needed;  it  can  specifications  ...” 
be  used  without  waste.  The  Big  Home  Design 

geographical  selectivity  and  “This  Is  Lawrence  Brook!’’ 

flexibility  of  newspapers  make  head  on  another  ad 


In  Philadelphia  nearly  everybody  reads  The  Bulletin 
yiOH' — R.  O.  P.  spot  and  full  color  seven  days  a  week 


Advertising  Offices:  Philmdelpkia,  30th  and  Market  Street!  *  New  York,  343  Maditon  Avenue  •  Ckicafo,  520  North  Michigan  Avenue 
Represen lAilVES:  fergasoa  ll'e/itfr  Com#ea>  in  Detroit  *  Atlanta  *  Lot  Angeles  •  San  Francisco 
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Ai)  a<;e\(:ies 


Scheideler  &  Beck 
To  Close  Its  Doors 


Don’t  look  for  any  more  in¬ 
sertion  orders  from  Scheideler 
&  Beck,  Inc.,  New  York,  after 
the  first  of  the  year. 

Joseph  Scheideler,  president, 
this  week  told  Editor  &  Pub¬ 
lisher  that  the  New  York  agen¬ 
cy  will  have  closed  its  doors  by 
then,  if  not  sooner.  The  reason; 
“Economic  necessity.”  That 
means  that  S&B  has  been  drop¬ 
ping  accounts  like  a  man  try¬ 
ing  to  pick  up  red  hot  coals. 

Mr.  Scheideler  said  that  he 
and  William  J.  McKenna,  vice- 
president  and  creative  director, 
have  already  found  berths  over 
at  Bryan  Houston  Inc.  Joseph 
F.  Beck,  Executive  vicepresident 
and  treasurer  of  the  folding 
agency,  has  not  yet  announced 
his  plans. 

As  part  of  the  deal,  Houston 
is  getting  two  of  S&B’s  four 
remaining  accounts — Heublein’s 
Relska  vodka  and  Newsweek 
magazine.  The  other  two  ac¬ 
counts  are  Mcllhenny  Co., 
which  has  assigned  its  taba.sco 


to  Fitzgerald  Advertising,  New 
Orleans,  and  C.  F.  Mueller  Co. 
which  is  still  agency  hunting. 

Other  S&B  brass  moving  to 
the  Houston  house  are:  Norton 
Leo,  vicepresident;  Richard  A. 
Stevens,  general  manager;  and 
Al  Stegman,  copy  supervisor. 

Robert  Warriner,  vicepresi¬ 
dent  and  research  and  merchan¬ 
dising  director  for  S&B,  will 
join  Donahue  &  Coe. 

S&B  was  formed  five  years 
ago  as  Scheideler,  Beck  &  Wer¬ 
ner  as  an  outgrowth  of  the 
famed  Duane  Jones  Co.,  Inc., 
account  conspiracy  suit. 

Miller  Signs  100th 
Paper  for  Ad  Seri'ice 

Miller  Advertising  Agency, 
Inc.,  New  York,  through  its 
fully-owned  subsidiary  Miller 
Advertising  Service  Corp.,  has 
made  its  10(»th  sale  of  its  Auto¬ 
mobile  Merchandising  and  Pro¬ 
motion  Service,  according  to 
Robert  Miller,  president. 

The  service  aids  newsjiapers 


QUAD-CITIES  ^ 

NOW  OVER 

1/4  MILLION  PEOPLE 

WITH 

57%  ON  THE  ILLINOIS  SIDE 

ROCK  ISLAND  •  MOLINE  •  EAST  MOLINE 


where  9  out  of  10  families  read 


THE  DISPATCH  or 
THE  ARGUS 


The  Rock  Island  Argus 
The  Moline  Dispatch 


Quad-Cities'  Largest  J*  * 
'‘Combined  Daily  Circulation 


Beirn  Elected  Prexy 
of  Ruthrauff  &  Ryan 

F.  Kenneth  Beim  has  been 
elected  to  the  presidency  of 
Ruthrauff  &  Ryan,  Inc.,  suc¬ 
ceeding  Robert  M.  Watson, 
who  has  moved  up  to  the 
vice-chairmanship  of  the 
Board  of  Directors. 

Simultaneously  with  the 
elections,  the  agency  an¬ 
nounced  completion  of  a  two- 
year  administrative  stream¬ 
lining  program  completely  in 
tune  with  modern  manage¬ 
ment  practices. 


in  .selling  more  space  to  local 
auto  dealers  by  providing  them 
with  30  complete  ads  each 
month,  plus  mats,  clipping 
books  and  suggested  body  copy. 
Ads  range  from  40  lines  to  full- 
page  standard  and  tabloid. 

The  100th  contract  was 
signed  by  Ralph  H.  Sides,  CAM, 
Lancaster  Newspapers,  Inc., 
just  a  little  over  six  months 
after  the  service’s  first  issue 
was  released. 

The  Miller  -Advertising  Serv¬ 
ice  Corp.,  reportedly  one  of  the 
largest  users  of  newspaper 
classified  display  advertising  in 
the  country,  has  just  introduced 
a  real  estate  art.  layout  and 
idea  seiwice. 

According  to  Mr.  Miller,  the 
auto  .service  is  sold  in  28  states 
and  the  District  of  Columbia, 
with  sales  ranging  from  the 
Ban</or  (Me.)  Sews  to  the 
Los  Angeles  (Calif.)  Examiner. 
Volume  of  sales  are  greatest  in 
California,  Pennsylvania  and 
New  York. 

Only  one  sale  is  made  to  a 
newspaper  in  each  city,  Wil¬ 
liam  R.  Stearns,  general  man¬ 
ager,  told  Editor  &  Publisher. 
In  some  cities,  he  said,  the  serv¬ 
ice  is  used  by  the  classified  ad 
department;  in  other  cities. 
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where  cuts  and  borders  are  not 
permitted  in  the  classified  sec¬ 
tion,  it  is  used  by  the  news¬ 
paper’s  display  department. 

Miller  Agency  claims  it  han¬ 
dles  about  75%  of  auto  dealer 
advertising  in  the  New  York 
area. 

Netcman  Agency- 
Merger  with  Ad  Fried 

Oakland,  Calif. 

The  Louise  Newman  Adver¬ 
tising  Agency,  recently  opened 
here,  has  merged  with  Ad  Fried 
and  Associates. 

Louise  Spiro  Newman,  who 
headed  her  own  agency,  was 
formerly  with  King  Features 
Syndicate,  as  assistant  promo¬ 
tion  manager.  Her  elder  son, 
Mort  Stern,  is  managing  editor 
of  the  Denver  Post.  Her 
brother,  the  late  Amster  Spiro, 
was  city  editor  of  the  .V«« 
Y'ork  E veiling  Journal,  and  her 
other  brother,  Herbert  .Abbott 
Spiro  is  a  TV  writer.  ; 

Account  Changes  .  .  . 

•  Colgate-Palmolive  Co.  has 
appointed  Ted  Bates  &  Co.  to 
handle  Palmolive  Rapid  Shave, 
and  Fab  detergent  effective 
Jan.  1.  Lennen  &  Newell  was 
named  to  handle  C-P’s  \el 
Powder  and  Vel  liquid  deter¬ 
gents.  i 

• 

‘Plug  Pictures’ 

In  PR  Service 

Phil.adelphu 

Matted  propaganda  that  was 
sent  to  1,500  newspapers  in 
the  public  relations  battle  be¬ 
tween  truckers  and  railroads 
was  described  in  court  here  this 
week.  Trial  of  an  anti-trust 
case  involving  the  Eastern  Rail¬ 
road  Presidents  Conference  and 
the  Pennsylvania  Motor  Truck 
Association  continued  into  the 
third  week. 

Two  services  established  by 
Carl  Byoir  &  Associates  to  pub¬ 
licize  the  railroads  were  named 
by  C.  Colburn  Hardy,  who 
headed  the  ERPC  account  in 
the  Byoir  office  in  1951.  They 
were  Central  States  News 
Views  and  People  &  Spots  in 
the  Late  News. 

Shown  in  evidence  were  sets 
of  pictures  sent  out  by  these 
agencies.  Each  set  contained 
two  “newsworthy”  photos  of 
general  interest  and  one  that 
pointed  up  damage  lone  by 
trucks  to  highways.  The  third, 
Mr.  Hardy  said,  was  called  “a 
plug  picture — one  that  demon¬ 
strates  something  about  our 
particular  client.”  He  said 
many  requested  the  material. 
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How  to  move 
Five  Thousand 
Mahomets ! . . . 


speaking  of  new  highs,  a  genius  named  Robert  Schwartz 

built  a  motel  on  a  mountain  near  Suffern,  N.  Y.  A  live  color 

story  on  this  amazing  M.otd  On  The  Mountain  ran  in  the  first  issue 

of  Today’s  Living — the  Herald  Tribune’s  bright,  new  Sunday  magazine 

— on  Sept.  9.  Result — motel  mob  scene!  If  you’d  like  to  move 

some  mountains  of  merchandise . . .  just  read  Mr.  Schwartz’s 

wire  about  how  Today’s  Living  gets  action!...  ^ i 


WBSrtERN  UNION 


wood 

ROBERT  EHDlC 
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NEW^YORK 


Heralb 


^Tribune 


A  Step  Ahead — Every  Morning  ~ 

P*  S*  Sunday  circulation  of  the  brightest,  most  colorful  package  in  town  is  now  576/176 

Ad  No.  875 
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Retailers  Say 
’56  Will  Set 
Sales  Peak 

Retail  sales  will  climb  to  a 
record  high  this  year  and  will 
continue  to  rise  in  the  first  six 
months  of  1957. 

This  rosy  picture  was  painted 
last  week  by  a  15-man  delega¬ 
tion  from  the  National  Retail 
Dry  Goods  Association  for 
President  Eisenhower  at  a 
White  House  meeting.  The  dele¬ 
gation  predicted  that  this 
Christmas  will  be  the  biggest 
retail  holiday  season  on  record. 

Sales  2',»'r  Higher 

The  President  was  told  tliat 
retail  sales  in  the  first  half  of 
1957  will  be  2*2%  higher  than 
in  the  opening  six  months  of 
this  year.  The  retailers  said 
their  total  19.56  volume  will  be 
3%  to  5%  above  the  record 
high  reached  in  15*55. 

Mr.  Eisenhower  was  assureil 
that  consumer  credit  is  “by  no 
means  out  of  line.” 

The  United  States  Chamber 
of  Commerce  took  a  similarly 
optimistic  view  of  retail  trends 
in  a  statement  made  this  week. 
The  national  business  group 
predicted  that  1!*56  sales  will 
hit  a  new  peak  or  $193,000,000,- 
000,  an  increase  of  A'',  from 
last  year. 


Retail  sales  for  November 
and  December  will  total  $31,- 
100,000,000  as  against  $29,000,- 
000,000  in  1955,  for  a  7.3%  in¬ 
crease,  the  Chamber  predicted. 
If  auto  .sales  are  included,  the 
totals  are  $37,100,000,000  for 
this  year  as  against  $35,200,- 
000,000  in  1955,  a  5.4%  boost, 
and  still  a  new  record. 

Dodge  Outlook  Bright 
Late  this  week,  F.  W.  Dodge 
Corp.  in  its  annual  suiwey  of 
opinions  on  the  economic  out¬ 
look,  also  predicted  that  next 
year  will  be  the  best  business 
year  in  history,  although  in¬ 
flation  will  account  for  much  of 
the  rise  in  dollar  indicators  of 
business  activity. 

Dodge  based  its  outlook  on 
the  collective  opinions  of  221 
of  the  nation’s  leading  econom¬ 
ists. 

According  to  an  analysis  of 
the  survey  by  George  Cline 
Smith,  Dodge  vicepresident  and 
economist,  the  economists  are 
“unusually  unanimous”  in  their 
belief  that  1957  business  will 
he  excellent  and  that  no  down¬ 
turn  is  in  sight,  even  though 
most  of  them  do  not  expect 
sharp  increases  in  the  major 
economic  indicators. 

.Average  Forecast 
Average  forecast  of  the  eco¬ 
nomists,  Dr.  Smith  said,  indi¬ 
cated  that  Gross  National  Prod¬ 
uct  would  reach  an  annual  rate 


Ever  Hear  Of  A  Sleeper? 

A  couple  years  ago  Barron's  printed  an  article 
about  a  Texas  bank  being  a  sleeper,  that  is,  a  good 
investment  .  .  .  We  read  the  story,  wotched  the 
stock.  Barron's  was  correct,  as  it  is  generally.  The 
Texas  bank  not  only  split  but  has  since  gradually 
gone  up. 

Well,  we  don't  print 
any  stock  tips. 

But  we  print  lots  of 
Central  Florida  news.  So 
much,  in  fact,  that  it 
takes  10  different  editions 
to  do  the  kind  of  Tailor- 
made  job  we  do. 

That's  why  we  outsell 
the  combined  circulations 
of  Jacksonville,  Miami, 
and  Tampa  papers  faur 
to  one. 

Central  Florida's  400 
thousand  people  market 
who  spend  $500  million  a  year  may  be  a  sleeper 
to  you  .  .  .  Have  you  ever  heard  of  Orlondo?  It 
will  startle  you,  in  results,  if  you  have  something 
to  sell. 

ORLANDO  [FLORIDA];  SENTINEL-STAR 

Martin  Andersen.  Editor  &  Sole  Owner  &  Ad  Writer 

National  Representatives  Burke,  Kuipers  &  Mahoney 


of  $420,000,000,000  by  the  end 
of  next  year,  as  compared  with 
the  $408,000,000,000  rate  for 
the  third  (|uarter  of  1956. 

Judging  from  the  comments. 
Dr.  Smith  said,  few  of  the  eco¬ 
nomists  were  inclined  to  feel 
that  the  outcome  of  the  elec¬ 
tion  would  have  any  great  ef¬ 
fect  on  the  immediate  outlook 
for  business. 

Good  .Market 

There  should  be  a  good 
market  for  the  new  1957  auto¬ 
mobiles,  according  to  the  cur¬ 
rent  “Business  in  Brief,”  a 
quarterly  publication  of  the 
Chase  Manhattan  Bank,  re¬ 
leased  for  publication  this 
week. 

The  bank  review  noted  10 
million  people  made  final  pay¬ 
ments  on  auto  instalment  loan.s 
last  year,  9*4  million  will  do 
so  this  year  and  an  e.stimated 
10*/4  million  will  follow  suit  in 
1‘>.57. 

“This  latter  group,  in  addi¬ 
tion  to  the  many  who  tradition¬ 
ally  purchase  for  cash,  should 
provide  a  sizeable  sales  poten¬ 
tial  for  the  now  models,”  the 
article  said. 

Auto  sales  this  year  dropped 
20%  from  last  year’s  record 
of  7.4  million.  Two-thirds  of  the 
1  sales  in  1955  were  financed  by 
instalment  loans.  This  year,  the 
i  article  said,  “the  rate  of  in- 
:  crease  in  auto  debt  has  slowed.” 


'  28  .-Xtlend  Workshop 

Pittsfield,  Mass. 

Twenty-eight  newspaper  ad 
men  from  the  Northeast  and 
Canada  attended  the  first  of  a 
new  series  of  advertising  work¬ 
shops  here  recently.  The  work- 
I  shops  are  sponsored  by  the 
,  Bureau  of  Advertising,  ANPA, 
under  the  direction  of  Robert 
;  R.  Van  Slambrouck. 


Papers  Asked 
To  Support 
RIAL  Drive 

For  the  eighth  consecutive 
year  American  business  will 
back  a  national  public  service 
advertising  campaign  (via  J. 
Walter  Thompson  Co.)  to  urge 
citizens  to  attend  and  support 
their  churches  and  synagogues. 

The  Advertising  Council, 
which  is  conducting  the  cam¬ 
paign  for  Religion  in  American 
Life,  starting  this  month,  esti¬ 
mates  that  U.  S.  advertisers, 
newspapers,  radio-TV  networks 
and  stations,  transportation, 
outdoor  advertising  and  house 
magazines  will  contribute  a 
minimum  of  $4,000,000  worth  of 
advertising  time  and  space  to 
the  project  in  1956-57. 

Robert  W.  Bogg.s,  assistant 
manager,  public  relations. 
Union  Carbide  and  Carbon 
Corp.,  again  is  serving  as  volun¬ 
teer  coordinator  of  the  nation¬ 
wide  effort  whose  slogan  will 
be:  “Build  a  stronger,  richer  ' 
life  .  .  .  Worship  together  eveiy 
week.” 

This  week,  Mr.  Boggs  noted 
that  newspaper  support  for  the 
RIAL  program  each  year  has 
been  “an  outstanding  factor"  in 
the  success  of  the  past  seven 
campaigns. 

‘This  cooperation  by  .several 
thousand  daily  and  weekly 
new.spapers  has  taken  the  RIAL 
program  into  millions  of  homes 
and  encouraged  American? 
everywhere  to  attend  regular¬ 
ly  the  church  or  synagogue  of 
their  choice,”  Mr.  Boggs  said. 

“Each  year,”  he  continued, 
“more  clerg>’men  from  across 
the  country  write  to  tell  us 
about  the  substantial  a.-sistance 
given  by  their  local  newspa¬ 
pers.  This  assistance  is  given  a 
large  share  of  the  credit  for 
producing  impressive  increases 
in  attendance  at  worship  serv¬ 
ices  throughout  the  U.  S. 

“With  this  excellent  record 
of  public  .service,  I  am  confi¬ 
dent  that  the  country’s  news¬ 
papers  will  again  provide  their 
essential  help  for  the  campaign 
this  fall  and  during  the  follow¬ 
ing  months.” 

Mr.  Boggs  urged  newspapers 
to  show  the  Council’s  kit  of 
RIAL  ads  (see  cut)  to  their 
local  advertisers. 

The  non-sectarian  program  is 
sponsored  by  a  Layman’s  Com¬ 
mittee  headed  by  Joseph  H. 
McConnell,  director  and  gen¬ 
eral  counsel  of  Reynolds  Metals 
Co.  It  is  supported  by  24  re¬ 
ligious  groups. 
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IT  DEPENDS 
ON  THE  WORDS 


A  picture's  worth  ten  thousand  words?  Generally,  but  not  always.  Take 
thcM.  from  Budapest  on  Monday: 


Ten  T-54  tanks,  their  red  stars  still  visible  through  the  grime  of  gunpowder, 
oil  and  blood,  waddled  along,  leaving  Budapest  behind. 

They  left  a  wrecked  city  where  the  stench  of  death  already  rises  from  the 
smoking  ruins  to  mingle  with  a  chill  fog  from  the  Danube  river. 

On  the  back  of  one  tank  lay  the  corpse  of  a  Soviet  soldier,  his  eyes  staring 
vacantly  back  at  the  Hungarian  capital. 

A  Hungarian  peasant  spat  on  one  tank  as  it  passed  him  an  arm’s  length 
away.  The  Russian  crew  did  not  notice. 

Telephone  and  high-tension  wires  hung  crazily  and  tangled,  like  wet 
spaghetti. 

We  reached  a  railroad  crossing  .  .  .  Sleeping  cars  had  been  turned  over  as 
roadblocks.  Their  sides  were  stitched  with  machine  gun  bullets. 

Now  we  ran  into  convoys  of  Hungarian  trucks  pressed  into  duty  as  ambu-. 
lances  . . .  The  doctors  looked  like  butchers,  so  blood-spattered  were  their 
once-white  aprons. 

A  Soviet  tank  was  roaring  down  the  street  .  .  .  Hungarian  women  ignored 
the  tank,  except  for  looks  of  such  cold  hatred  that  the  emotion  must  have 
penetrated  the  steel  sides  like  X-rays. 

Chalk  signs  were  everywhere —  “Russians  Go  Home”.  One  brownish-red 
slogan  on  a  wall  appeared  to  have  been  written  in  blood. 

Trolley  cars,  automobiles  and  battered  trucks  lay  overturned  in  the  streets, 
as  if  by  an  irritable  child  who  had  scattered  his  toys. 

I  passed  a  crowd  happily  hacking  souvenir  scraps  from  a  giant  bronze  boot 
-part  of  the  massive  Josef  Stalin  monument  which  was  toppled  from  its 
base  Tuesday  night,  cut  with  welders'  torches  and  beaten  to  pieces  —  even 
to  the  walrus  moustache. 

But  the  horror  —  and  triumph  —  of  the  past  week  is  deep  within  their 
eyes.  There's  no  language  barrier  here  —  the  eyes  speak  most  eloquently. 
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fruin  Anihunv  (!uvrn(li!.h'!>  L'niircl  Pres!'  diftpalch. 


AD  CAMPAIGNS 


^Four  Roses^  Bloom 
In  Full-Color  Ads 


What  is  bein>r  termed  “the 
most  widespread  use  of  full- 
color  newspaper  advertising  in 
the  distilled  spirits  industry” 
will  be  made  by  Four  Roses 
Distillers  Co.  for  its  Four  Roses 
whiskey  brand  from  now 
through  December,  according  to 
Bradley  Houghton,  advertising 
manager. 

Exten.sive  schedules  in  13 
major  cities  began  in  Septem¬ 
ber  for  the  four-color  series, 
backed  up  by  a  powerful  cam¬ 
paign  of  black  and  white  ads. 
In  addition.  Four  Roses  is  using 
two-color  ads  in  four  major 
metropolitan  areas  where  four- 
color  is  unavailable. 

“Undoubtedly,  the  combina¬ 
tion  of  color  reproduction  and 
a  trade  mark  that  was  made  to 
order  for  the  photographer’s 
color  camera  has  played  a 
great  part  in  building  the  Four 
Roses  brand  image,”  Mr. 
Houghton  .said  this  week. 

“Our  problem  has  been  to 
harne.ss  intensive  local  adver¬ 
tising  force  to  the  Four  Roses 
color  advertising  character.  We 
think  we  have  solved  that  prob¬ 


lem  through  the  use  of  full- 
page,  full-color  newspaper  ad¬ 
vertising  in  major  marketing 
areas.  And  the  extra  advantage 
this  program  contributes  is  the 
spectacular  merchandising  tool 
we  obtain  through  equipping 
our  salesmen  with  color  news¬ 
paper  copy  that  stimulates  re¬ 
tailer  cooperation.” 

Petri  Wine  Breaks 
Heavy  Ad  Drive 

Newspaper  advertising  (via 
Young  &  Rubicam,  Inc.)  by 
Petri  Wine  Co.  in  its  forthcom¬ 
ing  1956-57  campaign  will  total 
about  18,000  to  10,000  lines  in 
each  of  the  newspapers  getting 
the  eight-month  schedule  ac¬ 
cording  to  the  Bureau  of  Adver¬ 
tising,  ANPA. 

An  unusually  heavy  schedule 
for  a  wine  advertiser,  the  cam¬ 
paign  runs  from  Oct.  15 
through  December,  and  from 
February  through  the  middle 
of  next  June.  Insertions  of 
1,000  and  .500  lines  will  be 
alternated  in  the  ad-a-week 
program. 


TOPEKA  NEWSPAPERS 

make  your  sales  soar  in  Kansas 

Up,  up  they  90  .  .  .  buying  dollars  now  at  $632,654,000  .  .  . 
retail  sales  zooming  past  $141,000,000  headed  for  the  strato¬ 
sphere  in  this  prosperous  21-county  trading  area.  And  you  can 
soar  to  the  level  of  the  market  itself  with  the  powerful  prospect 
potential  of  the  Topeka  Newspapers,  saturating  the  city  zone 
.  .  .  73,622  combined  circulation  in  the  21  counties  .  .  . 
87,934  across  Kansas.  Don't  walk,  fly  .  .  .  propel  yourself  to 
profit  heights  in  free-spending  Kansas.  Write  today  for  com¬ 
plete  information  on  how  to  make  your  sales  soar  in  Kansas 
through  the  Topeka  newspapers. 

AGENT  FOR: 

Topeka  State  Journal 

Represented  by  The  Capper  Publications,  Inc. 

New  York  *  Cleveland  *  Chicago  *  Kansas  City,  Mo.  *  San  Francisco 


A  strong  drive  for  retail  tie- 
in  advertising  will  also  feature 
the  campaign.  An  extensive 
series  of  newspaper  mats  is 
being  made  available  to  dealers 
by  Petri. 

/.  W.  Dant  Expands 
Ad  Budget.,  Program 

J.  W.  Dant  Distillers  Co.’s 
“domination  of  the  world-wide 
bourbon  market”  will  be  the 
focal  point  of  a  greatly  ex¬ 
panded  advertising  program. 

The  company’s  annual  ad 
budget,  determined  on  the  basis 
of  cases  sold  the  previous  year, 
will  total  almost  $2,000,000  for 
fiscal  1956-57  as  a  result  of 
zooming  sales. 

Effective  immediately,  news¬ 
papers  in  more  than  100  key 
markets  and  national  maga¬ 
zines  will  herald  the  Kentucky 
straight  bourbon’s  new  sales 
position.  Newspaper  ads,  some 
in  two  colors,  will  run  (JOO  to 

I, 000  lines. 

In  addition,  a  number  of 
special  “leadership”  ads  are 
.scheduled  in  key  markets  where 

J.  W.  Dant  is  No.  1  in  sales. 

Hertz  Ad  Budget 
Upped  by  23% 

Chicago 

The  Hertz  Rent  A  Car 
System  will  spend  $2,600,000 
on  national  advertising  in  1957, 
an  increase  of  more  than  23% 
over  the  $2,100,000  being  spent 
in  1956. 

Hertz  also  will  supplement 
the  $2,600,000  advertising 
budget  with  approximately 
equal  expenditures  in  local 
newsjiaper  advertising  and  pro¬ 
motion. 

Joseph  J.  Stedem,  executive 
vice  president  of  Hertz,  said 
that  Hertz  has  more  than 
doubled  its  national  advertising 
expenditures  iii  the  last  two 
years  and  has  increased  its 
budget  10  times  since  1947,  the 
year  Hertz  inaugurated  a  na¬ 
tional  advertising  campaign 
with  a  budget  of  $260,000. 

Mr.  Stedem  revealed  that  in 
1957  Hertz  will  for  the  first 
time  inclu<le  a  comprehensive 
direct  mail  campaign  on  truck 
leasing  and  truck  renting. 

Hertz  will  add  the  \ew 
Yorker  to  the  25  consumer  and 
business  magazines  in  which 
transient  car  rental  advertising 
is  carried,  and  will  continue  to 
advertise  in  the  Sunday  travel 
sections  of  selected  metropolitan 
daily  newspapers.  For  the  first 
time,  car  rental  will  be  adver¬ 
tised  extensively  in  the  Wall 
Street  Journal. 

The  Hertz  national  advertis¬ 
ing  program  is  administered  by 
an  advertising  committee  com¬ 


posed  of  six  members  of  the 
Hertz  System  and  five  head¬ 
quarters  executives.  Every 
member  of  the  Hertz  System 
contributes  to  the  national  ad¬ 
vertising  budget.  Campbell- 
Ewald  Co.  is  the  Hertz  adver¬ 
tising  agency. 

Other  Campaigns  .  . . 

•  More  than  $250,000  has 
been  budgeted  for  advertising, 
including  newspapers,  of  the 
United  States  World  Trade 
Fair  (via  Reach,  Yates  &  Mat- 
toon,  Inc.,  New  York)  to  be 
held  April  14-27,  1957,  in  the 
New  York  Coli.seum. 

•  McGraw-Hill  this  week 
launched  its  national  ailvertis- 
ing  on  the  book  “Battle  Hymn” 
with  a  full  page  ad  in  the 
Xeiv  York  Times  Book  Revitie 
and  a  large  ad  in  the  Wagk- 
ington  (D.C.)  Post. 

•  Norge  Division,  Borg-War- 
ner  Corp.,  will  budget  an  addi¬ 
tional  $493,000  for  newspaper 
space  on  Norge  Dispenser 
Wheel  automatic  washer  and 
dryer.  The  drive  raises  Norge’s 
ad  expenditures  10%  above  the 
last  six  months  of  19.55. 

• 

Avv(}  Dropping 
Crosley%  Bendix 

Xvco  Manufacturing  Corp. 
this  week  announced  it  will  dis¬ 
continue  its  “unprofitable” 
Crosley  and  Bendix  Home  .Ap¬ 
pliances  business  as  of  Nov.  30. 

According  to  1955  newspaper 
expenditures  compiled  by  the 
Bureau  of  Advertising,  ANP.A, 
the  discontinuance  of  these  lines 
will  represent  the  loss  of  $722.- 
328  worth  of  newspaper  linage. 

However,  Avco  Chairman  and 
President  Victor  Emanuel  said 
negotiations  are  being  con¬ 
cluded  with  a  major  manufac¬ 
turer  for  the  sale  of  the  Bendix 
home  laundry  business. 

Avco’s  American  Kitchens 
Division,  its  Canadian  subsidi¬ 
ary,  Moffats  Ltd.,  and  the  other 
divisions  of  the  company  are 
not  affected. 

• 

Burnell  .Vjjency  Moves 
To  Priuleiilial  Bldg. 

ClIIC.\G0 

Leo  Burnett  Co.,  advertising 
agency,  including  a  staff  of  6')0 
persons  and  a  million  pounds 
of  office  equipment,  moved  into 
the  new  Prudential  Building 
here  this  week. 

The  Burnett  agency  has  oc¬ 
cupied  all  or  parts  of  11  floors 
in  the  London  Guarantee  Build¬ 
ing.  In  its  new  quarters,  the 
agency  occupies  five  full  floors. 
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IMPORTANT 

ANNOUNCEMENT 


Stuart  List,  publisher  of  the  Chicafio  American,  reeently  at^piired 
hv  the  Tribune  Co.,  announees  that  Hearst  A»lvertisin«i  Service 
Inc.,  for  37  years  national  advertisinjj  representatives  of  tlie 
Chicago  American,  will  continue  in  the  same  capacity. 


Mr.  Li.'it  sifttrs, 

“I  am  happy  that  the  C.hicago  Ameri«-an  will  continue 
its  long  affiliation  with  Hearst  Advertising  Service  Inc. 
ami  that  advertising  agencies  and  their  clients  will  con¬ 
tinue  to  he  serviced  by  them.  Their  knowledge  of  the 
market  and  of  our  newspaper,  and  the  fine  personnel 
in  their  offices  in  15  cities,  makes  Hearst  A<lvertising 
Service  Inc.  a  vital  factor  in  our  design  for  a  hetter-than- 
ever  Chicago  American.” 


CHICAGtammERICAN 

editor  5C  publisher  for  November  3,  1956 


Maximum  Audience 
Of  Ad  Is  Real  Need 


Defining  “maximum  audiences 
of  media,  rather  than  actual  or 
average  audiences  of  advertise¬ 
ments”  will  be  the  first  step 
taken  by  the  sub-committee  of 
the  Advertising  Research  Foun¬ 
dation  formed  to  find  a  “prac¬ 
tical  and  objective  method  of 
comparing  all  media”  for  the 
benefit  of  advertisers  and  ad¬ 
vertising  agencies. 

Dr.  Darrell  R.  Lucas,  the 
ARF’s  technical  director,  posted 
that  weathervane  in  a  talk 
given  before  the  Advertising 
Conference  at  Ohio  State  Uni¬ 
versity,  Columbus,  Oct.  2.").  Dr. 
I.ucas  is  a  member  of  the  sub¬ 
committee,  headed  by  G.  Max¬ 
well  Ule,  .senior  vicepresident  of 
marketing  .services,  Kenyon  and 
Kckhardt,  Inc.,  New  York.  The 
group,  functioning  as  part  of 
the  All-Media  Measurement 
Committee,  held  its  first  meet¬ 
ing  Oct.  9,  and  will  meet  again 
in  November. 

“The  group  clearly  recognized 
the  universal  practice  of  com¬ 
puting  cost-per-thousand”,  Dr. 
Lucas  explained.  “Also,  their 
first  step  was  to  approach  the 


problem  in  terms  of  defining 
maximum  audiences,  lather 
than  actual  or  aveiage  audi- 
e  n  c  e  s  of  advertisements 
achieved  by  dollars  spent  in 
each  medium. 

“In  a  sense,  this  is  a  case 
of  starting  at  the  outside  and 
working  toward  the  middle, 
since  such  audiences  are  not 
real  advertising  audiences,  but 
are  theoretical,  potential  maxi- 
mums  within  which  the  adver¬ 
tiser  hopes  to  win  a  certain 
number.” 

A  “Tough  Problem” 

Dr.  Lucas,  who  is  a  consult¬ 
ant  on  research  for  Batten, 
Barton,  Durstine  &  Osborn, 
Inc.,  raised  12  sample  questions 
to  delineate  the  “tough  problem 
we  are  facing.” 

The  12  (jiiestions 

They  are: 

Does  the  audience  of  a  maga¬ 
zine  properly  include  all  the 
people  who  saw  the  cover  on  a 
newsstand? 

Does  it  include  the  cleaning 
woman  who  picks  up  the  open 
magazine  and  puts  it  away  in 


ELECTION  PROTECTION 


NEA  client  editors  get  "election  protection," 
too'.  Presidential  candidates  in  COLOR  .  .  . 
special  mot  service  on  oil  important  election 
figures  .  .  .  newsfeatures  and  columns  by  NEA 
by-liners  round  up  the  type  of  bockground  ma¬ 
terial  editors  wont  for  outstanding  political 
coverage.  Holiday  and  special  event  preparedness 
is  an  important  part  at  the  NEA  Full  Service. 


NEA  SERVICE  INC. 

J200  West  Third  Street  Cleveland  IS,  Ohio 


the  magazine  rack? 

Should  it  even  include,  as  do 
our  current  definitions  of  maga¬ 
zine  audiences,  all  of  those  peo¬ 
ple  who  have  opened  the  maga¬ 
zine  themselves  enough  to  see 
at  least  one  identifiable  item 
— preferably  an  editorial  item  ? 

And,  if  so,  what  does  this  all- 
inclusive  audience  mean  to  the 
full  page  advertiser  on  page  76? 

Can  magazines  be  compared 
with  new'spapers,  which  gener¬ 
ally  have  more  advertisement.^ 
per  page  and  on  a  bigger  page? 

How’  about  Boston,  where  the 
front  page  may  carry  adver¬ 
tisements? 

If  magazine  audiences  cannot 
include  cover-claimers  —  and 
they  usually  don’t  —  what  are 
new.-^papers  going  to  do  with 
tho.se  people  who  spend  all  of 
their  reading  time  digesting  the 
front  page? 

Again,  when  you  consider  a 
broadcasting  network,  do  you 
count  all  the  people  or  the  sets 
tuned  to  the  network  anytime 
within  a  week,  within  a  day, 
within  an  evening,  within  one 
sponsored  program  —  or  even 
some  kind  of  an  average 
minute-by-minute  rating? 

What  do  you  do  with  spot 
announcements  ? 

What  do  you  do  with  mutiple 
or  alternate  sponsorship? 

“U.sually  what  the  buyer  is 
trying  to  do  is  to  make  the 
basis  for  his  decisions  as 
reasonable  as  possible”.  Dr. 
Lucas  continued. 

“On  the  other  hand,  when 
space  and  time  sellers  .start 
developing  cos  t-per-thousand 
comparisons,  we  are  suddenly 
confronted  with  an  enormous 
danger. 

“You  put  a  salesman  in  a 
pretty  tough  situation  when  you 
ask  him  to  throw  so  many  ‘ifs’ 
and  ‘other  things  being  equal’ 
into  his  presentation  that  his 
conclusions  are  all  wa.shed  out. 
Yet,  in  many  inter-media  com- 
pari.sons  today,  honest  com¬ 
parisons  would  just  about  lead 
to  that  re.sult.” 

In  respect  to  magazine  data. 
Dr.  Lucas  said: 

“Competing  publishers  seem 
to  be  realizing  that  audience 
data — often  the  audience  data 
developed  by  competitors — have 
served  more  to  raise  the  adver¬ 
tising  attractiveness  of  maga¬ 
zines  as  a  medium  than  they 
have  to  exploit  the  as.^ets  of 
any  one  magazine. 

“Thus  after  18  long  year.s,  it 
seems  likely  that  we  may  soon 
lay  down  the  arms  of  conflict 
and  move  forward  in  audience 
research  with  a  new  confidence 
and  with  extensive  magazine 
information  as  well  as  indus¬ 
try-wide  acceptance.” 


Parking  Meter 
Ads  Challenged 

New  Brunswick,  N.  j. 

The  question  of  the  legality 
of  advertising  on  municipaQy 
owned  parking  meters  is  hsaded 
for  a  court  decision  in  thii 
.state. 

A  complaint  was  filed  by 
Samuel  Howard,  publisher  of  I 
the  weekly  Irvington  Herald 
and  two  merchants,  William  E. 
Arnold  and  Charles  Jarvis. 

Parking  meter  advertisemeah 
made  their  appearance  on  Ir¬ 
vington  streets  earlier  this 
year,  advertising  products  or 
busines.ses  for  commercial  pur¬ 
poses.  A  private  company  ar¬ 
ranges  for  the  advertising  for 
which  the  town  is  paid  a  per¬ 
centage  of  the  profits. 

The  plaintiffs  claim  that  it  is 
illegal  to  place  such  commercial 
advertising  on  municipally 
owned  projierty. 

Parking  meter  advertising 
was  declared  illegal  recently  in 
Pennsylvania. 

Morgan  R.  Seiffert,  counsel 
for  the  New  Jersey  Press  As- 
.sociation,  will  represent  the 
Irvington  Herald. 

ANA 

(Continiud  front,  page  17) 

panies  have  initiated  their  own 
ad  programs  to  help  dramatixe 
the  American  way  of  life. 
“Some  of  them  have  been  suc¬ 
cessful,”  he  asserted.  “Others 
have  bogged  down  in  a  wilder¬ 
ness  of  black  type — or  have  run 
afoul  of  some  other  semantic 


inrow  so  many  iis  ,,  ,  mi  .imr  i 

things  being  equal’  Bosley  ISew  AISA 
■esenution  that  his  Board  Chairman 
are  all  wa.shed  out.  Chicago 

ny  inter-media  com-  ^ 

'  charge  of  advertising, 

juld  just  about  lead  „  _  T^-  .-n 

„  Seagram  Distillers  Co.,  was 

.  ■  -  j  .  elected  chairman  of  the  Associ- 

t  «  magazine  data,  Advertisers’ 

‘  ui-  u  board  at  the  47th  annual  meet- 

ng  publishers  seem  . 

izing  that  audience  t-,?  .  t-,,  ,  .  -j.., 

the  audience  data  vice  president. 

,v  comnetitors— have  advertising  and  con.sumer  re- 
^ ^  fu  1  lations.  General  Foods  Corp. 
e  to  raise  the  adver-  ’ 

ictiveness  of  maga-  Paul  B.  W  est  was  re-elected 
medium  than  they  -^NA  president, 
cploit  the  as.sets  of  Ralph  Winslow,  manager  of 
igazine.  marketing,  Koppers  Co.,  Inc., 

ter  18  long  years,  it  was  elected  vicechairman  of  the 
y  that  we  may  soon  board.  Four  new  directors  are: 
;he  arms  of  conflict  Ray  Weber,  Swift  &  Co.’s;  Al- 
forward  in  audience  bert  R.  Stevens,  American  To- 
ith  a  new  confidence  bacco  Co.;  George  Frost,  Can- 
extensive  magazine  non  Mills,  Inc.;  and  Raison  H. 

as  well  as  Indus-  Coffin,  Radio  Corporation  of 
jceptance.”  America. 
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A  voice  at 

Ejvery  day  it’s  at  the  door — a  great  voice  pledged 
to  truth.  It  speaks  out  against  corruption,  tyranny, 
and  injustice.  It  will  not  be  stilled. 

Surely,  its  primary  responsibility  is  the  accvurate 
presentation  of  the  day’s  happenings.  But  it  is 
also  a  vigilant  guardian  of  the  public  interest. 

The  newspaper  gives  us  direct  participation  in  the 
check-and-balance  system  of  our  government.  As 
such,  it  reports  public  affairs  alertly,  intelligently, 
and  interpretatively.  It  speaks  for  the  building  of  a 


better  community.  It  diligently  digs  into  the  oper¬ 
ations  of  government  at  every  level,  and  exposes 
misdoings  where  they  exist. 

By  speaking  out  for  the  common  good  and  opposing 
what  is  wrong,  the  newspaper  creates  an  awareness 
of  our  problems.  This  is  the  first  step  toward  their 
solution.  The  newspaper  can  truly  be  called  the 
voice  of  the  American  conscience. 

Here  at  Story,  Brooks  &  Finley  we  devote  our  efforts 
solely  to  the  representation  of  this  great  institution. 


Story,  Brooks  &  Finley 

INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.Y. 

NEW  YORK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON  •  CLEVELAND  •  ATLANTA  •  LOS  ANGELES  •  SAN  FRANCISCO  •  DETROIT  •  MIAMI 
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KETAIL  SURVEY 


McCalVs  Offers  New 
Newspaper  Ad  Tool 


William  A.  Melrod,  head  of  ^  , 

the  agency,  who  conceived  and  \^0"~013  JrL9.t/0S 
directs  the  store’s  advertising 

program,  attributes  pulling  /^  *  J- 1- J* 
power  of  the  ads  to  their  indi-  W  1  Elli^^iriclCllQn 
viduality,  distinctiveness,  fash¬ 
ion  appeal,  unusual  art  work,  A  /-I  4-  * 

use  of  white  space  and  con-  i\(J. V01  tlSOrS 
tinuity  of  the  program. 

Mr.  Melrod  points  out  that  About  two  out  of  three 


A  new  service  for  preparation 
of  newspaper  food  advertising, 
instituted  by  McCall’s  magazine 
at  the  recommendation  of  top 
supermarket  advertising  man¬ 
agers,  is  being  offered  to  Super 
Market  Institute  members  this 
month.  It’s  a  96-page  master 
catalog  containing  more  than 
$120,000  in  food  art  planned  for 
use  in  grocery  newspaper  ads. 

Included  in  the  catalog  is  a 
section  devoted  to  layout  and 
production  techniques,  “The  Ad¬ 
vertising  Man’s  Primer.’’  This 
eight-page  section  is  designed  to 
help  the  supermarket  advertis¬ 
ing  department  make  the  best 
use  of  the  newspaper  ad  tools 
available,  according  to  George 
Fine,  McCall’s  food  promotion 
manager. 

The  new  catalog  covers  412 
different  food  subjects  with  150 
headline  and  decorative  art  ele¬ 
ments.  “This  conveniently  in¬ 
dexed  catalog  is  the  laigest  and 
most  useful  library  of  food  art 
ever  published,’’  Mr.  Fine  said. 


NEWSPAPERS 
L  DOMINATE 


He  added  that  McCall’s  will  up¬ 
date  the  catalog  every  three 
months  with  supplemental 
pages  of  art. 

Supermarkets  initially  will 
have  their  choice  of  193  meat 
and  fish  illustrations,  44  of 
dairy  and  frozen  food,  52  of 
vegetables,  58  of  fruit,  23  of 
baked  goods  and  desserts  and 
42  of  popular  dish  art. 

Small  Shop  Makes 
Ads  Do  Big  Job 

Buffalo,  N.Y. 

How  can  the  smaller  specialty 
shop,  with  limited  advertising 
budget,  make  its  ads  competitive 
with  the  flood  of  display  space 
employed  by  the  big  depai  tment 
and  specialty  store  operations 
in  a  metropolitan  trading  area? 

Joseph’s,  operating  two  small 
specialty  shops  here,  has  come 
up  with  an  answer.  Instead  of 
preparing  its  own  ads,  Joseph’s 
uses  the  services  of  a  Buffalo 
agency  which  specializes  in  re¬ 
tail  accounts,  William  A.  Mel¬ 
rod  Advertising. 

Joseph’s  has  enjoyed  excellent 
results  from  its  new  newspapers 
advertising  program  which  was 
launched  in  February  of  this 
year.  Its  ads  appear  several 
times  each  week,  in  the  Sunday 
Courier-Express,  the  Wednes¬ 
day  night  Evening  News  and 
the  Thursday  morning  Courier 
Exjyress. 

'The  ads  are  relatively  small, 
seldom  exceeding  seven  inches 
deep  by  four  columns  wide. 
Many  of  them  are  confined  to 
two  column  width  in  seven-inch 
I  depth. 


About  two  out  of  three  mem- 


locally  -  influenced 


TIm  Canion  Repoilioo’,  The  Mgrlon  Httr. 
TtM  Salem  Newt.  The  ateubenrlllc  ffertlJ* 
aiar.  The  Portimouth  Time*.  The  Ironton 
Tribune.  Tha  East  Liverpool  Review. 


the  smaller  store  using  limited  replying  to  the  Associa- 

ad  space  must  make  those  ads  Canadian  Advertisers’ 

stand  out  or  they  will  be  lost  Members  Forum  engage 

in  the  “forest  of  advertising  sorne  form  of  cooperative 
giants”  that  surrounds  them.  advertising  with  their  dealers. 

The  format  of  the  Joseph’s  According  to  ACA,  19  out  of 
ads  employs  a  dark  border  that  replies  revealed  no  use  of 
frames  an  area  of  white  space  advertising.  Five  mem- 

in  which  copy  is  centered.  The  indicated  they  did  so  “in 

ads  are  laid  out  to  spotlight  ^ 

the  art  work,  but  at  the  same  survey  was  conducted  at 

time  provide  sufficient  white  request  of  a  member  corn- 
space  to  avoid  a  crowded  look.  d®terniine  ways  of 

The  dark  border  background  ‘  the  ordering  of  mats 

varies  with  the  type  of  mer-  ^ 

chandise  being  presented,  and 

is  related  to  that  merchandise.  P^ting  in  the  questionnaire  do 
The  Joseph’s  signature  remains 

the  same  in  each  ad  and  is  fea-  ^ome  members  stated, 

tured  in  white  script  against  a  if^tK 

black  background,  with  address-  of  mats, 

es  of  both  stores  listed. 

.,™.  .  ,  ,  .  .  One  member  said  control 

“The  style  element  is  very  ,  _  *  ■  i  , 

over  free  materials  was  han- 
defmite  in  these  ads,  noted  Mr.  ^ 

Melrod  “The  styleized  outline  ^  f^r  the  number  of 

of  each  line  drawing  puts  em- _ _  . _  .  ,  , 

phasis  on  the  fashion  itself,  giv- 
ing  importance  to  the  fabric 

and  detailing.”  Handled  by  Agency 

Engraving  Cost  Less  Another  member  said,  “while 

we  supply  mats  and  electros 
Mr.  Melrod  noted  that  costs  free  of  charge,  we  control  the 
of  engraving  using  the  line  tech-  operation  by  having  our  agency 
nique  are  less  than  in  the  wash  place  the  ads  for  our  dealers, 
technique,  thus  reducing  Jo-  while  this  does  cost  us  more 
seph’s  general  ad  costs.  in  space  charges,  we  feel  it  is 

The  Joseph’s  program  is  a  well  worthwhile.” 
flexible  one  in  that  it  is  adapt-  Another  .\CA  member  re- 
able  both  to  regular  merchan-  plied:  “We  have  never  partici- 
dise  and  promotional  goods  pated  in  cooperative  advertising 
with  price  appeal.  In  presenting  with  dealers,  as  we  feel  very 
specially  priced  items,  Joseph’s  .strongly  that  our  national  ad- 
still  employs  the  same  format  vertising  approach  is  strong 
and  art  technique,  the  only  vari-  enough  to  provide  equal  sup- 
ation  coming  in  greater  em-  port  to  all  our  dealers  from 

phasis  on  price  in  the  ad  copy,  coast  to  coast. 

Mr.  Melrod  reported  that  “We  feel  that  if  we  did  co- 
many  of  the  Joseph’s  ads  fea-  operative  advertising,  the  more 
turing  special  purchase  groups  aggressive  dealers  would  do 
at  a  price  have  brought  sellout  heavy  localized  promotion  which 
action  in  the  merchandise.  might  put  this  overall  plan  out 

“We  have  found  that  that  of  balance  ...  If  we  extended 
dark  border  in  the  ads  serves  cooperative  advertising  to  our 
to  fight  off  competition  regard-  dealers,  we  feel  we  would  have 
less  of  what  other  types  of  ads  no  control  over  copy  and  no 

are  employed  on  the  same  protection  from  claims  our 

page,”  said  Mr.  Melrod.  dealers  might  make  which  we 

Use  of  large  illustrations  in  could  not  support.” 
relation  to  the  overall  ad  space 
has  proven  to  be  an  effective  . 

technique,  said  the  advertising  New*  Uhioa^o  Oince 
executive.  He  believes  this  is  George  A.  McDevitt  Co.,  Inc., 
especially  important  in  fashion  this  week  moved  its  Chicago 
merchandising  where  art  work  office  from  the  Palmolive  Build- 
plays  a  dominant  role  in  ere-  ing  to  230  North  Michigan 


ating  consumer  interest  and  de¬ 
mand. 


Ave.,  according  to  John  J.  Mc¬ 
Carthy,  western  manager. 
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One  of  a  series  of  office  advertisements  now  running  in  The  Kansas  City  Star 


Daniel  Boone  Jessee 
Would  Approve 


Not  long  ago  a  TV  viewer  paid  Randall  Jessee  an 
unusual  compliment.  “You’re  the  only  person  I  know,” 
this  admirer  said,  “who  always  has  time.” 

Perhaps  it’s  this  quality  of  always  having  time,  of 
never  being  too  busy  to  stop  and  listen,  that  best  ex¬ 
plains  the  affectionate  regard  of  people  for  “Mr.  TV.” 

Back  in  1947,  when  a  strike  deprived  Star  readers 
of  their  favorite  comics,  it  was  Randall  Jessee’s  read¬ 
ing  of  the  funnies  to  his  own  two  boys  (“Uncle  Randy 
Reads  the  Comics”)  that  made  such  a  hit  with  radio 
listeners. 

In  1951  when  the  Great  Flood  smashed  into  Kansas 
City  and  the  homeless  were  housed  in  “Trailer  City”, 
Kansas,  it  was  Randall  who  foimd  time,  with  Sorop- 
timist  aid,  to  raise  $30,000  for  a  recreation  hall,  which 
bore  the -official  title  of  Randall  Jessee  Community 
Center. 

And  in  that  same  flood  it  was  Randall  who,  at 
some  personal  risk,  gave  TV  viewers  unforgettable 
glimpse^  of  nature’s  destructive  fury.  (“My  worst 
moment,”  he  relates,  -“was  when  the  current  suddenly 
whirled  a  boatload  of  us,  including  the  WDAF-TV 
camera,  across  a  submerged  street  car  track  and  I  felt 
that  trolley  wire  hit  my  wet  back.”) 

A  BIG,  amiable,  slow-moving  fellow,  with  a  rumbling 
voice  and  set  of  nerves  admirably  insulated  from  the 
shocks  and  tension  of  a  fast-paced  industry,  Randall  is 
a  natural  at  interviews,  puts 
studio  guests  and  visitors 
quickly  at  case.  With  viewers 
he  establishes  a  quick  rapport 
compounded  in  equal  parts 
of  sincerity,  friendliness  and 
interest. 

More  recently,  Randall’s 
special  merits  won  him  top 
N.  B.  C.  spot  at  the  Democratic 
and  Republican  conventions. 

Jessee  sequences  that  conven¬ 
tion  watchers  will  remember 
were  an  impromptu  hula  offering,  his  interviews  with 
Harry  Truman  and  the  charming  Mrs.  Frank  Clement, 
and  his  perspiring  efforts  to  pry  from  the  reluctant  Ne¬ 
braska  delegate  some  facts,  any  facts,  about  Joe  Smith, 
vice-presidential  hopeful. 

Randall’s  reports  from  both  convention  floors,  made 
frequently  under  difficult  conditions,  once  led  N.  B.  C. 


announcer  David  Brinkley  to  plead,  “Please  don’t 
trample  Randall  Jessee.”  This  remark  brought  a  tele¬ 
gram  in  verse: 

The  high  spot  of  the  convention 
Was  not  the  men  in  contention. 

It  was  the  day  we  sampled  fear 

That  Randall  Jessee  would  be  trampled  here. 

In  reply,  N.  B.  C.’s  Bill  Henry  opined,  “Randall  Jessee 
is  the  most  untrampleable  man  I  know.” 

Randall,  son  of  the  late  Daniel  Boone  Jessee, 
staunch  Democrat  and  county  judge  in  traditionally 
Democratic  Clay  County,  is  supremely  at  home  in  politi¬ 
cal  arenas.  “There  are  only  three  political  reporters  I 
ever  completely  trusted,”  Harry  Truman  told  a  break¬ 
fast  group  at  the  Chicago  convention,  “Randall  Jessee, 
George  Wallace  (The  Star’s  late  Missouri  political  re¬ 
porter)  and  Bob  Nixon  (of  I.  N.  S.).” 

“You  can  put  me  down  for  a  square  peg  in  a  square 
hole,”  Randall  says.  “In  this  business,  I’m  doing  what 
I  love  to  do— meeting  people,  giving  the  news  ('The 
coffee  dee-licious’),  helping  inform  and  entertain.  One 
of  the  finest  things  about  radio  and  TV  is  the  opportu¬ 
nity  they’ve  given  me  to  become  friends  with  such  great 
people  as  Thomas  Hart  Benton,  Burl  Ives,  Ben  Grauer, 
Chet  Huntley  and  others.” 

One  of  the  more  festive  occasions  of  the  Kansas  . 
City  social  season  is  Randall’s  annual  luau,  which  is 
Hawaiian  for  party-feast.  The  event,  beloved  by  the 
Irish,  politicians  and  folks  in  the  entertainment  in¬ 
dustry,  features  raw  fish  salad,  poi,  liquids  and  other 
island  delights.  Piece  de  resistance  is  pig  roasted  in 
a  dirt  pit  on  red  hot  volcanic  rock  (imported  from 
Hawaii,  natch).  Guests,  numbering  up  to  500,  eat  with 
bare  fingers  while  Randall,  shoeless  in  the  pit,  strips 
meat  from  the  succulent  porkers.  On  occasion,  a  peak 
of  gaiety  is  reached  which  calls  for  the  hula  by  Randall 
and  Mrs.  Jessee.  It  is  a  fair  sight,  attendees  say. 

Randall  lives  with  his  wife,  daughter  Jana,  and 
sons,  Randy  and  Lance,  in  a  well-mellowed,  3-story 
brick  house  at  Valentine  road  and  Madison.  He’s  one 
of  the  big  reasons  why — 


YOUR  BIG  LISTENING-VIEWING  BARGAINS  BY  FAR  ARE  THE  STATIONS  OF  THE  STAR. 

WDAF-RADIO  •  WDAF-TV 
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3-D  PRESENTATION  FOR  'BIG  D'— Dallas  (Tax.)  Tim  as- He  raid  i 

coma  up  with  this  uniqua  3-D  markat  presantation  which  usas  figurines  ^ 
and  raal  silvar  dollars  to  dramatize  various  sales  points.  At  left  is  h 
3-D,  three-color  bar  chart  which  tells  Timas-Herald's  circulation  story.  I 


How  Chrysler 
Teamed  Media 
For  Impact 

1  tETROIT 

Chrysler  Corp.’s  advertising 
and  promotion  campaigns  an¬ 
nouncing  its  new  1957  models 
have  been  planned  to  achieve 
the  greatest  possible  mass  im¬ 
pact. 

Chrysler’s  entire  line  of  cars 
— Plymouth,  Dodge,  DeSoto, 
Chrysler,  and  Imperial — were 
introduced  simultaneously  to 
the  public  in  dealers’  show¬ 
rooms  on  Oct.  30.  During  the 
entire  month  preceding  that 
date,  however,  the  public  has 
been  informed  about  “the  new¬ 
est  new  cars  in  20  years”  by 
vigorous  pre-selling  advertising 
and  publicity  in  newspapers, 
magazines,  television  and  radio. 

Abandoned  ‘Teaser’ 

“This  year,”  said  Richard  E. 
Forbes,  director  of  advertising 
and  sales  promotion  for  Chrys¬ 
ler,  “we  abandoned  the  ‘teaser’ 
advertising  which  usually  pre¬ 
cedes  the  introduction  of  new 
models.  Instead,  we  conducted 
an  aggressive  pre-selling  cam¬ 
paign  in  which  we  not  only 
pointed  out  that  the  new  ’57 


These  Hoe  Silver-Shank  Router 
Bits  are  the  best  for  the 
Graphic  Arts  business  because: 


The  relationship  between  cutting 
edge  and  clearance  in  Hoe’s  design 
preserves  plenty  of  strength  for 
maximum  wear  and  edge  holding 
without  sacrificing  the  speed  and 
efficiency  which  have  given  Hoe 
router  bits  unquestioned  leadership 
in  the  field.  And  they’re  equally 
outstanding  for  all  kinds  of  work, 
including  the  routing  of  hard  cop¬ 
per,  aluminum,  zinc,  and  steel¬ 
faced  plates.  For  information  call: 

STYLE  “A”  For  Elecirotypers'  Copper, 
Stereotype  Metal,  Soft  Metals  and 
Wood 


STYLE  “B”  For  Engravers'  Zinc  and 
Copper  and  Brass 


910  East  138th  St..  HcivVoH  j4.  N.V. 
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models  would  be  the  newest 
new  cars  in  two  decades  but 
presented  facts  to  back  up  our 
claim.” 

Spearheading  the  pre-selling 
effort  was  a  month-long  news¬ 
paper  drive  by  the  corporation 
on  behalf  of  all  passenger  cat- 
divisions  of  the  corporation. 
This  drive  featured  weekly  ad¬ 
vertisements  in  more  than  250 
papers  and  paved  the  way  for 
.subsequent  divisional  advertis¬ 
ing.  The  newspapers  blanketed 
the  areas  in  which  Chrysler 
Corp.  dealers  account  for  959?^ 
of  the  company’s  total  automo¬ 
bile  sales.  National  magazines 
likewise  carried  intensive  pre¬ 
selling  advertising. 

Ads  on  2  Levels 

Advertising  and  sales  promo¬ 
tion  for  Chrysler-built  automo¬ 
biles  are  handled  on  both  cor¬ 
poration  and  divisional  levels. 
The  corporation  advertising  at¬ 
tempts  to  create  buying  inter¬ 
est  for  all  lines  of  cars  built 
by  the  company  and  to  stimu¬ 
late  prospects  to  visit  dealer 
showrooms.  Divisional  adver¬ 
tising,  on  the  other  hand,  is 
directed  toward  selling  the  par¬ 
ticular  make  of  car  built  and 
sold  by  the  division  in  question. 

Heaviest  corporation  adver¬ 
tising  punch  of  the  announce¬ 
ment  campaign  was  reserved 
for  the  week  of  Oct.  30  when 
multiple-page,  full  color  ads  in 
national  magazines  brought 
dramatic  illustrations  and  de¬ 
scriptions  of  the  cars  to  homes 
throughout  America.  At  the 
same  time,  divisional  newspaper 
advertising,  accompanied  b  y 
dealer  cooperative  effort,  was 
conducted  on  a  wide  scale  at 
the  local  level. 

Television  and  radio  have 
been  assigned  heavy  roles  to 
achieve  the  mass  impact. 

Divisional  advertising  and 
sales  promotion  campaigns  ex¬ 
tended  the  corporation  -  wide 
kickoff  scheduled  for  the  week 
of  Oct.  30.  Plymouth  scheduled 


Breakfast  Briefs 

Marilyn  Monroe  Miller  threw 
thousands  of  Londoners  in  a 
tizzy  when  she  went  to  the 
opening  of  her  husband’s  “A 
View  From  the  Bridge.”  A  view 
of  Marilyn  from  anywhere 
seems  to  make  some  people  for¬ 
get  their  manners. 

*  *  * 

Strange  new  ideas  are  in  evi¬ 
dence  everywhere  these  days. 
Our  State  Department  is  ac¬ 
tually  fooling  around  with  the 
notion  that  it  might  be  cheaper 
to  run  boats  around  Africa  than 
to  blow  up  civilization. 

From  the  Cleveland  Plain  Dealer 


some  3,000  newspapers  to  carry 
its  opening  sales  drive  as  the 
car  that  “leaps  three  years 
ahead.” 

Dodge  publicity  during  Octo¬ 
ber  stressed  its  1957  "swept- 
wing”  car  as  a  brilliant 
achievement  in  “the  world  of 
autodynamics”  and  carried  its 
sales  message  in  thousands  of 
newspapers  and  on  TV. 

DeSoto,  with  a  highly  suc¬ 
cessful  year  just  completed,  is 
setting  new  sales  sights  for 
’57  and  is  increasing  its  ad¬ 
vertising  and  promotion  to  hit 
the  new  sales  mark. 

Chrysler,  “the  most  glamour¬ 
ous  car  in  a  generation,”  and 
the  Imperial,  “finest  expression 
of  the  Forward  Look,”  are 
likewise  aiming  for  deeper 
market  penetration  and  have 
planned  advertising  and  promo¬ 
tion  to  achieve  these  ends. 

An  all-out  drive  to  put 
Plymouth  back  into  the  No.  3 
sales  position  will  continue 
throughout  the  year. 

Other  introductory  promo¬ 
tional  projects  included  the  use 
of  two  Goodyear  blimps  to 
announce  the  ^tes  when  the 
new  models  go  on  public  dis¬ 
play,  and  the  mailing  of  giant- 
size  merchandising  kits  to  the 
company’s  thousands  of  dealers. 
Included  in  the  kits  are  re¬ 
prints  of  the  multiple-page 
introductory  advertisements  and 
a  large  number  of  dealer  sales 
aids. 

Said  Forbes,  “The  big  intro¬ 
ductory  campaign  is  just  the 
start  of  a  continuing  program.” 

dolor  in  Church  Ad 

Milwaukee,  Wis. 

Religion  is  colorful,  too,  in  its 
advertising.  A  full-page  ad  for 
the  Milwaukee  Evangelistic 
Temple,  appearing  in  the  Oct. 
20  edition  of  the  Milwaukee 
Sentinel,  contained  six  full- 
color  pictures. 


3-D  Tells  All 
About  ‘Big  D’ 

The  Dallas  (Tex.)  riwes- 
Herald  has  come  up  with  a  ^ 
unique  3-D  market  presentation  : 
which,  among  other  things,  ' 
shows  a  trend  among  the  people 
it  reaches  to  move  from  the  | 
rural  areas  into  the  major  i 
cities.  I 

Don  L.  Schneider,  Times-  | 
Herald  advertising  director,  un-  i 
veiled  his  3-D  pitch  this  week  j 
for  New  York  ad  agency  ex¬ 
ecutives  in  the  offices  of  The 
Branham  Co.,  Times-Herald  | 
representatives.  i 

Designed  by  and  made  in  the  \ 
home  workshop  of  Lloyd  Price,  ! 
promotion  manager  of  the 
Times-Herald,  the  presentation 
is  3-D  by  virtue  of  the  fact  that 
all  sales  points  are  portrayed 
with  figurines  and  real  silver 
dollars  which  are  affixed  to  the 
presentation’s  peg-board  back¬ 
ground  as  the  speaker  makes 
his  various  market  points. 

The  presentation  weighs  115 
pounds  and  has  been  shown  by 
Mr.  Schneider  to  groups  in  Chi¬ 
cago  and  Philadelphia. 


Client  Gets 29,000 
Miles  Per  Ad 

Passenger  miles,  long  a 
basis  for  airline  statistics, 
has  a  new  use  by  Frank  Block  f 
-Associates,  ad  agency  for 
Ozark  Air  Lines,  St.  Louis. 

The  agency  reports  that 
922  newspaper  “Time-to- 
Destination”  ads  during  the 
six  months  ending  Sept.  30, 
1956  delivered  29,000  passen¬ 
ger  miles  per  ad,  while  this 
figure  was  25,000  for  the 
preceding  six  month  period. 
Newspaper  ads  currently  run  1 
in  16  markets. 
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Xor  many  a  year,  the  Bell  seal  has 
been  the  signpost  of  telephone  sen  - 
ice.  A  little  while  ago  we  got  to  think¬ 
ing  that  such  a  well-known  symbol 
deserved  a  slogan. 

We  found  six  words  that  seem  to 
sum  up  the  story  of  the  telephone 
and  the  telephone  business  .  .  . 
‘A\brking  Together  to  Bring  People 
Together.” 


“Working  Together”  describes  the 
spirit  and  co-operation  of  the  tele¬ 
phone  companies  and  the  thousands 
of  telephone  men  and  women  who 
help  to  pro\  ide  the  service. 

“To  Bring  People  Together”  de¬ 
scribes  the  greatest  use  of  the  tele¬ 
phone. 

It  is  priceless  in  emergencies  and 
indispensable  in  saving  steps  and 


time  and  getting  things  done.  And 
one  of  its  biggest  values  is  in  help¬ 
ing  people  keep  in  touch  with  each 
other. 

Many  a  day  is  brightened  just  be¬ 
cause  someone  reached  for  the  tele¬ 
phone  to  exchange  news  and  good 
wishes  and  a  friendly  greeting. 

Isn’t  there  someone  you’d  like  to 
call  right  now? 


BELL  TELEPHONE  SY.STEM 


TUNE  IN  "TELEPHONE  TIME"...Th«  TV  proiram  with  John  Nesbitt’s  real  life  storicatho  whole  family  can  enioylo|ether... Every  Sunday  over  CBS. ..See  your  local  newspaper  lor  timeand  channel. 


AKRON 

,  OHIO 

1956 

1955 

Beacon  Journal>e 

2,291,284 

2,606,860 

IBeacon  Journal-S 

968,633 

782,867 

Grand  Total 

3,269,917 

3,389,717 

{Includes  PARADE,  66.268 

lines. 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e  . . 

1,220,048 

1,288,222 

Times  Union-ra 

925,528 

958,743 

♦Times  Union-S 

654,428 

491,621 

Grand  Total  . . . 

2,800,004 

2,788,686 

♦Includes  AMERICAN  WEEKLY. 

48,064  lines. 

ALBUQUERQUE,  N.  M. 

Journal-m  . 

1,232.338 

1,332,276 

SJoumal-S  . 

418,218 

839,771 

Tribune-e  . 

1,193,279 

1,809,994 

Grand  Total 

2,843,835 

2.982,041 

{Includes  PARADE.  66,268 

lines. 

ANDERSON.  IND. 

Hulletin*e 

881,730 

967,823 

Herald-m  . 

619,948 

682,323 

Herald-S  . 

262,729 

194,120 

Grand  Total 

1,754,407 

1,844,266 

ATLANTA,  GA. 

Ornstitution-m 

1,468,416 

1,521,086 

Journal-e 

2,277,201 

2,283.030 

Journal  & 

Ck>nstitution-S  . 

1,049,000 

732,389 

Grand  Total 

4,794,617 

4.536,505 

ATLANTIC  CITY,  N. 

J. 

Press-m  . 

686,810 

787,744 

Press-S  . 

179,670 

171,301 

Grand  Total  .  . 

866.480 

959,045 

BALTIMORE.  MD. 

♦American-S  .  . 

708,501 

552,136 

News-Post-e  . 

1,406,714 

1,663,167 

Sun-m  . .  . 

1,284,437 

1,334,241 

Sun-e  . 

2,180,544 

2,336.929 

tSun-S  . 

1,607,673 

1,119,614 

(irand  Total 

7.187.869 

6.905.087 

A  MUST 

for  every  editor 

JAMES  RUSSELL 

Wiggins’ 

new  book 

FREEDOM 

OR 

—  SECRECY  — 


This  provocative  study  sets  forth 
the  constituent  elements  of  the 
American’s  right  to  know  what 
goes  on  in  the  legislature,  judi¬ 
cial  proceedings,  the  executive 
department,  the  military  estab¬ 
lishment,  private  transactions, 
the  right  to  print  without  prior 
restraint,  reprisal  for  publica¬ 
tion,  the  right  to  access  to  means 
of  publication,  the  right  to  dis¬ 
tribute,  and  the  channel  of  the 
public  papers.  “Russ  certainly 
is  an  authority  on  this  subject, 
and  this  book  should  be  well 
worth  while.”  —  Robert  U. 
Brown,  Editor  &  Publisher. 

At  all  bookstores.  f4.00 
OXFORD  UNIVERSITY 
PRESS,  Inr. 

New  York  11 


September  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  Measurements) 

1956 
Linage 


1955 

Linage 


%  of 
19.55 


K&P 

Index 


Total  Advertising 

September  . 

August 


244,056,470 

227,297,178 


Year  to  date  .  2,135,849,.572 


246,154,175 

219,749,980 

2,059,263,781 


99.1 

103.4 

103.7 


109.8 

114.0 


Display 
September 
August 


195C 

333,533  includes  21(Jtl 
lines  of  part-run  advertisj^ 
1965—  3,167,810  includes  74t,54| 
lines  of  part-run  advertisiM 
1,466,471  includes  86l,4|| 
lines  of  part-run  advertidat. 

246,335  includes  ISlJa 
lines  of  part-run  advertitiia. 
♦Includes  AMERICAN  WEMLT 
48,054  lines.  ' 

tincludea  THIS  WEEK.  78.034  lia- 
tlncludes  PARADE.  66,268  lines. 


181,020,645 

164,803,217 


Year  to  date  ......  1,578,242,33.5 


183,440,304 

156,629,117 

1,529,197,509 


98.7 

105.2 

103.2 


108.1 

114.3 


CINCINNATI,  OHIO 

Enquirer-m  .  2,072,172  1,951,774 

•tEnquirer-S  ...  1,671,121  l,16l,77| 


Classified 

September  . . 

August  . . 

Year  to  date 


Post-e  .  1,448,462  l,605,ia 

Timea-Star-e  .  1,3  1  9,34  6  1.459,4l| 


63,035,825  62,713,871  100.5  115.2 

62,493,961  63,120,863  99.0  113.0 

557,607,237  530,066,272  105.2  . 


Grand  Total  6,411.104  6,167.0N 
♦Includes  AMERICAN  WEEKLT, 


48,064  lines, 
tincludes  THIS  WEEK.  78,034  linea 


Retail 

September  . . 

August  . . 

Year  to  date 


CLEVELAND,  OHIO 


133,610,256  133,529,665 

122,997,896  114,258,574 

1,117,602,825  1,089,738,088 


100.1 

107.6 

102.6 


107.8 

114.1 


Department  Store 

September  _ 

August  . 

Year  to  date  _ 


51,626,035 

45,912,600 

408,770,551 


50,135,064 

43,420,834 

405,421,862 


103.0 

105.7 

100.8 


108.1 

111.2 


General 

September  . 

August  . 

Year  to  date 


34,223,030  30,849,425 

26,430,465  23,799,801 

299,024,851  270,780,664 


110.9 

111.1 

110.4 


112.9 

114.1 


.Automotive 

September  . . 

August  — . . 

Year  to  date 


10,017,975  16,053,721 

12,626,091  15,913,907 

127,894,675  138,623,780 


62.4 

79.3 

92.3 


94.5 

113.8 


Plain  Dea)er>m 
•fPIain  Dealer-S  . 
Ncw8-€ . 

2,341,425 

2,138,883 

939,001 

2,660.684 

2,361.UI 

1.608,7N 

1.145.7M 

2.760.2U 

Grand  Total 

8.069,843 

7.865.M9 

♦Includes  AMERICAN  WEEKLY. 
48,054  lines. 

tincludes  THIS  WEEK.  78,034  lino. 

COLUMBUS.  OHIO 

I)ispatch-e  ...... 

Dispatch'S  . 

Citizen-e  . 

{Citizen-S  . 

Ohio  State 
Journal-m 
Star-w  . 

1,748,548 

1,221,279 

632.633 

381,949 

665,061 

71,279 

2.000.822 

940.0M 

793,4(18 

315,951 

710,798 

61,7U 

Grand  Total  .  . . 

4,720,749 

4,822.602 

Hncludes  PARADE,  65,268  lines. 


Financial 

September  . 

August  . . 

Year  to  date 


3,169,384  3,007,49:5 

2,748,765  2,656,835 

33,719,984  30,054,977 


105.4 

103.5 

112.2 


121.6 

128.4 


DALLAS.  TEXAS 

.\ew8-m  .  l,951,.m 

tNews-S  .  818.7.T3 

Times  Herald-e  2,1.34,626 

•Times  Herald-S  889,616 


2,.342,6U 

766,114 

2,498,926 

784,8U 


19.66  1956 

♦Includes  A.MERICAN  WEEKLY,  Traveler-e 
48,054  lines.  Post-m 

tincludes  THIS  WEEK.  78,034  lines.  Po8t-S  .. 


1956  1955 

1,740.802  1.910,485 

536,601  790,635 

334,580  368,871 


Grand  Total  .5.794.279  6,382.389 

♦Includes  AMERICAN  WEEKLY, 
48,054  lines. 

tincludes  THIS  WEEK.  78.034  liner. 


BAYONNE.  N.  J. 

428,262  419,386 

BINGHAMTON,  N.  Y. 


Grand  Total  11,351,324  11.503,094 
♦Includes  AMERICAN  WEEKLY. 


DAYTON.  OHIO 

Joumal-Herald-m  1,761,371  1,848,061 

News-e  .  2.090,665  2.268,670 

News-S  .  866,881  683,296 


Press-e 

SSPress-S 

Sun-m 


1,153,602 

410.733 

399,533 


1.226.673 

269,495 

404,469 


48,054  lines, 
tincludes  THIS  WEEK.  78,034  lines. 


BUFFALO.  N.  V. 


Grand  Total  . . .  4,717,807  4,800,027 

DENVER,  COLO. 


Grand  Total  1,963,868 

includes  PARADE,  50,229 


1,900,637 

lines. 


BOSTON,  MASS. 


American-e 

669,024 

808.330 

Record-m 

746,942 

862,798 

♦Advertiser-S  . 

399,786 

304,918 

Globe-e  . 

1,616,728 

1,6.39.280 

Globe-m  . 

1,263,245 

1,338,633 

Globe-S  . 

.  1.332,326 

1.008.481 

Herald'Ri  . 

.  1,351.632 

1,619,788 

tHerald-S  . 

.  1,459,769 

1,051.376 

Courier  Kxpress'fn 

1,096,584 

1.269,314 

Rooky  Mtn. 

♦0)uricr  Express-S 

1,197.615 

!»43.267 

News-m 

1,456,049 

News^e  . 

2.446.020 

2,554.817 

•SRocky  Mtn. 
NewfuS  .  .  .  .  . 

458.492 

Grand  Total 

4.740,219 

4.7HT.39K 

Po8t-e  . 

.  2.126,015 

♦Includes  AMERICAN 
48,054  lines. 

WEEKLY, 

Post-S  . 

Grand  Total 

946.569 

4,987.125 

1.. 564,992 


329.541 

2.316.947 

74.5,432 


CAMDEN,  N.  J. 
Courier-Post-e  .  1,008,837  1,194,967 


4,956.912 

WEEKLY. 


BUSCH  ■ 
BAVARIAN  ■ 


CHARLESTOWN.  W.  VA. 

Gatsette-m  .  981,310 

Gazette-S  .  378,727  . .  . 

Mail-c  .  811.266  ... 

SMail-S  .  366,791  .  . 


♦Includes  AMERICAN 
61.786  lines. 

SIncludes  PARADE.  55,268  lines. 


DES  MOINES.  IOWA 
RcKister-m  696.069  743,715 

Trihune-e  892,683  941.892 

tReuister-S  661,427  .560.298 


Grand  Total  . .  .  2,537,093  . 

SIncludes  PARADE,  55,268  lines. 


Grand  Total  2.260,079  2.245,905 

tincludes  THIS  WEEK.  78,034  lines. 


BEER 


CHARLOTTE,  N.  C. 

News-e  .  995.763  1,247,081 

Observer-m  .  1,383.315  1.434.564 

tObserver-S  668.793  613,624 


DETROIT,  MICH. 


another  consistent 
user  of 

R.O.P.  COLOR 

in  the 

WICHITA,  KANSAS 

EAGLE 

MORNING  EVENING  SUNDAY 


Grand  Total  3,047.871 
tincludes  THIS  WEEK,  78, 
CHICAGO.  ILL. 


3,295.1.59 
034  lines. 


Free  Prcss-m 
JFree  Press-S 

News-e  . 

t  News-S  ... 

Times-e  . 

♦Timet^S  . 


1.345.579 
491.747 
2.402  ..393 
1.401.239 
1,186.353 
607,322 


1.628.433 

420.710 

2,777.363 

1,107.6.50 

1,466.768 

413,010 


Tribune-m 

2,976.826 

3,167,810 

Tribune-S 

1.846,763 

1,466,471 

tDaily  News-e 

1,877,686 

2,003,977 

American-e 

866.486 

1.066.696 

♦American-S 

333,533 

246,335 

Sun-Times-d 

1.302.979 

1,338,602 

{Sun-Times-S 

567,365 

398,474 

Grand  Total 

9,770,637 

9,688.266 

Grand  ToUl  7,3.34.633  7.71.3.934 
♦Includes  AMERICAN  WEEKLY. 
48,054  lines. 

tincludes  THIS  WEEK.  78,034  line*. 
{Includes  PARADE^.  65,268  lines. 


NOTE:  1966  - 2.976,826  includes  761.866 
lines  of  part-run  advertisinfr. 

1,846,763  includes  1,129.072 
lines  of  part-run  advertisinir. 


DULUTH.  MINN. 
Herald-e  813,275 

News-Tribune-m  605.219 

News-Tribune-S  505,279 


876.: 

622. 

427. 


Grand  ToUl  1,928,773  1.925.896 

(Continued  on  page  34) 
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farm  Q 


iIMPRESSlQNS 


“Fairchild  doesn’t  leave  you  to  figure  out  how  to  use  your  Scan- 
A-Graver  most  prohtably.  They’re  interested  in  you  — ready,  will¬ 
ing  and  able  to  help  make  it  the  best  investment  you  ever  made” 
—those  are  the  words  of  Ross  Thompson,  publisher  of  the  Rocky 
Ford  (Col.)  Daily  Gazette,  who  speaks  from  experience. 

Take  Iminessions  magazine,  for  example.  Every  issue  is  packed 
with  case  histories  and  ideas  on  building  circulation,  readership 
and  ad  linage.  L(X)k  what  a  single  issue  contains!  “Farm  Life  — 
promoting  agriculture  and  livestock  with  photos,”“Flaniiing  Jubilee 
F.ditions,”  “Layout  Ingenuity— a  prize-winning  distatter  otters  Iut 
own  prescriptions,”  “Calendar  Girl  — page  one  feature,”  “Stand-by 
Picture  Pages”  and  many,  many  others. 

Articles  like  these  spark  your  staff  with  new  ideas  for  pictures, 
features,  layouts,  promotions  .  .  .  help  your  paiXT  build  circulation, 
readership,  linage  and  prestige. 

Imftressions  is  only  one  example  of  the  many  Ix-nefits  you  enjoy 
when  you  lease  Fairchild  services.  You  also  get:  complete  installa¬ 
tion  and  hook  up  •  operator  training  on  your  premises  •  complete 
periodic  inspiection  and  servicing  •  personal  assistance  in  picture 
applications  and  production  metluxls  •  sjjecial  and  emergency 
service  (no  charge  for  time,  labor  or  parts)  •  design  improxements 


and  additions  that  make  your  machine  as  modern  as  the  last  one 
oil  the  production  line. 

And  rememlx-r,  when  you  lease  Fairchild  services  there’s  no 
capital  outlay,  insurance  or  interest  charge.  The  rental  is  your  only 
expense  and  that’s  tax  deductible. 

WRITE  TODAY  FOR  A  FREE  COPY  OF  IMPRCSSIONS. 

FAIRCHILD  GRAPHIC  EQUIPMENT  INC.,  88-06  Von  Wyck 

Exprasswoy,  Jamaica,  N.  Y.,  D«pt.  100-40A. 


SCAN-A-ORAVER^-SCAN-A-SIZER« 
Eloctronic  Engraving  Machines 
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IMPRESSIONS, 

Fairchild’s  idea  magazine 
of  photo-journalism, 

he/ps  boost  circulation  and  linage 


Sept,  Linage 

(Continued  from  page  32) 


HAMMOND,  IND. 

1956 


KANSAS  CITY,  MO. 

1961 


Times-e 

TimeB-S 


1,136,448 

640,642 


Grand  Total 


1,676,990 


Star-e 

Star-S 

Time»-m 


1,601,886 

1,082,379 

1,602,169 


1956 

1,812,410 

938,788 

1,809,011 


19SS 


ELMIRA,  N.  Y. 

1956  1955 

Advertiser>in  .  .  409,424  . 

Star  Gazett«-e  .  .  876,394  . 

Telegram-S  .  269,167  . 

Grand  Total  1,643,976  . 

EL  PASO.  TEXAS 

Times-m  1,143,821  1,371,660 

STimes-S  .  499,743  381,149 

Herald-Post-e  .  1,196,624  1,492,666 


Grand  Total 


4,286,423  4,660,209 


HARRISBURG,  PA. 

Patriot-m  .  1,306,966 

5  Patriot-News-S 


MERIDEN.  CONN. 

1966 

Record  Journal 

(See  Note)  726,57  0  760,IKt 

NOTE:  Record  Morning  and  Joaraal 
Evening  are  sold  only  in  corabinatlon 
Linaere  of  one  edition.  Record  Mornint 
only  is  shown.  ‘ 


417,979 


1,441,637 

310,114 


Grand  Total 
NOTE:  Evenintr 
amount 


1,761,761 
same 


Grand  Total  2,840,188  3,246,264 
{Includes  PARADE.  65.268  lines. 


1,724,946 
News  carries 
of  advertising; 
Morning:  Patriot. 

{Includes  PARADE.  66,268  lines. 
HARTFORD,  CONN. 

Ourant-m  .  914,069  962,065 

{0)urant-S  .  908,479 

Times-e  1,966,816 


KNOXVILLE.  TENN. 
Journal-m  ....  659,327 

•Journal-S 
News-Sentinel-e 
{  News-Senti  nel-S 


464,444 

992,424 

456,646 


760,216 

389,117 

1,047,653 

441,104 


MIAMI,  FLA. 

Herald-m  .  2.694,625 

♦Herald-S  .  1,300.748 

News-e  .  1,201,078 

tNews-S  .  627,408 


2.726,544 

»32,29« 

1.289,890 

427,766 


Grand  Total  2,472,840 

•Includes  AMERICAN 
48,054  lines. 

{Includes  PARADE.  66,268  lines. 


2,638,090 

WEEKLY, 


664,456 

2,022.336 


Dispatch-e 

{Dispatch-S 

Times-e 

Times-S 


ERIE.  PA. 

764,617  808,662 

442,026  374.904 

.  1,268,730  1,391,900 

_  466,946  317,729 


Grand  Total  3,789,363  3,648,847 
{Includes  PARADE.  65,268  lines. 
HOUSTON.  TEXAS 


Grand  Total  2,921,318  2,893,095 

{Includes  PARADE,  65,268  lines. 


Chronicle-e 
•Chronicle-S 
Post-m 
1  Post-S  . . 
Press-e 


2,623,690 

1,193,899 

1,930,666 

884,303 

819,052 


2.548,488 

993,673 

1,986,930 

673,067 

946.988 


LAWRENCE,  MASS. 

Tribune  829.861 

(See  Note) 

NOTE:  Tribune  Evening  and  Eagle 
Morning:  are  sold  only  in 
combination.  Linage  of  one 
edition.  Tribune  Evening  only 
is  shown. 


LITTLE  ROCK.  ARK. 
Arkansas  Gazette-m  964,611  1,119,727 

{Arkansas  Gazette-S  642,378  368.667 


Grand  Total  5,728,85  9  6,376,867 
NOTE:  Herald-m  1966  2,694,626  in. 

eludes  61,003  lines  of  part-run  ad¬ 
vertising. 

1966—2,726,606  includes  40.837  lino 
of  part-run  advertising. 

Herald-S  1966  1,300.748  includes  184.. 

817  lines  of  part-run  advertising 
1966  932,298  includes  122.700  lines  of 

part-run  advertising. 

•Includes  A.MKRICAN  WEEKLY 
48.0.54  lines. 

flncludes  THIS  WEEK.  78,034  lines. 
MILWAUKEE,  WIS. 


FOND  DU  LAC.  WIS. 
Commonwealth 
Reporter-e  637,747 


FORT  WAYNE.  IND. 

Journal  Gazettc-m  1,174,277  1,262,430 

{Journal  Gazette-S  654,316  460,887 

News  Sentinel-e  1,740,692  1,886,809 


Grand  Total  3,469,186  3,610,126 
{Includes  PARADE.  66,268  lines. 
FORT  WORTH.  TEXAS 


Grand  Total  .  7,351.610  7,148,146 

Chronicle 

(E)  NOTE:  2,623,590  lines  includes 
98,977  lines  of  Part-Run 
advertising. 

(Last  Year)  2,648,488  lines  includes 
106,434  lines  of  Part-Run 
advertising. 

•Includes  AMERICAN  WEEKLY, 
48,054  lines. 


Grand  Total  1,506,989  1,478,384 

{Includes  PARADE,  56,268  lines. 
LONG  BEACH,  CALIF. 
Independent-m  .  .  1,666,461  1,624,682 

{Independent/ 

Press-Telegram-S  781,688  630,424 

Press-Telegram-e  1,762,369  1,736,713 


Sentinel-m 
•Senti  nel-S 
Journal-e 
tJuurnal-S 


1,316.365 

366,555 

3.298,698 

1,826,818 


1.328,358 
3 1 3.544 
3.300,80(1 
1.401.154 


Grand  Total 
•Includes  AMERICAN 
48.054  lines, 
flncludes  THIS  WEEK,  78,034  lines. 


6.798,436  6.343.878 
WEEKLY, 


flncludes  THIS  WEEK,  78,034  lines. 
INDIANAPOLIS,  IND. 


Star-Telegram-m 

813,766 

933,445 

News-e  . 

1,776,489 

1,916,062 

Star-Telegram-e 

1,646,716 

1,859,036 

Star-m  . 

1,736,026 

1,800,837 

{Star-Telegram-S 

702,439 

629,212 

f  Star-S  . 

1,132,842 

915,441 

Press-e 

425,652 

811,664 

Times-e  . 

990,065 

1.174,637 

Press-S 

191,121 

{Times-S  . 

609,790 

427,349 

Grand  Total 

3,778,694 

4,238,267 

Grand  Total 

.  6,144,212 

6,234.326 

{Includes  PARADE.  56.268 

lines. 

flncludes  THIS  WEEK,  78,034  lines. 

Bee-e 

Bee-S 


FRESNO.  CALIF. 

1,877.638 

667,182 


{Includes  PARADE,  56,268  lines. 


1,465,424 

428,666 


Grand  Total  1,944,720  1.893.990 

GARY.  IND. 

Post-Tribune-e  1,426,363  1,661,307 


Post-Tribune-S 


361,626 


Grand  Total  1,786,889  1,661,307 

GLENS  FALLS.  N.  Y. 

PosUStar  _  664.(K)8  717.364 

(See  Note) 

NOTE :  Post  Star  Morning  sold  in  com¬ 
bination  with  Times  Evening. 
Linage  of  one  edition,  Post- 
Star  Morning,  only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  2,148,735  2,303,639 


The  SCOPE 


of  Science  Service  News 
Coverage  is  World-Wide 


Through  accredited  sources  in  many 
countries  and  the  extensive  travels  of  our 
scientist-writers,  our  editorial  staff  gives 
readers  news  of  accomplishments  of  today 
and  the  future  as  well  as  the  fascinating 
background  necessary  to  understand  each 
dynamic  story. 


Daily  Cevorage — by  wire,  by  moil 
Weakly  Illustrated  Service 
Features  of  Importance 


Wire  or  write  for  samples  or  two 
weeks'  trial  of  our  accurate  news  and 
features. 


SCIENCE  SERVICE 

1719  N.  Street,  N.W.  Washington  6.  D.C 


JACKSON,  MISS. 

Clarion  Ledger  m 
SClarion  Ledger 

696,182 

813,217 

&  News-S  . 

411.447 

375,040 

News-e  . 

622,645 

625,699 

State  Times-e 

510,816 

686,655 

( Note) 

State  Times-S 

258,312 

180,614 

( Note) 

Grand  Total 

2,399,401 

2,681.025 

NOTE:  State  Times  first  edition  Feb- 

ruary  28, 

1965. 

{Includes  PARADE,  65,268 

lines. 

JACKSONVILLE,  FLA. 

Times  Union-m 

1,660,964 

1.744,302 

fTimes  Union-S 

718,841 

552,376 

Grand  Total 

2,369.805 

2.296.677 

flncludes  THIS 

WEEK,  78,034  lines. 

JERSEY 

CITY,  N.  J 

Jersey  Journal-e 

966,373 

1,038,195 

Grand  Total  4,209.398  3,991,719 

NOTE:  Independent-m  1,665,461  lines 
includes  231,090  lines  part-run 
advertising. 

(Last  Year)  1,624,682  lines  includes 
167,022  lines  part-run  advertising. 

Indei>endent/Pre8S-Telegram  781,588 
lines  includes  14,076  lines  part-run 
advertising. 

Press-Telegram-e  1,762,369  lines  in¬ 
cludes  231,090  lines  part-run  advertis¬ 
ing. 

(laist  Year)  1.786,713  lines  includes 
167,022  lines  part-run  advertising. 
{Includes  PARADE,  66,268  lines. 
LONG  ISLAND,  N.  Y. 
Newsday-Suffolk-e  1,846,707  1,659,711 

Newsday-Nassau-e  2,106,891  1,986.717 


MINNEAPOLIS,  MINN. 
Tribunr-m  1,622.114  1,583,057 

Star-e  .  2,212,637 

fTribune-S  .  1,294,266 


2.539.742 

1,074,174 


Grand  Total  6.029,016  5,196,075 

flncludes  THIS  WEEK,  78,034  lines. 


MODESTO.  CALIF. 

834.873 


MONTREAL.  CANADA 


fStar-e  .  . 
Gazette-m  . 
La  Pre.S8e-e 
La  Patrie-e 
La  Patrie-S 


2,685,169 

1,471,663 

2,696,613 

178,868 

286,669 


2,644,406 

1,420,136 

2.697,678 

176,241 

264.702 


Grand  Total 


7,816,762  7,192,160 


flncludes  Weekend  Magazine  130,652 
lines. 

MUNCIE,  IND. 


Grand  Total  . .  3,963,598  3,645.428 

LOS  ANGELES,  CALIF. 
Elxamlner-m  .....  1,962,606  2,060,102 


•Examiner-S  .  1,154,686 


Times-m 

fTimes-S  . 

Herald-Express-e 

Mirror-News-e 


8,389,920 

2,237,260 

1,289.022 

1,364,206 


904,143 

3,295,984 

1,652,426 

1,450,979 

1,467,648 


Grand  Total 


Jersey  Journal-e 
T.  Y.  966,373  lines  includes 
127,401  lines  of  part-run 
advertising. 
L.  Y.  1,038,196  lines  includes 
96,193  lines  of  part-run 
advertising. 


11,327,488  10,821,182 
NOTE:Times-S  2,237,260  lines  includes 
394,148  lines  part-run  advertising. 
(Last  Year)  1,652,426  lines  includes 
186,709  lines  part-run  advertising. 
Mirror-News-e  1,354,206  lines  includes 
81,926  lines  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 
61,786  lines. 

flncludes  THIS  WEEK,  79,064  lines. 
LOUISVILLE,  KY. 

Courier  Journal-m  1,369,562 


Courier 

Times-e 


Journal-S 


1,068,437 

1.691.762 


1,489,191 

740,468 

1,768,741 


Press-e  . 

821,286 

937,447 

Star-m  . 

783,416 

877,025 

Star-S  . . 

241,970 

228,228 

Grand  Total 

1,846,672 

2,042.900 

NASHVILLE,  TENN. 

Banner-e 

1,288,248 

1,413,185 

Tennessean-m 

1,248,061 

1,428.416 

Tennessean-S  .  .  .  . 

684,986 

550,885 

Grand  Total 

3,171,294 

3,392,456 

NEW  HAVEN.  CONN. 

Journal  Courier-m 

438,267 

450,802 

Registcr-e  . 

1,466,086 

1,678,125 

Register-S 

692,260 

462,943 

Grand  Total 

2.686,613 

2,491,870 

NEW  LONDON,  CONN. 

Day-e 

747,720 

816.707 

NEW  ORLEANS.  LA. 

Times-Picayune-m 

2,322,052 

2.484,467 

fTimes-Picayune 

& 

777,164 

States-S 

1,066,464 

Item-e  . 

926,424 

912,512 

•Item-S  . 

476,714 

329,031 

States-e  . 

1,064.806 

1,171.902 

Grand  Total 


4,009,761  3,988,400 


EDITOR  — Financial  Advisory 
Service 


S6,000  to  S9,000 


Unusual  opportunity  for  experi¬ 
enced  financial  editor  to  work  on 
special  projects  for  one  of  Ameri¬ 
ca’s  lea^ng  financial  advisory  ser¬ 
vices — located  in  Bostmi  area. 

This  is  a  career  spot  for  an  ex¬ 
perienced  creative  writer  who 
understands  and  is  in  cloee  con¬ 
tact  with  the  market. 

Tell  us  ahont  yourself — your  quali- 
fikatiens,  background,  age,  and 
salary  requirements  in  first  letter. 
Box  4501,  Editor  &  Publisher. 


Sun-e 

Sun-S 


LOWELL.  MASS. 

688,129 


5.676.074 

WEEKLY. 


Grand  Total 

LYNN. 

Item-e 

Telegram  News-e 
Telegram  Newo-S 


Grand  Total  1,237,928 
MEMPHIS,  TENN. 
Commercial 


Grand  Total  5,866,459 
•includes  A.MERICAN 
48,064  lines. 

flncludes  THIS  WEEK,  78,034  linea 
NEW  YORK.  N.  Y 

Times-m 
Times-S 

Herald  Tribune-m 
fHerald  Tribune-S 
Mirror-m 
Mirror-S  . 

#New9-m 
#New».S  ..... 

Journal  American-e 


2,033,413  2.047,513 
2,868.4  6  3  2,082.4«' 


1,012,730 

965,068 

736,267 

389,370 

1,472,078 

1,703,944 

941,127 


•Journal  American-S  488,642 


Appeal-m 

fCommercial 

Appeal-S 

Press-Scimitar-e 


1,876,402  2.102,832 


863,753 

1,066,024 


702,687 

1,208,343 


Post-e 

Post-S 

World  Telegram 
9un-e 


990,437 

111.764 


999,213 

811.255 

868.944 

306.974 

1,821.199 

1,193,801 

1,082.081 

380,518 

1.121.808 

101,688 


Grand  Total  s.uis.soz  j  „  _  ocl\ 

flncludes  THIS  WEEK,  78,084  lines.  (Continued  on  page 


3.796.179  4.013,862 


Grand  Total 


1,304,651 
14,867.2  1  8  14.121.333 
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Behind  the  “freedom  curtain” 


A  simple  curtain  of  cloth — not  iron  or  bamboo — is  a  symbol  of  our 
liberties.  It  helps  to  protect  the  right  to  vote  privately 
and  freely.  By  voting,  we  reaffirm  our  faith  in  the  American 
form  of  government  and  make  our  voices  heard  in 
matters  affecting  the  preservation  of  our  heritage  and  way  of  life. 
To  vote  is  a  right  and  a  privilege  .  .  .  and  a  responsibility. 

To  vote  intelligently  is  a  duty. 

Be  sure  to  VOTE  on  Nov.  6^^ 


Metropolitan  Life  Insurance  Company 

(A  MUTUAL  COMPANY) 


1  Madison  Avenue,  New  York  10,  N.  Y. 
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Sept.  Linage 

{Continued  from  page  34) 


NOTE:  Mirror-m  Tliis  Year  73B.267 
lineH  includes  150, K06  lines  of  |>urt- 
run  advertisinK- 

Last  Year  868,064  lines  includes  173,. 
001  lines  of  part-run  advertisinK, 

Mirror-S  This  Year  380,370  lines  in¬ 
cludes  165,720  lines  of  part-run  ad- 
vertisintf. 

Last  Year  306,074  lines  includes  04,606 
lines  of  part-run  advertising. 

News-m  This  Year  1,472,078  lines  in¬ 
cludes  606,806  lines  of  part-run  ad¬ 
vertising. 

Ljust  Year  1,821,300  lines  includes  055,- 
623  lines  of  part-run  advertising. 

News-S  This  Year  1,703,044  lines  in¬ 
cludes  1,270,036  lines  of  part-run  ad¬ 
vertising. 

Last  Year  1,103,801  lines  includes  820,- 
776  lines  of  part-run  advertising. 

Journal-Amrrican-e  This  Year  041,127 
lines  includes  113,432  lines  of  i>art- 
run  advertising. 

Last  Year  1,082,081  lines  includes 
147,060  lines  of  part-run  advertising. 

Journal-American-S  This  Year  438,642 
lines  includes  68,000  lines  of  part- 
run  advertising. 

Last  Year  380,518  lines  includes  54,110 
lines  of  part-run  advertising. 

World  Tel.  &  Sun-e  This  Year  1,214,025 
lines  includes  241,000  lines  of  part- 
run  advertising. 

Last  Year  1,804,661  lines  includes 
258,323  lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 
48,064  lines. 

tincludes  THIS  WEEK.  78.034  lines. 
#Includes  SPUT-RUN  207,678  lines 
in  IM)  and  181,064  lines  in  (S). 

NEW  YORK,  (QUEENS),  N.  Y. 

1056  1055 

I»ng  Island  Press-e  1,460,438 

SLong  Island  Press-S  686,101  . 

Grand  Total  2,136,630  . 

§Includes  PARADE.  65,268  lines. 

NIAGARA  FALLS.  N.  Y. 

Gazette-e  .  1,303,326  1,392.206 

NORFOLK,  VA. 

Ledger-Dispatch  ft 

Portsmouth  SUr-e  1,732,010  2,132.041 

Virginian-Pilot-m  1,777,086  1,912,421 

Virginian-Pilot  ft 

Portsmouth  Star-S  842,182  720,303 

Grand  Total  4,362.177  4,774,666 

NOTE:  Ledger-Dispatch  ft  Portsmouth- 
Star-e  (1066  —  1,732,010  includes 
320,700  lines  of  part-run  advertising. 

1065  —  2,132,041  includes  660.236  lines 
of  part-run  advertising. 

Virginian-Pilot-m  (1066  —  1.777.085 

includes  130,903  lines  of  part-run 
advertising. 

1066  —  1,012,421  includes  173,637  lines 
of  part-run  advertising. 

Virginian-Pilot  ft  Portsmouth  Star-S 
(1066—842,182  includes  163,216  lines 
of  part-run  advertising. 

1056  729,303  includes  191,200  lines  of 
part-run  advertising, 
tincludes  THIS  WEEK.  78,034  lin.>s. 


OAKLAND,  CALIF. 

1956  1955 

Tribune-e  1,736,641  1,865,760 

§Tribune-S  830,223  663,878 

Grand  Total  2.566.864  2,619.638 
{Includes  PARADE.  70,904  lines. 
OKLAHOMA  CITY.  OKLA. 
Oklahoman-m  .  .  011,887  1.064.022 

Oklahoman-S  .  .  680,863  468,099 

Times-e  .  1,002.930  1.141,044 

Grand  Total  2,495.670  2,674,065 
NOTE:  Times  1,002,030  lines  includes 
83,066  lines  |>art-run  advertising. 

I  Last  Year)  1.141,944  lines  includes 
61,717  lines  part-run  advertising. 

OMAHA,  NEBR. 
World-Herald 

(See  Note)  1,200.100  1,490.776 

World-Herald-S  849,766  668,682 

Grand  Total  2.148,065  2,140.357 
NOTE:  World-Herald  sold  in  combin¬ 
ation  Morning  and  Evening  linage 
of  only  one  editi  .n,  EVENING,  is 
shown. 

PASADENA,  CALIF. 

Star-News-e  ...  1,000,358  913,370 

Ster-News-S  .  314,893 

{ I  ndeijenden  t-Sta  r 

News-S  .  427,033  . 

Independent-m  .  1,007.413  1,015,409 

Indei)endent-S .  237,035 

Grand  Total  2,633,804  2.480,707 
{Includes  PARADE,  56,268  lines. 
PAWTUCKET,  R.  I. 

Times-e  959,925  1,068,685 

PEORIA.  ILL. 

Journal  (See  Note)  1,326.849  1,469.760 

{Journal  Star-S  .  674,921  483,176 

Grand  Total  1,901.770  1,952,936 

NOTE:  Journal  Evening  and  Star 
Morning  sold  in  combination.  Linage 
of  only  one  edition.  Journal  Evening, 
is  shown. 

{Includes  PARADE,  66,268  lines. 
PHILADELPHIA,  PA. 


Bul]etin*e 

2.238..342 

2,.368.117 

•fBuIletin-S 

692,384 

444.276 

Inquirer-m 

1,804,309 

1,926,670 

Inquirer-S 

1,764,929 

1.414,161 

New8-€  . . . 

601,166 

622,160 

Grand  Total 

7.001,120 

6,675.283 

•Includes 

AMERICAN 

WEEKLY, 

48,054  lines. 

tincludes  THIS  WEEK,  78,034  lines. 
PHOENIX,  ARIZ. 

Gazette  (See  Note)  1,816,337  1,731.020 

tRepublic-S  730,260  540,453 

Grand  Total  2,646.507  2,271,482 
NOTE:  Gazette  is  sold  in  combination 
Morning  and  Evening;  linage  of 
one  edition  only.  Evening,  is  shown, 
tincludes  THIS  WEEK.  79,0.54  lines. 


PITTSBURGH,  PA. 

Post-Gazette-m 

1,110,474 

1,139,471 

Press-e  .  .  . 

1.696,961 

1.831,881 

tPress-S  . 

1.086,080 

839,100 

Sun-Telegraph-e 

819,702 

1.031,790 

•  Sun-Telegram-S 

667,669 

635,783 

Grant  Total 

6,270,786 

6,377.925 

when  ijou  (leilne 

By  ROBERT  PETERSON 

EVER  CONSIDER  BUYING  OLD  houses  as  a  retire¬ 
ment  hobby — fixing  them  up  and  selling  them  at  a  pro¬ 
fit?  “It’s  more  fun  than  fishing,”  declares  Mr.  Harris 
Slocum,  74.  His  wife  agrees.  They  have  bought  and  sold 
eight  houses  since  Mr.  Slocum  retired. 


•Includes  AMERICAN  WEEKLY. 
48,054  lines. 

tincludes  THIS  WEEK.  78.0.34  lines. 
PORTLAND,  ORE. 

1956  1955 

Oregonian-m  .  1,594,883  1,671,417 

•Oregonian-S  _  933.943  749,804 

Journal-e  .  .  1,228,213  1.370.016 

tJournal-S  .  464,125  401.977 

Grand  Total  4.221,164  4,193.214 

'Ineledes  AMERICAN  WEEKLY, 
61,786  lines. 

tincludes  THIS  WEEK.  79,054  lines. 
POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  868.942  924,297 

New  Yorker-S  297,389  246,276 

Grand  Total  1.166,331  1,169,573 

PROVIDENCE,  R.  I. 

Bulletin-e  1,779,806  1,903,610 

Journitl-m  .  900,161  098,338 

tJournal-S  .  837,908  656,723 

Grand  Total  3,617,866  3,668,671 

tincludes  THIS  WEEK.  78,034  line.s. 
QUINCY,  MASS. 

Patriot  Ledger-e  .  746,622  800,626 

READING,  PA. 

Eagle  (See  Note)  1,064,221  1,236,861 

Eagle-S  281,280  213,465 

Grand  Total  .  1,335,510  1,449.316 

NOTE:  Elagle  Evening  and  Times 
Morning  sold  in  combination,  linage 
of  one  edition,  Etigle  Evening,  only 
is  shown, 

RICHMOND,  VA. 

News  Leader-e  1,665.203  1,810,700 

Times  Dispatch-m  1,320,643  1,407,107 

tTimes  Dispatch-S  905,316  796,000 

Grand  ToUl  3.990,162  4,013.826 

tincludes  THIS  WEEK,  78,034  lines. 
ROANOKE,  VA. 

Times-m  919.212  1,006,739 

{Times-S  401,012  306,035 

World-News-e  .  921,373  994,033 

Grand  Total  2,242,497  2,306,707 
{Includes  PARADE.  66,268  lines 
ROCHESTER.  N.  Y. 

Democrat  ft 

Chronicle-m  1,514,126  1,719.980 

t  Democrat  ft 

Chronicle-S  972.306  746,736 

Times  Union-e  .  1,625,443  1,892,269 

Grand  Total  4.111.876  4,367,984 
tincludes  THIS  WEEK,  78,034  lines. 
SACRAMENTO,  CALIF. 

Bee-e  .  1.892.977  2,024.996 

Union-m  530.433  676,135 

Union-S  419,641  341,876 

Grand  Total  2,843.051  2.943,007 

ST.  LOUIS.  MO. 

Globe  Democrat-m  1,237,754  1.371.429 

•tGlolje  Democrat-S  722,962  670.369 

Post  Dist>atch-e  1,962.763  2,248,167 
{Post  Dispatch-S  1.340.697  1.096.664 

Grand  Total  6,264,066  6,286,600 

NOTE:  Globe  Democrat-m  1966  — 

1,237,764  includes  89,891  lines  of 
part-run  advertising. 

Globe  Democrat-m  1955  —  1,371.420 
includes  111,202  lines  of  |>art-run 
advertising. 

•Includes  AMERICAN  WEEKLY. 
48,054  lines. 

tincludes  THIS  WEEK.  78,034  lines. 
{Includes  PARADE,  64,320  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  1,190.763  1,413,236 

•Pioneer  Presa-S  1.023.416  790,483 

Dispatch-e  .  1.620.639  1,834,701 

Grand  Total  3,834,808  4,038,420 

•Includes  AMERICAN  WEEKLY, 
48,054  lines. 

ST.  PETERSBURG.  FLA. 
Independent-e  762,443  800,762 

Times-m  .  1,483.808  1,760,725 

{Times-S  698,421  496.163 

Grand  Total  2,934,672  3.057.640 

{Includes  PARADE,  66,268  lines. 

SAN  ANTONIO,  TEXAS 
E.xpress-m  1,366,046  1,560.880 

tExpress-S  .  728.232  686,702 

News-e  1.402,653  1.693.641 

Light-e  1.616.676  1.735,054 

•Light-S  ,.  668,108  666.802 

Gran.l  Total  6,760.615  6.142.088 

EDITOR  ac  PUB 


•Includes  AMERICAN  WEEKIT 
48,054  lines. 

tincludes  THIS  WEEK,  78.034  line, 
SAN  DIEGO.  CALIF. 

1956  |,ss 

Union-m  ..  .  1,431,403  1,61133)1 

{Union-S  871,29  8  646'.8j| 

Tribune-e  .  1.830,438  I.98o!773 

Grand  Total  4,133,130  4.1.38,33> 

{Includes  PARADE,  56.268  lines 
SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  987,117  l.OOO.oo; 

tChronicle-S  678,617  .527J18 

Examiner-m  1,720.905  LKOS^ton 

•Examiner-S  1,086,366  861.M2 

Cal  I- Bulletin-e  654,641  751,087 

News-e  .  711,775  837,004 

Grand  Total  5,839,511  6,873,214 

NOTE:  Chronicle-m  087,117  lines  in¬ 

cludes  20,042  lines  part-run  adverti*. 
ing. 

(Last  Year)  1,000,007  lines  includes 
33,401  lines  iiart-run  advortisine. 
Chronicle-S  678,617  lines  inclades  2(i,. 

996  lines  part-run  advertising 
(Last  Year)  627,718  lines  include 
23,876  lines  part-run  sidvertising. 
•Includes  AMERICAN  WEEKLY. 
61,786  lines. 

tincludes  THIS  WEEK.  79,0.54  l:n«. 
SAN  JOSE.  CALIF. 


Mercury-m 

1,370,003 

1.427, 17C 

NewR-e  . 

1,449.235 

1.428, 344 

Mercury-News-S 

(i40,617 

486,483 

Grand  Total 

3.459,8.55 

3,342.()23 

SCHENECTADY,  N.  Y. 

Gazette-m 

1.168.920 

1,179.942 

Union  Star-e  .  . 

.  908.855 

919,597 

Grand  Total 

2.067.775 

2.099,539 

SCRANTON,  PA. 

Times-e 

076,687 

1.245,8.52 

SEATTLE,  WASH. 

Post- 

Intelligencer-m 

1.185.060 

1.227,5.38 

♦Post- 

Intelligencer-S 

629,721 

6.37.80.3 

Times-e 

1.768.944 

1.821,755 

Times-S  . 

.  851.801 

656,721 

Grand  Total 

4,426.535 

4,243,817 

•Includes  AMERICAN  WEEKLY, 

61.786  lines. 

SHREVEPORT,  LA. 

Joumal-e  . 

1.062.603 

1.078.486 

Times-m  . 

.  1,192.863 

1,223,123 

Times-S  . 

636,728 

.300.307 

Grand  Total  . 

2.781.084 

2.601.916 

SOUTH 

BEND.  INI). 

Tribune-e  . 

.  .  1,478,930 

1.573,619 

Tribune-S 

840.:I0B 

454.205 

Grand  Total 

2.119,236 

2.027,824 

SPOKANE,  WASH. 
SiK)kesman-Review-m  964.927  913,M5 

tSix)kcsman-Revlew-S  662.362  549,484 

Chronicle-e  1,149,007  1,162.794 

Grand  Total  2,766,286  2.626,223 
tincludes  THIS  WEEK,  79.054  lines. 


STOCKTON,  CALIF. 


Rerord-e  . 

1.361.826 

1,371.853 

SYRACUSE,  N.  Y. 

Herald  Journa)-e 

1,744.004 

1.003,965 

•{Herald 

American-S  .  . 

733.496 

556.310 

Po8t-Stan<lard-m 

082.339 

1,019.016 

tPost-Standard-S 

438,278 

270.606 

Grand  Tntal 

3.809,017 

3.748,897 

•Includes  AMERICAN  WEEKLY. 

48,064  lines. 

tincludes  THIS  WEEK.  78.034  lines. 

{Includes  PARADE.  66.268 

lines 

TACOMA 

,  WASH. 

News-Tribune-e 

1.382.124 

1.440.783 

New»-Tribune-S 

556.090 

4  56,579 

Grand  Total 

1,938,214 

1.897.362 

TAMPA.  FLA. 

Tribune-m  . 

1,640.708 

1.629.600 

•Trihune-S 

827.:)20 

618.720 

Times-e 

633.460 

649.505 

Grand  Total 

2.807,825 

•Includes  AMERK'AN  WEEKLY. 

48,0.54  lines. 

{Continued 
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COAL  FACTS  National  Coal  Association 

THE  NATIONAL  COAL  ASSOCIATION  <  SOUTHERN  BUILDING,  WASHINGTON  S.  O.C. 

November,  1956 

In  still  another  step  to  insure  America  of  all  of  the  energy 
required  to  power  its  progress,  the  bituminous  coal  industry 
has  established  an  expanded  customer  service  progratm  under 
the  name.  Bituminous  Coal  Institute,  a  designation  well 
known  to  many  groups  throughout  the  United  States,  particu¬ 
larly  to  editors,  publishers  and  reporters. 

The  Bituminous  Coal  Institute  will  encourage  the  most 
efficient  and  economical  utilization  of  bituminous  coal  and 
endeavor  to  further  improve  coal's  competitive  position  in 
heating  and  steajn  generation  markets  supplied  by  retailers, 
distributors  and  producers  served  by  rail,  truck  and  barge. 

One  of  the  major  services  to  be  rendered  will  be  engineering 
assistance  with  a  view  to  insuring  economic  use  of  every 
last  ounce  of  heat  or  power  from  coal.  Twelve  districts, 
staffed  by  especially  qualified  engineers,  have  been 
established  throughout  the  coal-consuming  areas  of  the 
United  States  to  promote  this  service  . 

The  Bituminous  Coal  Institute  program  represents  the  biggest 
one  of  its  kind  ever  undertaken  by  the  industry.  It  is 
designed  to  include  in  its  membership,  not  only  coal 
producers,  but  also  a  broad  representation  of  the  retail  and 
wholesale  coal  distributors,  coal-carrying  railroads,  equip¬ 
ment  manufacturers,  and  other  firms  ajid  organizations 
interested  in  expajiding  aind  fostering  the  increased  use  of 
bituminous  coal . 

This  program  is  the  culmination  of  years  of  intensive  study 
of  the  ways  and  means  by  which  the  coal  industry  and  related 
industries  can  best  serve  the  interests  of  present  and 
prospective  coal  users.  As  specialists  in  the  most  modern 
coal  storage  handling  and  combustion  techniques,  the  staff, 
through  coordinated  efforts  with  consulting  engineers, 
equipment  manufacturers  and  all  others  of  interest,  will 
provide  design,  data  and  information  to  coal  consumers. 

With  its  vast  reserves  of  high  quality  coals,  enough  to  last 
for  hundreds  of  years,  America  will  come  to  depend  more  and 
more  upon  the  bituminous  coal  industry  for  the  higher 
supplies  of  energy  required  to  keep  America  prosperous  and 
progressive  in  providing  more  efficient  and  more  economical 
methods  in  using  coal  in  all  fields .  In  urging  the  wise 
utilization  of  America's  precious  coal  resources  the 
industry  serves  the  best  interests  of  our  country. 

Material  In  Caal  Facts  may  be  quated  or  reproduced  for  any  purpose.  If  further  information  Is  desired,  contact  Notional  Cool  Association, 

_  (AJvcrtiscmoit) 
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Sept.  Linage 
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TOLEDO.  OHIO 

1956 

1955 

Times-m 

.  1,003,356 

1,161.636 

Blade-e 

.  1,896,161 

2,081,131 

Blade-S 

.  1.146,493 

994,784 

Grand 

ToUl  .  4,044,999 

4,237,550 

TORONTO.  CANADA 

Globe  & 

Mail-m  1,398,648 

1,646,941 

tTelegram-e  .  2,510,669 

2,691,990 

Star-e 

.  2,722,697 

2,977,494 

Star-W 

.  120,016 

113,951 

Grand  Total  ...  6,762,029  7,829,876 
^Includes  Weekend  Magazine  130,562 
lines. 

TRENTON,  N.  J. 

Elvening  Times-e  . .  1,083,443  1,166,915 
Times  Advertiser-S  387,463  300,033 

Trentonian-m  .  743,998  779,908 

Grand  Total  .  .  2,214,904  2,236,866 
TROY,  N.  Y. 

Record  (See  Note)  1,086,631  1,062,136 

NOTE:  Record  Morning  sold  in  com¬ 
bination  with  Times-Record  Evening. 
Linage  of  one  edition.  Record  Mor¬ 
ning  only  is  given. 


TULSA, 

OKLA. 

Tribune-e  . 

1,598,739 

1,733,321 

World-m  . 

1,606,954 

1,733,366 

World-S  . 

676,881 

483,008 

Grand  Total  .  .  . 

3,780,674 

3,949,695 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m 

729,015 

824,193 

UTICA, 

,  N.  Y. 

Observer  Dispatch-e 

922,817 

959,405 

Observer  Dispatch-S 

413,057 

281,345 

Press-m  . 

1.091,930 

1,090,475 

Grand  ToUl 

2,427,804 

2,331,225 

WASHINGTON.  D.  C 

News-e  . 

886,081 

1,062,271 

Post  &  Times- 

Herald-m  . 

2.494,646 

2.398,117 

•{Post  &  Times- 

Herald-S  . 

1.001,681 

913.029 

SUr-e  . 

2,724,264 

3,037.049 

tSur-S  . 

1,199,327 

922,981 

Grand  Total  . .  . 

8,306,889 

8,338,447 

•Includes  AMERICAN  WEEKLY. 

48,054  lines. 

(Includes  THIS  WEEK,  78,034  lines. 

{Includes  PARADE.  65,268  lines. 
WATERBURY,  CONN. 


Republican-S  _  413,151  322.736 

American-e  .  1,122,983  1,160,128 

Grand  Total  . .  .  1,586,134  1,482,864 

WESTCHESTER  COUNTY 
.  MACY  GROUP,  N.  Y. 
Mamaroneck 

Times-e  620,806  679.891 

Mount  Vernon 

Argus-e  .  717.866  783,784 

New  Rochelle  Standard- 
SUr-e  .  738,693  840,865 


1956 

1955 

Ossining  Citizen- 

RegisUr-e  . 

628,902 

667,666 

Peekskill  SUr-e  . . . 

.403,998 

407,679 

Port  Chester 

Item-e  . 

679,216 

718,647 

Tarrytown  News-e 

654,434 

683,867 

Yonkers  Herald 

SUtesman-e  ... 

777,282 

862,369 

White  Plains  Reporter 

Dispatch-e  . 

913,993 

982,696 

Grand  ToUl  . . . 

6,835,190 

6,316,653 

WICHITA. 

KANSAS 

Beacon*e  . 

961,622 

1,203.563 

•Beacon-S  . 

386,541 

363.681 

Eagle-xn  . 

1,682,588 

1,736,663 

tBiagle-S  . 

643,403 

611,651 

Eagle-e  . 

1,281,746 

1,300.216 

Grand  ToUl  . .  . 

4,945,900 

6,116,663 

•Includes  AMERICAN  WEEKLY, 

48,054  lines. 

(Includes  THIS  WEEK.  78,034  lines. 

WINSTON  SALEM,  N.  C. 
Journal  (See  Note)  882,729 
Journal  &  Sentinel-S  406,224 


Grand  Total  1,288,963 
NOTE:  The  Journal  Morning  and 
Sentinel  Evening  are  sold  in  com¬ 
bination.  Linage  of  only  one  edition. 
Journal  Morning,  is  shown. 

WORCESTER.  MASS. 

Telegram-S  .  693,448  516,805 

Telegram-m  .  967,933  1,088,630 

Gazette-e  .  1,203,835  1,283,881 

Grand  ToUl  .  2,866,216  2,888,816 

YAKIMA,  WASH. 

Republic  (Note)  .  .  819,827  968,736 

{Herald-S  .  326,292  229,590 

Grand  Total  1,146,119  1,198,326 
NOTE:  REPUBLIC  Evening  and  Her¬ 
ald  Morning  sold  in  combination ; 
linage  of  one  edition  only.  Evening, 
is  showm. 

{Includes  PARADE.  55,268  lines. 
YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  .  1,381,287  1.619,682 

{Vindicator 

Telegram-S  ...  947,378  792,116 

Grand  Total  2,328,660  2,311,697 
{Includes  PARADE,  66,268  lines. 

FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN.  S.  D. 

American- News-e  .  314,874  346,860 

American-News-S  .  169,246  176,728 

Grand  Total  484,120  622,088 

ALTOONA,  PA. 

Mirror-e  941,752  993,783 

APPLETON-NEENAH- 
MENASHA.  WIS. 

Post-Crescent-e  1,386,462  1,436.764 

BATTLE  CREEK.  MICH. 
Enquirer  &  News-e  910,945  1,080,800 

Enquirer  &  News-S  314,696  271,141 

Grand  Total  1,226,640  1,351,941 


B»ttT . . .  Easier  Routing 


it  Pliis«rti|»  Contreb 

AccvmIM*  *  Convenient  2-^ 
it  Seether-Teuch  Action 
it  Positive  Drive 
it  Shedewless  Lighting 
if  Few  Moving  Ports 


PRINTING  PRESS  CO. 

•  Chicago  SO,  litinoi*. 


BIRMINGHAM,  ALA. 

1956 


MOLINE-ROCK  ISLAND,  IM 
1956  im 


News-e  .  1,866,729  2,235,260  Argus-e  .  887,876 


News-S  . 

Post-Hcrald-m 


.  1,226,134  1,444,927 


717,043  Dispatch-e  .  976,684  UuSJI 


Grand  Total  4,024,166  4,397,230 

BURLINGTON,  VT. 

Free  Press-m  .  697,982  751,661 

CANTON,  OHIO 

Repository-e  1,464,484  1,755,040 

Repository-S  .  969,542  589.302 


-  Grand  Total  .  .  1,863,960  JtMTr 

397,230 

MONTGOMERY,  ALA. 

Tc,  CC1  Advertiser-m  ....  1,063,972  l,lt4.tu 

751.661  Advertiser-S  .  414,708  mZ 

Journal-e  .  1.060,682  l.lNJh 

,755,040  -  - 

589,302  Grand  Total  .  .  2,539,362  2,147, ijj 

3^^  3^2  BEDFORD.  MASS. 

Standard-Times-e  902,132  ttlJs 


Grand  ToUl  2.434.026  2,344,342 

CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 
Southern  Illinoisan-e  393,554  506,166 

Southern  Illlnoisan-S  57,946  67,540 

Grand  Total  451,600  663,696 

CASPER.  WYO. 


Tribune-Herald-e 

400,008 

481,6.30 

Star-m . 

288,526 

313,764 

Tribune-Herald  & 

SUr-S  . 

110,726 

96,320 

Grand  ToUl 

799.260 

891,604 

CHAMPAIGN-URBANA,  ILL. 

Courier-e  . 

566.286 

696,136 

Courier-S  . 

.  320,082 

216,764 

Grand  ToUl  . 

886,368 

911,890 

CHILLICOTHE,  OHIO 

Gazette-e 

647,836 

770,080 

DAVENPORT,  IOWA 

Times-e  . 

1,167,894 

1,264.622 

Democrat-S 

422,716 

467,740 

Democrat-e 

833.660 

814.282 

Grand  Total 

2,424.170 

2,546,644 

DAYTONA 

BEACH.  FLA. 

News-e  . 

644,852 

682,876 

News-Journal-S 

221,060 

128.940 

Journal-m 

538.1.32 

684,934 

Grand  Total 

1.304.044 

1,296,760 

DECATUR,  ILL. 

Herald  and 

Review-me 

963,624 

1,096,710 

Herald  and 

Review-S 

448,700 

337,036 

Grand  ToUl  . 

.  1,402,324 

1,432,746 

EAST  ST. 

LOUIS.  ILL. 

Journal-e  .  . 

484,868 

666,200 

Joumal-S  . 

283,567 

202,456 

Grand  Total  . 

768.425 

767,666 

GRAND  FORKS.  N.  D. 

Herald-meS 

665,206 

696,215 

GREE.N 

BAY.  WIS. 

P  ress-Ga  zette-e 

1.319,346 

1,386.084 

HUNTINGTON,  W,  VA. 

Advertlser-e 

993,197 

1,111,743 

Herald  Dispatch- 

m  1,009.952 

1,137,933 

•Herald 

Advertiser-S 

400,681 

322.801 

{Standard-Times-S  293,011  tHjiil 

Grand  Total  1,195,143  l.UlTi  f 
{Includes  PARADE.  54,885  (IKii 
45,947  (1956). 

NEWPORT  NEWS- 
HAMPTON-WARWICK.  VA 

Press-m  .  877,660  U7tl4 

Times-Herald-e  .  917,868  l.OttJlt 

Press-S  .  280,336 

Grand  Total  .  .  2,076,864  2,114,18 

NORRISTOWN  PA. 
Times-Herald-e  765,589  tl4j(; 

OIL  CITY-FRANKLIN,  PA. 
Derrick-m  .  440,529  482,41 

News-Herald-e  262,048  SOt.lC 

Grand  Total  702,577  HIM. 

ORLANDO.  FLA. 

Sentlncl-m  .  1,299,144  1,1I4.K> 

Star-e  .  1,318,100  l.lHJli 

Sentinel-Star-S  .  .  .  621,670  2W,Mt 

Grand  Total  3.138,814  2.6HJk 

PASSAIC-CLIFTON,  N.  J. 
Herald-News-e  959,988  l.OUJli 

PENSACOLA.  FLA. 

Journal-m  .  823,788  8HJ14 

News-Journal-S  .  340,802  t2tjlt 

News-e  .  67  8,27  0  621.711 


Grand  ToUl  2,403,830  2.572,477 
•Includes  AMERICAN  WEEKLY  48.- 
200  (1966);  38,687  (1965).  COMIC 
WEEKLY  7,612  (1956)  ;  653  (1965). 

HYANNIS,  MASS. 

Cape  Cod  Standard- 
Timea-e  398.104  422,730 

JOHNSTOWN,  PA. 

Tribune-Democrat-d  1.096,629  1,138,074 
KENNEWICK-PASCO- 
RICHLAND,  WASH. 

Tri-Clty  Herald-e  480,699  618.814 

Tri-aty  Herald-S  132,636  111,673 


Grand  Total  . .  613,236 

KINGSTON,  N.  Y. 
Freeman-c  .  667,690 


Grand  Total 

.  1.742.860 

1,7M,W  1 

PINE  BLUFF.  ARK. 

Commercial-e 

608,622 

SU.III 

Commercial-S 

160,892 

lUk  1 

Grand  Total 

669,414 

«««.C( 

POTTSTOWN,  PA. 

Mercury-m 

868.700 

8N,1C 

RAPID 

CITY.  S.  D. 

Journal-e 

622,074 

64IJt« 

Joumal-S  . 

197,400 

171711 

Grand  ToUl  . 

719,474 

71t.tt( 

ROCKFORD.  ILL. 

Star-m 

1,261,526 

1.0H.7lt 

Kegister-Kepublic-e  le735,370 

l.SM.tl« 

Star-S 

658,656 

4<l.!» 

Grand  ToUl 

3,655,562 

3,114,IM 

SALISBURY.  N.  C. 

Post-e 

511,632 

6»8.4K 

Post-S  . 

194,978 

1I7.4K 

Grand  ToUl 

.  706.510 

7>i.8i< 

SIOUX 

FALLS,  S.  D 

Argus- Leader-e 

696,170 

7«,4M 

Argus- Leader-S 

308,910 

241.M4 

Grand  Total 

1.004,080 

l,044.tM 

SUPERIOR.  WIS. 


618.814  Telegram-e 
111.673 


WAUKEGAN,  ILL. 
News-Sun-e  .  1,0()3.S10 


N,  N.  y.  WILMINGTON,  DEL. 

667,690  668.028  News-Joumal-me  1,606,841  1,671, W 

LINCOLN,  NEBR.  CANADA 

Star-m  907,928  981.862  CALGARY,  ALTA. 

Journal-e  861,368  903.448  Herald-e  .  1,570,676  1,691,67> 

JoumAl  &  St&r*S.  336,896  274,512  CHARLOTTFTOWNe 

Grand  Total  2,096,192  2,169,822  Guardian-m  .  607.626  468.SW 

MADISON.  WIS.  CHATHAM,  ONT. 

Capital  Times-e  1,014.660  1,134,392  News-e  .  663,268  694. 

Wis.  SUte  EDMONTON.  ALTA. 

1.039,794  1,181.103  1,719,967  1.809, t7» 

{Wis.  SUte 

Journal-S  .  488,418  406,308  GALT,  ONT. 

-  — - ReiwrUr-e  661,438  776,986 

2.642.862  2,721,893  a-  j 

E  64  873.  {Continued  on  page  40) 


Grand  ToUl  2.542.862  2,721,893 
{Includes  PARADE.  64,873. 
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YOU  CAN  MEASURE  A  NEWSPAPER’S  INELUENCE  BY  THE  SIZE  OF  ITS  HEART 


The  Journal 

makes  a  dream 
come  true... 


John  Phillips  was  typical  of  hundreds  of 
Portland  high  school  students.  He  always  dreamed 
of  playing  in  a  band  —  of  quick-stepping 
onto  the  football  field  to  join  in  playing  his  school 
song.  But  John  came  from  a  large  family,  and 
public  funds  did  not  provide  musical  instruments  for 
the  schools.  He  just  couldn't  afford  to  buy  his  own. 


The  Oregon  Journal,  as  the  voice  and  conscience  of  the 
community,  decided  that  something  should  be  done.  They  sponsored 
a  band  concert  —  bringing  the  nation’s  finest  service  band 
from  Washington,  D.  C,  All  the  proceeds  except  barest  expenses 
were  given  to  the  Portland  high  school  bands. 


The  results  were  so  overwhelming  that  three  more  concerts  followed, 
giving  the  schools  the  price  of  80  trumpets,  75  clarinets, 
20  saxophones  and  quite  a  few  tubas  like  John  is  now  playing. 
This  is  only  one  example  of  the  way  Portlanders  find  a  community 
“heart”  and  “voice”  in  their  ONLY  home-owned  newspaper. 
They  look  to  The  Oregon  Journal  for  leadership  and  advice. 

They  use  it  to  read  and  to  help  plan  their  buying. 


Any  wonder  advertisers  get  more  with  The  Journal? 

For  real  sell  in  the  Portland  market,  get  in  touch  with  the  nearest 
office  of  O'Mara  &  Ormsbee. 


You  can't  sell  Portland  without 


OREGON  JOURNAL 


EVENING  and  SUNDAY 

Hom*-Own«d,  Controlled 
and  Edited  Newspaper 


Wepres.nt.d  Nationally  by  O'Morn  ft  Ormtb.t,  Inc, 
Member  of  the  Metro  Sundiv  Comic  Network 
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Sept.  Linage 

(Continued  from  page  38) 

GUELPH,  ONT. 

1956  1955 

Mercury-e  667,470  761,471 

HAMILTON,  ONT. 

Si)ectator-c  2.127,391  2,268,677 

KIRKLAND  LAKE,  ONT. 
Northern  Daily 

News-e  .  293,268  309,772 

MEDICINE  HAT,  ALTA. 

}News-e  541,063  462,063 

^WEEKEND  129,412,  included  (1966). 
MOOSE  JAW,  SASK. 
Times-Herald-e  643,992  667,338 

NANAIMO,  B.  C. 

Free  Press-e  618,662  463,103 

ORILLIA,  ONT. 

Packet  &  Times-e  251,462  286,162 

OSHAWA,  ONT. 

Times-Gazette-e  .  .  618,767  698,121 

OTTAWA,  ONT. 

tCitizen.e  .  1,762,660  1,719,796 

tIncludinK  WEEKEND  MAGAZINE 
and  COMIC  section. 

PORT  ARTHUR,  ONT. 
News-Chronicle-e  838,190  846,610 

PRINCE  ALBERT,  SASK. 

Herald-e  .  263,067  266,986 

QUEBEC,  QUE. 

Chronicie- 

TeieKraph-e  323,702  380,063 

SARNIA,  ONT. 

Ob3erver.e  .  844,330  764,795 

SUDBURY,  ONT. 

Star-e  .  782,093  883,047 

TIMMINS.  ONT. 

Press-c  .  482,024  607,907 

VANCOUVER,  B.  C. 

Herald-m  .  476,661  364,601 

Province-e  .  1,603,760  1,641,847 

}Sun-e  .  2,404,164  2,266,394 

tlnciudes  WEEKEND  MAGAZINE 
130,438  (1966)  ;  87,444  (1966). 
WELLAND,  ONT. 

Tribune-e  666,349  706,246 

W'INNIPEG.  MAN. 

Tribune-e  . 

WOODSTOCK,  ONT. 
Sentinel-Review-e  633,626  663,164 

HARTE-HANKS 

NEWSPAPERS 

ABILENE 

Reporter-News-m  .  681,714  777,994 

Reporter-News-e  . .  676,494  768,602 

Rei>orter-New8-S  430,514  291,172 

Grand  Total  1,788,722  1,837,668 

BIG  SPRING 

Herald-e  390,404  463,260 

Herald-S  .  208,943  162,778 

Grand  Total  . . .  699,347  626,033 


CORPUS  CHRISTl 

1956  1955 

Caller-m  1,315,972  1,417,514 

Times-e  .  1,279,404  1,399,006 

Caller-Times-S  .  .  397,432  309,816 


MONROE,  LA. 


n 


iTHE  SERVICE  THAT  HEIPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 


ACB  provides  agen¬ 
cies  and  advertisers 
with  one  single  point 
of  contact  if  missing 
or  duplicate  tear- 
sheets  are  needed. 


Service  Offices  \  •  tmr  •  CIRUI 

leCOlllMigS  •MEMPRB 
•  UR  FRUCBtt 


Grand  Total 

2,990,808 

3.126,836 

DENISON 

Herald-e  . 

296,506 

414.246 

Herald-S 

126,224 

119,728 

Grand  Total  .  . . 

422,730 

633,974 

MARSHALL 

News  Messenf^er^ . 

377,370 

387,604 

News  MessenKcr-S 

204,638 

174,807 

Grand  Total  .  .  . 

682,008 

562,411 

PARIS 

News-e  . 

300,468 

369,278 

News-S  . . 

160,642 

131,469 

Grand  Total  .  . 

461,110 

800,747 

SAN  ANGELO 

Times  . 

683,676 

720,804 

Standard-r  . 

566,444 

707,742 

Standard-Times-S 

293,818 

266,186 

Grand  Total 

1,433.838 

1,684,732 

GREENVILLE 

Banner-e  . 

207.963 

245,308 

Banner-S  . 

132,936 

70,319 

Grand  Total  .  . 

340,898 

315.627 

SNYDER 

Daily  News-e  .  .  .  . 

196,818 

257,418 

Daily  New-s-S  ... 

.  126,378 

113,736 

Grand  Total  .  . 

322,196 

371,154 

THi  ADVERTISm 


1956 

1956 

World-m 

World-S  . . 
News-Star-e 

6.52.077 

244,320 

609,693 

758.828 

186,291 

# 

Grand  Total 

1.506,990 

944,119 

#SoId  in  combination  with 

World-m. 

PATERSON,  N.  J. 

Cal!-m 

News-e  . 

977,729 
.  .  1,080,261 

987,969 

1,141,189 

Grand  Total 

.  2,057,990 

2,129,168 

SALEM,  ORE. 

Capital  Journal-e 
Oregon  States-m 
Oregon  States-S 

994.767 
..  811,376 

217.768 

1,049,693 

912,445 

112,881 

Grand  Total 

2,023,890 

2.075,019 

SCRANTON,  PA. 

Tribune-m 

{Scrantonian-S 

629,943 

389,192 

663,343 

327,248 

Grand  Total 

919,136 

890,591 

{1966—66,340 
—46,274  lines 

lines  PARADE.  1966 
PARADE. 

WILKES-BARRE.  PA. 

Record-m 

Times- Leader-e 
Inde|:endent-S 

717,822 

1,066,702 

601,716 

754,153 

1,168,958 

396,861 

Grand  Total 

2,276,240 

2,319,972 

ADVERTISING  LINAGE 
SERVICE 

AUGUSTA,  GA. 

Chronicle-m(note) .  730,328  918.737 

5C»ironicle-S  311,303  233,759 

Grand  Total  .  1,041,631  1,162,496 

{1956—65,340  lines  PARADE.  1955 
—46,274  lines  PARADE. 

NCrai  Chronicle-m  sold  in  combina¬ 
tion  with  Herald-e. 

BLUEFIELD,  W.  VA. 
Telegraph-m  (note)  423,161  466,318 

••Teletfraph-S  202,696  196.166 

Grand  Total  626,866  660,483 

••1966  —  26.806  lines  FAMILY 
WEEKLY. 

NOTE:  Telegraph-m  sold  in  comhina- 
tion  Sunset  News-e. 

COLUMBIA.  S.  C. 

State-m  842.044  1,032.651 

•State-S  486,896  371.903 

Record-m  720,063  920,640 

Grand  Total  2,048,002  2,326,094 
•1966  —  48,182  lines  AMERICAN 
WEEKLY. 

HAVERHILL,  MASS. 

Gazette-e  .  638,976  669,189 

JAMESTOWN,  N.  Y. 
Po8t-JournaI-e  .  .  868,932  1,048,368 

LEVITTOWN,  PA. 

Times-e  .  690,618  741,017 


BEFORE 
you  are  accused  of 

LIBEL 


by  comment,  picture,  mis- 
take  in  fact  or  in  ieJentity; 
violation  of  privacy  or  copy¬ 
right;  piracy  of  material  or 
format  — 

Fortify  against  embarassing  joss  by 
having  our  unique  and  effective 
INSURANCE 
The  cost  is  amazingly  low  and  the 
service  will  please  you. 


.vniTC  fOS  DITAIIS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

insurancf  exchange  [ 

►  A'J  ,\S  riT  '  MIS'  f  IIBI 


5,000  Visitors  See 

Publishing  Plant 

Cleveland 
Nearly  5,000  persons  visited 
the  new  publishing  center  of 
Forest  City  Publishing  Co., 
owners  of  the  Plain  Dealer  and 
the  News,  at  a  recent  open 
house  celebration. 

I.  F.  Freiberger,  chairman  of 
the  board  of  the  company  and 
chairman  of  the  board  of  the 
Cleveland  Trust  Co.,  and  Mrs. 
Freiberger  joined  with  Sterling 
E.  Graham,  company  president, 
and  Editor  Wright  Bryan  of 
the  Plain  Dealer  and  Editor 
N.  R.  Howard  of  the  News  in 
welcoming  the  visitors. 

The  visitors,  guided  by 
orange  tape  on  the  floors,  were 
shown  every  department  of  the 
papers,  where  more  than  2,000 
persons  are  employed. 

For  seven  days,  Cleveland’s 
radio  and  television  stations 
saluted  both  papers  in  special 
programs. 

• 

Pinkliain  to  Guide 
NBC  .4dvertisinp 

Richard  A.  R.  Pinkham  has 
been  appointed  vicepresident  in 
charge  of  advertising  for  the 
National  Broadcasting  Com¬ 
pany.  For  the  past  year  and 
a  half,  Mr.  Pinkham  has  been 
vicepresident  for  television  net¬ 
work  programming 

Before  going  with  NBC,  Mr. 
Pinkham  had  promotional  ex¬ 
perience  with  Time,  Inc.,  James 
McCreery  and  Co.,  and  the  New 
York  Herald  T ribiine,  where  he 
was  circulation  director  and  a 
member  of  the  board  of  direc¬ 
tors. 


Union  Begins 
PR  Campaign  f 
On  Shoe  Price 

Chicago 

A  full-page  ad  in  the  Chicago 
Tribune,  placed  by  the  Boot  and 
Shoe  Workers  Union  (AFL- 
CIO)  was  aimed  directly  at 
shoe  manufacturers  in  conven¬ 
tion  here  this  week,  but  it  also 
contained  a  public  relations 
message  des.gned  to  lessen  con¬ 
sumer  resistance  to  high  prices 
for  shoes. 

The  ad,  said  to  be  the  first 
time  the  Boot  and  Shoe  Work¬ 
ers  Union  had  used  paid  space 
for  a  direct  appeal  to  the  buy¬ 
ing  public,  carried  the  head¬ 
line:  “Life  Begins  with  a  Good 
Pair  of  Shoes  .  .  .  And  Over 
Your  Lifetime  You’ll  Buy  and 
Wear  250  Pairs  of  Them.” 

The  ad  was  placed  by  Oscar 
E.  Rudsten  &  Associates,  Boston 
advertising  agency. 

It  is  considered  likely  the 
union  now  plans  to  spend  $1U0,- 
000  in  a  public  relations  cam¬ 
paign.  “Newspapers  are  the 
best  way  to  get  this  story  across 
to  the  public,”  W.  N.  Scanlan. 
PR  counsel  for  the  union,  said. 

• 

Ailvunce  Sale  Markti 
Edition;  50c  a  Copy 

SANTA  Rosa,  Calif. 

Heavy  advance  sales  marked 
the  carefully-planned  centen¬ 
nial  edition  of  the  Santa  Rosa 
Press-Democrat  of  16  special 
sections  and  a  68-page  regular 
news  edition  that  totalled  268 
pages. 

A  33%  overprint  provided 
10,500  extra  copies,  half  of 
which  were  sold  before  the  edi¬ 
tion  appeared,  reports  Dan 
Bowerman,  general  manager. 
Daily  “Did  You  Know?”  page 
one  boxes  and  a  newspaperboy 
drive  brought  these  results  at 
50c  a  copy. 

• 

Newspaper  Murals 
Presented  to  School 

Seattle,  Wash. 

Six  murals,  depicting  various 
facets  of  newspaper  work,  have 
been  presented  to  the  Univer¬ 
sity  of  Washington  School  of 
Communications  by  the  Seattle 
Times. 

Painted  by  the  famed  Pacific 
Northwest  artist,  Eustace  Zieg¬ 
ler,  the  life  size  paintings 
formerly  decorated  the  walls 
of  the  Washington  State  Press 
Club.  The  Press  Club  closed 


earlier  this  year. 
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When  a  newspaper  in  rieli  sonlliwesl  Texas  grows  fast,  it  grows  big,  too,  like 
everything  in  Texas.  In  less  than  ten  years  the  people’s  demand  for  the  San 
Antonio  Light  has  exceeded  most  {nihlishers’  dreams  of  great  circulation 
leadership.To  meet  this  progressively  increasing  demand  for  its  newspaper,  the 
San  Antonio  Light  has  entered  upon  this  expansive  modernization  program: 


Under  construction— a  spticious,  modern  production  plant  to 
accommodate  all  mechanical  facilities  under  one  roof. 


Installation  of  14  Goss  High  Speed  Press  Units  with  the 
capacity  to  print  96  page  newspapers  with  full  color. 


Such  a  revitalization  program  will  fulfill  many  objectives,  but  primarily  it 
will  give  to  the  big  circulation  of  home  delivered  subscribers  more  late  news 
faster  than  it  was  ever  before  possible. 


This  rebuilding  and  modernization  of  the  San  Antonio  Light  is  part  of  a  far 
reaching  expansion  program  of  aggressive  journalistic  moves  under  way  in 
the  eleven  metropolitan  areas  where  Hearst  newspapers  are  published. 
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AKRON  BEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION 
COLUMBUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE 
INDIANAPOLIS  STAR  •  LOUISVILLE  COURIER-JOURNAL  •  NEWARK  NEWS 
NEW  ORLEANS  TIMES  PICAYUNE  STATES  •  PHOENIX  ARIZONA  REPUBLIC 
ST.  LOUIS  GLOBE-DEMOCRAT  •  TOLEDO  BLADE 


TOTAL  CIRCULATION  OVER  3,238,000  COPIES  WEEKLY 

FOR  MORE  INFORMATION  about  thaiu  weakly  nawspopar  qravura  mafaxines, 
ceutoet  one  of  the  fellowliiq  raprosantatvas:  The  Branham  Company,  Craimcr 
k  Woodward,  Inc..  Jann  tr  Kallay,  Inc.,  Rally-Smith  Co..  Molonay,  Ro^an  t 
Schmitt,  Inc.,  O'Moro  A  Ormtbca,  Inc.,  Scolore,  Moakar  A  Scott,  Inc.,  Story, 
Brooks  A  Flnloy,  Inc. 


Printed  by  STANDARD  GRAVURE  CORPORATION.  Lasl$*».'^ 
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Famous-Barr  Company,  St.  Louis' 
Largest  Department  Store,  is  Dominant 
in  the  Globe-Democrat  Magazine. 


The  four  Famous-Barr  stores  of  the  May  Company  located  in  the  St.  Louis  area 
find  the  Globe-Democrat  Magazine  and  special  rotogravure  sections  most  produc¬ 
tive  mediums  for  their  rotogravure  advertising. 

Of  all  Famous-Barr  Rotogravure  Advertising  for  the 
^  ^  Past  Five  Years  Was  Published  in  the  Globe-Democrat 

Magazine  and  Special  Rotogravure  Sections. 

(Source — Media  Records) 

Like  so  many  other  leading  St.  Louis  merchants,  the  Famous-Barr  Company  is 
cognizant  of  the  migration  of  upper  middle  income  and  above  families  to  subur¬ 
ban  areas  .  .  .  They  find  that  the  Globe-  Democrat  Magazine  is  a  most  productive 
medium  in  those  areas  .  .  .  F  or  the  Globe- Democrat  “goes  home”  where  most  buy¬ 
ing  plans  are  made. 

The  Famous-Barr  Company  is  but  one  of  the  many  million-dollar-plus  merchan¬ 
disers  who  are  aware  of  the  way  the  vibrant  St.  Louis  market  area  is  responding 
to  the  vigorous  journalism  and  the  new,  easy-to-read  format  of  the  New  Globe- 
Democrat  ...  its  magazine  and  features. 

Yes,  more  and  more  people  of  the  productive  Mississippi  Valley  are  quoting,  ap¬ 
plauding  and  enthusiastically  reading  the  “Globe”  than  ever  before  .  .  .  Giving  it 
the  greatest  circulation  and  advertising  gains  in  its  history. 


I.loms  (glabr-fjpnwcrat 

A  Great  Newspaper  .  .  .  FOR  St.  Loais 
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Notables  Salute 
Youth  Program 

New  York  City’s  civic  leaders 
paid  their  respects  to  the  New 
York  Mirror's  youth  program 
at  a  dinner  in  the  Sheraton- 
Astor  Hotel  Sunday  night,  Oct. 
28.  The  main  ballroom  was 
filled  with  distinguished  guests. 

On  behalf  of  the  Mirror 
Youth  Welfare  Fund,  Publisher 
Charles  B.  McCabe  presented  a 
plaque  to  Philip  J.  Cruise, 
chairman  of  the  City  Housing 
Commission. 

Commissioner  Cruise,  Mayor 
Robert  F.  Wagner  and  Brig. 
Gen.  Carlos  P.  Romulo,  Philip¬ 
pine  Ambassador  to  the  UN, 
praised  the  Mirror’s  year-round 
program  of  activities  which  is 
designed  to  combat  juvenile  de¬ 
linquency. 

The  Mirror’s  managing  edi¬ 
tor,  Hinson  Stiles,  presented  a 
special  plaque  to  Arthur  Kon- 
vitz  for  his  work  as  publicist, 
fund-raiser  and  counselor  to  the 
Youth  Program. 


Are  So  Many  Newspapers 
Named  “Gazette?” 

Providing  the  link  between 
Roman  Acta  Diurn  a  (Daily 
Events)  and  our  newspapers 
Venetian  governors  early  as  1566 
posted  written  news  in  public 
places,  allowed  people  to  read 
them  on  payment  of  one  gazetta, 
an  Italian  small  coin  named  for 
the  magpie. 

Termed  gazetti  for  the  coin 
that  paid  for  them,  the  popular 
sheets  were  later  printed.  Soon 
most  cities  of  Europe  had 
gazettes,  inexpensive  forerunners 
of  our  erstwhile  “penny  papers.’’ 
Governments  excepting  United 
States  also  issued  official  news 
gazettes.  Here,  dissemination  of 
news  has  always  been  a  private, 
free  enterprise. 

(Copyright  1956,  John  Emery  Ent.) 

No.  5  in  a  Weekly  Series 

RESERVE  TOUR  TERRITORY  NOW 

WHV?  Tha  Fsaturg  with 

a  Future  by  JOHN  CMBKY 
2»  8IRMET  PUCE.  ■ROOKLYH  1.  N.  Y. 


l..araway  Heads  111. 

AP  Telegraph  Assn. 

Monticeluo,  III. 

Robert  B.  Laraway,  Joliet 
Herald-News,  has  been  elected 
president  of  the  Illinois  Asso¬ 
ciated  Press  Telegraph  Editors 
Association,  succeeding  Charles 
Bleuer,  Rock  Island  Argus. 

Bruce  Kipp,  East  St.  Louis 
Journal,  was  named  sweep- 
stakes  winner  of  the  first  an¬ 
nual  AP  newswriting  contest. 
His  entry  was  a  story  on  school 
district  fraud. 

*  *  « 

Charles  L.  Scott,  former 
Champaign  -  U  r  b  ana  (Ill.) 
Courier  photographer  —  leaving 
public  relations  work  to  be  an 
assistant  picture  editor  of  the 
Milwaukee  (Wis.)  Journal. 

0  if  y 

John  E.  Zoller,  former  Oak¬ 
land  (Calif.)  Tribune  church 
editor — named  chaplain  under 
Admiral  Richard  E.  Byrd  for 
the  Geophysical  Year  expedition 
at  the  South  Pole.  He  left  the 
Tribune  in  1949  on  receiving  a 
Navy  commission  as  chaplain. 

t  *  if 

Robert  A.  Moeller,  as.sociate 
editor  of  Inside  .Michigan  maga¬ 
zine — joined  the  UP  in  i)e- 

troit. 

4>  *  * 

Leona  Peterson  —  new  re¬ 
porter  for  the  New  Haven 

(Conn.)  Evening  Register,  re¬ 
placing  David  Chmielewski  — 
resigned  to  join  Worcester 
(Mass.)  Telegram  &  Gazette. 

*  *  * 

Andrew  H.  Lyon,  managing 
editor,  Bridgeport  (Conn.)  Post- 
Telegram  newspapers  —  ap¬ 
pointed  to  the  State  Park  and 
Forest  Commission,  succeeding 
the  late  George  C.  Waldo. 

«  *  * 

Catherine  Metcalfe,  news 
staff.  New  Britain  (Conn.) 
Herald — elected  president  of  the 
New  Britain  Women’s  Press 
Club. 

*  *  * 

Robert  Kline,  former  re¬ 
porter  for  the  Richmond  (Va.) 
News  Leader  and  most  recent¬ 
ly  promotion  director  for  Nor¬ 
folk  Newspapers,  Inc.  —  joined 
Cargill  &  Wilson  ad  agency  as 
director  of  public  relations. 

*  *  * 

James  Elliott,  formerly 
Capitol  reporter  for  the  Rich¬ 
mond  (Va.)  News  Leader  — 
joined  the  Norfolk  (Va.)  Ledg¬ 
er-Star  as  aviation  and  military 
editor.  John  Cook  Wyllie, 
book  editor  of  the  News 
Leader — appointed  director  of 
the  Alderman  Library  at  the 
University  of  Virginia. 


personal; 


editor.  In  talk  to  school  journalists,  Miss  Pauley  named  (Puesn 
Elizabeth,  Eleanor  Roosevelt  and  Winston  Churchill  as  most  interesting 
personalities  she  has  met.  Her  advice  to  qals  thinking  of  journalism: 
"You  have  to  be  capable  as  well  as  curvaceous." 


JOH.N  W.  Giles  —  promoted 
from  assistant  manager  of  the 
Alabama  Press  Association  and 
press  relations  advisor  to  the 
University  of  Alabama — to  act¬ 
ing  manager,  succeeding  JACK 
Belsner — resigned. 

if  *  if 

GiJS  Utter,  Cleveland  (Ohio) 
.\eu's  reporter — leaving  to  write 
for  Flournoy  &  Gibbs,  Toledo 
])ublic  relations  firm. 

e  *  * 

John  S.  Connors  and  Ed¬ 
ward  R.  McCole — joined  the 
sales  staff  of  the  American 
Weekly.  Mr.  Connors  was  a 
member  of  the  national  adver¬ 
tising  department  of  the  New 
York  World  Telegram  and  Sun. 
Mr.  McCole  was  a  marketing 
major  from  St.  John’s  Univer¬ 
sity. 

*  *  « 

James  Whiteshield,  boating 
editor  of  the  Nashville  (Tenn.) 
Tennessean — awarded  National 
Outboard  Association  award  for 
his  coverage  of  outboard  racing 
news  in  1956. 

*  *  * 

Norm  Shavin,  former  fea¬ 
ture  and  Sunday  editor  of  the 
Jackson  (Miss.)  State  Times — 
now  TV  editor  of  the  Atlanta 
(Ga.)  Journal.  He  was  with  the 

Louisville  (Ky.)  Times  before 

going  to  Jackson. 

*  *  0 

Lucille  Cathey  and  Sid 
Bost,  members  of  the  city  news 
staff  of  the  Winston-Salem 
(N.C.)  Sentinel — married  Oct. 
13  at  Lake  Junaluska,  N.C. 


John  Lee,  Tom  Alexander 
and  William  Reddig  —  new 
additions  to  the  news  staff  of 
the  Richmond  (Va.)  Neut 
Leader.  DOLORES  Lescure,  for¬ 
merly  woman’s  editor  of  the 
New.s  Leader  —  moved  to 
Waynesboro,  Va.  Sylvia  Co- 
STEN  —  new  woman’s  editor. 

*  *  * 

George  Pasero,  sports  writer 
for  the  Portland  (jregon  Jour¬ 
nal — promoted  to  sports  editor, 
succeeding  George  Bertz,  who 
will  be  sports  editor  emeritus 
until  his  retirement  next  year. 
Mr.  Bertz  has  been  head  of  the 
sports  department  for  the  Jour¬ 
nal  for  46  years. 

*  *  * 

Earl  Copeland,  former  Ha¬ 
vana  (Cuba)  Herald  staffer- 
associate  editor  of  the  Cuba 
Petroleum  News  Digest. 

*  *  * 

Paul  Casavant — named  pub¬ 
lisher  of  the  Biddeford  (Me.) 
Journal.  Formerly  advertising 
manager,  he  succeeds  his  un¬ 
cle  Leo  Joncas,  who  died  Oct. 
15. 

*  *  * 

Ed  C.  Lowrey,  editor  of  the 
Warren  (Pa.)  Times -Mirror 
since  1938 — honored  by  fellow 
workers  on  his  69th  birthday 
and  50th  year  in  journalism. 
He  started  out  as  a  printer. 

*  *  * 

Mebel  W.  Kelly,  classified 
advertising  supervisor,  Paterson 
(N.J.)  Morning  Call — became 
the  bride  of  Sidney  H.  Ben¬ 
nett  of  Paterson,  Oct.  27. 
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William  W.  Wvlie,  former 
sales  repre.sentative  of  Familif 
Circle  magazine — to  the  Ameri¬ 
can  Weekly  sales  organization. 

♦  ♦  ♦ 

Jo  Hoffma.n,  former  copy 

reader  on  the  Kansas  City 

(Mo.)  tytar  city  desk — appointed 
editor  of  the  Xutional  Bulletin, 
published  by  the  Ladies  Aux¬ 
iliary  to  the  Veterans  of  For¬ 
eign  Wars. 

♦  ♦  ♦ 

David  Lepage — to  the  staff  of 
the  Middletown  (N.Y.)  Record. 

♦ 

Bernard  Holland  —  doing 
general  assignments  for  the 
Journal  of  Commerce  in  New 
York  City. 

* 

Nicole  Papazian  —  new  so¬ 
ciety  writer  for  the  Union  City 
(N.J.)  Hudson  Dispatch. 

♦  *  • 

Irwin  Averbach — to  the  De¬ 
fiance  (Ohio)  Crescent-Xeu's  as 
wire  editor. 

«  «  * 

Daniel  Carc.so  —  joined  the 
Lony  Branch  (N.J.)  Daily  Rec¬ 
ord. 

* 

Sy.ms  C.  Armstrong — named 
editor  of  the  Medina  (Ohio) 
County  Leader. 


Craig 


Marge  Crumbacker,  former 
director  of  women’s  programs 
for  KGUL-TV,  Galveston  — 
joined  the  staff  of  the  Houston 
(Tex.)  Press. 

*  *  a 

Charles  Craig,  staff  member 
of  the  Xorth  Platte  (Neb.)  Tele¬ 
graph-Bulletin — resigned  to  be¬ 
come  administrative  assistant 
to  Representative  A.  L.  Miller 
(Rep.,  Neb.). 

a  *  * 

Vincent  I.  Morgan,  previ¬ 
ously  with  the  Scranton  (Pa.) 
Tribune  —  appointed  associate 
circulation  manager  of  the 
Paterson  (N.J.)  Evening  Xews. 
a  a  a 

Pat  Ussher.  repoi-ter  in  the 
Toronto  office  of  the  Canadian 
Press — elected  president  of  the 
Toronto  Men’s  Press  Club. 

editor  ac  PUBLISHER 


Head!»  Albtate  Atls) 

Charles  Oysler,  formerly  re¬ 
tail  sales  presentation  manager 
of  the  Chicago  Tribune,  has 
been  named  Midwest  Zone  ad¬ 
vertising  manager  for  Allstate 
Insurance  Co.  He  will  direct 
Allstate  advertising  in  a  14- 
state  area. 

a  a  a 

Beverly  Wolter,  formerly 
on  the  news  staff  of  the  Co¬ 
lumbus  (Ohio)  Citizen — joined 
the  staff  of  the  Winston-Salem 
(N.C.)  Journal  and  Twin  City 
Senthiel  in  new  position  of  arts 
reporter  and  critic. 

a  a  a 

Robert  J.  Leeney — promoted 
to  the  new  position  of  chief 
editorial  writer  of  the  Xew 
Haven  (Conn.)  Register. 

a  a  a 

H.  L.  Butler,  World  War  11 
editorial  staff  member  of  Yank 
and  veteran  newspaperman  — 
named  editor  of  the  Downey 
(Calif.)  Champion  and  the 
Southeast  Xews.  He  replaces 
Donna  Ray  Hale — resigned  to 
accept  a  teaching  position, 
a  a  a 

Ned  Costa,  former  classified 
manager  of  the  East  Los  An¬ 
geles  (Calif.)  Tribune-Gazette 
— named  manager  of  the  Bell 
Gardens  (Calif.)  Review. 
a  a  a 

Jack  Thompson,  editor  of 
the  Clifton  Forge  (Va.)  Daily 
Review  —  awarded  certificates 
from  the  Clifton  Forge  Jaycees 
for  the  help  and  cooperation  he 
has  given  the  club. 

a  a  a 

Ralph  R.  Cranmer,  business 
manager  and  director  of  Grit 
Publishing  Co.,  Williamsport, 
Pa. — promoted  to  executive  vice- 
president. 

a  a  a 

Leonard  Gross,  formerly  of 
the  Charleston  (W’.Va.)  Mail — 
to  the  copy  desk  of  the  Akron 
(Ohio)  Beacon  Journal.  DICK 
Shippy  formerlv  of  the  Fort 
W  ayne  (Ind.)  Journal-Gazette 
— joined  the  B-J  sports  staff. 
Herb  Michelson,  Ravenna  bu¬ 
reau  manager  for  the  B-J — 
transferred  to  the  women’s  de¬ 
partment. 

a  a  a 

W’lLLiA.M  J.  Girgash,  assist¬ 
ant  state  editor  of  the  B-J — to 
the  Chesapeake  and  Ohio  Rail¬ 
way’s  public  relations  depart¬ 
ment.  William  Idsaroi,  former 
copy  editor  for  the  Cleveland 
(Ohio)  Plain  Dealer  —  to  the 
C&O  staff  as  assistant  manager 
of  the  news  division. 
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Crumbacker 


CLASS  —  Betty  Donovan  of  the 
Cincinnati  Post  features  staff, 
mother  of  two  teen-age  daughters, 
went  to  school  for  a  day  to  get 
material  for  a  Sunday  series.  She 
learned  that  "a  cube"  is  about 
six  times  worse  than  "a  square." 


Jane  Bedell,  graduate  of  the 
Columbia  Graduate  School  of 
Journalism  and  former  Balti¬ 
more  (Md.)  Evening  Sun 
staffer — name  director  of  press 
and  public  information  for  the 
Institute  of  Motivational  Re¬ 
search,  Croton-on-Hudson,  N.Y. 

«  *  * 

Richard  W.  Schickel,  for¬ 
mer  Madison,  Wis.  correspond¬ 
ent  for  the  Milwaxikee  (W’is.) 
Journal — to  Sports  Illustrahd 
as  a  reporter. 

*  *  a 

Walter  L.  Barkdui.i.,  for¬ 
merly  with  UP  at  Sacramento, 
Calif. — now  public  information 
officer,  California  Department 
of  Corrections. 

*  «  « 

Carl  J.  Maneredi — new  edi¬ 
tor  of  the  Geauga  (Ohio)  Times 
Leader,  succeeding  Tho.mas  E. 
Burke,  who  resigned  to  do  pub¬ 
lic  relations  in  Akron. 

«  a  a 

H.  H.  Miller,  author  of  the 
column,  “Speaking  of  Pets’’,  in 
the  Columbus  (Ohio)  Dispatch 
— awarded  a  plaque  by  the  Na¬ 
tional  Dog  Welfare  Guild. 


Dili.ard  STOKE.S,  who  for¬ 
merly  had  his  own  news  bureai 
in  Washington,  has  taken  ove. 
the  telegraph  desk  of  the  Jack¬ 
sonville  (N.C.)  Daily  News. 

a  a  a 

Harry  Snyder,  Associated 
Press  regional  membership  ex¬ 
ecutive  in  the  Carolinas  and 
Tennessee  for  the  past  year  — 
resigned  to  become  associate  di¬ 
rector  of  public  relations  for 
the  American  Cotton  Manufac¬ 
turers  Institute  in  Washington. 

a  a  a 

Al  Horne,  military  editor 
and  reviewer  for  the  Berkshire 
Evening  Eagle  in  Pittsfield, 
Mass. — drafted.  He  has  been  re¬ 
placed  by  Steve  Fischer,  who 
received  his  master’s  degree  in 
education  from  Harvard  in 
June. 

a  a  a 

George  Borrelli,  Buffalo 
(N.Y.)  Courier  -  Express  re¬ 
porter — president  of  the  Fron¬ 
tier  Press  Club. 

«  «  « 

Joseph  G.  McLean  resigned 
fiom  UP  to  join  the  Greater 
Philadelphia  Chamber  of  Com¬ 
merce. 

a  a  a 

Mary  D.  Ends  named  clas¬ 
sified  advertising  manager. 
Redwood  City  (Calif.)  Tribune 
— succeeding  Ed.  W.  Rice,  now 
display  advertising  manager. 

a  a  a 

Edwi.n  W.  Dean,  editor  and 
publisher  of  the  Inglewowl 
(Calif.)  Daily  Xews  —  named 
Inglewood’s  most  Outstanding 
Citizen  of  the  Year  by  the  civic 
and  service  clubs  of  the  com¬ 
munity. 

a  a  a 

Jean  Worth,  editor  of  the 
Escanaba  (Mich.)  Daily  Press 
— awarded  certificate  of  ap¬ 
preciation  by  Michigan  Forest 
Industries  for  “outstanding  edi¬ 
torial  work  in  the  field  of  for¬ 
estry.” 

{Conthnied  on  page  46) 


KNOVi  YOUR  ANTIQUES 

By  Ralph  and  Terry  Kovel 

FI  N  AND  ADVE.NTL  RE  OF  COLLECTING  THINGS 
TOLD  IN  ONCE-A-WEEK  NOVELTY  FEATURE 

Thu  spriahtly  feature  dusts  off  the  Science  of  Antiques  and  pre¬ 
sents  a  popular  hobby  which  everybody  can  follow  with  skill,  entertain¬ 
ment,  and  profit.  It’s  fan  collecting  things,  and  the  reader  quickly 
learns  what  to  look  for,  what  it’s  worth,  and  how  to  preserve  or 
refurbish  it.  It’s  a  natural  for  your  week-end  feature  section. 

Phone  or  wire  for  samples,  terms 
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(Continued  from  page  A^t) 


Sal  Foderaro,  former  news 
editor  of  Long  Branch  (N.J.) 
Daily  Record  —  new  assistant 
city  editor  of  White  Plains 
(N.Y,)  Reporter-Dispatch. 

*  *  • 

Joseph  T.  Markos  —  joined 
the  LaCrosse  (Wis.)  Tribune 
as  news  photographer,  succeed¬ 
ing  James  R.  Lienlokken  — 
who  joined  the  Navy.  Don  Af- 
FOLTER,  University  of  Minne¬ 
sota  journalism  graduate  — 
added  to  the  staff  as  a  reporter, 
replacing  David  Lee,  who  re¬ 
turned  to  college. 

*  *  * 

Molly  Melham,  reporter- 
photographer  for  the  Ft.  Dodge 
(Iowa)  Messenger  &  Chronicle 
—  married  to  Edward  R. 
Jaegar. 


Phillip  T.  Drotning,  for¬ 
merly  reporter  and  special 
writer  on  Chicago  and  Mil¬ 
waukee  papers  —  to  Northwest 
Airlines  as  public  relations  man. 
*  «  * 

Bob  Queen,  night  copy  desk, 
Journal  of  Commerce  of  New 
York  City — to  the  Greater  New 
York  Fund,  Radio-TV  Section. 

•  *  * 

Roger  J.  Herz,  former  edi¬ 
torial  director  cf  the  Syracuse 
(N.Y.)  Daily  Orange  and  for¬ 
mer  president  of  the  Syracuse 
chapter  of  Sigma  Delta  Chi — 
named  assistant  to  the  chairman 
of  the  New  York  City  Planning 
Commission,  handling  press  re¬ 
lations. 


John  B.  Johnson,  editor  and 
publisher  of  the  Watertown 
(N.Y.)  Times — writing  a  series 
of  articles  based  on  his  trip  to 
military  installations  in  Geor¬ 
gia,  Florida  and  Virginia. 

*  *  * 

Alice  West,  society  editor 
and  movie  columnist  for  the 
Ogden  (Utah)  Standard-Ex¬ 
aminer  —  spent  a  month  in 
Hollywood  gathering  material 
for  her  column. 


Daniel  C.  Beisel,  retail 
salesman  and  national  adver¬ 
tising  manager  of  the  Green 
Bay  (Wis.)  Press-Gazette  — 
appointed  retail  advertising 
manager.  Austin  Destache,  as¬ 
sistant  retail  advertising  man¬ 
ager — becomes  Mr.  Beisel’s  as¬ 
sistant. 


Don  Cook  Receives 
Netherlands  Prize 

Washington 

Don  Cook,  chief  of  the  New 
York  Herald  Tribune’s  London 
Bureau,  is  this  year’s  recipient 
of  the  William  the  Silent  Award 
which  consists  of  a  gold  medal 
and  $1,500.  Prince  Bernhard 
of  The  Netherlands  made  the 
presentation  to  Luke  Carroll, 
Herald  Tribune  news  editor,  at 
a  dinner  here  Oct.  23.  Mr.  Cook 
was  in  London. 

A  gold  medal  for  excellence 
in  the  presentation  of  inter¬ 
national  news  was  awarded  to 
the  Washington  Post  and  Times 
Herald.  Burton  S.  Heath  Jr., 
12,  whose  father  was  one  of  14 
newsmen  who  died  in  a  plane 
crash  in  Indonesia,  was  given  a 
$1,000  college  scholarship. 

• 

Trailniobile  Prizes 

Wilson  Hirschfeld,  transpor¬ 
tation  reporter  of  the  Cleveland 
(Ohio)  Plain  Dealer,  and  Carl¬ 
ton  Morris,  editor  of  the  Gates 
County  Index,  North  Carolina, 
were  declared  first  award  win¬ 
ners  in  the  Ted  V.  Rodgers 
Journalism  competition  spon¬ 
sored  by  Trailmobile,  Inc.  Their 
stories  dealt  with  the  improve¬ 
ment  of  highways  and  their 


Wholesaler  Must 
Pay  $1  an  Hour 

Philadelphia 

Federal  Judge  J.  Cullen 
Ganey  has  issued  a  restraining 
order  against  the  City  News 
Company  of  Bethlehem,  Pa. 

The  order  v/as  based  on  an 
investigation  of  the  firm  by  the 
U.  S.  Labor  Department’s  Wage 
and  Hour  Division  which  dis¬ 
closed  that  40  minors  were  em¬ 
ployed  in  bundling  newspapers 
and  assisting  in  their  delivery 
as  helpers  on  trucks  making 
wholesale  distribution  of  the 
Bethlehem  Globe-Times. 

The  government  contended 
that  these  minors  had  not  re¬ 
ceived  the  minimum  wage  of 
$1  per  hour.  Underpayments 
totalled  $2,050. 

William  Hargadine  Jr.,  re¬ 
gional  director  of  the  Wage  and 
Hour  Division,  said  the  law 
provides  an  exemption  from 
minimum  wage,  overtime  and 
child  labor  provisions  with  re¬ 
spect  to  delivering  newspapers 
to  the  consumer.  He  pointed 
out,  however,  that  this  exemp¬ 
tion  does  not  extend  to  whole¬ 
sale  distribution. 

The  City  News  Company 
readily  agreed  to  comply  with 
the  requirements  and  to  pay 
back  wages. 


M.  E.  Cartier,  production 
manager  of  the  Appleton  (Wis.) 
Post  Crescent — appointed  busi¬ 
ness  manager.  Glenn  H.  Ar¬ 
thur,  classified  advertising 
manager — to  director  of  adver¬ 
tising.  Henry  Stark,  photo¬ 
grapher  and  retail  advertising 
salesman  —  promoted  to  retail 
advertising  manager.  Robert 
C.  Kruckeberg — now  classified 
advertising  manager. 

*  *  « 

Carl  Dahlstrom,  sports- 
writer  for  the  Albany  (N.Y.) 
Knickerbocker  News  —  resigned 
to  become  wholesale  sales  rep¬ 
resentative  for  Robinson  Fish¬ 
ing  Co. 

*  *  * 

Leon  J.  Weddig  —  resigned 
UP  to  join  Fairchild  Publishing 
Co. 

*  •  « 

Lloyd  M.  Felmly,  editor  of 
the  Newark  (N.J.)  Evening 
News — elected  president  of  the 
board  of  trustees  of  Lafayette 
College,  Easton,  Pa. 

*  *  * 

Fred  Schweikher,  program 
and  sales  manager  for  Sioux 
Falls  station  KIHO  —  to  the 
Sioux  Falls  (S.  D.)  Argus- 
Leader  in  charge  of  promotion. 


(Obituary 

WiLBERFORCE  JUDSO.V  RaND, 
75,  a  copy  editor  of  the  Nf* 
York  Sun  from  1927  until  the 
newspaper’s  sale  in  1950;  Oct 
26. 


Herbert  S.  Conlon,  74,  ad¬ 
vertising  manager  of  the  Grand 
Rapids  (Mich.)  Press  from 

1916  to  1948;  Oct.  26. 

«  «  * 

Waldo  Weise,  46,  former  AP 
newsman  and  managing  editor 
of  the  Carroll  (Iowa)  Daily 
Times-Herald;  Oct.  19. 

*  *  * 

F.  Scott  Plunkett,  46,  Mon. 
treal  (Que.)  Herald  column¬ 
ist;  Oct.  22. 

*  *  * 

Frank  J.  Teahan,  64,  re¬ 
porter  of  the  Hamilton  (Ont.) 
Spectator,  after  a  long  illness; 
Oct.  15. 


Norman  Willard  Alley,  54, 
local  advertising  manager  of 
the  San  Antonio  (Tex.)  Light, 
after  a  heart  attack;  Oct.  29. 
He  had  been  with  the  Light  29 
years. 


Readership  Survey 
Film  Is  Available 

Washington 
The  Washington  Post  and 
Times  Herald  has  released 
in  film  and  book  form  a  news¬ 
paper  readership  survey  of  the 
Washington  market. 

Conducted  by  Publications  Re¬ 
search  Service  of  Chicago,  the 
survey  includes  readership  per¬ 
centages  of  all  three  papers  by 
age  groups,  sex,  income  groups, 
housewives,  government  work¬ 
ers  and  working  women. 

Film  showings  may  be  ar¬ 
ranged  through  Sawyer,  Fergu¬ 
son,  Walker  Company  or 
through  the  national  advertis¬ 
ing  department  of  the  news¬ 
papers. 

• 

Government  PR  Aid 

Beverly,  Mass. 
Carleton  B.  Hovey,  manag¬ 
ing  editor  of  the  Beverly  Even¬ 
ing  Times,  has  accepted  an  ap¬ 
pointment,  on  a  part-time  basis, 
as  a  consultant  in  the  U.S.  De¬ 
partment  of  Commerce.  He  will 
work  with  the  Department’s  di¬ 
rector  of  public  information, 
Albert  N.  Leman. 


Southern  Mill 
Interest  Alive 

Southern  newspaper  publish¬ 
ers  continue  to  be  interested  in 
a  proposed  newsprint  mill  to 
be  built  by  the  Hudson  Pulp 
and  Paper  Company  in  Palatka, 
Fla.,  but  William  Mazer,  presi¬ 
dent  of  the  company,  declined 
to  discuss  reports  that  the 
project  was  being  dropped. 

“We  are  continuing  to  spend 
considerable  sums  on  research”, 
Mr.  Mazer  said. 

The  new  mill  would  cost 
$25,000,000,  and,  according  to 
original  plans,  would  have  a 
capacity  of  200,000  tons  a  year. 
Hudson  sought  to  obtain  com¬ 
mitments  for  at  least  75,000 
tons  a  year  from  southern  pub¬ 
lishers. 

The  publishers’  committee  on 
this  project  consists  of  Nelson 
Poynter  and  Alva  H.  Chapman, 
St.  Petersburg  (Fla.)  Times;  i. 
R.  Brumby,  Miami  (Fla.)  Newt, 
and  James  J.  Knight,  Miami 
Herald.  The  gn^oup  will  report 
at  the  meeting  of  the  Southern 
Newspaper  Publishers  Associ¬ 
ation  later  this  month. 

Mr.  Poynter  told  E&P  he  was 
confident  the  required  tonnage 
would  be  taken  up  by  publish¬ 
ers  along  the  Atlantic  seaboard. 
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Coke 


time  IS  a  testing 
but  Time  is  a 


“Only  Time  will  tell”  said  the  movie 
queen  as  she  spoke  of  her  latest  en¬ 
gagement.  But .  .  .  what  a  differ¬ 
ence  the  capital  makes! 

The  capital  makes  a  difference  with 
“Coke,”  too.  When  you  have  occa¬ 
sion  to  refer  to  our  product  by  its 
friendly  abbreviation,  you’ll  keep 


your  meaning  clear  if  you  make  it 
“Coke”.  .  .  with  a  capital,  please. 
And  you’ll  help  us  protect  a  valu¬ 
able  trade-mark. 

P.  S.  A  frosty  bottle  of  Coke  turns 
a  little  moment  into  a  big  rest.  Take 
time  to  refresh  . . .  right  now! 


Because  of  their  interect  in  protecting  their  own  valuable  trade-mark, 
the  publishers  of  Tiirw  readily  approved  its  use  in  this  advertisement. 


Ask  for  it  either  way . . .  both 

COMPANY  trade-marks  mean  the  same  thing. 
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CIUCLLATION 

^ModeV  Compensation 
Law  Is  Dangerous 

By  Louis  Triipin 

Circulation  Manager,  Philadelphia  (Pa.)  Bulletin 


While  frontal  attacks  on  the 
independent  contractor  status  of 
newspaperboys  by  politicians 
and  liberalists  as  well  as  am¬ 
bitious  state  and  federal  execu¬ 
tive  underlings  have  not  proven 
too  successful,  circumventious 
measures  are  now  being  intro¬ 
duced  in  an  effort  to  weaken 
this  structure.  The  most  recent 
and  noteworthy  of  these  a()- 
pjoaches  was  made  by  Under 
Secretary  of  Labor,  Arthur 
Larson,  in  the  draft  of  his 
“Proposed  Model  Workmen’s 
Compensation  Law”. 

This  measure  was  unveiled  on 
Nov.  17,  lOb.*)  before  the  Indus¬ 
trial  Hygiene  Foundation,  Mel¬ 
lon  Institute,  Pittsburgh,  Pa. 
He  attempted!  to  justify  the  in¬ 
trusion  of  the  Department  of 
Labor  in  a  field  that  is  pre¬ 
dominantly  one  of  state  legisla¬ 
tion  by  stating  that  way  back 
in  1893  the  beginning  of  the 
compensation  movement  in  this 
country  could  be  traced  to  a 
special  report  of  the  Commis¬ 
sioner  of  Labor,  then  a  United 
States  agency.  Then  Mr.  Lar¬ 
son  suavely  continued  to  trace 
the  history  of  the  Compensa¬ 
tion  Act  and  came  to  the  con¬ 
clusion  that  a  uniform  compen¬ 
sation  act  for  all  48  states 
would  be  desirable  and  neces¬ 
sary. 

All  Will  Be  Employes 

It  was  this  draft  of  the  Model 
Compensation  Act  which  he  for¬ 
warded  to  all  State  Labor  De¬ 
partments,  suggesting  that  it  be 
incorporated  into  the  State 
Compensation  Acts.  And  what 


BOOST  CIRCULATION . . . 

WITH 


WRITt  FOR 
AND  PRICES 

XoiVISlOH  OF 

STEEL  CITY  MANUFACTDRINS  CO. 
YOUNGSTOWN.  OHIO 


were  these  views?  Briefly,  any¬ 
one  who  regularly  .sells  or  dis¬ 
tributes  on  the  streets  or  to 
customers  at  their  homes  or 
places  of  business  shall  be 
deemed  an  employe.  W'hose  em¬ 
ploye  will  he  be?  In  the  ab¬ 
sence  of  any  intermediate  agen¬ 
cies,  each  publisher  who.se  news¬ 
paper  he  sells  or  distributes. 

Without  any  opportunity  of 
screening  the  individual — it  may 
be  some  individual  1,(100  miles 
from  the  publishing  plant — that 
per.son  automatically  becomes 
an  employe  of  all  those  news¬ 
papers  which  he  handles.  Some 
metropolitan  newspapers  with¬ 
out  carrier  organizations  who 
previously  believed  that  this 
was  a  problem  that  did  not  con¬ 
cern  them  now  find  that  it  is 
definitely  one  of  serious  con¬ 
sideration. 

While  this  adroit  move  to 
place  under  compensation  all 
newspaperboys  seems  to  be 
limited  in  scope  at  the  present 
time,  it  is  just  the  first  to¬ 
wards  full  employee.ship.  Once 
compensation  is  accomplished, 
the  next  move  will  be  towards 
wage-hour  protection,  social  se¬ 
curity,  pen.sion  plans  and  the 
other  many  fringe  benefits  and 
protections  now  enjoyed  through 
federal  and  state  legislation  as 
well  as  considerations  granted 
under  the  Taft-Hartley  Act. 

The  insurance  industries  lead¬ 
ers  of  New  York  State  are  bit¬ 
terly  opposed  to  the  measure  ac¬ 
cording  to  the  New  York 
Jonrruil  of  Commerce  who  in¬ 
terviewed  them.  They  feel  that 
the  compensation  system  would 
be  federalized.  The  bill  in  ad¬ 
dition  loses  its  original  inten¬ 
tion  of  protecting  on  the  job 
injuries  as  well  as  occupational 
diseases.  The  definition  of  in¬ 
jury  in  the  “model”  would  make 
compensable  what  is  now  re¬ 
garded  as  non-occupational. 

The  Central  Registry  of 
Magazine  Subscription  Solici¬ 
tors  which  represents  the  out¬ 
standing  magazine  publishing 
companies  in  the  United  States, 
also  recognized  that  this  would 
jeopardize  their  operation  since 
they  sell  their  subscriptions 
through  a  contractor.  They  have 
queried  Mr.  Larson  as  to  the 
changes  that  may  be  contem¬ 


plated  since  revision  was  sug¬ 
gested  at  the  time  that  the 
Model  Compensation  Law  was 
distributed.  Mr.  Larson  has 
definitely  advised  them  that 
there  will  l»e  no  revisions  in 
the  act. 

Would  Create  Havoc 

Seveial  state  publishers  as¬ 
sociations  report  heavy  backing 
for  this  legislation.  The  Penn¬ 
sylvania  Newspaper  Publishers 
Association  in  its  Bulletin  of 
June  29,  1956  stated,  “The 

Model  law  is  being  promoted 
by  the  United  States  Depart¬ 
ment  of  Labor. 

The  possibility  is  it  will  be 
backed  heavily  during  the  1957 
legislative  session  in  Pennsyl¬ 
vania”.  This  is  a  disturbing 
situation.  No  doubt  there  are 
some  proposals  in  this  act  which 
are  good.  However,  the  one  per¬ 
taining  to  newspaperboys  and 
to  newsvenders  in  general  will 
create  havoc  in  the  newspaper 
industry. 

It  is  essential  that  every  cir¬ 
culation  manager  discuss  this 
proposed  “Model”  Compensation 
Act  with  his  publisher  so  that 
the  attention  of  the  various 
state  publishers  associations  can 
be  called  to  the  dangers  in¬ 
herent  in  this  “law”.  The  ICMA 
is  also  considering  measures 
that  will  urge  all  publishers 
and  publishers  associations  to 
voice  their  opposition  to  this 
“Model  Compensation  Law”. 

The  ICMA  feels  confident 
that  whatever  acceptance  this 
“model  law”  has  to  date  is  due 
to  the  failure  of  these  state 
legislators  to  recognize  the  pro¬ 
posals  affecting  the  system  of 
newspaper  distribution  that  has 
been  in  effect  for  generations. 
It  is  the  duty  of  everyone  of 
us  to  see  that  these  legislative 
bodies  are  made  fully  aware  of 
the  many  problems  that  will  be 
created.  They  should  be  urged 
to  delete  those  proposals  that 
are  most  objectionable  to  the 
newspaper  industry. 

• 

Reiniert  (wPls  Httod 
Of  Doctor  of  Laws 

Allentown,  Pa. 

William  D.  Reimert,  manag¬ 
ing  editor  of  the  Call-Chronicle 
Newspapers,  received  the  hon¬ 
orary  degree  of  doctor  of  laws 
from  Ursinus  College  at  its 
Founders  Day  convocation  Oct. 
21. 

He  was  honored  “in  recogni¬ 
tion  of  his  success  in  the  news¬ 
paper  field,  his  wise  counsel  in 
helping  direct  the  affairs  of  the 
college  of  which  he  is  a  trustee 
and  his  public-spirited  devotion 
to  affairs  in  his  own  com¬ 
munity.” 
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CAMs  To  Back  I 

‘Snowflake’  1 

A  total  of  140  newspapers  out  R 
of  300  replying  to  a  «|uestion- 
naire  sent  out  by  Advertising 
linage  Service,  New  York,  re-  i 
ported  that  they  plan  to  run  I 
classified  advertising  promotion  ! 
on  “Operation  Snowflake.”  ’ 

ALS  sent  form  letters  to 
1,350  classified  advertising  man¬ 
agers  of  dailies  throughout  the 
U.S.  stating  that  it  contem¬ 
plated  compilation  of  a  special 
report  on  classified  advertising 
which  will  support  United 
States  Steel’s  major  appliance 
promotion.  Final  report  will  be 
sent  to  Robert  C.  Meyers,  U.S. 
Steel’s  director  of  market  de¬ 
velopment. 

• 

Legion  Cites  Reilly, 
Hearst  Reporter 

Boston 

Frank  K.  Reilly,  |)olitical 
writer  for  the  Boston  Record- 
American  was  cited  by  the 
American  Legion’s  national  ex¬ 
ecutive  committee  for  his  major 
role  in  the  enactment  of  the 
GI  Bill  of  Rights  in  1944. 

In  session  at  Indianapolb, 
the  committee  awarded  Mr. 
Reilly  a  special  citation.  He 
is  sole  surviving  member  of  the 
Hearst  team  which  included 
William  Randolph  Hear.st  Sr., 
and  David  Camelon  which 
worked  for  enactment  of  the 
GI  Bill.  The  Legion  credited 
Mr.  Reilly  with  making  at  least 
2,000  phone  calls  and  personal 
visits  to  Congres.smen  urging 
their  support  of  the  mea.^ure. 

• 

Calif.  Circulators 

Elect  New  Officers 

Palo  Ai.to,  Calif. 

Ralph  H.  Kuhn,  Santa  Monica 
Outlook,  is  newly-elected  presi¬ 
dent  of  the  California  Circula¬ 
tion  Managers  Association.  Vice- 
presidents  are  Arvey  Drown, 
San  Francisco  News,  and  H.  T. 
Aust  Jr.,  San  Fernando  Valley 
Times,  with  James  H.  Mackie, 
San  Francisco  Call-Bulletin, 
secretary-treasurer. 

• 

New  Press  Time 

Palo  Alto,  Calif. 

Circulation  has  doubled 
within  the  past  five  years  and 
is  now  above  the  28,000  level, 
explained  Harry  Millet,  pub¬ 
lisher,  Palo  Alto  Times,  as  that 
paper  appeared  from  a  new  48- 
page  Goss  Headliner  press.  The 
switch  from  a  24-page  Goss,  in¬ 
stalled  just  seven  years  ago, 
also  enables  color  printing. 
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The  Cream  Ahvays  Comes  To  The  Top 


For  many  years  railroad  spokesmen  have 
vigorously  contended  that  trucks  “skim  off  the 
cream”  of  traffic.  Just  recently  a  widely  distributed 
publication  of  a  major  rail  line  said;  “Highway  car¬ 
riers  skim  off  the  cream.  The  fact  that  tlie  average  ton- 
mile  revenue  of  highway  carriers  is  approximately 
four  times  that  of  the  railroads  indicates  the  extent 
to  wliich  these  carriers  seek  the  higher  rate  type  of 
traffic  between  important  terminal  points.” 

Does  it? 

Or  does  it,  rather,  indicate  that  the  inherent  qual¬ 
ities  of  truck  transport — door-to-door  delivery,  dis¬ 
patch,  and  lower  loss  and  damage,  among  others  — 
make  truck  service  ideal  for  eertain  kinds  of  traffic 
which  is  basically  high-rated? 

Take  less-carload  business,  for  example.  It  carries 
the  liighest  rates.  Railroads  are  not  geared  to  handle 
it  pliysically,  and  historically  they  have  lost  money 
attempting  to  compete  for  this  business — total  annual 


losses  running  into  millions  of  dollars  out  of  pocket 
many  years.  Trucks  physically  are  best  able  to  handle 
th  is  kind  of  traffie.  Maybe  you  could  call  this  “cream” 
for  trucks  but  it  is  sour  milk  for  railroads. 

Or  take  coal,  or  any  one  of  a  dozen  low-rated 
commodities.  Railroads,  again  for  inherent  reasons, 
can  haul  this  traffic  and  do  very  well  indeed  on  the 
profit  side.  For  them  it  would  be  “cream.”  Trucks, 
except  in  special  situations,  aren’t  as  closely  tailored 
to  this  kind  of  hauling  as  are  the  rails,  and  such 
traffic  would  not  he  “cream”  for  trucks. 

Whether  traffic  is  “cream”  or  not  “cream”  depends 
upon  the  shipper’s  needs  and  the  carrier’s  ability 
to  meet  them  effieiently  and  economically,  not 
whether  it  is  high-rate  or  low-rate  traffic. 

Moreover,  each  carrier’s  “cream”  tends  to  rise  to 
the  top — carriers  generally  get  that  business  which 
they  can  do  the  best  job  of  handling. 


AMERICAN  TRUCKING  INDUSTRY 

AMERICAN  TRUCKING  ASSOCIATIONS,  INC,  WASHINGTON  6,  0.  C. 

If  You've  Got  It . , ,  A  Truck  Brought  Itl 
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No  Phones  for  3  Days 
Everyone’s  a  Legman 


THE  FOURTH  ESTATE 


By  Trent 


T 


How  does  a  daily  newspaper 
get  along  without  telephones? 

Legwork  is  the  obvious  an¬ 
swer,  but  let  Van  Stryk  give 
the  details  (below)  of  how  the 
Portsmouth  (Ohio)  Times  man¬ 
aged  to  get  along  during  a 
strike-shutdown  of  local  phone 
service  for  three  days  (Sept. 
19-21). 

Writing  in  the  Brush-Moore 
Typocyele,  employe  publication, 
Mr.  Stryk  records: 

The  Times’  only  phone  service 
was  inside  its  own  building.  The 
switchboard  worked  to  the  vari¬ 
ous  departments,  but  there 
could  be  no  outside  calls  and 
no  incoming  calls. 

Undertakers  having  death 
notices  outside  Scioto  County, 
where  there  was  no  Western 
Union  office,  had  to  resort  to 
the  mails  to  report  to  the 
Times. 

Reporter  Dave  Scheen  had  to 
check  three  hospitals  in  person 
every  day,  and  in  the  case  of  a 
critical  injury,  sometimes  twice 
to  see  if  there  was  any  change 
before  presstime. 


PSSST! 


all  dressed  up  with  places  to 
got 


Ko  .  .  .  go  . 
hut 

to  the  polls  first 


RO 


of 

coarse 

no  poll  is  necessary  to  declare 
E  &  P’s  Classified  advertising 
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Local  undertakers  were  quick 
to  realize  the  situation,  and  all 
who  had  death  notices  drove  to 
the  Times  office. 

.More  Time  Needed 
Reporter  Mike  Huber,  cover¬ 
ing  the  courthouse  and  sheriflF, 
had  to  take  extra  time,  some¬ 
times  making  extra  personal 
calls  to  find  the  sheriff  or  his 
chief  deputy  in  the  courthouse 
instead  of  in  the  county  some¬ 
where. 

Reporter  John  Thompson, 
covering  police  and  the  highway 
patrol,  had  to  make  extra  trips. 

Tom  Roberts,  working  be¬ 
tween  the  copy  desk  and  the 
street,  checked  each  morning 
with  union  headquarters  and 
the  Chamber  of  Commerce. 

News  Editor  George  Stowell, 
City  Editor  Ernest  Schusky 
and  Telegraph  Editor  Anna 
Linck  helped  dovetail  the  extra 
flow  of  copy  gathered  under 
handicaps  of  time. 

Sports  Editor  Fred  Lawson 
had  to  make  auto  trips  to  the 
practicing  football  teams  to 
supplement  his  usual  phone  con¬ 
tacts  in  many  cases  to  turn  out 
his  mid-week  sports  pages. 

Jim  Joseph,  similarly  as¬ 
signed  between  the  desk  and  the 
street,  was  available  to  hustle 
whenever  some  fiarticular  news 
source  was  to  be  looked  up. 

Reporter  Robert  Bass  did  like¬ 
wise. 

Plenty  of  I.iegwork 
And  there  were  plenty  of 
those  occasions.  When  the  con¬ 
tacts  had  been  made  after  some¬ 
times  long  legworK,  the  report¬ 
ers  ganged  up  in  the  newsroom 
with  little  time  to  spare  before 
first  edition  deadline,  and  then 
the  frantic  rewrite  job  began  to 
assemble  all  the  information  in 
the  two  to  three  columns  of 
main  story  and  sidebars  each 
day. 

State  Editor  Van  Stryk,  cut 
off  from  her  rural  correspond¬ 
ents  by  phone,  helped  handle 
callers  in  the  newsroom.  So  did 
reporter  Betty  Nichols.  Society 
Editor  Miriam  Gee.  who  takes 
the  daily  temperature  report 
usually  in  15  seconds  by  phone, 
walked  four  blocks  each  morn¬ 
ing  to  get  it. 

Editor  Green  wrote  front 
page  editorials  blasting  the 
company’s  high-handed  manner 
in  closing  the  exchange  and  the 
union-instigated  violence  and 
vandalism.  Besides  overseeing 


"Firjt  News-Stand  on  Wheels  in  the  State!" 


the  regular  job  of  getting  the  Ar>irl 

paper  out,  he  also  had  to  handle 
a  steady  stream  of  union,  com¬ 
pany  and  civil  officials  who 
made  daily  trips  to  the  office. 

The  classified  advertising  de¬ 
partment  was  also  hard  hit  by 
the  phone  blackout.  With  most 
of  the  ads  taken  by  telephone, 
ad-takers  Annette  Dadowsky 
and  Rose  Estepp  were  able  to 
catch  up  on  back  work. 

On  standby  to  pick  up  ads 
personally  were  Ruth  Ellen 
Quickel,  Bessie  Schweinberg 
and  Ruth  Arnold. 

Also  handicapping  readers, 
the  shutdown  made  it  necessary 
for  workers  to  go  through  the 
classified  section  ad  by  ad  to 
include  street  addresses  along 
with  telephone  numbers.  One 
man  who  placed  an  ad  for  the 
sale  of  a  tractor  said  that  he 
finally  sold  it  but  the  buyer  had 
spent  three  days  looking  up  the 
address  in  the  telephone  book 
because  it  had  not  been  in¬ 
cluded  in  the  ad. 

Ad  Men  Travel 

More  legwork  was  necessary 
for  ad  salesmen  Joe  Keller,  Carl 
Adams,  Erwin  Dodenhoff  and 
Layton  Wells.  They  had  to 
make  trips  to  surrounding  areas 
to  pick  up  ads  from  dealers 
who  contracted  their  advertis¬ 
ing  exclusively  by  telephone. 

More  personal  contacts  were 
neces.sary  in  the  display  depart¬ 
ment  too.  Manager  Ken  Staats 
said.  Details  that  could  usually  • 

be  taken  care  of  by  phone  had  „  »  w  •  i  i 

to  be  worked  out  personally  ‘  Joins  Lrkhoiise 
with  the  advertiser. 

Complaints  to  the  circulation 
department  were  cut  off  for 
three  days.  If  subscribers  were 
missed  by  their  carriers,  they 
had  to  go  without  their  papers. 
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Plotter  Pleads 

One  of  the  seven  men  in¬ 
dicted  in  the  acid  blinding  of 
Victor  Riesel,  syndicated  labor 
columnist  last  April  5,  pleaded 
guilty  Oct.  22  in  U.  S.  District 
Court,  New  York. 

Joseph  Peter  Carlino,  43,  ex¬ 
convict,  will  be  sentenced  Nov. 
9,  the  same  day  Johnny  Dio  and 
his  co-defendants  are  scheduled 
to  go  on  trial.  Carlino  has  been 
held  in  $100,000  bail  since  Aug. 
17  on  a  charge  of  conspiracy  to 
obstruct  justice.  He  could  get 
five  years  in  prison  and  a 
$10,000  fine  for  conspiracy  and 
five  years  and  $5,000  on  the 
charge  of  obstructing  justice. 

Carlino  was  the  one  who 
hired  Abraham  Telvi  to  throw 
the  acid,  according  to  Thomas 
B.  Gilchrist  Jr.,  acting  U.  S.  At¬ 
torney.  Telvi  was  found  mur¬ 
dered  July  28. 

Dio,  also  known  as  John  Dio- 
guardi,  was  the  only  defendant 
to  post  the  $100,000  bail  set  for 
each  of  the  accused. 


.4GA  Names  Littlehales 

Henry  E.  Littlehales,  at  one 
time  a  member  of  the  Philadel¬ 
phia  (Pa.)  Inquirer  editorial 
staff,  has  been  named  press  re¬ 
lations  manager  by  the  Ameri¬ 
can  Gas  Association,  New  York. 


Martin  Z.  Post,  for  the  past 
10  years  a  writer-editor  in  the 
New  York  bureau  of  the  Asso¬ 
ciated  Press,  has  joined  Robert 
I).  Eckhouse  &  Associates,  New 
York  PR  firm. 
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Well-known  Nowteasfor, 
WJM(-TV,  Dolroil 


Jac  LeGoff  asks: 


"WOUIO  YOU  WANT  YOUR  SONS  TO 
ENTER  THE  SAME  BUSINESS  YOU’RE  IN?” 


JACOB  A.  CITRIN  of  Iho  Cilrin  Oil  Co.,  Dotroil,  Michigan:  "In  my  case — 
yes,  And  I’ll  tell  you  why.  Our  company,  of  which  my  father  and  I 
were  the  founders,  is  a  wholesale  distributor  of  oil.  Our  future— and 
that  means  the  future  of  my  sons— depends  largely  on  two  things — 
the  quality  of  the  products  we  distribute  and  the  policy  of  our  large 
oil  company  supplier  toward  our  own  smaller  oil  company.  Standard 
Oil,  our  major  supplier,  is  noted  for  fine  products.  The  company’s 


policy  toward  us  in  the  thirty-five  years  we  have  been  associated  has 
demonstrated  Standard  Oil  Company’s  belief  in  the  future  of  the  inde¬ 
pendent  oil  jobber.  Our  relationship  is  an  example  of  the  fine  teamwork 
p>oesible  between  big  and  small  companies  under  the  Anterican  busi¬ 
ness  system.  We  are  now  a  corporation  and  one  son  is  already  an 
officer.  The  interests  of  the  other  two  sons  are  being  held  in  trust  until 
they  finish  their  education." 


Left  to  right:  Robert  M.  Citrin,  Barney  Citrin  (co-founder),  Jacob  A.  Citrin  (co-founder),  Martin  E.  Citrin,  Toby  Citrin, 


WALLACE  A.  COWAN,  Standard  Oil  Dealer, 
Council  Bluffi,  Iowa:  "You  bet  I  do!  I  have  a 
boy,  16,  and  he's  already  helping  me  after 
school  and  on  weekends.  He  wants  to  start 
in  here  full  time  just  as  soon  as  he  finishes 
school,  because  he  likes  a  service  business, 
a  business  where  he  can  meet  people  and  be 
his  own  boss.  There  are  not  many  businesses 
that  offer  the  same  opportunity  for  serving 
your  friends  and  neighbors.” 


PAUL  PETSCHKE,  Standard  Oil  Agent,  Downeri 
Grove,  lllinoii:  "Well,  if  1  had  my  own  life  to 
lead  over  again.  I’d  want  to  do  the  same 
thing  I’m  doing  right  now.  My  son  is  al¬ 
ready  in  my  business.  He,  too,  enjoys  the 
friendships  that  you  make  in  a  job  like  this 
and  also  likes  having  the  same  opportunities 
for  service.  Another  thing— people  have  con¬ 
fidence  in  my  products— aiul  that’s  pretty 
hard  to  beat  in  business." 


JACK  CLARK,  Stondord  Oil  Doalor,  Doi  Moinot, 
Iowa:  "I’ve  been  a  Standard  Oil  dealer  22 
years.  I  have  been  active  in  church  work 
and  civic  activities  and  am  a  member  of  the 
Chamber  of  Commerce.  It  is  a  satisfying 
life’s  work  to  serve  people,  both  in  business 
and  out.  I  would  be  most  happy  if  my  sons. 
Bill  and  David,  should  enter  the  service 
station  business." 

Left  to  right:  Mr.  and  Mrs.  Clark,  Bill,  David. 


What  Makes  A  Business  A  Good  Citizen? 


sons,  too,  to  continuo  business  rotations  with  us  in 
the  oil  industry.  Wo  regard  that  as  a  fine  compli¬ 
ment.  And  we  feel  that  the  policies  of  fair  play 
that  helped  to  create  such  loyalty  contribute  to  the 
many  benefits  received  by  the  public  under  our 
free  and  competitive  business  system. 

STANDARD  DEL  COMPANY  (INSUNA) 
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We  are  proud  of  our  long  and  successful  associa¬ 
tion  with  such  fine  people.  In  the  case  of  the  Citrins, 
for  example,  the  new  officer  represents  the  third 
generation  in  the  same  business.  Many  Standard 
dealers,  distributors  and  employees  have  been 
with  our  company  for  years  and  many  want  their 


Press  Role  in  Hodge 
Case  Told  at  Hearing 


The  part  played  by  the  press, 
both  in  uncovering  the  Hodge 
scandal  in  Illinois  and  the  edi¬ 
torial  comment  of  Chicago  and 
downstate  newspapers  on  the 
handling  of  the  case,  figured 
prominently  in  the  U.  S.  Senate 
Banking  Committee  hearings 
here  recently  conducted  by 
Senator  Fulbright. 

Reference  to  news  stories  and 
editorials,  relating  to  the  action 
taken  by  Gov.  Stratton,  oc¬ 
curred  during  the  3% -hour 
questioning  of  the  governor, 
and  again  when  State  Treasurer 
Warren  W light  testified. 

Reads  Editorials 

Senator  Fulbright  read  into 
the  record  statements  made  by 
the  Chicago  Sun-Times  and 
Chicago  American  in  editorials, 
questioning  whether  Hodge  was 
covering  up  political  association 
in  pleading  guilty  and  going  to 
prison.  The  committee  was  also 
disturbed  because  the  so-called 
“Hintz  ledger,”  showing  how  he 
kept  the  funds  spent  by  Hodge, 
appeared  in  the  Chicago  Tri¬ 
bune.  The  committee  was  unable 
to  get  the  ledger  for  the  record. 

At  one  point  Gov.  Stratton 
told  Sen.  Fulbright  that  “some¬ 
times  I  think  they  (the  press) 
know  more  about  it  than  the 
Governor  knows  about  the  back¬ 
ground  of  this.” 

Fulbright :  “They  certainly 
did.  In  uncovering  it,  they 
proved  that.” 

Stratton:  “I’m  not  sure  that 
is  a  very  proper  attitude,  as  I 
think  one  paper  received  that 
information.”  (He  was  refer¬ 


ring  to  the  Chicago  Daily 

yiews.) 

Stratton  .\dds  Editorials 

Gov.  Stratton  later  returned 
to  the  stand  to  testify  and  a.sked 
permission  to  enter  a  list  of  81 
newspapers  throughout  the 
state  which  praised  his  prompt 
handling  of  the  Hodge  case. 

Fulbright:  “Does  that  relate 
to  your  action  before  or  after 
Mr.  Hodge  was  exposed  by  the 
Chicago  Daily  News?” 

Stratton:  “Those  editorials 
refer  to  the  whole  Hodge  pic¬ 
ture  and  the  action  of  the  gov¬ 
ernor  of  Illinois  in  cleaning  it 
up.” 

Fulbright:  “Well,  they  were 
all  written  afterward.  I  was 
making  the  point,  which  you 
seem  to  wish  to  ignore,  of  your 
actions  prior  to  the  exposure  by 
the  newspaper  and  subsequent 
to  the  exposure.  I  think  that  is 
the  real  point  at  issue.  I  don’t 
think  any  of  the  editorials  I 
have  seen  have  been  critical  of 
what  was  done  after  it  had 
been  exposed.  However,  they 
did  point  up  that  you  were 
rather  late,  about  a  month  after 
the  initial  exposure.” 

Wright  Credits  Thiem 

State  Treasurer  Wright 
credited  the  Daily  News  with 
diligence  and  “sticking  with  the 
case  to  the  finish”  in  his  testi¬ 
mony  before  the  committee.  He 
told  how  other  newspapers  gave 
up  on  the  case  even  before  it 
was  really  begun. 

Mr.  Wright  was  asked  if  he 
gave  the  Daily  News  photostatic 
copies  of  state  warrants  cashe'd 
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hy  Hodge.  Wright  .said  he 
brought  the  copies  of  the  war¬ 
rants  to  Chicago  and,  after 
checking  with  Gov.  Stratton, 
gave  them  to  Daily  News  staff 
members. 

He  named  A.  T.  Burch,  a.<- 
.sociate  editor.  Others  present 
included  William  F.  Mooney, 
a  member  of  the  staff.  Clem 
Lane.  Daily  News  city  editor, 
and  Maurice  Fischer,  assistant 
city  editor,  suffered  heart 
attacks  after  the  Hodge  investi¬ 
gation  began. 

The  copies  of  the  phony  war¬ 
rants  were  placed  in  a  safe,  in 
the  Bismarck  Hotel  until  Gov. 
Stratfon  approved  turning  them 
over  to  the  Daily  News.  They 
were  printed  several  days  later. 

Stayed  on  the  Story 

“Was  the  Daily  News  the 
only  paper  interested?”  Wright 
was  asked. 

“Yes,  they  continually  came 
to  my  office  until  the  case  was 
broken  wide  open,”  he  answered. 

He  said  that  Roy  Harris,  St. 
Louis  (Mo.)  Post-Dispatch  re¬ 
porter,  also  came  to  his  office 
“for  weeks  and  weeks.” 

“But  he  finally  gave  jp  and 
went  on  vacation,  he  told  me 
the  other  day,”  Mr.  Wright 
testified.  “But  George  Thiem  of 
the  Daily  News  didn’t  give  up. 
He  stayed  with  it  until  it  was 
finished.” 

• 

New  Jiislioe  Notes 
‘doiirl’  Photo  Test 

Hartford,  Conn. 

The  newest  member  of  the 
Supreme  Court  of  the  United 
States  was  exposed  to  a 
“courtroom”  photography  dem¬ 
onstration  here  Oct.  2.3. 

After  Arthur  Warmsley  of 
the  Hartford  Courant  made 
pictures  at  a  Bar  Association 
meeting.  Justice  William  J. 
Brennan  Jr.  observed  that  the 
photographer  had  been  “unob¬ 
trusive.”  He  declined  to  com¬ 
ment  on  his  personal  views 
toward  cameras  in  court. 

*  *  * 

Birmingham,  Ala. 

Jefferson  County  Judge  Rob¬ 
ert  J.  Wheeler  permitted  news 
photographers  to  work  in  his 
courtroom  during  the  trial  of 
a  manslaughter  case  here  this 
week.  The  lensmen  made  pic¬ 
tures  without  flash  bulbs. 

• 

Air  Tour  for  Reailers 

Cleveland 

The  Cleveland  Press  is  mak¬ 
ing  plans  for  a  two-week  air 
tour  of  Europe  for  its  readers 
under  the  direction  of  Pan 
American  Airways.  The  cost 
for  each  per.son  will  be  around 
$!K)0. 


ATF  Elects  I 
Fisher,  44, 

As  President 

William  W.  Fisher  has  he«i 
elected  president  of  .America 
Type  Founders  Co.,  Inc. 

special  meetini 
of  the  director, 
took  place  Oct. 
31  at  .ATF’s  ei- 
ecutive  offices, 
Elizabeth,  N.J. 
Mr.  Fisher  »s- 
sume.s  the  of¬ 
fice  vacated  le- 
cently  by  the 
death  of  Milton 
Fisher  J.  Goger. 

Mr.  Fisher. 
44-year-old  native  of  New  York 
City,  is  the  youngest  presidsnt 
to  head  American  Type  Found¬ 
ers,  the  oldest  type  and  graphic 
arts  equipment  producer  in  the 
United  States.  He  joined  ATF 
five  years  ago  as  vicepresidem 
in  charge  of  manufacturing.  He 
then  became  vicepresident  of 
operations,  responsible  for  all 
engineering  and  research  activi¬ 
ties;  and  in  March  1956  was 
elected  a  director  of  ATF  and 
vicepresident  in  charge  of 
sales. 

Prior  to  his  association  with 
American  Type  Founders,  Mr. 
Fisher  was  general  manager  of 
the  Red  Bank  (New  Jersey) 
and  Pioneer  Central  (Daven- 
I)ort,  Iowa)  Divisions  of  Ben- 
dix  Aviation  Corp.,  and  genei-al 
manager  of  the  Instrument  Di¬ 
vision  of  Daystrom  Corp.  He 
began  his  business  career  as  an 
industrial  engineer  with 
We.stinghouse  Electric. 


Monetary  Expert 

Honored  by  College 

Baltimore,  Md. 

Rodney  Crowther,  expert  on 
economic  and  monetary  affairs 
for  the  Sunpapers,  was  awarded 
a  citation  for  distinguished 
service  in  the  field  of  journal¬ 
ism  at  Washington  College  last 
weekend.  The  citation  is  the 
highest  honor  the  college 
alumni  association  can  bestow 
upon  its  members. 

Mr.  Crowther  graduated  from 
the  college  in  1918  and  joined 
the  Asheville  (N.C.)  Citizen  as 
a  reporter  in  1925.  He  joined 
the  Baltimore  Evening  Sun  in 
1929  and  transferred  to  the 
Morning  Sun  in  1944.  He  has 
twice  served  as  chief  of  the 
Sun’s  London  Bureau.  He  is 
now  with  the  Washington  Bu- 
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I  This  1910  farmer  was  in  a  rut. 

Most  people  then  lived  on  farms 
I  and  in  small  towns,  in  eompara* 
tive  isolation  beeause  of  trans* 
portation  difficulties.  Farmers 
l  worked  from  dawn  till  dusk,  yet 
^  beeause  of  limited  markets  didn’t 
^  produce  iiiueh  more  food  than 
they  could  consume  themselves. 

They  couldn’t  afford  to  buy 
many  "store  g(K)ds.’’  In  the  cities, 
factory  workers  put  in  a  ten-hour 
day  six  days  a  week.  The  auto¬ 
mobile  was  an  expensive  luxury. 


5 


Qood  Business 


The  Model-T  and  concrete  roads 
of  the  20’s  sparked  a  period  of 
unprecedented  economic  growth. 
The  fanner  <'ould  move  his  crops 
to  market  in  any  weather,  anil  a 
wider  market  developed.  He  pro¬ 
duced  more,  and  in  turn  bought 
more  maniifaetured  giMMls.  rims 
goi>d  roads  stimulated  mass  pro¬ 
duction  and  greater  effieieney  in 
agriculture  and  industry.  They 
lielpt'd  prixluee  the  standard  of 
living  we  enjoy  today  ...  a  way  of 
life  undreamed  of  fifty  years  ago. 


Now  the  nation  is  embarked  on  a  l.'l-year 
highway  building  program  that  will  expand 
still  further  our  well-being  and  economy. 
Playing  a  vital  role  in  this  progress  ...  as 
in  the  past  .  .  .  will  Im*  eonerete  pavement: 
trul>  an  investment  in  a  Iwtter  \meriea. 


PORTLAND  CEMENT  ASSOCIATION  33  West  Grand  Avenue,  Chicago  10,  Illinois 

A  notional  orgonizotion  to  improve  and  extend  the  uses  of  portlond  cement  ond  concrete  .  .  .  through  scientific  reseorch  and  engineering  field  work 
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(Advertisement) 


From  where  I  sit 
Joe  Marsh 


Happy  Swap 

More  and  more  farmers — who  badly 
need  hired  help  sometimes,  but  can’t 
afford  a  full-time  hand — are  making 
deals  with  young  town  workers  and 
the  employers  they  work  for. 

For  instance,  young  Hap  Hooper 
now  lives  rent-free  on  Easy  Roberts* 
farm.  In  return  he  works  about  100 
days  a  year  for  Easy — for  a  farm- 
hand’s  pay. 

The  rest  of  the  year  Hap  works  for 
his  “regular”  boss  .  .  .  Buzz  Ellis,  the 
electrician.  Buzz  just  speeds  up  his 
business  when  Hap’s  on  hand — slows 
it  down  when  he  isn’t— and,  like  Easy, 
pockets  healthy  savings  in  wages. 

From  where  I  sit,  it’s  great  how 
people  with  different  backgrounds — 
and  different  viewpoints  —  can  co¬ 
operate.  How  about  more  of  us  trying 
that?  I  live  in  a  town — maybe  you’re 
a  farmer.  Vm  partial  to  a  good  glass 
of  beer — you  may  prefer  coffee  or 
milk.  But  we  can  make  things  pleas¬ 
anter  by  ignoring  differences  and  giv¬ 
ing  each  other  a  ‘"hand.” 


Copyright,  1956,  United  States  Brewers  Foundation 


FT  O  cf  1  Q  n  rl  ’  C  Worker's  Sundiy  11 

l-JCloLiclIKJ.  o  Editor,  Robert  Hall,  who  nig  ^ 

_  _  she  had  not  been  a  member  of 

n  PUnrf  TPQ  the  party  during  her  TASS  tn- 

pioyment,  but  invoked  the  Fifth 
HP  Add  ID  1  *  Amendment  when  asked  if  she 

1  i\00  1  OllCV  t)een  recruited  into  the  pir- 

ty  by  Genevieve  Taggard,  i 
Washington  member  of  the  faculty  of  Saroh 
Employes  recruited  by  TASS  Lawrence  College,  of  which  the 
from  the  Communist  Party  ap-  witness  is  an  alumna.  Miss  T«. 
parently  are  under  orders  to  gard  was  the  wife  of  Kenneth, 
drop  party  membership  for  the  Durant,  longtime  head  of 
period  of  their  employment,  TASS. 

Senator  James  0.  Eastland  said  Samuel  Krafser,  who  said  he 
in  a  report  made  public  this  had  not  been  a  CP  member 
week.  while  working  for  the  news 

The  disaffection  which  the  agency  but  refused  to  answer 
Mississippi  Senator  read  into  as  to  other  periods  of  time, 
testimony  taken  by  him  as  chair-  a 

man  of  the  Internal  Security 

Committee,  impressed  him  as  Jfcwish  GrOlll) 
“technical.”  * 

The  Senator  made  public  the  HOllOrS  1  llUCS 
transcript  of  testimony  of  six  t,.  ,  , .. 

persons  who  are  or  had  been  on  ,  obligations  of 

the  payroll  of  TASS.  All  in- 

voked  the  Fifth  Amendment  to  erscor  c  .  -  at  i 

,  luncheon  given  by  the  Americtn 

excuse  them  from  answering  t  •  v  o  •  .. 

Jewish  Congress  in  honor  of 

questions.  the  New  York  Times,  which 

Senator  Eastland  comment-  .  ,  i. 

, ,  received  the  Stephen  Wise 

“If  TASS  is  operating  as  a  ,  .  , 

..  r  .  The  award,  a  bronze  plaque, 
proper  news  agency,  it  is  cun-  .....  ^  . 

ous  that  all  these  witnesses  felt  *  j-  ^ 

that  they  needed  protection  /®’^‘®®  I®**”? 

against  self  incrimination.”  ®  .  ®.  P'?, 

\€  4.  ^  4  j  •  j  championing  the  constitution! 

Most  of  the  witnesses  denied  ...  .  -  .  .  „ 

,-,r,  .  .  .  .  .  rights  and  freedoms  of  tU 

CP  membership  while  working  ^Lricans.”  A  check  for  $1,000, 
for  the  Russian  news  agenev.  ...  ,,  •  n. 

Several  failed  to  avail  them-  accompanies  the 

,  ,  4  -i.  4.  plaque,  was  returned  with 

selves  of  the  opportunity  to  say  Congress  bv 

they  never  had  been  commu-  ...  „  c.  i  i  v 

.  ‘  Arthur  Hays  Sulzberger,  pub- 

..  u  4  4.-  Usher  of  the  Times. 

The  witnesses  whose  testi-  ,  ,.  ...  .  vi 

,.  ...  In  accepting  the  Award,  Mr. 

Trhlet^*^"'  Sulzberger  noted  that  today 

pampniet.  “American  newspapers  are  be- 

Franklin  Folson  who  refused  j 

to  answer  any  question  on  CP  The  re- 

mem^rship,  mcluding  the  journal,  he  said,  ii 

period  of  h|s  TASS  employment  the  fact  that 

mentioned  by  Committee  Coun-  ^  ^ 

sel  Rol^rt  Morris  (Fo  son  re-  are  inseparable,  and  will  rise  or 
fused  to  answer  whether  he  -  „  .  ..  „ 

had  been  employed  by  TASS).  together.  ^ 

Bill  Mardo,  who  also  refused 
to  answer  questions  about  CP  4p|  Seminarians 
,  membership  or  TASS  employ¬ 
ment.  Will  Have  Reunion 

Esther  Lowell  Shields,  assist-  Philadelphia 

ant  to  Harry  Freeman  of  A  group  of  managing  edi- 
TASS,  who  said  she  had  not  tors  who  have  attended  semi- 
been  a  Communist  for  the  20  nars  of  the  American  Press 
years  of  her  employment  by  the  Institute  will  hold  a  reunion 
news  agency  but  declined  to  here  Nov.  1.)  to  salute  API's 
answer  the  same  questions  as  10th  anniversary, 
to  times  prior  to  that  employ-  It  will  be  a  breakfast  at  the 
ment.  Warwick  Hotel  on  the  second 

Lawrence  Todd,  retired,  a  morning  of  the  Associated 
former  chief  of  the  Washington  Press  Managing  Editors’  con- 
Bureau  of  TASS,  who  said  he  vention. 

had  never  been  a  member  of  More  than  60  managing  edi- 
the  Communist  Party  but  in-  tors  from  across  the  country 
voked  the  Fifth  Amendment  have  signified  their  intentions 
j  when  asked  if  he  had  met  to  be  present.  Advance  regis- 
I  Nathan  Gregory  Silvermaster  tration  should  be  sent  to  R-  R- 
and  William  Ludwig  Uilman.  T.  Larson,  managing  editor, 

I  Euphemia  Virden  Hall,  wife  Virginian-Pilot,  Norfolk,  Va. 
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taff  at  vour  disposal  24  hours  each  day  ready 
There  is  a  news  staff  y  Pacific  Railroad. 

rrr:~ 

serving  your  territory,  as  listed  below. 

Paul  Harrison 

JIM  Hays  LakfSiy-EMpire  3-1M4 

Portland-CApitol  7-7771  oa 

W  G.  Burden 

I^ew  York  City-BEctor  2-7 


General  Director  of 

Press-Radio-TV  Relations 


UNION  PACIFIC  RAILROAD 
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Boy! 


"Hey,  fellas  .  .  .  ha,  ha,  .  .  .  new  copy  boy  here  .  .  .  ha,  ha 
.  .  .  wants  to  know  .  .  .  ha,  ha  .  .  .  how  long  it'll  take  him  .  .  . 
ha,  ha  ...  to  become  a  .  .  .  ha,  ha  .  .  .  reporterl" 


College  Paper 
Scoops  Daily 
With  Its  Help 

Puu.MAN,  Wash. 

A  daily  newspaper  i)lant 
turned  itself  inside  out  in  order 
to  help  scoop  itself  on  perhaps 
the  biggest  local  news  .story  in 
the  history  of  Moscow,  Idaho. 

Such  self-sacrifice  has  won 
high  praise  from  the  editor  of 
the  newspaper  that  benefited. 
John  B.  Hughes,  student  editor 
of  the  University  of  Idaho 
Argonaut,  told  journalism  stu¬ 
dents  at  the  State  College  of 
Washingrton  (in  Pullman — nine 
miles  from  Moscow,  but  across 
a  state  line),  that  “Publisher 
W.  T.  (Bill)  Marineau  turned 
his  whole  facilities  (of  the  Mos¬ 
cow  Idahonian)  over  to  us  and 
we  were  able  to  do  the  fastest 
job  on  a  big  story  since  the 
Argonaut  was  founded  in  1899.’’ 

The  story  was  of  the  death  of 
three  students  in  a  doimitory 
blaze  Oct.  19. 

The  Argonaut  is  a  twice-a- 
week  paper,  commonly  making 
its  campus  appearances  at  11 
a.m.  Tuesday  and  Fridays.  Edi¬ 
tor  Hughes  described  the  situ¬ 
ation  like  this  when  the  big 
story  broke: 

Within  the  plant  of  the  Idaho¬ 
nian,  where  the  Argonaut  is 
printed,  forms  were  completely 
made  up  for  the  six  standard- 
size  pages  that  was  to  com¬ 
prise  the  edition  dated  Oct.  19. 
The  forms  had  been  closed  that 
Thursday  night  as  usual  by  the 
student  staff  and  backshop 
workers  in  the  daily’s  plant. 
They  lay  awaiting  the  scheduled 
8  a.  m.  start  of  the  press  for 
the  morning  run  of  some  3,000. 

As  Editor  Hughes  showed  up 
at  the  fire,  a  few  minutes  after 
the  word  spread  over  the  cam¬ 
pus  that  Gault  hall  was  ablaze, 
his  first  question  to  himself 
was:  “Should  I  help  fight  the 
fire  or  should  I  get  started  on 
the  news?” 

He  ran  to  the  Student  Union 
building  for  the  Argonaut 
camera  and  began  taking  pic¬ 
tures.  By  5  a.m.  he  had  rounded 
up  his  .staff  “of  five  dependable 
reporters”  and  everyone  was  at 
work.  They  ran  into  the  normal 
expected  delays  and  mild  oppo¬ 
sition  to  collection  of  what  they 
regarded  as  the  basic  facts  to 
help  stifle  wild  rumors. 

Idahonian  workers  came  early 
and  all  went  into  the  service 
of  the  paper  that  was  to  scoop 


their  own  afternoon  publication. 
The  engraving  plant,  within  25 
minutes,  turned  out  two-column 
and  three-column  cuts. 

As  soon  as  the  remake  was 
ready  the  forms  were  lifted  onto 
the  flatbed  press.  That  morning 
there  was  no  delay  in  circula¬ 
tion  and  the  papers  were  lite¬ 
rally  being  grabbed  off  the 
press  and  by  9:30  a.m.  the 
Argonauts  were  having  campus¬ 
wide  circulation — 90  minutes  be¬ 
fore  the  regular  time. 

Only  one  newspaper  beat  the 
Argonaut  into  town  with  the 
news.  That  was  a  remake  of  the 
3  a.m.  edition  of  the  Lewiston 
(Ida.)  Morning  Tribune.  By 
coincidence  the  Moscow  corres¬ 
pondent  was  Allen  Berr,  a  for¬ 
mer  editor  of  the  university 
student  newspaper  who  was 
proctor  of  the  ill-fated  Gault 
hall.  Derr  and  Hughes  teamed 
to  telephone  the  flash  to  Lewis¬ 
ton,  but  at  that  time  they  could 
not  give  names,  since  next-of- 
kin  had  not  l)een  notified. 

Thus  the  student  newspaper 
became  the  first  to  give  names. 
The  first  basic  story  has  stood 
up  well  since  then.  Minor  points 
were  a  bit  amiss,  as  an  esti¬ 
mate  of  $60,000  fire  damage 
that  later  grew  to  $100,000,  but 
there  were  still  wisps  of  fire  and 
smoke  when  the  paper  appeared. 

As  for  the  Idahonian,  it  ap¬ 
peared  Friday  afternoon  with  a 
roundup  job  of  its  own,  under 
leadership  of  Editor  L.  A.  Boas. 


Where  to  Get  News 
Of  Ballistic  Missiles 

Huntsville,  Ala. 

A  Public  Information  Office 
has  been  established  by  the 
Army  Ballistic  Missile  .Agency 
here  in  Room  A  203,  Building 
488. 

Gordon  L.  Harris  has  been 
appointed  the  Public  Informa¬ 
tion  Officer.  E.  C.  Wooton  will 
continue  as  his  assistant. 

Inquiries  related  to  public  in¬ 
formation  aspects  of  the  Red¬ 
stone  or  Jupiter  missiles  and 
related  matters  concerning  the 
Army  Ballistic  Missile  Agency 
should  be  directed  to  this  office. 
• 

All'Aniericaii  Editors 

Lorain,  Ohio 

Edward  Nemecek  and  Donald 
Shook,  both  new  members  of  the 
editorial  staff  of  the  Lorain 
Journal,  have  been  notified  that 
the  year  books  each  of  them 
edited  at  Kent  State  University 
have  received  All-American  rat¬ 
ings  among  college  annuals. 

• 

.4iiother  in  9  Cols. 

La  Crosse,  Wis. 

The  La  Crosse  Tribune  has 
decreased  its  column  width  to 
10  Vi  picas  and  increased  the 
width  of  the  page  to  provide 
nine  instead  of  eight  columns  to 
the  page.  It  has  also  adopted 
Majestic  type  face  designed  for 
the  narrower  column. 


Aviation  Story 
Awards  Given 

Toronto 

Newspapermen  in  easterg 
Canada  were  principal  winnen 
in  the  annual  $1,500  Aviation 
Writing  Awards,  sponsored  by 
the  Canadian  branch  of  tht 
Aviation  Writers  Association 
and  the  Air  Industries  and 
Transport  Association  of  Can¬ 
ada. 

Michael  Barkway,  Ottawi 
correspondent  of  the  TornU 
Financial  Post,  was  awarded 
first  prize  for  news  stories  in 
newspapers  over  50,000  circula¬ 
tion.  Second  prize  went  to 
James  Hornick,  Toronto  Gloht 
&  Mail,  who  has  made  the 
award  list  in  each  of  the  five 
years  the  awards  have  been  pre¬ 
sented,  and  third  prize  to  Joe 
MacSween  of  the  Montreal  bu¬ 
reau  of  the  Canadian  Press. 

Three  Ottawa  correspondents 
won  prizes  for  series  of  news¬ 
paper  articles  on  Canadian  avi¬ 
ation:  first,  Irwin  Shulman, 
Montreal  Star;  second,  Stanley 
Burke,  Vancouver  Sun;  third, 
Dave  McIntosh,  Canadian  Press. 

Editorial  prizes  went  to  Roy 
Kervin,  Montreal  Gazette,  and 
William  Elliot,  Toronto  Telt- 
gram. 

In  the  classification  for  news¬ 
papers  under  50,000  circulation, 
first  prize  for  news  stories  went 
to  Ralph  Hicklin,  Chatham 
(Ont.)  News;  second  to  Leo 
Petticrew,  Sudburg  (Ont.) 
Star;  and  third  to  Darrell 
Eagles,  Moose  Jaw  (Sask.) 
Times-Herald. 

Frank  Lowe,  Weekeyid  Maga¬ 
zine,  won  first  prize  in  the  sup¬ 
plement  class  and  also  won  the 
international  award  for  the 
same  series  of  articles  on  Can¬ 
ada’s  northern  defense. 

Special  awards  were  given  to 
Allan  Kent,  Toronto  Telegram. 
and  Ed  McNally,  Weekend. 
Bert  Beaver  of  Weekend  won 
first  prize  for  aviation  photog¬ 
raphy. 

• 

Tax  Refund  Cases 
Now  Public  Record 

Washington 

The  Internal  Revenue  Service 
is  maintaining  on  a  trial  basis, 
a  public  record  of  all  suits  filwl 
for  refund  of  excise  taxes. 

The  files  will  cover  current 
cases.  The  public  record  shows 
name  and  address  of  the  tax¬ 
payer,  the  court  in  which  the 
suit  is  filed,  the  amount  of  re¬ 
fund  claimed,  attorneys,  and 
issues  involved.  An  alphabetical 
file  is  available  for  inspection 
in  IRS  offices  here. 
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ORLON  and  DACRON 

RIO.  U.  t  PAT.  OFF  RIG.  U.  I.  PAT.  OFF. 

As  the  glass  slipper  distinguishes  Cinderella,  our  trade¬ 
marks  distinguish  the  unique  qualities  and  characteristics 
of  our  two  modern-living  fibers.  “Orion"  distinguishes  our 
acrylic  fiber;  “Dacron”,  our  polyester  fiber. 

As  we  use  and  protect  these  trademarks,  they  become 
more  meaningful  and  valuable  to  both  consumers  and  to 
the  trade. 

Because  we  know  you  share  our  belief  in  the  value  of 
trademarks,  here  is  how  to  use  ours  correctly  in  your 
editorial  matter. 

Distinguish  “Orion”  and  “Dacron”— Capitalize  and 
use  quotes  or  italics,  or  otherwise  distinguish  by  color, 
lettering,  art  work,  etc. 

Describe  them— Use  the  phrase  “Orion"  acrylic  fiber  or 
“Dacron"  polyester  fiber  at  least  once  in  any  text. 
Designate  them — In  a  footnote  or  otherwise,  as“  ‘Orion’ 
—  Du  Font's  trademark  for  its  acrylic  fiber,”  and 


are  trademarks,  too 

‘“Dacron'— Du  Font's  trademark  for  its  polyester  fiber.” 

For  handy  folders  on  proper  use  of  the  trademarks 
“Orion”  and  “Dacron”,  or  an  entertaining  slide  film  that 
covers  trademarks  in  general  and  the  use  of  “Orion”  and 
“Dacron”,  write  Textile  Fibers  Department.  Section  T-2, 

E.  I.  du  Font  de  Nemours  &  Co.  (Inc.),  Wilmington  98, 
Delaware. 

TEXTILE  FIBERS  DEPARTMENT 


WT.Oft 


BETTER  THINGS  FOR  BETTER  IIVINO 
...THROUGH  CHEMISTRY 
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TV’s  Fake  Editor 
Peeves  Real  One 

By  Tom  Hanes 

Managing  Editor,  Norfolk  (V'a.)  Ledger-Dispatch 


{Editor’s  Note:  This  article 
was  published  in  Mr.  Hanes’ 
“From  the  Managing  Editor’s 
Noteboolv’  column.) 

Steve  Wilson  gives  me  a 
pain. 

You  know  him  if  you  are  an 
avid  television  fan.  He  is  a 
fictitious  editor  who  engages 
in  implausible  activities  for  an 
improbable  newspaper,  the  Il¬ 
lustrated  Press. 

But  the  fellow  has  a  lot  of 
influence  around  here.  People 
are  always  asking  us  why  the 
Ledger-Star’s  managing  editor 
doesn’t  rush  out  and  solve  some 
of  those  horrible  crimes  that 
seem  to  baffle  police. 

Wil.son  with  the  help  of  a  fat 
city  editor  spends  all  his  time 
chasing  lawbreakers  and  bring¬ 
ing  them  to  justice. 

The  guy  never  misses.  So  far 
no  scheming  villain  has  been 
sly  enough  to  outwit  Wilson 
and  there  is  every  reason  to 
believe  none  ever  will,  tele¬ 
vision  drama  being  what  it  is. 

However,  it  would  be  interest¬ 
ing  to  see  a  copy  of  the  Illus¬ 
trated  Press  as  well  as  a  sworn 
circulation  statement. 

We  wonder  what’s  happening 
around  the  plant  while  Wilson’s 
chasing  meanies  who  presumab¬ 
ly  have  made  monkeys  out  of 
the  police  department. 

One  of  his  most  convenient 
gimmicks  is  a  flexible  press 
schedule.  He  won’t  let  the 
presses  start  running  until  his 
big  story  is  ready. 

Our  circulation  manager, 
Earl  Roberts,  takes  a  dim  view 
of  such  antics.  Although  a  pa¬ 
tient  and  tolerant  man  Mr. 
Roberts  has  been  known  to  ut¬ 
ter  protests  when  the  presses 
didn’t  start  on  time. 

Some  circulation  directors 
have  fallen  into  violent  tant¬ 
rums  under  such  circumstances. 

Their  viewpoint  which  is 
shared  by  all  newspapermen 
except  those  found  in  movie, 
television  and  radio  studios  is 
that  you  can’t  sell  papers  if 
you  don’t  have  them. 

So  we  try  to  act  like  a  rail¬ 
road  instead  of  a  movie  set. 

One  of  our  favorite  sayings 
is:  “Y'ou  can't  ride  if  you’re  not 
on  the  train  when  it  leaves.” 

It’s  just  another  way  of  re¬ 
minding  all  boys  and  girls  in 
our  organization  that  if  their 
stories  are  not  written  before 
the  deadline  they  won’t  be 


printed. 

That  means  big  stories  as 
well  as  small  ones. 

Every  day  our  staff  produces 
more  than  300  news  items  for 
the  Ledger-Star.  All  of  them 
can’t  be  big.  Some  are  little 
bitty  ones,  but  all  are  impor¬ 
tant  to  a  newspaper  that  is 
honestly  attempting  to  reflect 
community  life. 

So  when  Steve  Wilson  is  yell¬ 
ing  for  the  boys  to  hold  the 
presses  for  his  big  story  for  the 
front  page  we  begin  to  wonder 
what  happened  to  the  other 
pages. 

What  about  the  court  calen¬ 
dar,  weather  forecast,  stock 
market  quotations,  birth  re¬ 
ports,  comic  strips,  editorials, 
syndicated  columns,  society  per¬ 
sonals  and  obituaries? 

What  about  the  stories  deal¬ 
ing  with  city  government.  Com¬ 
munity  Chest,  cultural  activi¬ 
ties,  shipping,  religion,  civic 
clubs,  business  organizations, 
industries,  banking,  politics, 
traffic,  sport  events,  hospitals 
and  education? 

What  about  wire  seiwice  re¬ 
ports  on  state,  national  and 
world  affairs? 

And  what  about  pictures? 

Who’s  doing  what  while  the 
boss  is  collaring  felons,  spank¬ 
ing  bullies  and  generally  de¬ 
priving  policemen  of  an  honest 
living? 

News  stories  don’t  just  hajt- 
pen  to  get  into  the  paper. 

People  must  plan  them,  write 
them  and  edit  them  under  pres¬ 
sure  of  an  inflexible  schedule 
calculated  to  place  the  newspa¬ 
per  on  the  subscriber’s  doorstep 
at  a  certain  time  every  day. 

So  when  your  paper  is  late, 
please  don’t  jump  to  the  con¬ 
clusion  that  we  don’t  care  or 
that  we  have  been  delayed  by 
our  police  duties. 

After  all  we  haven’t  had  time 
to  bother  with  tvronydoers  since 
the  days  when  the  country  was 
sivept  by  a  wave  of  chicken 
stealing. 

• 

New  Art  Dept. 

Montgomery,  Ala. 

The  Montgomery  Advertiser- 
Journal  has  set  up  a  complete 
art  department  with  a  director 
and  two  assistants.  William 
Dawson  is  director  and  the  as¬ 
sistants  are  Tom  Conner  and 
Jean  Mosley,  formerly  of  dis¬ 
play  advertising. 


IN  APPRECIATION  of  halp  givtn  by  newspaperboys  fe  Radio  fm 
Europe,  a  Crusade  for  Freedom  Plaque  is  presented  by  William  1 
Harriman  to  David  N.  Smith,  right,  Williamsport  (Pa.)  Sun  SsttNi. 
the  retiring  president  of  the  Inter-State  Circulation  Managers'  As¬ 
sociation.  In  center  is  Daniel  L.  Martin,  Wilmington  (Del.)  Nm 
Journal,  new  president  of  the  group. 


Hears!  Co.  Shows 
Net  Iiioonie  Slump 


/I’s  Mole  Hall— 
With  Regrets 


Los  Angeles 

Costs  that  outran  gains  in 
operating  revenues  are  reflected 
in  a  $327,000  net  income  in  the 
nine-month  report  of  Hearst 
Consolidated  Publications,  Inc. 
The  comparative  period  of  lO.l.l 
provided  a  $1,788,600  net. 

Pre-Federal  tax  income  was 
$740,500  against  $3,478,400, 
Chairman  J.  D.  Gortatowsky 
and  Treasurer  Morgan  Howard 
reported.  Some  1955  accounts 
were  reclassified  for  compara¬ 
tive  purposes,  but  the  originally 
announced  1955  income  stood 
unchanged. 

Operating  income  of  $159,- 
279,100  (vs.  1955’s  $153,450,- 
200),  and  other  income  of 
$556,800  (vs.  $414,500)  gave  a 
total  of  $159,835,900  (vs.  $153,- 
864,700).  Costs  including  in¬ 
terest  and  depreciation  totalled 
$159,095,400  against  the  $150,- 
386,300  for  the  first  nine 
months  of  1955. 

• 

531  in  25>Year  Club 

Boston 

The  Quarter  Century  Club  of 
the  Boston  Herald-Traveler  now 
has  a  membership  of  531,  rep¬ 
resenting  17,714  years  of  serv¬ 
ice.  Forty-three  new  members 
were  welcomed  by  Robert  B. 
Choate,  publisher,  at  the  sixth 
annual  dinner.  Twenty-five 
50-year  members  were  honored. 


San  Francuoo 
Walter  G.  Swanson,  geneni 
manager  of  the  San  Francim 
Convention  and  Visitors  Bd- 
reau,  admits  with  some  regnt 
that  the  newspaper-applied 
name  of  “Mole  Hall”  may  stiek 
to  the  $5,000,000  Civic  Center 
Plaza  Exhibit  Hall  being  built 
underground  here. 

This  name  applied  by  Dick 
Nolan,  San  Francisco  Examiner. 
“confirms  once  more  the  delight¬ 
ful  impudence  of  San  Franci? 
cans  with  their  own  properties," 
Mr.  Swanson  said. 

Mr.  Swanson  wa-  once  with 
the  San  Francisco  Chronicle, 
which  is  urging  the  hall  be 
called  “Gopher  Palace.”  The 
Cow  Palace  was  first  nicknamed 
by  the  late  Benny  Horn,  then 
with  the  San  Francisco  V«W' 


D.C.  Iiite|;ration 
Report  Reprinteel 

Richmond.  Va. 

The  Richmond  News  Leader 
has  completed  publication  of  a 
10-part  series  on  the  effects  of 
integration  in  Washington,  D.C, 
and  is  now  preparing  the  ma¬ 
terial  for  a  tabloid  reprint. 

The  series  was  the  work  of 
three  reporters — William  B.  fo¬ 
ster  Jr.,  Robert  B.  McNeil  Jr- 
and  James  Baker — and  staff 
photographer  Loui.=  -T.  Patter- 


EDITOR  6C  PUBLISHER  for  November  3.  1956 


58 


Dick 

nintr. 

li^t- 

ineis- 

ties," 

with 
nicit, 
II  be 
The 
imed 
then 
Jewf. 


Many  tranquilizers  are  news,  but  only  one  is  named 


ff 


Milt  own 


(and  it’s  spelled  with  a  cap  “M”  and  one  “1”) 


The  tranquilizing  drugs  are  so  new— and  so  varied— that 
it  isn’t  surprising  that  there  has  been  some  confusion 
V*.  about  which  one  is  called  by  what  name. 

ader  We  are  pleased,  of  course,  to  find  ourselves  much  in  the 

of  *  spotlight.  But  we  don’t  want  to  be  credited  with  the 

s  achievements  of  other  companies.  Neither,  quite  frankly, 

do  we  wish  to  share  credit  for  the  unique  properties  of 
our  own  product,  “Miltown.” 

i  of  So,  we’d  like  to  point  out  that  “Miltown”  is  the  registered 

Fo-  trade-mark  of  Carter  Products,  Inc.,  and  that  it  is  properly 

Jr-  used  only  to  identify  the  original  meprobamate,  discovered 

staff  and  introduced  by  our  Wallace  Laboratories  division, 

ter* 

One  more  favor.  In  referring  to  “Miltown,”  won’t  you 


please  print  it  as  we  have,  in  quotation  marks  and  with  a 
capital  “M”?  Or,  if  the  style  of  your  paper  favors  it,  use 
all  caps  and  omit  the  quotes.  We  want  to  protect  our 
trade-mark,  and  we’ll  be  most  grateful  for  your  co-operation. 


Miltown. 

THE  ORIGINAL  MEPROBAMATE 
2-Tnethyl-2-n-propyt-l,3-propanediol 
ilirarbamaie—U.S.  Patent  2,72i,720 

DISCOVERED  AND  INTRODUCED  BY 
WALLACE  LABORATORIES.  New  Brutuwitk,  N.  J. 


956 
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1957 
Market  Selection 
is  EASY  with 
the  E&P 
Market  Guide! 

This  tingU-volum*  r«fer«nc« 
library  bring*  you  latest  Cen¬ 
sus  data  and  accurate  1956 
and  1957  forecasts  on  popu¬ 
lation,  retail  sales,  individual 
incomes.  (More  than  a  year 
ahead  of  any  other  publica¬ 
tion!) 

You'll  also  get  data  on 
housing,  banking,  auto  regis¬ 
trations,  industry,  agriculture, 
climate,  transportation  .  .  . 
and  many  other  research  facts 
necessary  for  market  and 
media  selection,  picking  store 
and  factory  locations,  plan¬ 
ning  sales  and  marketing  pro¬ 
grams.  Facts  on  1,500  daily 
newspaper  markets,  with  State 
maps,  too.  Place  your  order 
now.  Publication  date,  No¬ 
vember  30,  1956. 

$6  a  copy! 
SEND  THIS  COUPON! 


The  Editor  &  Publisher  Co. 

Suite  1700,  1475  Broadway 
New  York  36.  N.  Y. 

Please  reserve  my  copy  of 
1957  Market  Guide 

Q  $6  enclosed, 

G  Bill  my  company. 

Name  . 

Company  . 

Address  . 

City  . 

State  . 

A  itw  copies  of  fks  1956  edition  are 
tHU  mvaOabU  for  immediate  delivery. 


14  to  Attend 
Government 
News  Parley 

Urbana-Champaign,  Ill. 

Newspapermen,  political  sci¬ 
entists,  and  government  officials 
will  meet  Dec.  3-15  at  Robert 
Allerton  Park,  University  of 
Illinois  conference  center,  in  a 
seminar  to  improve  reporting 
of  state  and  local  government 
affairs. 

The  American  Political  Sci¬ 
ence  Association  is  sponsoring 
the  meeting  under  a  $37,500 
grant  from  the  Ford  Foun¬ 
dation.  Prof.  Ralph  D.  Casey, 
director.  University  of  Minne¬ 
sota  School  of  Journalism,  will 
lead  this  first  seminar,  which 
if  successful  will  be  repeated 
in  other  parts  of  the  country. 

Fourteen  newspaper  reporters 
have  been  selected  from  540 
newspapers  in  12  states.  All  are 
young  men  between  25  and  35. 
Selection  was  on  the  basis  of 
articles  or  series  each  man 
wrote  in  his  daily  work.  Five 
alternates  also  were  chosen. 

Newspapermen  selected  were: 

Edward  .1.  Chapin,  political 
reporter,  Cincinnati  (Ohio) 
Times-Star, 

Homer  E.  Dowdy,  reporter, 
Flint  (Mich.)  Journal. 

Charles  W.  Edgar  Jr.,  city 
hall  reporter,  Sprint/field 
(Ohio)  Daily  News  and  Sunday 
News-Sun. 

Joseph  A.  Fisher,  city  hall  re¬ 
porter,  Rockford  (Ill.)  Repisler- 
j  Republic. 

I  Roy  E.  Hamlin,  editorial  pro- 
I  jects  director  and  editorial 
!  writer,  Monroe  (Mich.)  Ere- 
i  ning  News. 

Jack  M.  Hart,  farm  and  staff 
I  writer,  Lincoln  Journal  and 
I  Nebraska  State  Journal. 

John  L.  (Jack)  Jones,  gen¬ 
eral  assignment  reporter  Day- 
ton  (Ohio)  Daily  News. 


If  you  bavo  tntornaflonal  businow 
intorosf*  associafod  with  publishing, 
printing,  advarfising  or  commareial 
radio,  and  you  want  fo  kaap  in  touch 
with  those  activitias  in  Australia  and 
Now  Zealand,  road  Nowspapar  Nows, 
tho  national  monthly  business  news¬ 
paper  devoted  to  those  closely  r^ 
lated  interest*  of  "Down  Under." 


Hollis  J.  Limprecht,  general 
assignment  reporter,  Omaha 
(Neb.)  World-Herald. 

John  C.  Obert,  city  editor. 
The  Park  Region  Echo,  Alexan¬ 
dria,  Minn. 

J.  Thomas  Pugh,  assistant 
city  editor,  the  Peoria  (Ill.) 
Journal  Star. 

Henry  N.  Taylor,  Washing¬ 
ton  correspondent.  S  c  r  i  p  p  s- 
Howard  Ohio  papers. 

Robert  W.  Topping,  city  edi¬ 
tor,  LaPorte  (Ind.)  Herald- 
.4  rgus. 

John  V.  Wilson  and  Ted 
Knap,  reporters  for  the  Indian¬ 
apolis  (Ind.)  Times. 

Chosen  as  alternates  in  the 
order  named  were: 

James  H.  Bartelt,  city  and 
county  government  and  politics 
reporter.  Green  Bay  (Wis.) 
Press-Gazette. 

Lloyd  Noteboom,  reporter, 
Sioux  Falls  (S.  D.)  Argus- 
Leader. 

Justin  M.  Fishbein,  reporter- 
rewrite  man,  Chicago  (Ill.) 
Sun-Times. 

Robert  H.  Longstaff,  city  hall 
reporter,  Topeka  (Kans.)  State 
Journal. 

Herbert  J.  Coleman,  city  edi¬ 
tor,  Duluth  (Minn.)  News-Trib¬ 
une. 


Carmichael  Feted 
By  300  Newsmen 

Chicaso 

John  P.  Carmichael,  Chicago 
Daily  News  sports  editor,  who 
says  “You’ve  got  to  like  people 
and  have  them  like  you,  if  ygj 
hope  to  get  anywhere  as  a 
sports  writer,”  proved  his  point 
the  other  night  when  he  was 
honored  as  “Press  Veteran  of 
the  Year.” 


1 5  Hsmillsm  SI.,  Sydnwy  AustroHw 
AbouI  SubacriptioB  to  U.  S.  $330, 
Write  for  sample  copy. 


NBA  Coiites^t 
Winners  NainecI 

Three  circulation  managers 
whose  entries  won  $50  U.  S. 
Savings  Bonds  as  prizes  in  the 
fourth  annual  Carrier  Ad-Tri¬ 
bute  Contest  sponsored  by 
Newspaper  Boys  of  -America, 
Inc.,  in  conjunction  with  the 
ICMA’s  ])romotion  of  National 
Newspaperboy  Day  on  Oct.  0, 
have  been  named  by  Maurice  C. 
Lip.son,  NB.A  president. 

In  the  over-100,0O()  circula¬ 
tion  group,  the  winner  is 
George  S.  Johnson,  Dal'as 
(Texas)  Times-Herald;  in  the 
over-4(),000  and  under-100,00() 
cla.sse,  Paul  Hanrahan,  Terre 
Haute  (Ind.)  Tribune-Star;  in 
the  under-400,000  division,  Ro¬ 
bert  C.  Shumway,  Oil  City 
(Pa.)  Derrick. 

Special  merit  prizes,  consi.st- 
ing  of  complimentary  subscrip¬ 
tions  to  the  NBA  Monthly  Car¬ 
rier  Ad-Mat  Service,  were 
awarded  to  William  J.  Rau- 
binger.  Grand  Rapids  (Mich.) 
Press;  Clyde  Reeves.  Oklahoma 
City,  (Okla.)  Oklahoman  and 
Times;  E.  E.  Mullis,  Columbus 
(Ga.)  Ledger  and  Enquirer; 
Thomas  Meegan,  Union  City 
(N.J.)  Hudson  Dispatch;  Edw. 
Keefe,  La  Crosse  (Wise.)  Trib¬ 
une;  and  C.  M.  Rippeto,  Holly¬ 
wood  (Calif.)  Citizens-News. 


PRESS  VET  of  '56  honors  go  to 
John  P.  Carmichael,  at  left,  iporti 
editor  of  the  Chicago  Dolly 
News,  the  award  plaque  boiog 
presented  by  Harry  Reutlingot 
Chicago  American  managing 
tor  who  is  president  of  the  Cki- 
cago  Press  Veterans  Association. 

Mr.  Carmichael  received  tk 
1956  award  at  the  18th  annual 
dinner  of  the  Chicago  Pres.'^ 
Veterans  Association  when 
nearly  300  veteran  newsmen 
paid  tribute  to  the  writer  who 
has  been  covering  the  sporb 
world  for  more  than  a  quarter 
century. 

Vicepresident  Nixon  and  Gov¬ 
ernor  Stratton  of  Illinois  drop¬ 
ped  in  to  pay  their  re.spects  to 
Carmichael.  Former  heavy¬ 
weight  champion  Jack  Dempsey 
voiced  his  admiration  for  Car¬ 
michael’s  writing  ability. 


PUNCH  LINE  is  lacking  here- 
just  a  couple  of  friendly  battlers 
from  the  ring  and  the  prass  boi. 
At  left.  Jack  Dempsey,  the  former 
heavyweight  king,  and,  at  right. 
Westbrook  Pegler,  columnist  end 
ei-sports  writer. 

Westbrook  Pegler,  columnist 
and  former  Chicago  Tribimi 
sports  writer,  was  presented  a 
photo  of  his  father,  Arthur 
Pegler,  94,  a  newspaper  veteran. 
The  picture  was  autographed 
by  guests  at  the  dinner. 
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1957  IMPERIAL 


1957  PLYMOUTH 


NEWEST  NEW  CARS  IN  20  YEARS 


1957  DODGE 


NEW  SHAPE  OF  MOTION 


WITH  TH 


1957  DE  SOTO 

WITH  THE  NEW  TORSION-AIRE  RIDE 


1957  CHRYSLER  “ 

AND  NEW  PUSHBUTTON  TORQUEFLITE 


CHRYSLER  CORPORATION  THE  LOOK 

COPYRICMT  Its*  tv  CHMTSLIK  COH^DATIOII 

editor  at  PUBLISHER  for  November  3,  1956 


ICMA  Directors  Approve 
Youth  Reading  Research 

Ity  (Jrorfif  A.  Hruii(l«‘nliiir^ 


Chicago 

Directors  of  International 
Circulation  Managers  Associ¬ 
ation  have  approved  an  addi¬ 
tional  appropriation  to  carry 
forward  research  necessary  to 
the  youth  reading  study  pro¬ 
gram,  now  being  jointly  ex¬ 
plored  by  newspaper  executives 
and  educators. 

Newspaper  members  of  the 
ICMA’s  Youth  Reading  Study 
Committee  met  with  invited 
educator  representatives  for  a 
two-day  discussion  in  Chicago 
prior  to  the  ABC  convention. 

“After  a  thorough  discussion 
of  the  project,  it  was  agreed 
that  newspapers  are  not  being 
used  widely  as  learning  material 
in  schools  and  that  steps  should 
be  taken  toward  bringing  about 
wider  use  because  newspapers 
do  furnish  more  source  informa¬ 
tion  on  current  affairs  than 
other  forms  of  communication,’’ 
said  C.  K.  Jefferson,  Moines 
(Iowa)  Rrffiater  and  Tribune, 
chairman  of  the  ICMA  commit¬ 
tee. 

\  study  and  planning  com¬ 
mittee  was  appointed,  including 
newspaper  and  educator  mem¬ 
bers,  charged  with  the  responsi¬ 
bility  of: 

(1)  Gathering  material  on 
teaching  of  current  affairs  and 
on  use  of  newspapers  in  class¬ 
room  work  to  determine  where 
newspapers  now'  stand  employ¬ 
ing  a  capable  person  to  conduct 
research  and  prepare  abstracts 
of  the  findings. 

(2)  Meeting  when  abstracts 
have  been  prepared  to  deter¬ 
mine  what  further  steps  may 
properly  and  effectively  be 
taken. 

Joint  Committee 

Members  of  the  study  and 
planning  committee  include: 

Chairman  Jefferson;  James 
R.  Darke,  Providence  (R.  I.) 
Journal-Bulletin;  M.  E.  Fisher, 
Minneaiujlis  (Minn.)  Star  and 
Tribune;  H.  Phelps  Gates, 
Christian  Science  Monitor;  Dr. 
John  H.  Haefner,  State  Univer¬ 
sity  of  Iowa  and  University 
High  School,  low'a  City,  la.,  i-ep- 
resenting  National  Council  for 
Social  Studies;  Dr.  Cleveland 
Thomas,  headma.ster,  Francis 
Parker  School,  Chicago,  (Na¬ 
tional  Council  of  Teachers  of 
English) ;  and  Dr.  Lyle  W.  Ash¬ 
by,  assistant  executive  secretary. 
Educational  Services,  (National 
Education  Association). 


In  addition  to  ICMA  members 
listed  on  the  joint  planning  com¬ 
mittee,  other  newspaper  repre¬ 
sentatives  who  attended  the 
Chicago  conference  were  Stowell 
Abbott,  Boise  (Idaho)  Newspa¬ 
pers,  Charles  Corcoran,  Chi¬ 
cago  Tribune  and  F.  Phil  Tur¬ 
ner,  Jacksonville  (Fla.)  Times- 
Union,  representing  ICMA; 
Clarence  Harding,  South  Bend 
(Ind.)  Tribune,  (National 
Newspaper  Promotion  Associa¬ 
tion)  ;  Stanford  Smith,  central 
office  staff,  American  News¬ 
paper  Publishers  Association ; 
and  President  Jenkins  Lloyd 
Jones,  Tulsa  (Okla.)  Tribune, 
American  Society  of  Newspaper 
Editors. 

• 

Judge  Approves 
Cameras  at  Trial 

Crown  Point,  Ind. 

Criminal  Court  Judge  Wil¬ 
liam  J.  MuiTay  said  he  could 
not  see  where  news  photog¬ 
raphers  covering  the  Opal 
Collins  murder  trial  “had 
created  any  disturbance  or  dis¬ 
rupted  courtroom  procedure.’’ 

Judge  Murray  permitted 
cameramen  to  move  about  the 
courtroom  and  take  pictures 
with  only  one  limitation:  that 
no  flash  equipment  be  used.  At 
times,  the  judge  .said,  he  was 
not  even  conscious  of  the 
photographers’  presence. 

Cameramen  said  the  court¬ 
room’s  fluorescent  lighting  sys¬ 
tem  allowed  “splendid”  natural 
light  conditions  for  taking  pic¬ 
tures. 

• 

Lyiirh  Goes  to  UN 
On  CBC  Assignment 

Charles  B.  Lynch  became 
United  Nations  correspondent 
for  Canadian  Broadcasting 
Corp.  this  week.  (E&P  reported 
erroneously,  Oct.  27,  page  54, 
that  he  was  leaving  Reuters  to 
work  for  the  Canadian  Press.) 

Mr.  Lynch,  who  has  been  edi¬ 
tor  of  Reuters  North  American 
service,  will  prepare  radio  and 
television  reports  from  the  UN 
and  also  will  write  for  the 
Montreal  Star  and  Canada  Wide 
Feature  Syndicate. 

D.  Kempton  Rogers  continues 
in  the  post  of  Reuters’  North 
.American  manager. 


Oeltinger  Heads 
Detroit  News  Office 


The  Itetroit  (Mich.)  Sew. 
has  appointed  Howard  P.  Oet- 
tinger  as  Eastern  representa¬ 
tive  with  offices 
at  260  Madison 
venue,  N  e  w 
York. 

Mr.  Oettinger 
has  had  a  long 
experience  in 
the  newspaper 
advertising 
field.  For  three 
years,  1939- 
1942,  he  was  on 
the  Nett'  York 
Sun.  Returning  from  a  three- 
year  stint  in  the  Air  Force, 
he  joined  the  national  adver¬ 
tising  department  of  the  Netc 
York  Herald  Tribune  in  1945. 
.4fter  five  years  he  became  a 
member  of  the  Allen  KIai)p 
Company’s  newsjiaper  represen¬ 
tative  staff.  He  joined  the  East¬ 
ern  office  of  the  Detroit  News 
in  1952.  Associated  with  him 
in  the  office  are  Fred  Krais 
Jr.  and  Barbara  Ehrlich. 


Oettinger 


IGA  to  Promote 
Civic  Activity 

ClIIC.XGO 

IGA  food  stores  in  1957  will 
devote  a  part  of  their  basic  ad¬ 
vertising  program  to  revitalize 
interest  in  the  civic  development 
of  communities  where  the  6,000 
IGA  .stores  are  located  in  U.  S. 
and  Canada. 

Orville  W.  Johler,  vicepresi¬ 
dent  in  charge  of  IGA  advertis¬ 
ing  and  merchandising,  said 
IGA  stores  are  in  an  ideal  posi¬ 
tion  to  act  as  “spark  plugs”  for 
civic  and  community  drives. 

“During  our  annual  cam¬ 
paign,”  he  .said  “we  intend  to 
use  newspaper  advertising  to 
instigate  many  different  types 
of  drives  for  the  improvement 
and  well-being  of  local  com¬ 
munities.” 

Anier.  fCeekly  ^'atnes 
3  To  Sales  Staffs 

John  S.  Connors,  formerly  in 
the  national  ad  department  of 
the  Neu'  York  World  Telegram 
&  Sun,  and  Edward  R.  McCole 
have  joined  the  New  York  sales 
staff  of  American  Weekly.  Mr. 
McCole  comes  to  American 
Weekly  direct  from  the  armed 
forces. 

At  the  same  time  it  was  an¬ 
nounced  that  William  W.  Wy¬ 
lie,  for  the  past  three  years 
advertising  and  sales  promotion 
manager  of  M&R  Dietetic  Labs, 
Inc.,  Columbus,  Ohio,  has  joined 
-AW’s  sales  organization  in  Chi¬ 
cago. 

EDITOR  8c  PUB 


Industry  Story 
In  Supplement 

The  impact  of  diversification 
will  be  dramatized  by  American 
Machine  &  Foundry  Company 
in  a  16-page  magazine  supple, 
ment  entirely  about  .AMF  which 
will  be  publi.shed  in  the  Sun¬ 
day,  Nov.  4  edition  of  the  Sev 
York  Times.  The  section  « 
titled  “AMF  Family  News”. 

.A  total  of  1,230,067  copies  of 
the  magazine  will  be  distributed 
with  the  regular  edition  of  the 
Times.  In  addition,  AMF  will 
distribute  an  additional  .500, 00() 
copies  to  employes,  now  stock¬ 
holders,  customers,  prospective 
employes,  and  visitors  to  AMF 
exhibits  at  conventions  and 
trade  shows. 

An  estimated  300,000  copies 
will  be  distributed  at  AMF’s 
exhibit  in  Grand  Central  Termi¬ 
nal  during  November  and  IV 
cember  at  the  Merrill  Lyncli. 
Pierce,  Fenner  &  Beane  Invest¬ 
ment  Information  Center. 

The  magazine  format  consist 
of  about  00%  editorial  matte 
and  10%  adverti.sing.  Adver¬ 
tisements  are  about  .AMF  con¬ 
sumer  products  and  employment 
opportunities  in  the  company. 

• 

Somerset  (N.  J.)  Star 
Folds;  Sells  Newsprint 

New  Bri’Nswick,  N.J. 

Four  New  Jersey  publishers 
bought  up  the  70  tons  of  news¬ 
print  which  became  available, 
on  a  first-come,  first-seived 
basis,  when  the  Somerset  Star 
ceased  publication  recently. 

The  Star  was  put  on  a  daily 
basis  to  serve  Somerville,  with 
the  merger  of  three  weeklies  in 
1952.  Its  last  issue  was  printed 
Sept.  19  and  the  newsprint  sup¬ 
ply  was  offered  for  .sale  at  $132 
a  ton  through  the  office  of  the 
New  Jersey  Pres.s  .Association 
here. 

Associate  Publisher  Robert  F. 
Campbell  said  the  Star,  which 
reached  a  circulation  of  .5,0(hh 
had  been  converted  to  daily  pub¬ 
lication  prematurely. 

• 

Elertioii  Serlioii 

Seatti-e,  Wash. 

The  Seattle  Time’s  of  Oct.  28 
featured  15  page.<  of  informa¬ 
tion  on  the  general  election. 
Photographs  of  all  national, 
state  and  county  candidates 
were  assembled  in  a  rotogravure 
section.  Nonparti.-ian  comments, 
complete  with  pro  and  con  argu¬ 
ments,  about  every  candidate 
and  issue  were  pre.-ented  in  the 
news  section. 
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A  friendly  word  to  the  men  and  women  of  the  press 
. .  .  from  i^hnNMN*,  ^ 

now  owners  of  the  trade-mark  Deepfreeze. 

th  e  re's  a  cap  ita  I  D  i  n  Deepfreeze . . . 
just  as  there  is  a  capital  ^  in  Antana 


Over  the  years  you  have  been  ex-  will  keep  your  stories  at  their  present 
tremely  kind  and  generous  in  your  high  level  of  accuracy, 
news  and  editorial  references  to  one  As  you  know,  Deepfreeze  is  now  a 
of  the  outstanding  products  of  Amer-  division  of  Amana  Refrigeration,  Inc. 
ican  industry  ...  the  Deepfreeze  _and  Deepfreeze  chest-style  home 
Home  Freezer.  You  have  helped  to  freezers  are  made  with  the  same 
give  it  world  fame  and  respect.  And  superb  quality  and  traditional 
we  sincerely  hope  you  continue  to  be  Amana  craftsmanship  which  have 
as  generous  as  long  as  there  are  made  Amana  famous  as  the  world’s 
presses  to  run  and  news  to  print.  largest  manufacturer  of  food  freezers. 

However,  for  our  protection  as  If  you  are  interested  in  the  advan- 
owners  of  a  valued  trade  mark,  we  tages  of  the  world’s  finest  food 

would  like  to  suggest  this— that  you  freezers— upright  or  chest  models— 

use  the  name  Deepfreeze  only  when  we  cordially  invite  you  to  visit  your 

you  are  referring  to  a  Deepfreeze  friendly  Amana  dealer.  He  will  be 

Home  Freezer.  When  you  are  refer-  happy  to  explain  to  you  how  an 

ring  to  freezers  in  general,  we  would  Amana  or  Deepfreeze  Home  Freezer 

appreciate  your  simply  calling  them  and  food  keeper  can  contribute  so 

home  freezers.  It  is  easy  to  do  and  much  to  better  living  for  you. 

*And  both  are  followed  by  a  ®. 


Deepfreeze* 

HOME  JL  FREEZERS 
Made  only  by  Antana'^ 


Amana  Refrigeration  Inc.,  Amana  Iowa 

World's  Largest  Manufacturer  of  Food  Freexers  —  Also  Produces 
Freezer-Plus-Refrigerators  •  Built-In  Freezers  and  Refrigerators  •  Room  Air  Conditioners  •  Central-System  Air  Conditioning 
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The  Roll  Call 


THE  designations  "Ike"  and 
"Steve"  are  self-explanatory. 
"Ind."  means  that  the  newspaper 
Is  Independent — not  supporting 
either  candidate— or  had  not  en¬ 
dorsed  either  In  time  to  partici¬ 
pate  In  the  E&P  poll  up  to  Oct. 

30. 


ALABAMA 

Anniston  SUr  . Steve 

Birminirham  Post  Herald  . Ike 

Birmingham  News  . Ike 

Becatur  Daily  . Steve 

Dothan  Eaele  . Ind. 

Florence-Shcffield-Tuscumbia- 

Muscle  Shoals  Tri  Cities  Daily  Steve 

Huntsville  Times  . Ind. 

Mobile  Reeister  . Ind. 

Mobile  Press  .  Ind. 

Montgomery  Advertiser . Ike 

Montgomery  Journal  . Ike 

Opelika  News  . Steve 

Selma  Times  Journal  . Ike 

Troy  Messenger  . Steve 

ARIZONA 

Douglas  Dispatch  . Ike 

Flagstall  Arizona  Sun  . Ind. 

Nogales  Herald  . Ike 

Phoenix  Republic  . Ike 

Phoenix  Gazette  . Ike 

Temple  News  Steve 

Tucson  Star  . Steve 

Tucson  Citizen  . Ike 

ARKANSAS 

Batesville  Guard  . Ind. 

Blytheville  Courier  News  . Ind. 

Cstnway  Log  Cabin  Democrat  Steve 
El  Dorado  Times  Ike 

Fayetteville  Northwest 

Arkansas  Times  Steve 

Fort  Smith  Times  Record  . Ind. 

Hot  Springs  Sentinel  Record  .  Ike 

Hot  Springs  New  Era  . Ike 

Little  Rock  Ark.  Democrat  Steve 

Little  Rock  Ark.  Gazette  . Steve 

Newivort  Independent  Steve 

Paragould  Press  Soliphone  .  Ind. 

Pine  Blufl  Commercial  . .  Ike 

Searcy  Citizen . Steve 

Stuttgart  Ix-ader  Ind. 

Texarkana  Gazette  Ike 

Texarkana  News  .  Ike 

CALIFORNIA 

Alameda  Times  Star . Ike 

Alhambra  Post  Advocate  .  Ike 

Anaheim  Bulletin . Ike 

Antioch  I.iedger  . Ike 

Bakersfield  Californian  . Ike 

Beverly  Hills  Citizen  .  Ike 

Brawley  News  . Ike 

Burbank  Review  . . Ike 

Burlingame  Advance  Star  . Ike 

Chico  Enterprise  Record  . Ike 

Corona  Indei<endent  Ike 

Culver  City  &  Venice  Star  News  Ike 

El  Centro  Post  . . . Ike 

El  Centro  Imperial  Valley  Press  Ike 
Escondido  Times  Advocate  .  .Ike 

F^illerton  News  Tribune  .  Ike 

Gilroy  Dispatch  . Steve 

Glendale  News  Presrs  Ike 

Gra.ss  Valley-Nevada  City  Union  Ike 

Hanford  Sentinel  . . Ike 

Haywaixl  Review  .  Ike 

Hollister  Free  Lance  .  Ike 

Hollywood  Citizen  News  . Ike 

Inglewood  News  .  Ike 

Lo<Ii  News  Sentinel  .  Ind. 

Long  Beach  Independent  Ike 

lying  Reach  Press  Telegram  .  Ike 

lavs  Angeles  Examiner  .  Ike 

Los  Angeles  Herald  &  Express  Ike 

lais  Angeles  Mirror  News  . Ike 

lais  Angeles  Times  . Ike 

Madera  News  Tribune  Ike 

Martinez  Contra  Costa  Gsizelte  .  Ike 
Marysville-Yuba  City  Appeal 

Democrat  .  Ind. 

Monrovia  News  Post  Ike 

Monterey  Peninsula  Herald  . . .  Ike 

NAPA  Register  . Ike 

Oakland  Tribune  Ike 

Ontario-Upland  Report  . Ike 

Orange  News  . Ike 

Oxnard  Press  Courier  . Ind. 

Palo  Alto  Times  ...  Ike 

Pasadena  Star  News  Ike 

Petaluma  Argus  Courier  . Ike 

Pomano  Progress  Bulletin  Ike 


How  Newspapers  Stand  on  Presidential  Choice  I  " 


Redding  Record  Searchlight 

liedlands  Facts  .  . 

Redondo  Beach  Breeze  . 


Sacramento 
Salinas  Cali 


San  F'emando  Valley  Times 
San  Francisco  Call  Bulletin 


San  Luis  Obispo  Telegram 


Steve 

New  London  Day  . 

Ike 

Ik€ 

Norwich  Bulletin  . 

Ike 

Ike 

Stamford  Advocate  . 

Ike 

Ike 

Torrington  Register  . 

Ike 

Ike 

Waterbury  Republican  . 

Ike 

Ike 

Waterbury  American  . 

Ike 

Ind. 

Willimantic  Chronicle  . 

Ind. 

Steve 

Ike 

Winsted  Citizen . 

Ike 

Ike 

Ike 

DFILAWARE 

Wilminjfton  NewH 

Ike 

IkP 

Wilmin^rton  Journal 

Ike 

Ike 

Every  Evening  . 

Ike 

Ike 

DISTRICT  OF  COLUMBIA 

Ike 

Washnigton  News  . 

Ike 

Ike 

Washington  Post  and 

Ike 

Times  Herald  . 

Ind. 

Ike 

Ike 

Washington  Star  . 

FLORIDA 

Ind. 

Steve 

Daytona  Beach  Journal . 

Steve 

Ike 

Daytona  Beach  News  .  . 

Steve 

Ind. 

De  l^and  Sun  News 

Ind. 

Santa  Cruz  Sentinel  News  . Ike 


Santa  Maria  Times  . 

.Santa  Monica  Outlook  . 

Santa  Rosa  Press  Democrat 

Stockton  Record  . 

Sunnyvale  Standard  . 

Taft  Midway  Driller 
Tulare  Advance  Register 


Ike 

Ike 

Ike 

Ike 

Steve 

Ind. 

Steve 


Turlock  Journal  . Ike 


Ukiah  Journal  . . 

Vallejo  Times  Herald  . 

Vallejo  News  Chronicle 
Visalia  Times  Delta 
Watsonville  Register  Pajaronian 
Whittier  News  .... 
Willows  Daily  Journal 
Woodland  Democrat 
Yreka  Sishiyo  News . 


Ike 

Steve 

Steve 

Ike 

S^eve 

Ike 

Steve 

Steve 

Ike 


COLORADO 

Alamosa  San  Luis  Valley  Coiiric 
Canon  City  Record 
Colorado  Springs  Gazette 

Telegraph  . 

Denver  Post . 

Denver  Rocky  Mt.  News 
Durango  Herald  News 
Fort  Collins  Coloradoan 
Fort  Morgan  Times 
Grand  Junction  Sentinel 

Greeley  Tribune  . 

La  Junta  Tribune  Democrat 
Lamar  News 

longmont  Times  Call  .... 
loveland  Reiairter  Herald 
Pueblo  Chieftain 
Pueblo  Star  Journal 
Rocky  Ford  Daily  Gazette 

Salida  Mail  Record  . 

Trinidad  Chronicle  News 
Walsenburg  World  Indei>endent 

CONNECTICUT 
Ansonia  Sentinel 

BridgeiKirt  Herald . 

Bridgejiort  Post  . 

Bristol  Press  . .  ... 
Danbury  News  Times 

Hartford  Courant  . 

Manchester  Herald  . 

Meriden-Wallingford  Record  . 
Meriden-Wallingford  Journal 

Middletown  Press . 

Naugatuck  News . 


Ind. 

Ike 


Ind. 

Ike 

Ike 

Ike 

Ind. 

Ike 

Steve 

Ike 

Steve 

Steve 

Ind. 

Ike 

Ike 

Ike 

Ind. 

Ike 

Ike 

Ind. 


Ike 
Steve 
.  Ind. 
Ike 
Ike 
Ike 
Ike 
Ike 
Ike 
Ike 
Ike 


FH.  lauderdale  News 

FY.  Myers  News  Press 

Ft.  Pierce  News  Tribune  .  . 

Gainesville  Sun  . . . 

Jacksonville  Journal 
lyikeland  ledger 
Lake  Wales  Highlander 
Melbourne  Times 

Miami  Herald  . . 

Miami  News 
Miami  Beach  Sun 
Ocala  Star  Banner 

Orlando  Sentinel . 

Orlando  Star  .  . 

Palatka  News 
Pensacola  Journal  ... 

Pensacola  News 
St.  Petersburg  Inde)iendent 
St.  Petersburg  Times 
Sanford  Herald 
Sarasota  Herald  Tribune 
Tallahassee  Democrat 
Tampa  Times  .  . 

Tampa  Tribune 
Winter  Haven  News  Chief 
GEORGIA 
Albany  Herald 
American  Times  Recorder 
Atlanta  Constitution 
Atlanta  Journal 
Augusta  Chronicle 
Brunswick  News 
Cartersville  Tribune  News 
Columbus  Enqviirer  .  . 
C/oIumbus  Ledger 
Cordele  Dispatch 
Dublin  Courier  Herald. 

Dispatch  Press 
Gainesville  Times  ... 

Griffin  News 
I.a  Grange  News 
Macon  Telegraph 
Macon  News 
Marietta  Journal 
Moultrie  Observer 
Rome  News  Tribune 
Savannah  News 
Savannah  Press 
Tifton  Gazette  .  . 

Waycrosa  Journal  Herald 
West  Point  Galanett  Ala 

Valley  Times  News 


IDAHO 

Caldwell  News  Tribune  . 

Idaho  F'alls  Post  Register-m 
Idaho  Falls  Post  Register-c 

Kellogg  News . 

Lewiston-Clarkston  Tribune  . 
Nampa  Free  Press 
Pocatello  Idaho  State  Journal 
Twin  Falls  Times  News  . . 


Ike 

Ike 

Ike 

Ike 

Steee 

Ike 

Ike 

Ike 


ILLINOIS 

Aurora  Beacon  News 
Beardstown  Illinoian-Star 
Belleville  Advocate  .... 
Belleville  News  Democrat 
Belvidere  Reimblican  . 
Bloomington-Normal 


.Ike 

Sieit 

Ike 

Ind. 

Ike 


WHICH  CARTOON  WILL  APPEAR? — A  syndicated  cartoonist  such 
as  Morris  (AP)  has  to  be  agile  with  his  pen,  seeing  both  sides  of 
every  question.  He  has  already  serviced  alternate  cartoons  for 
November  7 — "Vote  of  Confidence"  if  Ike  wins;  "Thorn  Among 
Roses"  if  Adlai  is  victorious. 


Ind. 

Ike 

Ike 

Ike 

Ind. 

Ike 

Ike 

Ind. 

Ike 

.•heve 

Ike 

Steve 

Ike 

Ike 

Ike 

Ind. 

Ind. 

Ike 

Steve 

Ind. 

Ike 

Ind. 

Ind. 

Ike 

Ike 


PantaKraph  .  . 

Cairo  Citizen  . 

..  Ikt 

Canton  Ledger  . 

ill* 

Carbondale-Herrin 

Murphysboro  Southern 

Illinoisan  . . 

Ikt 

Centralia-Ontral  City- 

Wamac  Sentinel  .  . 

ikt 

Champaign-Urbana  News 

Gazette  . 

Ikt 

Charleston  Courier  . . 

Chicago  American . 

Ikt 

Chicago  Calumet  . 

Chicago  Defender  (Negro) 

Stevf 

Chica$ro  News  . . . 

.Ikt 

Chicago  Sun  Times  .... 

.  Ikt 

Chicago  Tribune  . 

Ikt 

Clinton  Journal  Public 

Danville  Commercial  News 

.  Ikt 

Decatur  Herald  . . . 

Ikt 

Decatur  Review 

Ikt 

De  Kalb  Chronicle . 

Ikt 

Dixon  Telegraph 

Ikt 

Du  Quoin*Pinckneyvil1e  Call 

Ikt 

East  St.  Louis  Journal 

.  Ikt 

Kdwardsville  Intellicrencer 

Ind. 

KfTinifham  News  .  . 

Ind. 

Eldorado  Journal  . 

..Ikt 

Klf?in  Courier  News  . 

.  Ikt 

Flora  News  Record  .  . 

Ind. 

FreeiMjrt  Journal  Standard 

Sttn 

Galesburg  Register  Mail 

Ikt 

Harrisburcr  RejrlRter 

Ind. 

Hoopeston  Chronicle  Herald 

.  Ikt 

Joliet  Herald  News 

Ikt 

Kankakee  Journal  .  . 

Ikt 

Kewanee  Star  Courier 

Ike 

La  Salle-Peru-Ogleshy 

News  Tribune 

Ikt 

T.awrenceville  Record  . 

Ikt 

IJncoln  Courier 

Ike 

Macomb  Journal 

Ikt 

Marion  Reinihlican  .... 

.  SftTt 

Marseilles  Press 

Ike 

Mattoon  Journal  Gazette 

Ind. 

Moline  Dispat^'h 

Ind. 

Rock  Island  Argus  . 

..Ike 

Morris  Herald 

Ike 

Mount  Carmel  Republican 

Register  . . 

Ind. 

Olney  Mail 

Ikt 

Ottawa  Republican  Times 

Ike 

Paris  Beacon  News  . . 

Ike 

Paxton  Record  . 

Ikt 

Pontiac  I.eadpr 

Ikt 

Quincy  Herald  Wbijr 

Ikt 

Robinson  News 

Ind. 

Rockford-Loves  Park 

Register  Republic 

Ike 

Rock  Island  Arpus 

Ike 

Savanna  Times  Journal 

Ikt 

Shelbyville  Union 

. .  Ind. 

Ike 

Steve 

Steve 

Steve 

Ind. 

Steve 

Steve 

Ike 

Ike 

Ind. 


Springfield  Illinoia 
State  Journal 
Springfield  Illinois 
State  Journal 


Steve 

Steve 

Steve 

Ind. 

Steve 

.Steve 

.Steve 

Steve 

Ind. 

Ike 

Ike 

Ind. 

Steve 


Steve 


Sferlinpr-Rork  Falls  Gazette 

Ikt 

Streator  Times  Press  .  . 

Ikt 

Watseka  lrof|iii>is 

County  Times 

?ftv» 

Wauketran  News  Sun 

IVt 

We«t  Frankfort  American 

Ikt 

Wheaton  Journal 

Ind. 

Woodstock  Sentinel 

,.  Ikt 

INDIANA 

Alexandria  Times  Tribune 

Ind. 

Anderson  Bulletin 

Stttt 

Anderson  Herald 

Ikt 

Attica  Tjedsrer  Tribune 

Ike 

Bedford  Times  Mail  .  . 

Ind. 

Hirknell  News 

Ike 

Bloomfield  World 

SftTt 

Bloomlnirton  Herald  Telephone 

Ikt 

BlufTton  News  Banner 

Ind. 

Brazil  Times 

Ikt 

Clinton  Clintonian 

Ikt 

C'Olumbia  C’tv 

Commercial  Mail  Post 

Ike 

Columbus  Republican 

Ikt 

Crawfordsville  Journal  Review 

Ind. 

{Continued  on  parje 
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Evening  Tribune 


Eldorado  Times  . 

Emporia  Gazette  . 

Fort  Scott  Tribune  Monitor 

Garden  City  Telegram  . 

Goodland  News  . 

Great  Bend  Tribune  . 

Hiawatha  World  ..... 
Hutchinson  News  Herald  . 
Independence  Reporter 

lola  Register  . 

Kansas  City  Kansan  . 

L.amed  Tiller  &  Toiler  . . . 
Lawrence  Journal  World 

Leavenworth  Times  . 

Liberal  Southwest  Times 
Lyons  News 

McPherson  Republican  . . . 

Manhattan  Mercury  . 

Neodesha  Sun  . 

Newton  Kansan  . 

Ottawa  Herald  . 

Parsons  Sun  . 

Pittsburg  Sun  . 

Pittsburg  Headlight  . 

Russell  News  . . 

Saline  Journal  . 

Topeka  Capital  . 

Topeka  State  Journal  .  .  . 
Wellington  News 
Wichita  Eagle  . 

Winfield  Courier . 


Corbin  Tribune 
Covington  Kentucky  Post 

Fulton  Leader  . 

Glasgow  Times  &  Journal 

Harlan  Enterprise  . 

Hazard  Herald 
Hoi>kinsville  Kentucky 

New  Era  . 

Lexington  Herald . 

Lexington  Leader  . 

Louisville  Courier  Journal 

Louisville  Times . 

Mayfield  Messenger  .... 
Maysville  Independent 
Maysville  Public  Lodger 
Middlesboro  News  . . . 
Paris  Enterprise 
Richmond  Register . 


MAINE 

Bangor  News  . 

Bath  Times  .  . 

Biddeford-Saco  Journal 
Portland  Press  Herald 
Portland  Express 
Waterville  Sentinel 


Ind. 

Ike 

Ike 

Steve 

Ind. 

Ike 


(Continued  from  page  64) 


Steve 

Steve 

Ike 

Steve 

Steve 

Steve 

Steve 

Ike 

Ind. 

Steve 

Steve 


MARYLAND 


Annaiolis  Capital 
Baltimore  Sun 
Cambridge  Banner 
Cumberland  News 
Cumberland  Times 
Frederick  News 
Frederick  Post  .  . 
Hagerstown  Herald 
Hagerstown  Mail  . . 
Salisbury  Times  . . , 


LOUISIANA 

Baton  Rouge  Advocate  . 

Baton  Rouge  State  Times 

Bogalusa  News  . 

Jennings  News . 

Lafayette  Advertiser  . 

Monroe  World  . . 

New  Iberia  Iberian  . 

New  Orleans  Item  . 

New  Orleans  Times  Picayune 

New  Orleans  States  . 

Opelousas  World . 

Ruston  Leader  ...  . . 

Shreveport  Journal  . 

Shreveport  Times . 


.MASSACHUSETTS 

Attleboro  Sun  . Ike 

Boston  American  . Ike 

Boston  Record  . Ike 

Boston  Globe  . Ind 

Boston  Herald  . Ike 

Chelsea  Record  .  Ind 

Clinton  Item  . Ind 

Fitchburg  Sentinel  .  Ike 

Framingham  News  . Ind 

Gardner  News  .  Ind 

Gloucester  Times  Ike 

Greenfield  Recorder  Gazette  .  Ike 
Haverhill  Gazette  . . .  Ind 

(Continued  on  page  66) 


Ike 

Ind. 

Steve 

Ike 

Ike 

Ike 

Ike 

Steve 

Ike 

Ike 

Ike 

Ike 

Ike 

Ind. 

Ind. 

Ike 

Ind. 

Ike 

Ike 

Ike 

Steve 

Steve 

Ike 

Stere 

Ind. 

Ike 

Ike 

Ike 

Ike 

Steve 


KENTUCKY 
Ashland  Independent 
Bowling  Green  Park 
City  News 


Michigan  City  News  Dispatch 
Monticello  Herald  Journal 
Mount  Vernon  Democrat 

Muncie  Star  . .  . 

New  Albany  Tribune 

Noblesville  I.«dger  . 

Peru  Tribune  . 

Plymouth  Pilot  News  .  .  .  . 

Portland  Commercial  Review 
Princeton  Clarion  Democrat 
Rensselaer  Republican 
Rochester  News  Sentinel 
Rushville  Telegram  Republican 

Seymour  Tribune  . . 

South  Bend  Tribune 

Spencer  World  . 

Sullivan  Times 
Terre  Haute  Star 

Terre  Haute  Tribune  . 

Tipton  Tribune  . 

Union  City  Times  Gazette 
Valparaiso  Vidette  Mestsenger 
Warsaw  Times  Union 
Waehington  Herald 
Washington  Times 

IOWA 

Atlantic  News  Telegraith 

Boone  News  Republican  . 

Burlington  Hawk-Eye  Gazette 

Carroll  Times  Herald  . 

Ce^r  Rapids  Gazette  . 

Centerville  lowegian 

t  Citizen  . 

Charles  City  Press  . 

Cherokee  Times  &  Chief 

Clinton  Herald  . . 

Council  BUilfa  Nonpareil 
Creston  News  Advertiser 
Davenport  Democrat  . 
Daveniiort  Times 

Des  Moines  Register . 

Des  Moines  Tribune  .... 
Estherville  News 
Fairfield  Ledger 
Fort  Dodge  Messenger 

t  Chronicle  . 

Iowa  City  Press  Citizen 
Keokuk  Gate  City 
Marshalltown  Times 
Republican 

Mason  City  Globe  Gazette 
Mount  Pleasant  News 

Ne\-ada  Journal  . 

Newton  News  ...... 

Oelwein  Register 
Oskaloosa  Herald 
Ottumwa  Courier 
Perry  Chief  ... 

.Shenandoah  Sentinel 

i^ux  City  Journal 

Sioux  City  Journal  Tribune 

Vinton  Cedar  Valley  Times 

Washington  Journal 

Webster  City  Freeman  Journal 


In  1956  the  San  Diego  Union  and  Evening  Tribune  have  run 
20%  more  R.O.P.  color  than  in  1955  -  dramatic  evidence  that 
color  can  be  used  effectively  to  sell  this  third  largest  market 
in  the  West. 


1955  -  First  Six  Months  -  Total  Lineage  755,545 

1956  -  First  Six  Months  -  Total  Lineage  948,105 

Quality  reproduction  is  always  assured,  too  —  with  our  new  Goss 
Headliner  presses  that  are  fully  equipped  for  excellent  color  work. 


5tfV» 

Ike 

[ke 

[ad. 

[ke 


WWI'LKY  ntWaPAftK*  ,5  ••Hometown" 
Newspapers  Covering  Son  Diego,  Californio  — Northern 
Illinois  —  Springfield,  Illinois  and  Greater  Los  Angeles 
. .  .  Served  by  the  COPLEY  Washington  Bureau 
ond  the  COPLEY  News  Service. 
REPRESENTED  NATIONALLY 
BY  WEST-HOLLIDAY  CO.,  INC. 


[nd. 

[ke 

Steve 

[ke 

[nd. 

ke 

ke 


KANSAS 

Abilene  Reflector  Chronicle 
Atchison  Globe  .  .  . 

Burlington  Reiiublican  .... 

Ceney  Chronicle  . 

Qienute  Tribune  . 

^rryvale  Republican  .... 

klv  Center  Dispatch  . 

Colfeyville  Journal  . 

Columbus  Advocate  ... 

Council  Grove  Republican  . 

Dodge  City  Globe  . 
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NEW  MEXICO 


Roll  Call 

(Continued  from  page  65) 


Lowell  Sun  . Ike 

Lynn  Item  . Ike 

Malden  News  . Ike 

Marlboro  Enterprise  . Ind. 

Milford  News  .  Ind. 

Newburyport  News . Ike 

North  Adams  Transcript  . . .  Ike 

Northampton  Hampshire 

Gazette  .  Ind. 

Pittsfield  Berkshire  Eatcle  Steve 

Quincy  Patriot  Ledger .  Ind. 

Southbridge  News  .  . .  Ike 

Springfield  Union  .  . Ike 

Springfield  News . Steve 

Taunton  Gazette  . . Ike 

Wakefield  Item  .  Ike 

Waltham  News  Tribune  Ike 

Woburn  Times  . Ind. 

Worcester  Telegram  . Ike 

Worcester  Gazette  .  Ike 

MICHIGAN 

Adrian  Telegram . Ike 

Albion  Recorder  . Ike 

Alpena  News  . Ike 

Ann  Arbor  News  . .  Ind. 

Bay  City  Times  . Ind. 

Benton  Harbor  News 

Palladium  .  Ike 

St.  Joseph  Herald  Press  .  .  Ike 
Big  Rapids  Pioneer  .  .  Ike 

Cadillac  News  .  Ike 

Cold  water  Reporter  .  Ind. 

Detroit  Free  Press  . .  .  Ike 

Detroit  News  . .  Ike 

Detroit  Times  .  Ike 

Dowagiac  News  . . .  Ike 

Flint  Journal  .  Ike 

Grand  Haven  Tribune  Ike 

Grand  Rapids  Herald  Ike 

Greenville  News  .  .  . .  Ind. 

Hillsdale  News  ...  .  Ind. 

Iron  Mountain-Kingrsford  News  .  Ike 

Jackson  Citizen  Patriot  Ike 

I..ansing  State  Journal  .  Ike 

Ludington  News  .  . .  Ike 

Manistee  News  Advocate  ...  Ind. 

Marquette  Mining  Journal  Ike 

Marshall  Chronicle  .  Steve 

Midland  News  Ind. 

Muskegon  Chronicle  .  Ind. 

Petoskey  Newsreview  . .  Ind. 

Port  Huron  Times  Herald  Ike 

Royal  Oak  Tribune  Ike 

Saginaw  News  Ike 

Sault  Ste.  Marie  News  Ike 

South  Haven  Tribune  .  Ike 

Sturgis  Journal  .  .  Ike 

Ypsilanti  Press  Ind. 

MINNESOTA 

Albert  Ijea  Tribune  .  Ind. 

Austin  Herald  Ike 

Bemidji  Pioneer  . .  Ike 

Crookston  Times  .  .  Ike 

Fairmont  Sentinel  Ind. 

Faribault  News . Ike 

Fergus  Falls  Journal  .  Ike 

Hibbing  Tribune  .  Ike 

Little  Falls  Transcript  .  Ike 

Minneapolis  Tribune  .  .  Ike 

Minneatxilis  Star  .  Ike 

Moorhead  News  .  Ike 

New  Ulm  Journal  .  .  Ind. 

Red  Wing  Republican  Engle  Ind. 

St.  Paul  Pioneer  Press  Ike 

St.  Poul  Dispatch  Ike 

Stillwater  Gazette  Ike 

Willmar  Tribune  . . .  Steve 

Winona  News  .  Ike 

Worthington  Globe  Ind, 

MISSISSIPPI 

Clarksdale  Press  Register  Steve 

Greenville  Delta  Democrat  Times  Steve 

Jackson  Clarion  Ledger  .  .  Steve 

Jackson  News  . Steve 

Jackson  State  Times  .  Steve 

Natchez  Times  .  .  Ind. 

.MISSOURI 

Brookfield  News  Bulletin  .  Ind. 

Carrollton  Democrat  . Steve 

Carthage  Press  . Ike 

Clinton  Democrat  . Steve 

Columbia  Tribune  . Steve 

Excelsior  Springs  Standard  .  .  Steve 

Independence  News . Steve 

Joplin  Globe  . Ike 

Joplin  News  Herald  . Ike 

Kansas  City  News  Press  . Steve 

Kansas  City  Star  . Ike 

Kennett  Daily  Democrat  Steve 

Kirksville  Express  &  News  .  .  .  .  Ind. 

Lamar  Democrat  . Steve 

Lebanon  Record  . Ike 

Macon  Chronicle  Herald  ......  Ste\c 


Maryville  Forum  . . . Ike 

Mexico  Ledger  . Steve 

Moberly  Monitor  Index  h  Dem.  .  Steve 

Neosho  News  . Ike 

Poplar  Bluff  American  Republic  Ind. 

St.  Charles  Banner  News  . Steve 

St.  Joseph  Gazette  . Ike 

St.  Joseph  News  Press  . Ike 

St.  Louis  Globe  Democrat  . Ike 

St.  Louis  Post  Dispatch  . Steve 

Sedalia  Capital  . Ike 

Sedalia  Democrat  . Ike 

Sikeston  Standard  . Steve 

.Springfield  News  . Ike 

Springfield  Leader  &  Press  . Ike 

Trenton  Republican-Times 

&  Gazette  . Ike 

Webb  City  Sentinel  . Ike 

MONTANA 

Bozeman  Chronicle  .  Ind. 

Butte-Anaconda  Montana 

Standard  . Ind. 

Butte-Anaconda  Post  . Ind. 

Great  Falls  Tribune  . Steve 

Great  Falls  Leader  . Ike 

Hamilton  Ravilli  Republican  Ike 

Havre  News  . Ike 

Kalispeil  Inter  Lake  . Ike 

NEBRASKA 

Alliance  Times  Herald  . Ike 

Beatrice  Sun  . Steve 

Fairbury  News  .  .  .  Ike 

Fremont  Guide  &  Tribune  . Ike 

Grand  Island  Indeiiendent  . Ike 

Kearney  Hub  . Ike 

Lincoln  Journal  . Ike 

Norfolk  News  ...  . .  Ike 

North  Platte  Telegrajih 
Bulletin  Ind. 

Omaha  World  Herald  Ike 

Scottsbluff  Star  Herald  .  .  Ike 

NEVADA 

Carson  City  Appeal . Ike 

Elko  Free  Press . Ike 

Las  Vegas  Sun . Steve 

Reno  Nevada  State  Journal  Steve 

Reno  Gazette  Ike 

NEW  HAMPSHIRE 

Claremont  Eagle  .  Ike 

Concord  Monitor  £  New 

Hampshire  Patriot .  Ike 

Dover  Foster’s  Democrat  Ike 

Keene  Sentinel  .  .  Ind. 

I..aconia  Citizen  .  Steve 

Portsmouth  Herald  .  Ike 

NEW  JERSEY 

Asbury  Park  Press  . Ike 

Atlantic  City  Press . Ind. 

Bayonne  Times  Ind. 

Bridgeton  News .  Ike 

Camden  Courier  Post  Ind. 

Hackensack  Bergen  Evening 
Record  .  Ind. 

Ixmg  Branch  Record  .  Ike 

Morristown  Record  . Ike 

Newark  Star  Ledger  ...  Ike 

New  Brunswick  Home  News  Ike 

Passaic-Clifton  Herald  News  Ike 

Patterson  Call  .  Ike 

Paterson  News  .  Ike 

Perth  Amboy  News  . Ike 

Trenton  Times  .  Ind. 

Trenton  Trentonian .  .  .  Ind. 

Union  City  Hudson  Dispatch  Steve 
Vineland  Times  Journal  Ind. 

Woodbury  Times  Ike 


HOLE-IN-HEAD  was  a  recurring 
feature  of  the  caricatures  of  the 
Democratic  candidates  by  Bruce 
Russell  in  the  Los  Angeles  Times. 


Albuquerque  Tribune  . Ike 

Artesia  Press  . Ike 

Farmington  Times  . . .  Ike 

Gallup  Indejpendent  . Ike 

Las  Cruces  Sun  News  Ike 

Las  Vegaa  Optic .  Ike 

Lorington  Leader  . . Ike 

Santa  Fe  New  Mexican  .  Steve 

NEW  YORK 

Albany  Knickerbocker  News  Ike 

Albany  Times  Union  .  Ike 

Amsterdam  Recorder  . Ike 

Auburn  Citizen  Advertiser  Steve 

Batavia  News  .  Ind. 

Bath  Steuben  Advocate  . Steve 

Binghamton  Sun  . Ike 

Buffalo  Courier  Exress  . Ind. 

Buffalo  News  .  Ike 

Canandaigua  Messenger  . Ike 

Coming  Leader  . Ike 

Cortland  Standard  . Ike 

Dunkirk-Fredonia  Observer  .  .  .  Ike 

Elmira  Advertiser  . Ike 

Elmira  Star  Gazette  . Ike 

Geneva  Times  . . Ind. 

Glens  Falls  Times  ...  . Ike 

Herkimer-Ilion  Telegram  . Ike 

Ithaca  Journal  . Ike 

Jamestown  Post  Journal  .  Ike 

Jamestown  Sun  . Steve 

Long  Island  Newsday  . Steve 

Malone  Telegram  . Ike 

Mamaroneck  Times  . Ike 

Mount  Vernon  Argus  . Ike 

Newburgh  News  . Ike 

New  Rochelle  Standard  Star  ...  Ike 
New  York  Herald  Tribune  .  .  Ike 

New  York  Journal  American  Ike 

New  York  Mirror  . Ike 

New  York  News  . Ike 

New  York  Post  . Ind. 

New  York  Times  . Ike 

New  York  World  Telegram 

&  Sun  . Ike 

Jamaica  Long  Island  Press  Steve 

Long  Island  City  Star 

Journal  . Steve 

Ridgewood  Long  Island 

Advocate  . . Ike 

Staten  Island  Advance . Steve 

Niagara  Falls  Gazette . Ike 

Norwich  Sun  Ike 

Nyack  Journal  News . Ike 

Ogdensburg  Journal  . Ike 

Olean  Times  Herald  . Ind. 

Oneida  Dispatch  .  Ike 

Oneonta  Star  .  Ike 

Ossining  Citizen  Register  Ike 

Peekskill  Star . .  Ike 

Plattsburgh  Press  Republican  Ind. 

Port  Chester  Item  Ike 

Poughkeepsie  New  Yorker  Ind. 

Rochester  Democrat  &. 

Chronicle . .  Ike 

Rochester  Times  Union  Ike 

Rome  Sentinel  .  Ike 

Salamanca  Republican  Press  Ike 

Saranac  Lake  Adirondack 

Enterprise  .  .  Steve 

.Saratoga  Springs  Saratogian  Ike 

Schenectady  Gazette .  Ike 

Schenectady  Union  Star  Ike 

Syracuse  Post  Standard  .  Ike 

Tarrytown  News  . .  Ike 

Tonawanda  News  Ike 

Troy  Record  Ike 

Troy  Times  Record  .  Ike 

Utica  Press  . .  Ind. 

Utica  Observer  Dispatch  .  Ike 

Watertown  Times  Ike 

Wellsville  Reporter  Ike 

White  Plains  Reporter  Dispatch  Ike 

Yonkers  Herald  Statesman  . Ike 

NORTH  CAROLINA 

Ahoskie  Roanoke  Chowan 

News  ...  ...  Steve 

Asheville  Citizen  . Steve 

Asheville  Times  Steve 

Charlotte  News .  Ike 

Concord  Tribune  Steve 

Durham  Sun  Steve 

Elizabeth  City  Advance  Steve 

Gastonia  Gazette  . Steve 

Greensboro  News  .  Ind. 

Greensboro  Record  Ind. 

Henderson  Dispatch  .  Steve 

Hickory  Record  ...  .  Steve 

High  Point  Enterprise  Ind. 

Kinston  Free  Press  .  Ind. 

Lenoir  News  Topic  .  Steve 

New  Bern  Sun  Journal  . Steve 

Raleigh  News  Observer  Steve 

Reidsville  Review  Steve 

Salisburv  Post  Steve 

Shelby  Star  .  .  .  Stev-e 

Washington  News  .  .  Steve 

Wilmington  Star  . .  Ind. 

Wilmington  News  Ind. 

Winston  Salem  Journal  Ind. 

EDITOR  ac  PUE 


A  VIGOROUS  IKE  U  symbeliiM 
by  Carfoonist  Tbiela  in  the  Lot 
Angeles  Mirror-News. 


NORTH  DAKOTA 
Bismarck-Mandan  Bismarck 

Tribune  . .  Ila 

Fargro  Forum  &  Tribune  Its 

Fargo  Forum  &  Republican  Ui 

Grand  Forks  Herald  . . Da 

Jamestown  Sun  . Ha 

Minot  News  .  Ib 

Valley  City  Times  Record  Ikt 

OHIO 

Alliance  Review  . .Ha 

Ashland  Times  Gazette  . .  Ikt 

Ashtabula  Star  Beacon  Ikt 

Athens  Messenger  Ikt 

Bellefontaine  Examiner  Isi 

Bowling  Green  Sentinel 

Tribune .  Ink. 

Bryan  Times  . .Ini 

Cambridge  Jeffersonian  Ink. 

Canton  Repository  .  Ha 

Celina  Standard  Sftvt 

Chillicothe  Gazette  . Ink. 

Cincinnati  Enquirer  .  Ikt 

Cincinnati  Post  Ikt 

Cincinnati  Times  Star  Ikt 

Cleveland  News  ...  Ha 

Cleveland  Plain  Dealer  . Ikt 

Cleveland  Press  .  Ha 

Columbus  Citizen  Ha 

Columbus  Dispatch  . .Ikt 

Columbus  Ohio  State  Jturnal  Ikt 

Coshocton  Tribune  Ikt 

Dayton  Journal  Herald  Ike 

Dayton  News  .  Ste« 

Delaware  Gazette  Ila 

Dover  Reporter  .  . .  Ike 

East  Palestine  Leader  Ikt 

Elyria  Chronicle  Telegram  Ike 

Findlay  Republican  Courier  Isk. 

Fremont  News  Messenger  Pa 

Gallipolis  Tribune .  Pa 

Geneva  Free  Press  Ike 

Greenfield  Times  ...  Pa 

Ironton  Tribune  Pa 

Lancaster  Eagle  Gazette  Ink. 

Lorain  Journal  &  Time-; 

Herald  .  Pi» 

Marietta  Times  Pa 

Marion  Star  ...  Ike 

Martins  Ferry-Bellaire  Times 

Lender  Ink. 

Marysville  Journal  Tribune  W 

Massillon  Independent  Pa 

Middletown  Journal . Ifxl- 

Mount  Vernon  News  . .  Pa 
Newark  Advocate  & 

American  Tribune  .  Ii>^- 

New  Philadelphia  Times  Stti' 

Norwalk  Reflector  Herald  Ik* 

Painesville  Telegraph  Pa 

Port  Clinton  News  Steve 

Portsmouth  Times  . .  Ike 

Ravenna-Kent  Record  A 
Courier  Tribune  Ik* 

Salem  News  .  Ik* 

Sandusky  Register  Star  News  Ik* 

Sidney  News  . I™ 

Springfield  Sun  .  I™ 

Tiffin  Advertiser  Tribune  1"^ 

Toledo  Blade  Sten 

Toledo  Times  . .  Pa 

Upper  Sandusky  Chief  Union  I"®' 

Urbana  Citizen  Jk* 

Van  Wert  Times  Bulletin  Ik* 

Wapakoneta  News 
Warren  Tribune  Chronicle  Ike 

Washington  Courthouse 

Record  Herald  Ike 

(Continued  on  page  fi7) 
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Lewistown  Sentinel  . 

Lock  Haven  Express  . 

Mahanoy  City  Record  American 

Meadville  Tribune  . 

Mechanicsburg  Local  News  . . 

Monongahela  Republican  . 

Mount  Carmel  Item  . 

Nantieoke  Press  . 

New  Castle  News  . 

New  Kensington-Arnold 

Dispatch  . 

Oil  City  Derrick  . 

Philadelphia  Bulletin  . 

Philadelphia  Inquirer  . 

Philadelphia  News  . 

Philipsburg  Journal  . 

Pittsburgh  Post  Gazette  . 

Pittsburgh  Press  . . 

Pittsburgh  Sun  Telegraph  .... 

Pottatown  Mercury  . 

Punxsutawney  Spirit  . 

Quakertown  Free  Press  . . 
Reading  Times  .... 
Reading  Eagle 
Renovo  Record  .  . 

Ridgway  Record 

St.  Mary's  Press  . 

Sayre  and  Athen.-',  Pa.. 

Waverly,  N.Y..  Times  _ 

Scranton  'Hmes  . 

Scranton  Tribune  . 

Sharon  Herald 

Shenandoah  Herald  . 

Somerset  American  . 

State  College-Bellefonte 

Centre  Times  . . 

Stroudsburg-E.  Stroudsburg 
Record  . 


Tamaqua  Courier  . 

Titusvilie  Herald  . 

Towanda  Review  . 

Tyrtme  Herald  . 

Uniontown  Herald  . 

Uniontown  Standard  . 

Vandergrift  News  . 

Warren  Times  Mirror  . 

Washington  Observer  . 

Washington  Reporter 
Waynesboro  Record  Herald  . 
West  tester  Local  News  . 

Wilkes  Barre  Record  . 

Wilkes  Barre  Times  Leader 

News  . . 

Williamsport  Sun  Gazette  . . 
York  Gazette  &  Daily  . 

RHODE  ISLAND 

Newport  Daily  News  . 
Pawtucket-Central  Falls 

Times  . . 

Providence  Bulletin  .  . 

Providence  Journal . 

Westerly  Sun . 

West  Warwick  Pawtuxet 

Valley  Times . 

Woonsocket  Call  .  . 


Myrtle  Beach  News  . 

Rock  Hill  Herald  . 

Spartanburg  Herald  . 

Sumter  Item  . 

SOUTH  DAKOTA 
Aberdeen  American  News 
Ueadwood  Pioneer  Times 
Huron  Huronite  and  Plainsman 

Uad  Call  . 

.Madison  Leader  . . 

Mitchell  Republic  .  .  . 

Pierre  Capital  Journal 

Rapid  City  Journal  . . 

Sioux  Falls  Argus  Leader  .... 
Yankton  Press  A  Dakotan 


Ind. 

Ind. 

Steve 

Ind. 


(Continued  from  page  66) 


Ike 

Ike 

Ind. 

Ike 

Ind. 

Steve 

Ike 

Ike 

Ike 

Ike 


Willoughby  News  Herald  . 

Wilmington  News  Journal 

Wooster  Record  _  . . 

Youngstown  Vindicator  . 

OKLAHOMA 

Ada  News  . 

Anadarao  News  . . 

Ardmore  Ardntorette  . 

Itiickasha  &press  . 

Ouihing  Citizen . 

Duncan  Banner  . 

Durant  Democrat  . 

Elk  City  News  . 

Enid  News  . 

Enid  Eagle  . 

Guthrie  Uadei  ^.  .. . 

Hobart  Democrat  Chief  . 

Holdenville  News  . . . 

McAlester  News  Capital  . 

Muskogee  Phoenix  . 

Muskogee  Times  Democrat  - 

Norman  Transcript  . 

Oklshoma  City  Oklahoman  . .  . 

Oklahoma  City  Times  . 

Pauls  Valley  Democrat  . 

Pawhuska  Journal  Capital  . . .  . 
Perry  Journal 
Pryor  Times 

.'hipulpa  Herald . 

Sayre  Headlight  Journal 
Seminole  Producer 

Shawnee  News  Star  . . 

StillwaUr  News  Press 

Tulsa  Tribune  . . . 

Tulsa  World  . 

Vinita  Journal  . 

Woodward  Press  . 

OREGON 

Albany  Democrat  Herald 
Ashland  Tidings  . 

Baker  Democrat  Herald  . 

Bend  Bulletin  . 

Corvallis  Gazette  Times  . 

Eugene  Register  Guard  . 

Grants  Pass  Courier 
Klamath  Falls  Herald  £ 

News  . . .  . 

La  Grande  Observer 
Medford  Mail  Tribune 
Pendleton  East  Oregonian  .  .  . 

Portland  Oregonian  . 

Portland  Oregon  Journal 
Roaeburg  News  Review-  .  .  . 

Salem  Capital  Journal 
Salem  Oregon  Statesman 

PENNSYLVANIA 

Allentown  Chronicle 

Altoona  Mirror  . 

Altoona  Tribune  . 

.\mbridge  Citizen  . 

Beaver  Falls-News  Brighton 

Nears  Tribune  . 

Berwick  Enterprise  . 

Bethlehem  Glote  Times  . 

Brownsville  Telegraph  . 

Butler  Eagle  . 

Canonsburg  Notes  . . . 

Oambersburg  Public  Opinion 

Charleroi  Mail  . 

Chester  Times  . 

Clearfield  Progress  . 

Coatesville  Record  . 

Colombia  News  . 

Connellsville  Courier . 

Cony  Journal  . 

Danville  News  . 

Du  Bois  Courier  Express  . . .  . 
Easton  A  Wilson.  Pa- 
Phillipsburg,  N.  J.,  Express 

Ellwood  City  Ledger  . 

Erie  Dispatch  . 

Franklin  News  Herald  . 

Greensburg  Review  . 

Greensburg  Tribune  . 

Greenville  Record  Argus  ... 

Harrisburg  Patriot  . 

Harrisburg  News 
Hazleton-West  Hazleton 
Standard  Sentinel 
Hazleton-West  Hazleton 
Plain  Speaker 
Homestead-W.  Hnmesteiid- 
Munhall  Messenger 
Indiana  Gazette  .  , 

laannette  New 


Steve 

Steve 

Steve 

Steve 

Steve 

Ike 

Steve 

Ike 

Ike 

Ike 

Ind. 

Steve 

Steve 

Steve 

Ike 

Ike 

Ike 

Ike 

Ike 

Ind. 

Steve 

Ind. 

Ind. 

Steve 

Steve 

Ind. 

Ike 

Steve 

Ike 

Ike 

Ind. 

Ind. 


TENNESSEE 

Athens  Post  Athenian  . Ind. 

Chattanooga  News  Free  Press  Ike 
Chattanooga  Times  .  .  Ike 

Clarksville  Leaf  Chronicle  Steve 

Columbia  Herald  Ind. 

Elizabethton  Star . . Ind. 

Greeneville  Sun  ...  .  Ind. 

Knoxville  Journal  .  Ike 

Knoxville  News  Sentinel  Ike 

Maryville-Alcoa  Times . Ike 

Memphis  Commercial  Appeal  .  Ike 

Memphis  Press  Scimitar . Ike 

Morristown  Sun  .  Ind. 

Nashville  Banner  .  . .  Ike 

Nashville  Tennessean  Steve 

Paris  Post  Intelligencer  Ike 

Shelbyville  Times  Gazette  Ind. 

Union  City  Messenger  .  Ind. 

(Continued  on  page  68) 


SOUTH  CAROUNA 

Anderson  Indeiiendent 
Anderson  Mail 
Charleston  News  A  Courier 

Charleston  Post  . 

Columbia  State  . 

Greenville  News  ... 

Greenwood  Inde.x  Journal 


Steve 

Steve 

Ind. 

Ind. 

Ind. 

Ind. 

Ind. 


Kill  "Backfile  Giants” 
with  this  Mighty  Mite 


Ike 

Ike 

Steve 

Steve 

Ike 

Ike 

Ike 

Ike 

Ike 


Cut  space  requirements  94% 
Preserve  old  copies-permanently 


Ind. 

Ind. 

Steve 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 


University  Microfilms  high  quality  backfilc  service  is 
competitively  priced  and  proven  in  use  by  many  leading 
newspapers.  You  may  choose  either  one  or  two  page-per- 
frame  formats  to  suit  your  particular  backfile  needs. 

Write  for  detailed  booklet,  "Preserving  Your  Newspa¬ 
per  for  Posterity.” 


- - -  Oi^patoh 

Jersey  Shore  Herald 
Knne  Republican 
Kittanninjr  Siropann: 

Times  tnu.  h  ■  I 

Lancaster  Intellifrencer  I  I  I 

Journal  TVe  ■  I  ! 

Lancaster  New  Era  . .  Ike  .  I  I  I 

Ut^  Bulletin  ...  Ike  1  ,  I  ^ 

t^ilfhton  Leader  Ike  1 
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Newpon  Express . 

Rutland  Herald  ... 

St.  Johnsbury  Caledonian 
Record 

VIRGINIA 

Bristol  Herald  Courier 
Charlottesville  Projfress  . 

Clifton  Forjre  Review  . 

Covinprton  Virginian  . 

Danville  Register  . . 

Danville  Bee  . . 

Fredericksburg  Free  Lance 

Star  . . 

Harrisonburg  News  Record 

Hopewell  News . 

Lynchburg  News  . 

Lynchburg  Advance  . 

Martinsville  Bulletin . 

Newport  News  Press  . 

Newiwrt  News  Times 
Herald 

Norfolk-Portsmf>uth  Ledger 
Dispatch  &  Star  .  .... 

Petersburg  Progress  Index 
Pulaski  Southwest  Times 
Radford  News  Journal 
Richmond  Times  Dispatch 
Richmond  News  I.<eader 

Roanoke  Times  . . 

Roanoke  World  News  . 

Staunton  News  Leader . 

Staunton  Ix^ader 
Strasburg  Northern  Virginia 
Daily 

Suffolk  News  Herald 
Waynesboro  News  Virginian 

WASHINGTON 

Aberdeen  World  .  ... 

Bellingham  Herald  .... 
Bremerton  Sun  &  News 
Searchlight  .... 
Centralia-Chehalis  Chronicle 
Ellensburg  Record 
Ephrata  Grant  County  .Lnirnal 
Longview-Kelso  News 
Moses  T^ke  Columbia  Basin 
Herald  .  .  ... 

Pasro-Kennc'Wiek-Richland 
Columbia  Bason  News 
Port  Angeles  News  .  . 

Seattle  Times  .  . .  . 

Spokane  Chronicle 
Spokane  Spokesman  Review  , 
Tacoma  News  Tribune. 
Vancouver  Columbian  and  Sun 
Walla  Walla  Union  Bulletin 
Wenatch<*e  World 

Yakima  Herald  . . 

Yakima  Republic  ,  .  , 


(Contiiiiitd  from  page  (>7) 


TEXAS 

Abilene  It4rp<.rier  News 
Austin  American 
Austin  Statesman 
Baytown  Sun 
Beaumont  Enterprise 
Beaumont  Journal 
Brenham  banner  Press 

Bryan  Eagle  . 

Childress  Index . 

C<jrpus  f'hriMi  Caller  . 

Corpus  Clirisi.  Times  . 

Corsicana  Sun  . 

(’uero  Record 

Dalhart  Texas . 

Dallas  Ne^^s 

Dallas  Times  Herald . 

Denton  Record  Chronicle 

Edinburg  Review . 

El  Paso  Times  . 

El  Paso  Herald  Post  . 

Fort  Worth  Press  ...  ... 

Fort  Worth  Star  Telegram  . 

(luinesville  Register . 

Galveston  News  . 

Galveston  Tribune  . 

Gladewater  Mirror  . . 

Gonr.aies  Inquirer  . 

(ireenville  Banner  . 

Harlingen  Valley  Morning 

Star  . 

Houston  Post  . . 

Houston  Press 

Jacksonville  Progre.ss  . 

Kilgore  News  Herald  . 

I^amesa  Re|)orter  . 

Longview  Journal 

Longview  News  . . 

Lufkin  News  . 

Marlin  Democrat  . 

Mexia  News  . . 

Midland  Rei)orter  Telegram 

Nacogd^Kihes  Sentinel  . 

Odessa  American 

Orange  lx?a<ler  . 

Palestine  Herald  Press  . 
Pampa  News 
Port  Arthur  News 
San  Angelo  Standard  Times 

San  Angelo  Standard  . 

San  Antonio  Express  . 

San  .\ntonio  .News  . 

Tayler  Press  . . 

r>’ler  Courier  Times  .  . 

Tyler  Telegraph  . 

V'ernon  Record  . .  .  . 

Wichita  Falls  Times  .  . 

UTAH 

Ogden  Stamiard  Examiner 
Provo  Herald 

Salt  Iisike  City  Deseret  New 
Sail  l..ake  Telegram 

VERMONT 

Barre  Times 
l^nningion  Banner 
Burlington  Free  Press 
MontiH'lier  Argus . 


Steve 

Ind. 

Ind. 

Ind. 

Ike 

Ike 

Ike 

Ind. 

Ike 

Ind. 

Ind. 

Steve 

Ike 

Ind. 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 

Ike 

Ind. 

Ike 


MR.  DOUBLE-TALK  was  depicted 
in  this  cartoon  by  L  D.  Warren 
in  the  Cincinnati  Enquirer. 


Point  Pleasant  Register 
Weirton  Times 
Welch  News 

Wellsburg  Herald . .  . 

Wheeling  Intelligencer 

WISCONSIN 
Antigo  Journal 
Appleton>Neenah-Menasha 
Post  Crescent 
Baraboo  News  Republic 
Beaver  Dam  Citizen 
Kau  Claire  Leader 
Ft.  Atkinson  Jefferson 
County  Union 

Green  Hay  Press  Gazette  ,  .  . . 
Janesville  Gazette  .  .  .  . 

La  Crosse  Tribune 

Macli.son  Capital  Times  .  .  .  . 

Madison  Wisconsin  State 

Journal  .  . . 

Marshfield  News  Herald  . 
Merrill  Herald  .  ...  . 

Milwaukee  Journal  .  .  .  . 

Milwaukee  Sentinel 
Monroe  Times  .  . .  .  ,  , .  .  . . 

Neenah-Menasha  Twin  City 

News  Record  . .  . .  . 

New  Ixmdon  Press  .  .  .  ,  .  . 

Oshkosh  Northwestern 

Portage  Register  . . 

Rhinelander  News 

Shawano  Ix*ader  .  .  . . . . 

Shebovgan  Press  .  .  ... 

Stevens  Point  Journal  . 

Wausau  Record  Herald  .  . 

WYOMING 

Casper  Tribune  Herald 
Cheyenne  Wyoming  State 

Tribune  . . 

T 41  ramie  Republican-Biwmerang 

Rawlins  Times  . . 

R<K'k  Springs  Roi'ket  ...... 

Sheridan  Press  ,  ... 

Worland  Northern  Wyoming 
Daily  News . 


Ike 

Ike 

Ind. 

Steve 

Ike 

Ike 


Berkley  Post  Herald  ...  . 
Berkley  Raleigh  Register  . 
Bluefield  Telegraph  ...  . 
Bluefield  Somerset  News 

Charleston  Gazette  . 

('harleston  Mail 
Clarksburg  Exponent 
Clarksburg  Telegram  ... 
Fllkins  Inter  Mountain 
Fairmont  Times 
Fairmont  West  Virginian 
Hinton  News 

Huntington  Herald  Dispat<*h 
Huntington  Advertiser 
M'U'tinsburg  Journal 
Morgantown  Dominion  News 
Parkersburg  Sentinel 


.  Ike 
Steve 
.  Ike 
.  Steve 
Steve 
Ike 
Steve 
.  Ike 
Ike 
Steve 
Ike 
Ind. 

Ike 
Steve 
Ike 
Steve 
Steve 

Eroiioniy 

In  New  R&T  Film 

Towa’s  expanding  economy  is 
T  told  in  a  24-minut".  color-sound 
motion  picture  being  shown  to 
advertising  and  marketing  exo- 
,  cutives  in  New  York.  Chicago 

Detroit  hy  the  Moivex 
(Iowa)  Register  and  Tribune, 
it-;  The  film  reports  on  the  indus- 
trial  growth  in  Iowa  since 
World  War  II,  showing  how  the 
1  V  value  of  Iowa’s  industrial  pio- 
I  ■  duction  passed  her  agricultural 
[  ‘  income  in  lO.lO,  and  how,  todav, 
Iowa  industry  is  producing  $2 
billion  more  than  Iowa  farms. 


Making  the  presentation 
“circuit”  are  Luther  Hill,  R&T 


FAVORITE  character  for  cartoonists'  pens  was  Vice  President  Nixon. 

Sandesson  of  the  Fort  Wayne  News-Sentinel  pictured  him  as  t->  i  j 

giving  "dead-right  facts"  about  the  Democrats.  At  right,  Daniel  publisher,  Charles  Feldman,  ad- 
Fitipatricli  of  the  St.  Louis  Post-Dispatch  nominated  Nixon  for  "The  vertising  director,  and  Lou 
Understudy"  role. 


Rich,  national  ad  manager. 


Premium  Rate 
Rebated  to 
Candidates 

Dayton,  Ohio 

Candidates  for  public  office 
could  buy  space  in  the  suburban 
weekly  Kettering  -  Oakwood 
Times  at  the  same  rate  as  a 
local  merchant.  What’s  more,  a 
candidate  who  bought  adver. 
tising  space,  at  the  old  premium 
rate,  early  in  the  campaign 
will  receive  a  rebate. 

“There  is  no  justification,” 
said  the  paper,  “for  placing  a 
premium  on  the  democratic 
processes  of  free  elections.  .  . . 
Why  should  public  spirited 
citizens,  endorsing  a  bond  issue, 
for  example,  be  charged  more 
for  trying  to  sell  an  idea  or 
a  vision,  than  the  man  who  is 
trying  to  sell  perfume  or  furni¬ 
ture?” 

When  the  Times  began  pub¬ 
lication  (it  is  now  Vol.  1,  No. 
27)  it  followed  the  “time-hon¬ 
ored”  custom  of  newspapers  to 
charge  a  premium  rate  for 
advertising.  That  rate  prevailed 
during  the  recent  primary  cam¬ 
paign.  The  premium  amount 
will  be  refunded  to  candidates 
who  advertised. 

In  another  unique  step  the 
young  paper  is  initiating  an 
annual  appraisal  of  its  perform¬ 
ance  by  a  representative  group 
of  citizens.  These  “jurors”  will 
be  asked  to  write  a  report  on 
the  paper’s  fidelity  to — or  devi¬ 
ation  from — its  pledge  of 
service  in  the  first  issue,  May 

1956. 

James  and  Susanne  McCon- 
naughey  are  co  -  publishers: 
John  F.  Cronin,  former  city 
editor  of  the  Cincinnati  En¬ 
quirer,  is  editor,  of  the  Times. 
• 

Gen.  Dexter  Dies; 
Editorial  Writer 

Lewiston,  Me. 

Daniel  S.  Dexter,  editorial 
writer  for  the  Lennston  Even¬ 
ing  Journal  and  retired  briga¬ 
dier  general  in  the  U.  S.  Army, 
died  Oct.  20.  He  was  66  years 
of  age. 

Gen.  Dexter  had  been  edi¬ 
torial  writer  for  the  Journal 
for  16  years,  having  served  as 
city  editor  previous  to  that 
time.  He  had  been  with  the 
paper  since  1913. 

He  was  a  veteran  of  both 
World  Wars  and  was  command¬ 
ing  officer  of  the  10.3rd  Infan- 
tiy,  Maine  National  Guard,  at 
the  time  it  was  inducted  into 
federal  service  for  the  second 
world  war. 
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Roll  Call 

(Continued  from  page  11) 

for  a  political  change  after  20 
years  of  Democratic  party  rule. 
Because  that  condition  is  not 
found  to  exist  today,  the  edi¬ 
torial  said,  “this  newspaper  re- 
vei-ts  to  its  traditional  policy 

of  non-endorsement.” 

As  a  prime  example  of  what 
is  happening  in  the  “ivory 
tower”  in  respect  of  a  news¬ 
paper’s  politics,  the  New  York 
Times’  endorsement  of  Pres¬ 
ident  Eisenhower  lacked  una¬ 
nimity  in  the  editorial  board. 
The  resulUnt  editorial  of  Oct. 
16  contained  almost  as  much 
praise  for  Mr.  Stevenson  and 
his  ideals  as  for  General  Eisen¬ 
hower’s  first-term  record. 

Arthur  Hays  Sulzberger,  pub¬ 
lisher  of  the  Times,  told  E&P 
that  this  year  was  the  first 
in  which  the  trustees  of  the 
Adolph  Ochs  Estate  failed  to 
agree  in  unison  on  a  presiden¬ 
tial  choice.  From  other  sources 
it  was  learned  that  the  edito¬ 
rial  writers  divided  7  for  Ike 
and  5  for  Steve. 

“Actually,  of  course,  the 
Publisher  is  the  court  of  last 
resort  and  it’s  up  to  him  to 
take  responsibility,”  Mr.  Sulz¬ 
berger  said. 

His  ‘OwTi’  Paper  for  Adlai 

For  the  first  time  in  its  121- 
ycar  history  the  Toledo  Blade, 
a  Block  newspaper,  endorsed  a 
Democrat  for  the  Presidency. 

Mr.  Stevenson  also  scored  in 
a  decision  of  Alicia  Patterson, 
editor-publisher  of  N  ewsdai/, 
to  swing  to  the  Democratic 
column  this  year  after  having 
supported  Dewey  in  1948  and 
Eisenhower  in  1952.  In  this  one 
instance  Adlai  picked  up  better 
than  a  quarter  -  million  circu¬ 
lation. 

Another  notable  change  was 
the  outright  support  given  Mr. 
Stevenson  by  the  Bloomington 
(111.)  Pantograph,  which  was 
neutral  four  years  ago.  Mr. 
Stevenson  and  his  sister  own  a 
minority  interest  in  the  paper. 

Mr.  Eisenhower’s  self-styled 
“hometown”  paper — the  Deni~ 
son  (Tex.)  Herald — came  out 
for  Mr.  Stevenson.  It,  too,  was 
neutral  in  1952. 

Members  of  the  American 
Society  of  Newspaper  Editors, 
**ch  predicting  only  for  his 
own  state,  foresee  this  result: 
Eisenhower,  31  states,  367 
electoral  votes;  Stevenson,  14 
states,  153  electoral  votes. 
There  were  no  forecasts  for 
Montana,  New  Hampshire  or 
Wyoming.  Editors  in  D.  C., 
Hawaii  and  Alaska,  not  having 
the  vote,  were  not  included. 


Times  Team 
Reports  See 
Ike  Victory 

A  reportorial-team  pre-elec¬ 
tion  survey  conducted  by  the 
New  York  Times  ends  Election 
Day  when  Leo  Egan,  political 
writer,  by-lines  the  final  stories 
of  a  series  dating  back  to  Oct. 
1. 

Described  as  a  “Times  pro¬ 
ject”  to  which  many  minds 
contributed,  the  idea  stemmed 
from  the  upset  in  1948,  w’hen 
President  Truman  was  reelected 
in  the  face  of  general  prog¬ 
nostications  of  his  defeat. 
Times  editors  then  concluded 
they  had  not  been  accurately 
reporting  the  sentiment  of  the 
country. 

Individual  reporters  c  o  n  - 
ducted  a  survey  in  the  cam¬ 
paign  of  1962,  but  this  year 
was  the  first  that  the  team 
plan  has  been  tried.  Turner 
Catledge,  managing  editor,  said 
it  would  be  impossible  to  esti¬ 
mate  cost,  and  certainly  accur¬ 
acy  cannot  be  judged  until 
after  votes  are  counted. 

The  survey  added  up  to  an 
overwhelming  victory  for 
Eisenhower. 

Teams  concentrated  on  27 
“doubtful  states,”  but  all  48 
states  were  covered  with  indi¬ 
vidual  reporters  covering  the  21 
considered  likely  to  go  either 
Republican  or  Democratic. 

Clifton  Daniel,  son-in-law  of 
Mr.  Truman,  was  the  desk  man 
through  whom  all  reports  from 
the  four  five-man  teams  were 
funneled.  After  first  editing, 
they  passed  t  o  Raymond 
O’Neill,  national  news  editor 
under  whose  direction  the  pro¬ 
ject  was  conducted. 

“There  was  nothing  in  the 
reports  to  indicate  an  upset 
this  time,”  Mr.  Daniel  said. 

After  covering,  and  in  some 
cases  re-checking  the  27  states, 
the  series  ended  with  five 
round-ups:  the  farm  vote;  the 
Negro  vote,  the  labor  vote. 
Presidential  race  country-wide. 
Congressional  races  and  final 
re-checks. 

In  each  team,  four  did  field 
work,  the  captain  did  the  writ¬ 
ing.  Writers  included  William 
H.  Lawrence,  William  S.  White, 
Lawrence  E.  Davies,  Wayne 
Phillips,  Gladwin  Hill,  Seth  S. 
King,  Richard  H.  Parke,  and 
Mr.  Egan. 

Others  on  teams  were: 
Joseph  A.  Loftus,  Stanley 
Levey,  George  Cable  Wright, 
Clarence  Dean,  Tillman  Durdin, 
Max  Frankel,  John  D.  Morris, 


Leonard  Buder,  Donald  Janson, 
Richard  H.  Parke,  Raymond 
Daniell,  Jay  Walz,  John  C.  Dev¬ 
lin,  John  H.  Fenton,  Layhmond 
Robinson  Jr.,  William  G.  Weart. 

Two  staff  photographers  on 
the  assignment  were  Meyer 
Liebowitz  and  Carl  Gossett, 
working  under  Picture  Editor 
John  Radosta. 

• 

3  New  Grants 
For  U.  S.  Study 

Havana 

The  lAPA  scholarship  fund 
announced  three  new  grants  of 
$2500  each  for  a  year’s  study 
in  the  U.S. 

The  lAPA  Cuba  Scholarship, 
set  up  by  12  members  in  this 
counti-y,  went  to  Luiz  Antonio 
de  Amorim  Garcia  of  Rio  de 
Janeiro  for  a  year’s  study  in  the 
U.S.  He  has  worked  for  three 
years  on  Tribuna  da  Imprensa 
in  Rio. 

The  lAPA  Tom  Wallace — 
Louisville  Times  Scholarship, 
donated  by  Barry  Bingham, 
went  to  Miss  Francisco  Cao 
Santiago  of  Havana.  She  has 
worked  on  several  Havana 
newspapers  and  won  a  scholar¬ 
ship  to  study  journalism  in 
Spain  last  year. 

The  lAPA  La  Prensa  Schol¬ 
arship,  donated  by  John  S. 
Knight,  went  to  Kenneth  Leo¬ 
pold  Allen  of  Kingston,  Jamaica, 
B.W.I.  He  has  worked  for 
four  years  on  the  Kingston 
Daily  Gleaner. 

William  H.  Cowles,  Spokane 
( Wash.)  Spokesman  -  Review, 
president  of  the  scholarship 
fund,  reported  two  Latin 
American  students  are  now 
studying  in  the  U.S.  and  one 
U.S.  student  is  studying  in 
South  America  on  similar  $2500 
grants  announced  last  year. 
Two  more  will  be  announced 
next  March. 

The  fund  is  two  years  old 
and  is  over  $30,000.  Thirty- 
one  lAPA  members  have  made 
contributions.  Six  have  renewed 
their  subscriptions  for  the  sec¬ 
ond  year  and  eight  of  them 
have  been  for  $2500. 

• 

Former  Banker 
In  Newspaper  Post 

Portland,  Me. 

Charles  Weston,  retired  Bos¬ 
ton  banker,  has  been  named  to 
the  newly-created  post  of  ex¬ 
ecutive  vicepresident,  Guy  Gan¬ 
nett  Publishing  Company,  pub¬ 
lishers  of  the  Portland  Press- 
Herald,  Evening  Express  and 
Sunday  Telegram,  the  Water- 
ville  Morning  Sentinel  and  the 
Augusta  Daily  Kennebec  Jour¬ 
nal,  all  in  Maine. 


Writing  Awards 
Are  Presented 

H.wana 

The  Mergenthaler  Awards 
announced  at  the  closing  ses¬ 
sion  of  the  Inter  American 
Press  Association  convention 
Thursday  were  as  follows: 

Antonio  Olivas,  staff  writer. 
La  Cronica,  Lima  Peru,  for  de¬ 
votion  to  lAPA  and  construc¬ 
tive  work  in  liberating  Pedro 
Beltran  and  La  Prensa  of  that 
city,  $500. 

Rene  Silva.  El  Mereurio,  San¬ 
tiago,  Chile,  for  a  series  on  the 
financial  situation  there  which 
contributed  toward  stopping  in¬ 
flation,  $500. 

Etienne  Dupuch,  editor-pro¬ 
prietor,  Nassau  Daily  Tribum, 
for  a  campaign  against  racial 
discrimination,  $500. 

Honorable  mention  to  Alfon¬ 
so  Valencia,  El  Dietamen,  Vera 
Cruz. 

Noah  Solano,  La  Prensa 
Libre,  San  Jose,  Costa  Rica,  for 
cartoons,  $500. 

Honorable  mention  to  Asdru- 
bal,  El  Comereio,  Quito,  Ecua¬ 
dor. 

Bronze  plaque  to  La  Prensa 
Grafiea,  San  Salvador,  for 
meritorious  work  in  behalf  of 
its  community,  especially  arti¬ 
cles  against  illiteracy. 

• 

Newsprint  Saving 
Given  to  News  Space 

Kansas  City,  Mo. 

The  Kansas  City  Star  has 
changed  to  9  point  Linotype 
Corona  cast  on  10  point  slugs. 
It  replaces  8  point  Regal. 

Newsprint  web  was  reduced 
from  64-inch  to  62-inch,  and 
column  width  from  12  to  11.3 
picas. 

While  a  newsprint  saving 
was  achieved  by  this  move, 
much  of  it  was  given  back  to 
the  reader  by  an  increase  in 
news  space.  Executive  Editor 
C.  G.  W’ellington  pointed  out. 

With  the  change  in  the  body 
type,  the  Star  also  adopted 
modified  heads,  using  previous 
head  faces  plus  Corona  Bold. 
Additional  changes  will  be  made 
in  the  near  future.  New  type 
faces  have  been  ordered. 

• 

L.  A.  Column 

Jules  Dubois,  for  25  years  the 
Latin  American  correspondent 
for  the  Chicago  Tribune,  has 
been  signed  to  write  a  column 
on  Latin  American  affairs  to  be 
distributed  outside  of  the  U.  S. 
by  King  Features  Syndicate. 
Fourteen  newspapers  have  al¬ 
ready  signed  for  the  column. 
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SYNDICATES 

How  Editors  Treated 
Pearson's  Column 


A  White  House  charjje  of 
“amazinp  falsehood”  in  a  Drew 
Pearson  column  syndicated  for 
Saturday,  Oct.  27,  coincided 
with  publication  of  .Mr.  Pear¬ 
son’s  “Confessions  of  an  S.O.B.” 
in  the  Saturday  EveninK  Post. 
It  appeared  to  be  pure  coin¬ 
cidence. 

Mr.  Pearson  has  been  sul)- 
jected  to  White  House  scoldings 
before  (notably  by  Mr.  Tru¬ 
man).  These  incidents  are  what 
make  .Mr.  Pearson’s  “confes¬ 
sions”  interesting  reading. 

His  column  for  Oct.  27  began 
with  the  device  of  “it  will  be 
vigorously  denied  but — ”  and  it 
went  on  with  the  assertion  that 
President  Eisenhower  “appar¬ 
ently  suffered  a  mild  relap.se  on 
his  western  campaign  trip.”  The 
report  gave  some  details  of  oc¬ 
currences.  some  of  which  Mr. 
Pearson  later  admitted  might 
have  been  wrong.  But  he  stuck 
by  his  main  story  in  the  face  of 
a  sharp  blast  from  White  House 
Press  Secretary  James  Hag- 
erty. 

Variety  of  Treatment 

Numerous  editors  around  the 
countr  y  wondered  how  Pear.son’s 
client  newspapers  handled  the 
development.  E&P  queried  a 
dozen  in  a  random  sampling  and 
the  replies  show  a  customary 
lack  of  pattern  in  editorial 
judgment.  Some  withheld  the 
Pearson  column  in  question; 


others  published  it  with  editor’s 
note  about  the  White  House 
denial  of  it;  some  gave  parallel 
treatment  to  the  column  and 
Mr.  Hagerty’s  comments. 

One  phase  of  the  matter  that 
aroused  editor’s  curiosity  was 
the  manner  in  which  Mi’.  Hag- 
erty  had  obtained  advance 
knowledge  of  the  Pearson  copy. 
On  that  point,  E&P’s  Washing¬ 
ton  correspondent,  James  J. 
Butler,  reported  as  follows: 

How  Hagerty  Got  It 

Managing  Editor  Alfred 
Friendly  of  the  Washington 
1‘oKt  and  Times-Herald  com¬ 
municated  to  Edward  T.  Fol- 
liard  who  was  with  the  Presi¬ 
dent’s  party  in  New  York  Thurs¬ 
day  afternoon,  the  fact  that 
Pearson  was  reporting  an  Eisen¬ 
hower  ielap.se.  Folliard  asked 
Jim  Hagerty  what  the  facts 
were. 

Hagerty  told  E&P:  “I  said  to 
Folliard  that  there  was  nothing 
to  it  at  all.  V/e  didn’t  have  a 
copy  of  the  column  so  I  didn’t 
know  exactly  what  was  in  it 
then. 

“Before  vve  left  New  York 
City  several  other  reporters 
asked  me  about  the  same  mat¬ 
ter.  I  gave  them  the  answer  I 
gave  to  Folliard.  When  we 
reached  Washington  there  were 
four  or  five  wires  at  my  office, 
editors  asking  about  the  Pear¬ 
son  column.  Also  there  were 


HollTwood  tips  hat» .  • . 

to  Miss  Hat  herself ...  Cinema  Cit\V  hrilliant  reporter 
who  knows  everybody  worth  knowing . . .  on  a  first-name 
basis  with  headliners  and  ho})efuls,  starlets  and  stars... 

A  power  liehind  the  scenes,  she's  often  ahead  with  her  spotlighted 
news... and  has  an  enthusiastic  audience  of  millions... 

Hedda  Hopper 

famous  personality  in  her  own  right . . .  has  risen  the  ladder  the 
hard  way  from  unknown  chorus  girl  to  stardom  and  columnist... 
won  the  love  and  respect  of  a  billion  dollar  industry.  She  gives 
the  real  news  of  the  reel  favorites,  writes  with  oomph,  packs 
dozens  of  scoops  in  everyday’s  column!  “Looking  at  Hollywood” 
builds  loyal  followers,  w  ins  applause  of  both  sexes  and  every  age 
group,  gives  circulation  a  lift!  For  proofs  and  prices,  phone,  wire, 
or  write  Mollie  Slott.  Manager . . . 

Chieaga  Tr£bune-I¥eu?  YorkJVeu^nt 

Mne»  Trttmmr^  T»ir»r,  Ihtemm* 


inquiries  from  reporters.  One 
of  them  had  a  galley  proof  of 
the  column  and  I  read  it.  We 
read  it  together, 

“Then  I  issued  the  more  com¬ 
plete  statement.” 

-Mr.  Hagerty  preferred,  he 
said,  not  to  identify  the  reporter 
who  .show'ed  him  the  column. 

Here’s  how  various  editors 
treated  the  story  and  column: 

Detroit  (Mich.)  Free  Press — 
A  page  one  index,  illustrated 
with  Pearson’s  picture,  directed 
readers’  attention  to  Page  7 — 
“Drew  Pearson  Stirs  Up  An¬ 
other  Storm.”  On  Page  7,  in 
three-column  makeup,  were  the 
Pearson  column,  the  story  of 
Hagerty’s  claim  of  “falsehood,” 
and  a  wire  service  story  from 
Minneapolis  quoting  Pearson  as 
saying  he  had  carefully  checked 
the  facts  in  his  report  with 
.sources  in  Minneapolis,  Seattle 
and  in  the  White  Hou.se.  (Free 
Press  Managing  Editor  Frank 
.Vngelo  said.  “I  have  no  further 
comment.”) 

Sgracuse  (N.Y.)  Post-Stand¬ 
ard — The  Pearson  column  ran 
in  its  usual  place — the  Editorial 
Page  on  Saturday,  with  a  refer¬ 
ence  to  the  Hagerty  story  on 
Page  1,  and  vice  versa.  A  bold¬ 
face  insert  with  the  column  told 
of  Mr.  Hagerty’s  categorical 
denial  of  the  assertions  made  in 
the  column. 

Buffalo  (N.Y.)  Courier-Ex¬ 
press — Pearson’s  column,  in  its 
usual  spot,  contained  an  editor’s 
note  (“an  unusual  step  with  us,” 
said  Executive  Editor  Cy  King) 
giving  Hagerty’s  denial.  Subse¬ 
quently  the  C-E  carried  Walter 
Winchell’s  column  dealing  with 
Mr.  Pearson’s  background  and 
the  current  controversy. 

Heard  Same  Rumor 


or  version  of  a  news  story  is  is 
error.  On  this  basis  the  .Ameri¬ 
can  decided  yesterday  not  to 
publish  the  column  which  occa¬ 
sioned  Mr.  Hagerty’s  comment.” 

Neiv  Y'ork  Mirror — An  edi¬ 
tor’s  note  bracketed  in  the  bodv 
of  the  Washington  story  said 
the  decision  not  to  publish 
Pearson’s  column  had  been 
made  24  hours  before  Hagerty’s 
denial.  “The  Mirror,”  it  said, 
“felt  the  facts  did  not  sub^ 
stantiate  the  assertion  and  that 
the  status  of  the  President's 
health,  about  which  both  he  and 
his  doctors  have  been  candid, 
was  better  left  to  them.” 

San  Francisco  (Calif.)  Chron¬ 
icle — Cross-references  to  Whitt 
House  story  on  Page  1  and 
Pearson  column  in  regular 
position. 

Philadelphia  (Pa.)  Bulletin— 
Italic  precede  to  Pearson  column 
gave  the  Hagerty  comment 
Pearson’s  additional  material 
(referring  to  pre-release  of  his 
column  by  the  White  House) 
was  appended.  He  repeated  his 
basic  as.sertions  and  said  two 
other  reporters,  Tom  Stokes  and 
Doris  Fleeson,  had  commented 
on  the  President’s  “exhaustion 
and  resultant  fumbling  speech 
delivery.” 

Frivolous  ‘Defense’ 

Denver  (Colo.)  Post — Story 
and  column  were  used  in  paral¬ 
lel  columns  on  the  day  Hagerty 
held  his  press  conference  on  the 
subject.  Editor  Robert  W. 
Lucas  said:  “We  have  not  u.sed 
Pearson’s  ‘defense’  because  it  is 
frivolous  in  our  opinion  and  we 
are  not  interested  in  giving 
further  space  to  comment  on  a 
reporting  job  of  such  ques 
tionable  integrity  and  intent.” 
In  W’ashington,  Mr.  Pearson’s 


St,  Louis  (Mo.)  Post-Dispatch  office  reported  the  weekend  mail 


— Managing  Editor  Raymond  L. 
Crowley  said:  “The  same  rumor 
which  Pearson  wrote  about  was 
received  by  me  several  days  be¬ 
fore  Pearson  got  it.  I  ran  it 
down  and  found  it  just  wasn’t 
true.  When  Pear.son  copy  ar¬ 
rived  in  the  office  I  threw  it  in 
the  wastebasket.” 

Chicago  (Ill.)  American — Ex¬ 
ecutive  Editor  E.  P.  Doyle  ex¬ 
plained  that  the  .American  de¬ 
cided  on  receipt  not  to  publish 
Pearson’s  column.  When  the 
Hagerty  statement  was  received 
in  an  AP  story,  an  editor’s  note 
was  carried  in  the  shoulder. 
This  said:  “Drew  Pearson’s  col¬ 
umn  appears  regularly  in  the 
Chicago  .American  in  accordance 
with  this  newspaper’s  policy  of 
presenting  a  wide  variety  of 
views  on  political  matters.  This 
column  is  frequently  omitted  or 
abridged  when  in  the  editor’s 
opinion  Mr.  Pearson’s  judgment 


contained  about  100  messages, 
mostly  telegrams,  and  they  ran 
five  or  six  to  one  in  his  favor. 
None  were  from  client  newspa¬ 
pers. 

American  Weekly 
Marks  60th  Year 

The  American  Weeklu'* 
.'1,120th  consecutive  issue,  Oct. 
28,  marked  the  60th  anniver- 
.«ary  of  the  Hearst  Sunday 
magazine.  It  first  appeared  in 
November,  1896,  in  the  Setc 
York  Journal. 

Some  of  the  earliest  issues 
of  the  magazine  contained 
articles  that  related  discov¬ 
eries  in  the  field  of  nuclear 
science.  There  were  stories 
about  Roentgen  and  his  X- 
rays,  about  a  French  scien¬ 
tist’s  work  with  uranium  salt, 
and  about  Marie  Curie’s 
purification  of  radium. 
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Tell  ’em  “Scotch”  is  a  brand  name  for  tape— 
don’t  forget  the  quotes! 


You’ll  rate  a  big  cheer  from  us  if  you  respect 
our  registered  trademark  when  you  mention  our 
product  in  your  columns.  If  it  is  impossible  for 
you  to  use  the  full  name  correctly:  “SCOTCH” 


Brand  Cellophane  Tape— or  “SCOTCH”  Brand 
Masking  Tape,  etc.,  please  just  say  cellophane 
tape  or  masking  tape.  Thank  you  very  much  for 
your  cooperation. 


MINNESOTA  MINING  AND 


ST.  PAUL  6,  MINNESOTA 


MANUFACTURING  COMPANY 
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JOURNALISM  EDLCATION 

Schools  Deplore  Lack 
Of  Industry  Recruiting 

By  William  Bicn 


Richmond,  Va. 

Officials  of  a  dozen  Virginia 
colleges,  discussing  the  critical 
need  for  more  and  better- 
trained  newspaper  job  recruits, 
came  up  with  a  short  statement 
of  the  problem  here  last  week: 

Out  of  sight,  out  of  mind. 

Or,  as  Dr.  Walter  S.  New¬ 
man,  president  of  Virginia 
Polytechnic  Institute,  put  it: 

“We  had  275  representatives 
of  business  and  industry  visit 
our  campus  last  year  .  .  .  but 
1  don’t  believe  a  single  Vir¬ 
ginia  newspaper  representative 
was  there.” 

The  meeting  had  been  ar¬ 
ranged  by  a  committee  of  the 
Virginia  Press  Association, 
headed  by  John  H.  Colburn, 
managing  editor  of  the  Rich¬ 
mond  Times-Dispatch,  to  ex¬ 
plore  possible  avenues  of  ap¬ 
proach  to  the  recruiting 
problem.  (E&P,  Oct.  6,  page 
84.) 

The  situation  had  been  put 
to  the  educators  beforehand  by 
Mr.  Colburn — “more  job  oppor¬ 
tunities  in  newspaper  work 
than  ever  before  (but)  not  suf¬ 
ficient  applications  from  per¬ 
sons  familiar  with  the 
traditions  and  customs  of  Vir¬ 
ginia  to  fill  the  available 
openings.” 

Internships  Favored 

Dr.  Newman  endorsed  the 
VPA  committee’s  proposal  for 
internships  on  Virginia  news¬ 
papers  for  promising  students. 

“That’s  the  same  thing 
industry  has  had  for  a  long 
time,”  said  Dr.  Newman.  He 
suggested  consideration  of  al¬ 
ternate  quarters  in  school  and 
newspaper  work  as  student  en¬ 
gineers  have  now  and  told  the 
news  executives  not  to  overlook 
engineering  and  technical 
schools  such  as  VPI.  “Many 
good  people  may  not  have 
started  to  college  with  the  in- 


PUBLIC  RELATIONS 

Nationally-known  midweat  food 
procciiins  company  needs  outitand- 
ing  man  to  assist  in  company’s 
public  relations  procram.  Must  be 
experienced  man  with  persimality 
to  work  with  management,  capable 
of  making  sound  judgments.  Must 
be  facile  writer.  Require  careerist 
for  long-term  program.  State  com¬ 
plete  background,  salary  require¬ 
ment. 

Box  4538 
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tention  of  entering  newspaper 
work,”  he  said,  “but  perhaps 
they  can  be  sold.” 

Generally  the  college  repre¬ 
sentatives  said  there  is  interest 
in  newspaper  work  among  their 
students — but  little  knowledge 
of  the  opportunities. 

Miss  Clara  Annie  Childs,  a 
journalism  instructor  at  Madi¬ 
son  College  said,  “Last  year,  we 
didn’t  know  of  any  summer 
writing  jobs  with  the  exception 
of  one  at  a  nearby  Westing- 
house  plant  on  the  house  jour¬ 
nal.” 

Plea  for  Active  Interest 

Michael  Houston,  assistant  to 
the  president  of  Randolph-Ma- 
con  College,  had  the  same 
thought:  “In  five  years,  we’ve 
never  had  anyone  from  a  Vir¬ 
ginia  newspaper  to  recruit  stu¬ 
dents  for  newspaper  work. 
You’d  get  more  applications  if 
newsmen  took  an  active  interest 
in  us.” 

The  educators  were  divided 
on  the  subject  of  internships. 
Several  said  they  would  be 
glad  to  work  toward  setting  up 
a  program  with  academic 
credit;  others  said  they’d  be 
glad  to  cooperate  in  summer 
programs  but  would  not  agree 
to  academic  credit  for  the 
present. 

Mr.  Colburn  named  William 
Wranek  of  the  University  of 
Virginia  to  form  a  small  com¬ 
mittee  for  preparing  student 
work  programs. 

D.  Tennant  Bryan,  publisher 
of  the  Richmond  News  Leader 
and  Times-Dispatch,  led  off  the 
discussion  by  emphasizing 
newspapers’  need  for  “report¬ 
ing  in  depth,  for  reporters  who 
can  get  below  the  surface  and 
see  what  makes  things  happen. 

“We’re  here,”  he  told  the 
educators,  “to  encourage  the 
institutions  to  give  us  the  good 
young  men  and  women  we  need 
in  all  departments.” 

Prejudice  Against  Women 

Two  of  the  educators — Dr. 
William  Wayne  Griffith  of 
Mary  Washington  College  and 
Miss  Jean  Louise  Williams  of 
Sweetbriar  College  —  expressed 
pet  peeves: 

“Almost  all  our  girls  have  a 
feeling  that  there  is  a  strong 
prejudice  against  women  in 
newspaper  work,”  said  Dr.  Grif¬ 


fith,  “and  I  know  from  experi¬ 
ence  that  it’s  at  least  partially 
so.” 

At  Sweetbriar  also,  said  Miss 
Williams,  “we  have  felt  the 
discrimination  against  women.” 

Four  news  executives  repre¬ 
senting  four  types  of  newspa¬ 
pers  gave  brief  comments  on 
opportunities  for  youngsters. 

J.  Barrye  Wall,  publisher  of 
the  weekly  Farmville  Herald, 
said,  “Opportunity  in  the  weekly 
field  is  greater  than  ever.  We’re 
big  business  now  .  .  .  Our 
salaries  are  comparable  t  o 
those  on  small  dailies.” 

William  Spilman,  production 
manager  of  the  Waynesboro 
News  Virginian,  said  his  paper 
wants  young  people  with  lib¬ 
eral  arts  training  and  an 
attitude  of  “doing  a  service 
rather  than  a  favor.” 

“T  h  e  type  w  e  want,”  h  e 
admitted,  “is  almost  impossible 
to  find — and  pay  for.  Most  who 
work  out  well  end  up  going  to 
a  larger  daily  or  into  public 
relations  work.” 

Peyton  Winfree,  executive 
editor  of  the  Lynchburg  News 
and  Advance,  said:  “We  like  an 
A.B.  degree  with  the  accent  on 
English,  economics  and  political 
science  .  .  .  and  we  find  that 
many  need  more  work  in  gram¬ 
mar  and  spelling.” 

Tom  Hanes,  managing  editor 
of  the  Norfolk  Ledger-Star, 
seconded  Mr.  Winfree’s  motion 
on  more  spelling  and  grammar, 
then  gave  the  “four  I’s”  he 
wants  in  a  new  reporter:  Imag¬ 
ination,  Initiative,  Integrity  and 
Intelligence. 

For  Washington  and  Lee 
University,  location  of  the 
state’s  only  full  school  of  jour¬ 
nalism,  O.  W.  Riegel,  director 
of  the  Lee  Memorial  Journalism 
Foundation,  said  he’s  “very 
interested”  in  the  VPA  com¬ 
mittee’s  goal  but  added  a  sug¬ 
gestion:  that  more  thought  be 
given  to  the  pre-college  student. 

If  no  concrete  program  re¬ 
sulted  from  this,  the  first  such 
gathering  in  the  state  of 
teachers  and  professionals,  the 
meeting  did  have  a  value.  As 
Joseph  L.  Vaughan  of  the  Uni- 
V  e  r  s  i  t  y  of  Virginia  said, 
“You’ve  already  begun  to  ac¬ 
complish  your  purpose  just  by 
having  us  here.  This  is  a  be¬ 
ginning.  .  .  .” 

• 

Mrs.  Starzel  111 

Mrs.  Frank  J.  Starzel,  wife 
of  the  general  manager  of  the 
Associated  Press,  entered  New 
Rochelle  (N.Y.)  Hospital  on 
Oct.  30  for  examination  and 
possible  surgery.  She  has  been 
suffering  a  stomach  ulcer  con¬ 
dition. 


2  Receive 
Bowater 
Press  Awards 

Ottawa 

The  first  Bowater  JournalisB 
Awards  were  presented  hert 
Oct.  25  to  Frank  Flaherty  aiiii 
Allan  Kent. 

.Mr.  Flaherty  wrote  a  series 
of  stories  on  freedom  of  the 
press  for  the  Canadian  Pres; 
and  Mr.  Kent  wrote  a  series  in 
the  Toronto  Telegram  on  the 
possible  effects  of  automatio: 
on  Canada’s  economy. 

In  an  address  on  pres^ 
responsibility,  External  Affair; 
Minister  Lester  Pearson  de 
dared  that  “no  one  has  any 
right  to  complain  about  the 
searchlight  of  honest  press  in¬ 
vestigation,  even  though  he 
may  be  dazzled  or  dumbfounded 
by  it.” 

A  problem  of  immediate  im 
portance  in  Ottawa,  he  said,  i; 
that  of  the  right  of  the  pres; 
to  official  information.  That 
right,  he  contended,  is  not  ab¬ 
solute;  it  has  to  be  subordinate; 
to  the  public  interest. 

“This  is  especially  true  is 
respect  of  international  affair; 
where  premature  or  misleadinr 
information  can  prevent  impor¬ 
tant  and  good  results.”  Mr 
Pearson  asserted. 

“There  is  certainly  a  danger 
of  abusing  the  right  to  news, 
in  a  way  which  prejudices  the 
public  interest.  But  there  is 
also  a  danger  in  refusing  to 
give  information  or  in  prevent¬ 
ing  it  being  given,  by  manufac¬ 
turing  or  exaggerating  a  pub¬ 
lic  interest,  which  may  merely 
conceal  a  private  prejudice. 

“I  leave  you,  an  impartial 
jury,  to  decide  which  is  the 
greater  danger:  the  irrespon¬ 
sible  exercise  of  the  right  to 
information  by  the  press,  or 
the  irresponsible  effort  to  pre¬ 
vent  information  appearing  in 
the  press?  The  way  to  make 
any  decision  unnecessary  I's,  of 
course,  to  remove  both  dangers 
by  the  maintenance  of  a  high 
standard  of  professional  anu 
personal  integrity  on  the  part 
of  both  givers  and  receivers  of 
information.” 

Fortune  for  Needy 

A  ruling  in  Surrogate’s  Court 
this  week  added  $244,468  to  the 
New  York  Times  Neediest 
Cases  Fund.  The  money  was 
left  in  the  estate  of  Frank  F 
Arnold,  who  operated  the  Em¬ 
pire  Linotype  School. 
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. . .  thafs  why  both  advertisers  and 
agencies  must  read  E&P...to  develop 
a  better  understanding  of  the  medium 
they  use  most . . .  and  most  successfully! 

That’s  why  Editor  &  Publisher 
is  the  basie  medium  for  any 
newspaper  promotion  program 

*  34%  of  all  advertising  expenditures  in  1955  was  for  newspapers ; 
more  than  total  radio,  television  and  magazines  combined. 
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Blumenfeld  Enthused 
With  35  mm.  Camera 


By  Janies  L.  Gollin^s 

Harold  Blumenfeld,  United  Golf  Tournament  in  Rochester, 
Press  Newspictures  editor,  has  N.  Y.,  this  Summer.  Mr.  Rick- 
two  convictions:  a)  the  35  mm.  erby  was  there  with  you  know 
camera  will  become  the  work-  what. 

horse  of  the  newspaper  busi-  “For  the  first  time,”  Hal  said, 
ness;  and  b)  in  .several  years  “we  got  pictures  from  the  spec- 
75%  of  UPN’s  work  will  be  done  tutor’s  viewpoint.  There  were 
with  smaller  cameras.  wonderful  closeups,  all  unposed. 

His  beliefs  were  expressed  and  on  each  picture  we  showed 
this  week  when  he  said:  the  ball  in  flight.” 

“I’m  dead  serious  about  it.  The  wrap-up,  the  smasher. 
This  is  an  evolution.  The  Speed  the  grand  finale,  came,  however. 
Graphic  will  become  a  specialty  with  the  political  conventions, 
camera,  and  the  35  mm.,  with  Harold  Blumenfeld  was  sold  for 
its  interchangeable  lenses,  will  good.  He  was  in  the  35  mm.  fold 
be  the  workhorse.  to  stay. 

“In  line  with  this  switch,  I’d  “We  had  Rickerby  and  Milt 
hope  that  before  several  years  Freier  (Washington  bureau) 
are  out  at  least  75%  of  our  and  seven  others  shoot  the  bulk 
work  here  will  be  done  with  of  their  convention  stuff  in  35,” 
the  35  mm.  The  picture  cliche,  Hal  said.  “Freier,  by  the  way, 
unfortunately,  is  still  with  us.  had  pioneered  even  before 
I  think  with  the  35  we’ll  get  Rickerby. 

away  from  it  because  the  pic-  “At  any  rate,  the  quality  of 
ture  will  be  more  natural.’  their  picture  was  first  class. 

The  “big  push.”  as  he  calls  and  they  produced  two-three 
it,  toward  35s  began  last  Spring  times  the  number  of  pictures 
when  Art  Rickerby,  UPN  staf-  they  ordinarily  would.  I’ll  argue 
fer,  came  to  the  boss  and  said  this  with  anyone — they  were  the 
he  would  like  to  cover  the  base-  best  convention  pictures  ever 
ball  camps  with  the  smaller 
cameras.  He  said  he  was  cer¬ 
tain  he  could  get  better  pic¬ 
tures  and  transmit  them  as 
quickly  as  the  competition. 

Did  he  succeed,  Hal? 

“Oh  yes,”  the  editor  said.  “As 
a  matter  of  fact,  he  and  other 
staffers  covered  90%  of  spring 
training  with  the  .‘i5s  and  Rol- 
leis.  We  got  some  fine  shots, 
and  this  sold  me  even  more  that 
we  could  use  the  cameras  on  a 
continuing  basis.  It  didn  t  hurt, 
either,  to  receive  compliments 
from  some  editors  who  said  our 
pictures  were  excellent.” 

Did  you  tell  the  editors  you 
were  working  with  35s  and  Rol- 
leis? 

“No,”  Hal  said,  “we  didn’t. 

Maybe  we  should  have,  for  edu¬ 
cational  purposes,  but  we  felt 
the  only  thing  that  counted 
were  the  results.  " 

When  Mr.  Rickerby  returned, 

Hal  said,  four  other  UPNers 
were  allowed  to  use  the  35s  and 
Rolleis  on  general  assignment. 

It  was  optional.  If  they  thought 
they  could  do  a  better  job  with 
them — and  they  did  and  do — 
fine,  go  ahead,  the  office  said. 

The  editor’s  enthusiasm  has 
snowballed  with  successive  as¬ 
signments  and  big  coverage. 

The  next  thing  that  warmed 
him  was  the  National  Open 


IDLE  HANDS — A  35  mm.  study  of 
by  Bill  Sauro, 

realizing  the  worth  of  the 
smaller  cameras,  that’s  simply 
not  the  case.  The  service  tried 
35s  about  15  years  ago. 

“We  were  stumped,”  Hal  ex¬ 
plained.  “We  had  to  be  com¬ 
petitive,  and  we  found  we 
couldn’t  process  quickly  enough, 
not  to  mention  too  much  grain 
in  the  blowups. 

“Then,  10  months  or  so  ago, 
we  started  working  with  Ethol 
90.  It  was  fast  but  slightly 
grainy.  When  the  same  com¬ 
pany  came  out  with  UFG,  we 
finally  had  a  fine-grain  devel¬ 
oper,  and  we  could  soup  our 
stuff  in  3’b  minutes.  That  was 
the  answer  we  sought.” 

UPN  now  has  two  men — 
Rickerby  and  Joe  Schujipe  — 


Kennedy  Copii  4th 
Photo  Sweepstakes 

Council  Bluffs,  Iowa 
For  the  third  consecutive 
year.  Jack  Kennedy  of  the 
Xonpareil  has  won  the  picture 
sweepstakes  a- 
the 

“As  a  starter  we’ll  spend  Iowa  Associated 
$25,000  to  put  us  well  on  the  Press.  Mr. 
road  with  the  smaller  cameras,”  Kennedy,  chief 
Mr.  Blumenfeld  said.  of  the  Non- 

In  New  York,  the  present  pareil’s  photo 

staff,  is  the  first 
photographer 

^  Iowa  to  win 

the  sweepstakes  mK 

three  years  Kennedy 
hand  -  running, 

i  and  the  only  one  to  win  four 
sweepstakes  awards.  His  first 
^  \  aw'ard  was 

winning  picture  this 
titled  “Fountain  of  Y'outh." 
It  was  taken  at  a  country  school 

.  to  illustrate  the  opening  of  the 

VB  A  new  term.  The  picture  showed 

■  1^  ^vB  \  a  group  of  boys,  with  cupped 

hands,  drinking  from  a  well, 
r-.,  .Another  lad  pumped. 


weaver  in  Apein'v 

Jack  E.  Weaver  has  joined 
the  New  York  staff  of  the  Julius 
Mathews  Special  Agency.  He 
was  formerly  associated  with 
the  Ohio  State  Jowml  at  Co¬ 
lumbus,  Ohio. 
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LIVING  MONUMENT — A  statuesque  effect  of  Nashua  and  his  famous 
trainer,  Sunny  Jim  Fitisimmons,  is  achieved  by  Art  Rickerby  in 
a  35  mm.  shot. 


A  DAY 


•More  than  240,000  iHJople  keep  Cities  Service,  one  of 
the  world’s  largest  oil  companies,  operating  at  full  steam 
. . .  240,000  people  who  locate,  pro<luce,  refine,  improve, 
market  and  invest  in  the  petroleum  that  constitutes  any 
oil  company’s  lifeblood. 

A  winning  team?  Judge  for  yourself:  Today,  Cities 
Service  is  pushing  forward  in  ever  longer  strides,  with 
new  refining  facilities  and  techniques,  new  oil  discover¬ 
ies.  new  pipelines  and  tankers,  new  dealers,  and  new  and 
improved  petroleum  products,  unsurpassed  in  quality. 


Moreover,  the  very  fact  that  this  surging  activity 
exists,  serves  to  assure  further  expansion  .  .  .  for 
healthy  growth  stimulates  still  more  growth. 

And  significantly,  this  growth  is  more  than  the  sign 
of  a  healthy  company  .  .  .  it’s  living  proof  of  a  healthy 
country.  For  it  again  demonstrates  the  rich  harvest  of 
a  .system  in  which  government,  indu.stry,  and  all  citizens 
share  an  interest  and  an  obligation  toward  each  other. 

CITIES  ©  SERVICE 

Progress  through  Service 
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Middletown 

{Continued  from  page  14) 


lems  encountered  at  the  start,  cation  of  another  local  paper  in  competitive  costs  must  »*i:l  — — 

most  of  them  now  solved,  one  m  town  has  had  a  very  definite  until  a  later  date.  The  Record', 

delayed  the  buildup  of  classified  and  beneficial  effect  on  all  of  plant  inventory  represents  c 

on  the  Record.  The  6-point  type  us”,  Mr.  Ingersoll  said.  investment  of  “approximatth 

set  by  Varitypers  did  not  come  “Actually,  we  had  been  $100,000.”  The  phototype-offsr. 


lA 

{(- 


issue,  and  public  response  was  out  well  in  offset.  The  setting  spending  more  money  each  year  printing  method  is  similar  to 
“tremendous,”  both  Mr.  deMeza  of  these  ads  is  now  farmed  out  to  improve  our  paper  for  sev-  that  in  use  in  a  group-weeklTl 
and  Mr.  Loftus  said.  to  a  local  printer,  and  the  sec-  eral  years.  We  have  been  ad-  plant  which  was  described  ijl 

Because  of  increased  atten-  tion  is  the  only  hot  metal  ding  to  our  staff,  buying  E  &  P,  July  7,  page  13. 
tion  given  by  the  two  news-  reproduction  of  the  entire  pub-  additional  features,  and  taking  For  its  basic  equipment  the 
papers  this  year,  the  Fair,  run  lication.  other  steps  toward  improving  Times  Herald  has  a  24-page 

by  Mr.  Germain  of  the  C  of  C,  A  20-page  Record  is  the  service  to  the  community.  But  rotary  press  and  10  linecasting 

had  the  largest  attendance  of  equivalent  of  a  12-page  Times  the  process  was  a  gradual  one,  machines. 

its  history _ 114,677.  Herald,  in  amount  of  space.  The  and  included  such  invisible  ben-  • 

The  conventionally  printed  Record  has  had  24,  28  and  32  efits  as  paid  hospitalization  and  _  j  Pnrtn 

Times  Herald’s  ABC  circulation  pages.  a  pension  plan,  which  we  put  ana  ^a^ner 

of  10,370  (March  31,  1956)  Profit  by  Next  Year  into  effect  in  1955.  This  was  one  OUy  Indiana  Daily 

dropped  to  10,269  as  the  aver-  '  of  our  ways  of  plowing  back  Linton,  Ind 

age  reported  Sept.  1.  Mrs.  “What  seems  to  have  im-  the  profits  of  recent  years  for  Linton  Daily  Citi«, 

Mauro  described  this  as  the  pressed  our  readers  most  has  the  benefit  of  the  community  /g  qqq  .  .  . 

“usual  summer  slump.”  been  the  quality  of  our  pic-  as  well  as  the  staff,  and  we  be-  .u’  u„  Robert  H  HaL 

Circulation  Disputed  has  helped  us  produce  ‘’^artSnsvUle  Va  t 

Mr.  Milligan  asserted  that  he  Bernstein  a  b^ter  newspaper.  S  Schneidman,  of  W«t. 

started  the  Record  off  with  a  .  When  the  opposition  moved  Chester  County,  N.Y.,  it  was  an- 

sampling  distribution  of  16,500.  j  ^  ^  simply  .speeded  up  this  nounced  this  week  by  Eskin  C 

At  that  figure  the  opposition’s  Je^^tely  feel  that  a  means  process  of  giving  added  edito-  Turner,  publisher, 

advertising  rate  card  was  adop-  ^een  found  for  challenging  rial  value.  There  was  nothing  ^  j 

ted  in  U,L  Today  the  tabloid  to  a  clmmttvX  the  Martin.vUU 

claims  to  have  reduced  samp-  S™'?,  MMdletorn  3-,  w  'aa  «.  Onken,  publisher  of  Ih 

ling  to  an  average  distribution  Middletown.  editor  We  added  a  night  desk 

of  around  7.200.  Rates  accord-  ^pday  we  are  putting  out  man.  We  increased  our  cover-  "f  thT  Citizef 

ingly  have  been  adjusted  a  going  newspaper.  We  are  not  age  of  news  coming  from  SchneiSr  s  a  certifW 

HnwnwarH  Thp  Timps  Hprald  experimenting  any  more.  It  is  nearby  communities.  We  got  ocnneiuman  is  a  ceriiiiM 

disputes  the  Record’s  daims  ^  ^humb  that  any  newly  hold  of  some  extra  newsprint  accountant. 

SSLe  Lt  paTd  at  aS  established  daily  newspaper  re-  and  when  in  doubt  we  went  up  _  ,  „  *  v.  •. 

2  000  ^  quires  between  three  and  five  two  ©r  four  pages,  rather  than  Zumbro  Buys  Daily 

In  any  case  according  to  ^  ^  profit.  We  ex-  tighten  the  paper  by  dropping  Glasgow,  Ky. 

Philin  Blake  31  the  Record’s  ^  "®*^  year.”  either  news  or  features.  Howard  H.  Zumbro,  a  former 

advertising  'manager  “our  ^*’®  years  he  has  «aii  this  has  cost  a  little  publisher  of  the  Elizabethtn 

growing  number  of  advertisers  control,  Mr.  Ingersoll  has  money,  but  we  had  been  plan-  (Tenn.)  Star,  has  bought  the 

are  satisfied  with  the  response  *"®^  ,  ">"8  to  spend  it  anyway.  And  interest  of  John  K.  Ditto  in 

thev  are  irettinir  ”  The  Record  the  Times  Herald,  are  very  glad  we  did!  We  the  Glasgow  Daily  Times.  He 

just  appointed  Ralph  Mulligan  'Although  on  PM,  he  had  think  it  has  made  the  Times  will  be  publisher.  Mr.  Ditto  is 

as  special  representative  and  establish  a  paper  Herald  a  better  paper,  and  we  re-entering  the  real  estate 

\R  starting  to  pet  national  ad-  could  suppoit  itself  with-  believe  that  the  people  of  business. 

vUl'nrcopy.  r  ^®  --  Middletown  think  so,  too.  After 

mobile  dealers’  association  de-  article  all,  this  is  the  first  time  they  Cayuga  Chief  Publishing  Co., 

cided  to  split  their  ad  schedule  "®  "®j  ®*'  ®  position  have  had  another  paper  in  town  Inc.,  of  Weedsport,  N.  Y.,  h»j 

between  the  two  papers.  Lloyd’s,  advertisii^.  He  ex-  to  compare  with  ours.  Their  sold  the  publication  rights  of 

a  supermarket,  and  the  town's  Pected  to  sell  advertising  m  PM  reaction  has  been  wonderful!”  The  Cayuga  Chief  and  Port 

biggest  advertiser  began  using  when  it  had  achieved  sufficient  Times  Herald  circulation  is  Byron  Chronicle,  to  Howard 

the  Record  right  from  the  first  "'t  ttThe  h' ack^i^^^^^^^^  "® 

years  of  World  War  11. 

Mr.  Ingersoll  has  never  as¬ 
sumed  any  part  of  the  Times 
Herald’s  editorial  direction. 

That  function,  he  declared, 

810  inches  Of  local  advertising;  educated  in  Middletown.  To  operate  the  Times  Herald  *  *  * 

59,765,  national;  47^72  lines  The  five  top  people  in  charge  at  ^  payroll  of  80  em-  Mr.  and  Mrs  Allen  P.  Mc- 

classified;  and  6,359  legal.  Middletown  average  over  25  business  Combs  have  purchased  the  Cfcino 

years  on  the  job  and  still  are  ®.^i®®;  1^’  «‘l>torial;  8,  adver-  (Calif.)  Champion  from  Rich- 

young  tising  20,  composing  room;  6,  ard  and  Lois  Blankenburg.  Mr. 

Beginning  to  take  more  of  an  f"®."'*  sterwtype;  6,  circu-  McCombs,  with  various  Califor- 

interest  in  the  town,  Mr.  Inger-  lotion;  three  miscellaneous;  22,  nia  newspapers  before  service 

soil  is  serving  as  secretary  of  ®  oys.  with  the  Navy  Supply  Co^, 

days  of  September  the  Times  Middletown  Regional  Devel- 
Herald  published  436  pages,  opment  group, 
with  24,308  inches  of  local; 

79,337  national,  46,859  lines  of  ^  Beneficial  Effect 

classified,  and  4,327  legal.  Although  Mr.  Ingersoll,  Mrs.  a  dozen  full-time  people  in  the  San  Francisco. 

Corresponding  figures  for  the  Mauro  and  Mr.  Doherty  as  yet  editorial  department;  6  in  ad-  *  ♦  • 

Record  for  September  were  532  refuse  to  admit  they  have  faced  vertising,  3  in  circulation;  3  Mr.  and  Mrs.  Paul  William? 
tabloid  pages,  9,762  inches  dis-  any  “real  competition”,  they  miscellaneous.  The  balance  of  of  Osborne,  Kans.,  have  pur- 

play;  4,340  inches,  national;  profess  a  positive  view’  toward  a  total  payroll  of  75  are  in  chased  the  weekly  Johnstown 

9,482  lines  classified.  the  advantages  of  it.  production.  (Colo.)  Breeze  from  Norman 

Of  the  many  production  proh-  “We  believe  that  the  publi-  The  real  story  of  differences  and  Earline  Scott. 
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Comparative  Record 
From  her  files,  Mrs.  Mauro 
gave  these  figures;  The  Times 
Herald,  during  August’s  27  pub- 


Hosmer,  publisher  of  the  Com- 
sis.  Advertising  revenue  since  munity  Newspapers  at  Red 
the  Record’s  arrival  is  up  for  Creek,  N.  Y.  Mr.  Hosmer  was 
1956  over  1955.  managing  editor  of  the  Syra- 

It  appears  to  Mr.  Ingersoll  ouse  (N.Y.)  Journal  and  Sun- 
that  the  advertising  in  “the  day  American  under  Hearst 
other  paper”  represents  an  in-  ownership.  He  bought  the  Red 


During  the  same  period  the 
Record  published  560  tabloid 
pages,  with  8,926  Vi  inches  of 
display;  4,764  lines  classified. 
During  the  24  publication 
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Mr.  Milligan  said  that  the  is  the  son  of  Philip  N.  Mc- 
Record  uses  so  many  part-time  Combs,  treasurer,  California 
workers  that  a  comparison  is  Press  Association,  and  head  of 
impossible.  At  present  he  has  Allen’s  Press  Clipping  Bureau, 


in 
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the  free  people  of  the  Western 
Hemisphere  be  deceived  by  the 
typical  Communist  resort  to  the 
screen  of  civil  liberties,  free 
speech  and  free  press  behind 
proper  committee  to  be  clarified  which  they  may  carry  on  their 
because  of  the  inconsistency.  It  nefarious  designs  for  world  con- 
was  not  expected  that  the  ere-  quest.  The  lAPA  wants  NO 


lAPA 

(Continued  from  page  13) 


part  either  of  a  Communist  or 
a  dictator.  Both  are  destructive 
of  personal  liberty,  without 
which  man  becomes  the  slave  of 
an  all-powerful  state,  call  it 


dentials  committee  could  report 
before  the  sessions  ended. 

Situation  Changed 
A  second  case  involved  the 
newspaper  Novedadea  of  Mana-  what  you  will 
gua,  Nicaragua,  which  was  conceived  in  fun- 

charged  wi  eing  owned  ^d  ^lamental  principles  which  are 
operated  by  the  Dictator  So- 

moza.  A  existence,  born  of  ideals  which 

freedom  of  the  press  invest,-  bind  free  men  together  in  their 
gated  the  charges  prior  to  the 

nurtured  by  the  zeal 
meeting  of  its  dedicated  membership  and 

Somoza’s  death  had  changed  the  strengthened  in  bone  and  sinew 


situation,  therefore  it  recom 
mended  against  expulsion.  On 
the  basis  of  new  evidence  pre¬ 
sented  on  the  floor  that  Nove- 


by  its  constant  struggles,  has 
now  come  of  age. 

“The  vigor  of  its  manhood, 
,  ,  .  the  growth  of  its  influence,  the 

dades  IS  still  owned  by  the  .esponsibilities 

Somoza  family  and  is  operated  ^be  full  realization  of  its 

in  behalf  of  the  two  sons  who 


succeeded  Somoza,  the  case  was 
referred  back  to  the  tribunal 
and  reopened. 

^one  But  the  Free 
If  elcome — Stahlnian 

“None  but  FREE  journalists 
have  any  right  to  membership 
or  voice  in  the  affairs  of  the 
1AP.\." 

That  was  the  burden  of  the 
presidential  address  delivered  to 
the  12th  General  Assembly  of 
the  Inter  American  Press  Asso¬ 
ciation  by  James  G.  .Stahlnian, 
publisher  of  the  Nashville 
(Tenn.)  Banner. 

“The  Inter  American  Press 
Association  should  not  be  and 
must  never  become  the  haven 
or  the  sounding  board  of  stooges 
or  servile  agents  of  ANY  dic¬ 
tator,  however  ‘benevolent’  he 
may  sanctimoniously  consider 
himself  to  be  or  wherever  he 
may  be  found,”  he  declared. 

“Subserviency  is  never  the 
mark  of  a  free  journalist. 

“Let  me  say  right  here  and 
now  that  neither  the  officers, 
directors,  nor  the  membership 
of  the  I.APA  are  in  the  slightest 
degree  interested  in  or  dis¬ 
turbed  by  the  froth  and  the 
fury  of  our  detractors.  Their 
false  and  libelous  charges  of 
‘Ckimmunist’  influence  in  the 
I.APA  have  reached  the  height 
of  repetitious  absurdity  and 
compounded,  nauseous  nonsense. 
I  w’ould  like  to  remind  them  that 
the  Free  World  which  despises 
all  dictators  will  not  be  fooled 
by  their  recourse  to  the  phony 
fry  of  ‘Communism’  by  which 
they  hope  to  conceal  their  own 
totalitarian  deviltry. 

‘‘Nor  will  the  free  press  and 


potentialities  require  that  it 
‘put  away  childish  things.’  The 
lAPA  must  become  neither  a 
plaything  nor  a  playground. 

“The  time  is  here  when  this 
organization  must  assume  the 
full  obligations  of  its  manhood 
and  move  on  to  a  maturity 

COMMITTEE  on  press  freedom 
is  pictured  in  action  at  lAPA 
meeting  in  Havana:  left  to  right, 
facing  camera,  Dr.  Raul  Alfonso 
Gonse  of  El  Mundo,  Havana; 
Pedro  Beltran  of  La  Prensa, 
Lima;  Ricardo  Castro  Beche,  La 
Nation,  Costa  Rica;  Ismael  Perez 
Castro,  El  Universal,  Guayaquil, 
Ecuador;  presiding,  Jules  Dubois, 
Chicago  Tribune. 


which  cannot  be  attained  until 
every  country  within  the  wide 
orbit  of  its  influence  and  ex¬ 
ample  has  become  the  perma¬ 
nent  home  of  free  expression, 
free  press  and  a  citizenship  of 
free  men  who  forever  reject  the 
dangerous  doctrine  of  co-exist¬ 
ence,  the  shackles  of  dictator¬ 
ship  and  the  oppressive  re¬ 
straints  of  totalitarian  regimes. 

“The  principles  of  the  I.APA 
must  never  be  submerged  in  or 
surrendered  to  personal  pique, 
petty  prejudice  or  jealousies  en¬ 
gendered  by  political  or  national 
divergencies.  The  quickest  and 
easiest  way  to  lose  for  ourselves 
and  for  others  these  priceless 
ideals,  these  glorious  principles, 
would  be  to  allow  ourselves  to 
become  divided  in  our  thinking, 
our  common  labors,  our  mutual 
understanding,  by  any  foolish 
effort  to  define  just  who  is  en¬ 
titled  to  our  help,  our  recogni¬ 
tion,  our  rewards.  There  must 
be  no  such  difference,  if  the 
lAI'.A  is  to  continue  to  serve  the 
cause  of  Free  Men  in  the  West¬ 
ern  Hemisphere. 

“There  has  not  been  and  there 
should  never  be  undue  hesitancy 
in  our  defense  of  the  smallest 
or  least  known  colleague, 
whether  he  hold  membership  in 
the  lAPA  or  not.” 

Argentine  Situation 
More  Favorable 

Conclusions  and  recommenda¬ 
tions  of  the  Freedom  of  the 
Press  Committee  expressed 
satisfaction  with  the  way  the 
Argentine  Government  has  re¬ 


stored  freedom  there.  Justice 
was  asked  for  newspapermen 
arrested  in  Nicaragua  and 
Venezuela.  Continued  insistence 
for  a  free  press  in  Dominica 
was  urged.  The  proposed  press 
law  of  Brazil  was  looked  upon 
as  a  permanent  threat  to  free¬ 
dom  there.  The  existence  of 
such  a  law  in  Cuba  was  also 
noted  as  a  danger. 

During  the  concluding  discus¬ 
sion  of  this  report,  Mr.  Dubois 
reported  he  had  just  received 
assurance  from  President  Ba¬ 
tista  that  police  would  be  with¬ 
drawn  immediately  from  the 
newspaper  La  Calle  in  Havana. 
The  newspaper  was  closed  down 
many  months  ago. 

The  press  situation  in  Colom¬ 
bia  was  called  the  worst  in 
this  hemisphere. 

The  lengthiest  freedom  of 
press  report  in  lAPA  history 
took  all  day  to  present  Tues¬ 
day  and  was  debated  far  into 
the  night.  Delivered  by  Jules 
Dubois,  Chicago  Tribune,  chair¬ 
man,  the  committee  report 
found  there  is  no  freedom  of 
the  press  in  Bolivia,  Columbia, 
Dominican  Republic,  Paraguay, 
Nicaragua  and  Venezuela. 

In  each  instance  there  was 
protest  from  supporters  of  the 
governments.  They  insisted  the 
report  was  unfair  or  erroneous. 
In  the  ca.se  of  Colombia,  seven 
supporters  of  President  Rojas 
Pinilla  lined  up  to  declare  that 
censorship  does  exist  but  it  is 
justified.  Only  three  took  the 
microphone. 

In  the  case  of  Dominica,  Ra- 
(Continued  on  page  79) 
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BOOKS  IN  REVIEW 


New  Ideas  and  Old 


In  Makeup  and  Type 

By  l*rof.  Ro.sro«*  Ellard 


FUNCTIONAL  NEWSPAPER  DE¬ 
SIGN.  By  Edmund  C.  Arnold.  New 
York:  Harper  and  Brothers.  340  pp. 
17.60. 


new  reportorial  quality  to 
bring  editorials  alive  again.” 

*  •  • 


There’s  new  makeup  in  the 
tear-down  of  old  slums.  Take 
the  Chicago  Daily  News.  In  its 
Pulitzer  Prize  campaign  to  clear 
out  bad  housing,  it  used  edi¬ 
torial  page  pictures  of  dismal 
dwellings.  They  were  houses 
that  shouldn’t  have  happened 
to  a  dog.  And  such  hou.ses  sel¬ 
dom  do,  what  with  our  humane 
societies — for  animals. 

Yet  a  Hamsun  or  a  Heming¬ 
way  would  have  been  hard  put 
to  make  readers  feel  with  words 
alone  the  civic  disgrace  the  pic¬ 
tures  brought  home.  Ravished 
human  kinship  is  hard  to  get 
across  to  a  lot  of  busy  people, 
with  verbal  argument.  The 
photographs  bolstered  the  edi¬ 
torials  and  increased  the  im¬ 
pact. 

In  the  Richmond  (Va.)  Sews 
Leader,  James  J.  Kilpatrick,  the 
editor,  devoted  his  entire  edi¬ 
torial  page  one  day  to  the 
casualty  list  of  local  car 
crashes:  Names,  ages,  ad¬ 

dresses,  and  the  dates  of 
sudden,  needless  death.  Eight 
columns — except  for  a  superbly 
written  short  editorial  about  it, 
run  in  the  middle.  Extremely 
effective. 

Even  10  years  ago,  the  pio¬ 
neer  news  shots  and  Kilpat¬ 
rick  in  new  impacts  in  long- 
conservative  editorial  pages 
jangled  both  reader  and  pub¬ 
lisher  bells  out  of  tune.  But 
they  won  approval,  too — as  “a 


It’s  a  moot  question.  Much 
about  changes  in  makeup,  fash¬ 
ions,  and  art  always  is.  Vol¬ 
taire  thought  Shakespeare  was 
a  mountebank.  Swinburne  de¬ 
tested  Walt  Whitman’s  “tripe,” 
and  called  Tennyson  a  hack.  Yet 
sometimes  resistance  to  new 
gimmicks  of  style  and  type  turn 
out  to  be  right. 

Disciplined  readers  need  few 
visual  aids.  At  least  they  think 
so.  In  the  quite  different  “pub¬ 
lics,”  however,  that  make  up  our 
national  opinion,  are  compara¬ 
tively  few  intellectually  experi¬ 
enced  minds.  And  mass  com¬ 
munication  is  our  job  in  democ¬ 
racy. 

Who  is  to  say  that  a  factually 
sound  but  new-fashioned  dress 
for  any  newspaper  page  is 
meretricious — or  appropriate? 
Editors,  of  course,  are  to  say — 
editors  and  their  readers.  We 
can  neither  stand  still,  or 
change,  merely  to  be  changing. 
Ideas  are  worth  looking  at. 

And  here  is  the  full  gamut  of 
today’s  newspaper  trends  in 
makeup  and  typography.  It  is 
run  by  Edmund  C.  Arnold  in 
this  “Functional  Newspaper  De¬ 
sign.”  Mr.  Arnold,  editor  of  the 
Linotype  News,  puts  into  one 
organized  hie,  as  it  were,  about 
all  the  fashions  of  newspaper 
dress  you  ever  saw — and  a  few 
I  never  want  to  see. 

Some  are  plunge-neck  with 
costume  jewelry.  Some  seem 
circus-barker  spiels.  Yet  many. 
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not  wholly  conservative,  are 
quietly  attractive  ...  as  digni¬ 
fied  but  lively,  and  as  easy  to 
listen  to  as  a  good  friend  in 
your  home,  and  better  informed. 
That’s  newspaper  design  as  it 
should  be,  for  the  sorts  and 
conditions  of  readers  who  make 
up  a  nation.  Justin  Smith  of  the 
Chicago  News  once  said.  We 
can’t  inform  enough  people  for 
democracy  by  writing  or  make¬ 
up  that  pleases  us — or  by  writ¬ 
ing  down  to  people.  There’s  a 
middle  ground  that  talks  in¬ 
terestingly  to  our  readership. 
It  should  talk  neither  over  them 
nor  under  them. 

»  *  « 

In  Edmund  Arnold’s  book,  he 
accepts  news-information  and  a 
reasonable  amount  of  news- 
entertainment  as  the  function 
of  a  newspaper.  His  ideas  for 
design,  therefore,  are  to  widen 
and  make  more  widely  readable 
a  paper’s  news-function.  He 
illustrates  current  fashions  in 
newspaper  dress.  But  he  sug¬ 
gests  them  as  fashions  to  reject 
or  adapt,  not  always  fashions 
to  adopt. 

Take  body  types,  for  instance. 
The  author  shows  Ionic  5.  This 
is  a  point  on  a  7-point  slug. 
Then  for  immediate  compari.son, 
he  prints  a  paragraph,  in 
column  measure,  of  Excelsior, 
7  on  7V2.  Also  Opticon,  Para¬ 
gon,  and  Corona.  Corona  has 
been  my  choice  since  it  ap¬ 
peared.  One  takes  his  pick — for 
eye  comfoi-t,  quick  perception, 
and  beauty,  in  the  order  named. 
Arnold  discusses  each.  Type,  he 
recalls,  like  a  woman’s  makeup, 
should  be  unobtrusive  yet  ap¬ 
pealing — like  personality.  And 
a  paper  is  a  personality  which 
readers  invite  to  their  homes 
day  after  day — a  dependable, 
informative,  but  definitely  in¬ 
teresting  personality. 

Not  only  type  but  headlines 
and  makeup  are  like  a  woman — 
just  as  comforting  and  depend¬ 
able,  just  as  informative,  help¬ 
ful,  and  indispensable,  if  also 
pleasing  to  look  at,  lively,  and 
no  great  problem  to  understand. 
On  headlines,  Arnold  says: 

«  *  * 

In  choosing  a  head  dress,  look 
at  its  legibility.  The  head  letter 
must  be  easy  to  read,  not  only 
as  an  individual  character  but 
when  formed  into  words  and 
phrases.  It  must  be  free  of  di.s- 
tracting  ornaments.  Ink  ti-aps 
must  be  avoided.  Then  look  for 
beauty.  The  word  and  line  pat¬ 
tern,  as  well  as  the  single  letter, 
should  be  pleasing  to  the  eye 
when  the  eye  has  to  look  at  a 
lot  of  them  in  a  newspaper. 
Standards  of  beauty  vary  as 
much  in  picking  a  typo  as  in 
betrothing  a  bride. 


Then  Arnold  discus.-:es  head- 
line  range,  sturdine.ss,  pei-wn. 
ality,  unit  count,  and  compos, 
tion  problems.  He  analym 
various  headline-type  faces,  and 
he  illustrates  them.  He  has 
some  particularly  interestiuj 
new  head  styles:  the  reverse 
kicker,  the  normal  kicker,  and 
somewhat  different  ways  to 
handle  overlines  and  underlines 
and  canopy  heads  for  pictures. 
He  illustrates,  for  instance,  1 
two-column  cut  with  an  Ig. 
point,  upper  and  lower  case 
one-word  italic,  one-column  cen¬ 
ter  kicker. 

Underneath  that  one  word  is 
an  indented  14-point  paragraph 
caption  in  one-column  measure. 
This  is  instead  of  »he  usual 
two-column  caption  for  a  two- 
column  picture.  Then  at  the  left 
of  the  one-column  caption, 
under  a  hair-line  cut-off  rule, 
there  is  elbowed  in  a  one- 
column  story. 

This  is  a  singularly  meaty, 
up-to-date  book  on  newspaper 
typography  and  makeup.  The 
author  includes  full  discussions 
and  copious  reproductions  of 
typographic  “color,”  front  and 
inside  page  layout,  women’s 
pages,  teen-agers’  pages,  special 
edition.s — problems  and  ideas 
for  redesigning  a  newspaper. 
He  also  writes  fully  about  off¬ 
set  and  phototypesetter  print¬ 
ing. 


Montrose 

(Continued  from  page  2) 


from  making  one-man  night 
attacks.) 

From  the  Pacific,  he  moved 
to  Salerno  and  covered  the  en¬ 
tire  Italian  campaign.  He  was 
in  Paris  on  the  day  of  the 
armistice. 

Peace  Wa.s  Dull 
Peace  was  sort  of  dull  for 
Monty.  He  liked  action.  So  he 
turned  to  sports  cars  and  an¬ 
other  of  his  favorite  loves— 
hunting  and  fishing. 

The  hunting  areas  of  Cali¬ 
fornia,  Nevada,  Montana,  Idaho 
and  Arizona  were  his  back¬ 
yards.  (And  state  policemen  in 
all  these  areas  usually  heaved 
a  sigh  as  they  watched  Monty 
roar  past  them  in  a  Jaguar 
XK-120  or  an  MG.) 

Montrose  not  only  knew  how 
to  hunt,  he  knew  how  to  write 
about  it.  In  the  19;l()’s  he  was 
the  fish  and  game  columnist 
for  the  News. 

.\  veteran  of  25  years  in  the 
newspaper  business,  .Mont  y 
hadn’t  been  too  well  in  the 
past  year.  He  had  been  suffer¬ 
ing  from  diabetes,  but  refused 
to  slow  down. 
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lAPA 

{ContmuKi  from  page  77) 


Peru;  and  Julio  Mesquita, 
O  Estado,  Sao  Paulo,  Brazil. 

Newly  elected  to  the  board 
are:  David  Michel  Torino,  El 
Intransigente,  Salta,  Argentina; 
mon  Marrero,  editor  of  La  S'a-  Jose  Garcia  Valseca,  Mexico; 
eion,  claimed  there  is  freedom  Ricardo  Castro  Beeche,  La  Na- 
in  his  country  and  he  launched  eion,  San  Jose,  Costa  Rica; 
a  personal  attack  against  Ger-  Roland  Huson,  the  P/amswuiii, 
man  Ornes,  exiled  editor  of  El  Zacharay,  La.;  and  Clara  Park 
Caribe,  who  previously  had  been  Pessino,  publisher  of  the  Ha- 
recognized  by  the  lAPA  board  rana  Post. 
as  the  legitimate  representative 
of  the  paper. 

In  the  ca.'ie  of  Nicaragua, 
argument  boiled  down  to 
whether  there  is  any  change  in 
the  situation  since  President 


Shop  Talk 

(Continued  from  p^ge  84) 


ANNOUNCEMENTS 

Newtpaper  Brokert 

I  DAILY,  Semi-Weekly  and  Weekly  i 
Newspapers.  J.  R.  GABBERT,  3937  : 
Oranfre  St..  Riverside.  California. 
CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 


his  sons  have  taken  over. 
Office  Chosen 


I A  PA  meeting,  and  Herbert 
Moses,  co-editor  of  O  Giobo  of 


Guillermo  Martinez  Marques,  Rio  De  Janeiro  and  for  25  years 
editor  of  El  Pais,  Havana,  was  president  of  the  Brazilian  Press 
elected  president  of  lAPA  to  .Association. 

succeed  James  G.  Stahiman  of  Obviouslv,  as  Mr.  Dubois 
the  .\ashville  (Tenn.)  Banner,  points  out.  this  is  a  propa- 
Mr.  O’Rourke  of  Washington  ganda  move  by  the  Trujillo  sup- 
was  named  first  vicepresident  porter,  Marrero.  Mr.  Dubois  is 
and  the  l>oard  voted  to  hold  its  actually  the  offended  one,  as 
convention  a  year  hence  in  that  well  as  the  lAPA. 
city.  Herbert  Moses  of  O  Giobo,  Two  days  later,  seconds  of 
Rio  de  Janeiro,  was  named  each  offended  party  arrived  at 
second  vicepresident.  Jorge  an  agreement  to  call  the  whole 
.Mantilla,  El  Mercurio,  Quito,  thing  off.  It  was  agreed  that 
Ecuador,  and  Robert  U.  Brown,  both  parties  are  .still  offended 
Editor  &  Pi  blisher,  were  re-  but  the  challenge  was  made  in 
elected  secretary  and  treasurer,  the  heat  of  discussion.  Every- 
respectively.  one  was  supposed  to  be  friends 

Angel  Ramos,  publisher  of  again. 

El  .Mnndo,  San  Juan,  Puerto  doubt  that  any  duel  will 

Rico,  was  elected  chairman  of  take  place  but  what  the  settle- 
the  executive  committee  to  sue-  ment  will  be  we  don’t  know, 
ceed  John  Reitemeyer,  publisher  Whatever  happens,  you  can  bet 


of  the  Hartford  (Conn  )  Cour- 
ant,  who  seiwed  three  years. 


that  Mr.  Trujillo’s  boy,  Marre- 
■o,  will  continue  to  make  propa- 


Other  members  of  that  com-  Kanda  out  of  the  incident.  That 
mittee  in  addition  to  the  officers  what  it  was  designed  to  do 
will  be:  Herbert  Mathews,  New  what  it  has  already  ac- 

York-  Timtr;  Andrew  Heiskell,  eomplished. 

Life;  Franck  Magloire,  Le  • 

Matin,  Port  au  Prince,  Haiti;  Dean  Coffin  Dies; 

Ricardo  Castro  Beeche,  L«  r  i..  i  nr 

.  Iljflltor  clllCl  1 


Saeion,  San  Jose,  Costa  Rica; 
Ford  Baxter,  Royal  Gazette, 
Bermuda;  William  Pepper, 


Raleigh,  N.  C. 
Oscar  J.  (Skipper)  Coffin. 


Gainesrilh  (Fla.)  Times;  Dan-  dean  of  the  School  of  Jou'nal- 
iel  Morales,  Manana,  Mexico  ism  at  the  University  of  North 


City;  and  Mr.  Reitemever. 


Carolina  for  27  years  until  his 


The  next  board  of  directors’  retirement  in  1953,  died  here 
meeting  will  be  held  in  San  Oct.  28  after  a  brief  illness.  He 


Jose,  Costa  Rica,  in  March. 
Elected  to  Board 


was  69  years  of  age. 

After  a  short  career  as  school 
teacher,  Mr.  Coffin  b-'came  a 
Re-elected  to  the  lAP.A  board  reporter  and  worked  on  several 
of  directors  were:  Jules  Dubois,  North  Carolina  newspapers.  He 
Chicago  Tribune;  Guillermo  was  editor  of  the  Raleigh  T  me^^ 

Martinez  Marque.s,  El  Pals,  in  1926. 

Havana;  Harmodio  Arias,  Pa-  ^ 

nama  Anifrican;  Jorge  Mantil-  y.  i  i 

la,  El  Comercio,  Quito,  Ecua-  fllliey  Dead 

dor;  Herbert  Mathews.  New  Atlanta,  Ga. 

York  Times;  Marshall  Field,  Mrs.  Martha  Boyden  Finley 
Chicago  Sun-Times;  John  Bro-  died  Oct.  .30  at  the  home  of  her 
gan,  Hearst  Newspapers;  Ra-  daughter.  She  was  91  \ears  of 
mon  Blanco,  El  Imparcial,  age.  Her  husband,  Dr.  John  H. 

Guatemala  City;  Luis  Miro  Finley,  who  died  in  1940.  was 
Muesada,  El  Comerno,  Lima,  editor  of  the  New  York  Tone.s.  I  Box  4422.  Editor  &  Publisher. 
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MIDWEST  NEWSPAPERS 

Good  opportunities  in  proven  fields.  ! 

HERMAN  H.  KOCH 

2923  Virginia  St.,  Sioux  City,  Iowa 

MAY  BROTHERS,  Binghamton.  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 

APPRAISALS  FOR  reorffanlxation. 
estate  and  all  puritosea.  Newspaper 
sales  and  manatrenrtent.  NEWSPAPER 
SERVICE  COMPANY.  601  Georjria 
SHvintrs  Hank  Bldtr..  Atlanta.  Georgia. 
SALES  -  PURCHASES  handled  with 
discretion.  Write  Publishers  Service. 
P.O.  Box  3132,  Greensboro.  N.  C. 

WESTERN  NEWSPAPERS 

Joseph  A.  Snyder,  12163  W.  Wash¬ 
ington  Boulevard,  Los  Angeles  66, 
Cal.  Day  or  NIte  Phone :  EX  1-5238. 

SOUND  Investments  in  selected 
Publication  Properties.  Stypes,  Roun¬ 
tree  A  Co.,  625  Market  St..  San  Fran¬ 
cisco  5,  California. 

CX3UNSELOR,  friend,  guide  to  the  buy¬ 
ers  and  sellers  of  America's  news¬ 
papers:  DIAL  AGENCY,  66  Adelaide. 
Detroit  1.  Mich.  Phone:  WO  8-8926. 

RALPH  J.  ERWIN 

Newspapers  and  radio  stations.  1443 
S.  Trenton,  TVIsa,  Okla. 

IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it's  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  iiersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 

Box  192  Mt.  Pleasant.  Mich. 

Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 

Tax  and  all  other  purposes 

Over  130  valuations  made 
Papers  from  coast  to  coast 
Experienced  court  witness 
Complete  reports  submitted 

A.  S.  VAN  BENTHUYSEN 

446  Ocean  Avenue,  Brooklyn.  N.  Y. 

Publications  For  Sale 

WEEKLIES-DAILIES 

WE  OFFER  an  outstanding  list  of 
Western  papers.  Why  not  write  for 
our  latest  Bulletin  now.  No  charge 
or  obligations. 

JACK  L.  STOLL  A  A.SSOCIATES 
422  Hollywood  Security  Bldg., 

6381  Hollywood  Blvd. 

Los  Angeles  28.  Calif. 

SEMI-WEEKLY,  $100,000  GROSS.  Far 
western  state.  Leading  paper  centered 
in  rich,  growing  farm  region.  Carries 
$$0,000  Mortgage.  Owner  needs  invest¬ 
ment  for  larger  venture.  Please  detail 
financial  resources.  Box  4302,  Editor 
A  Publisher. 

CALIFORNIA  potential  daily.  Deficit 
operation  now  but  fine  future  possi¬ 
bilities.  Minimum  $30,000  need^  to 
build  into  money  maker.  Box  4436, 
Editor  A  Publisher. 

MID-SOUTH  16  to  20-page  prize-win¬ 
ning  weekly  in  pro8i>erous  college  town, 
only  paper  in  growing  county.  Absentee 
owner  will  sell  all  or  part  to 
financially  able  newspaperman  seeking 
choice  opportunity.  Confidential.  Owner, 

.  Box  4418,  Editor  A  Publisher. 

ANNOUNCEMENTS 

Publieotions  For  Solo 

CALIFORNIA  WEEKLIES 

A. — RURAL  exclusive  in  rich  area, 
top  plant,  $68,000  arosa.  earned  $26,- 
000  in  '66.  price  $70,000  with  real 
estate,  $20,000  down.  Sound  news- 
pai>er,  top  earner ! 

B.  —  RURAL  exclusive,  good  plant, 
rich  farms,  gross  $60,000,  price  $66,- 
000,  $20,000,  $16,000  if  you're  above 
average. 

C.  — SOUND  weekly  near  L.  A.,  serves 
18,000,  plant  Is  super,  grossing  $46.- 
000,  price  $48,000,  $16,000  down.  Com¬ 
petition. 

D.  — RURAL  exclusive,  well-equipped, 
grossing  $60,000,  $68,000  with  $16,000 
down. 

This  is  the  best  selection  of  weeklies 
we  have  had  in  the  past  two  years. 
J.  A.  Snyder  Newspaper  Broker. 
12163  West  Washington  Blvd.,  Los 
Angeles  66. 

KANSAS  EXCLUSIVE  WEEKLY  IN 
town  of  near  3,000,  good  plant,  shop 
help  available,  gross  near  $‘22,000,  good 
net,  price  $22,500  with  only  $7,000 
down  in  cash.  Builry-Krehbiel,  Box  88, 

Norton,  Ks.  _ 

NEW  ENG  LA  N  D  W  KEK  LY  with  good 
job  shop;  iierfect  for  printer:  has 
Ludlow ;  20-26  gross,  ran  expand.  Box 
4507,  Editor  A  Publisher. 

WEST  KANSAS  COUNTY  SEAT  — 

E. xclusive  weekly,  fine  plant,  $40,000. 
Bailey-Krehbiel,  Box  88,  Norton,  Ks. 

PuhiieationM  Wanted 

FOREIGN  SERVICE  Officer  finishes 
Indochina  tour  January.  interested 
purchase  weekly  news|)a|)er.  small  pub* 
iication  or  interest  in  same.  Can  cor¬ 
respond  details  meantime.  Box  2610, 
Editor  &  Publitiher. 

National  Advertising  Space 

AMAZING  suburban  business! 

Test  it  in  Sanders  ABC  3 
Geneseo.  N.  Y. 


IVEWSPAPER  SERVICES 

Syndicates  •  Footures 

INSIDE  AUTO  RACING 
Twice-weekly  column  by  Don  O'Reilly, 
Box  8S0,  Daytona  Beach,  Florida. 

EYE-STOPPING  PINUP  GIRLS 
in  color  A  Black  A  White  pix 
for  newspapers,  magazines, 
press  services,  ad  agencies. 

Box  4087,  Editor  A  Publisher. 


Special  Editions 


I  SPECIAL  EDmON 

I  SPECIAL  EDITION,  qualified  men  tor 
.  planned  o|>eration ;  Anniversary.  In¬ 
dustrial.  or  Free  Enterprise.  Stall 
knows  pniduction  ROP,  Rotogravure. 
Offset .  Will  work  on  commission  basis 
only  at  pieteired  rate.  All  plus  busi¬ 
ness.  excellent  references.  Box  4508, 
,  Editor  A  Publisher. 


Press  Engineers 


SMALL  DAILY  NEWSPAPER  in 
border  state  for  sale  at  a  reasonable 
price.  Located  in  growing,  prosperous 
community.  Has  bright  future.  Half 
caah,  balance  over  period  of  years. 


UPECO,  INC. 

SPEOALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
I  DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst.  N.  J. 

PAUL  F.  BIRD' 

Press  Erector.  Moving.  Rebuilding 
Flatbed  Semi-Cylindrical  'ISibular. 

7  Oak  Court.  IsHp.  New  York 
I  JU  1-0687 
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NEWSPAPER  SERVICES 
Prett  Engineer* 


MACHINERY  and  SUPPUES 

Newtprint 


MACHINERY  and  SUPPUES 

Pre*a  Room 


Dearborn  Machinery  Movers  Co. 

DISMANTUNG 

MOVING 

ERECTING 

We  offer  a  complete  "Turn  Key”  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  La. 

_ Phone ;  Bywater  7634 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  wide 
SKIDMORE  AND  MASON.  INC. 
66-59  Frankfort  Street 
New  York  88.  N.  Y. 

Barclay  7-9776 


BEHRENS  SALES  CO. 
Newsprint  Specialists 

16%— 16— 16>/4— 17— 17>/4— 81 
84 — 46—69—61—62—64—66 
Rolls.  Sheets  —  Yonr  Size. 
BEHRENS  SALES  CO. 

427  2nd  Ave.  NYC.  NY  MU  6-6960  , 

OVER  SUPPLIED  with  Newsprint?  j 
Need  cruaranteed  deliveries  of  news-  ' 
I)rint?  Have  spot.  All  sizes. 

Consult 

BUNGE  PULP  &  PAPER  CO. 

for  all  sizes  Standard  White  Newsprint. 
45  W.  46th  St.  Phone  JU  2-4174  2-4830  I 
DOMESTIC— IMPORT— EXPORT  I 


MACHINERY  and  SUPPLIES 


Composing  Room 


IXIR  SALEI — 12  fonts  Intertype  9-pt. 
Imperial  No.  2768  Matrices ;  8  fonts 
are  for  T.T.S.  operation  and  4  are  for 
manual  ;  only  difference  between  fonts 
are  the  fractions  and  spaces.  9  fonts 
Intertype  6Vi  pt.  Imi>erial  No.  2976 
Matrices ;  8  fonts  are  for  T.T.S.  op¬ 
eration  and  one  is  for  manual.  All 
matrices  are  nearly  new  and  in  eood 
condition,  each  font  8200.00. 

6398  NEW'  9  pt.  Imperial  Matrice 
Sorts  at  20c  each. 

6003  NEW  6>/6  pt.  Imperial  Mat- 
rice  Sorts  at  20c  each. 

1186  NEW  pt.  spaces  at  20c 
each. 

1240  USEID  6%  pt.  spaces  at  15c 
each. 

ADDRESS  all  inquiries  to  Georee 
Kunz.  Production  Manatter.  The  South 
Bend  Tribune.  223  West  Colfax  Ave.. 
South  Bend.  Indiana. 

WE'RE  THE  LARGEST  distributor 
of  Newspaper  Form  Trucks  in  the 
World  —  there  must  be  a  reason  — 
*76.60  to  *88.60  each.  FOB  Elkin. 
None  better  at  any  price.  Write  for 
descriptive  circular.  L.  A  B.  Sales  I 
Compaiy.  P.O.  Drawer  660.  Elkin.  ' 
North  Carolina. 

MODEL  14  UNOTYPE.  Serial  22.023  :  I 
2-90  channel  magazines,  28  channel  ! 
atKiliary  with  punch  keyboard.  2  molds. 
Micro-Therm  electric  pot  and  Emerson  ' 
sreared-in  motor.  110  AC.;  wide  dis¬ 
tributor  screws,  machine  available  now 
and  may  be  seen  in  operation  in  our 
plant;  *2,200  at  our  door.  Terms  if 
desired.  ConUct  E.  Ray  Kinir.  The 
Tribune.  Concord.  North  Carolina. 
MODEL  C  Interttrpe — Low  serial  but 
in  unusually  good  shape.  Gas  Pot  A 
3  matrazines.  Reconditioned.  Price 
*2760.  FV>ater  ATF  Type.  13th  A 
Cherry.  Phila.  7,  Pa.  LOcust  8-2166. 

COMPLETELY  reconditioned  Ludlow 
Unit  Gas  or  Electric.  May  be  seen  in 
operation.  Good  selection  of  Lino  and 
Ludlow  inats.  90  and  72  chan,  full  and 
split.  ^  Lino  or  Intertype  Matrazines. 
Also  side  Anx.  Midwest  Matrix  Mart, 
633  Plymouth  Court.  Chlcafto  6.  III. 


_ Photo  Engroelngt _ 

FOR  SALE;  Used  Acme  Fast  Etcher. 
Very  little  use.  Available  on  short 
notice.  Reasonable. 

E.  T.  Sullebarfter  Co. 

114  Liberty  Street 
New  York  6.  N.  Y. 


_ Nemtprint 

NEWSPRINT 

Your  best  Source  of  Supply 
MELROSE  PAPER  CO.,  INC. 

_ 208  Walnu^Strcet.  Phila.  6.  Pa.  , 

STANDARD  NEWSPRiN'T  ROl7l>S  ' 
Inquiries  invited.  R.  H.  Silverstein 
896  Grand  St..  N.Y.C.  AL  4-8728  i 

CANADIAN  Newsprint  standard 
82  lb.  16'  16%'  16'  16%"  17' 
17%'  22'  24'  29'  *0'  81'  82' 

88"  84'  86'  46'  62%'  60'  62' 

64"  66"  70"  rolls  for  Nov..  Dee.. 
Jan.  shipments.  Contracts  available. 

BROOKMAN  PAPER  CORP. 

665  Westchester  Ave.,  N.  Y.  65,  N.  Y. 
Mott  Haven  6-6022  Est.  1930 


I  SCA?n)INAVIAN.  AUSTRIAN  and 
!  DOME.STIC  Newsprint, 
i  ALL  SIZES 

BEHRENS  SALES  CO. 

427  2nd  Ave..  N.  Y.  MU.  6-6960 

I  Press  Room 


5  UNITS— GOSS 

Hiith  Speed  on  low  Substructure :  A.C.  j 
Drives;  28%s”  cutoff.  ■ 

BEN  SHULMAN  ASSOCTATES  ' 

60  E.  42  St.,  N.  Y.  17  OXford  7-4690  i 

j  LOW  COST  ! 

'  HOE  PRESSES  | 

I  STRAIGHT  Pattern,  unit  type  on  s_ub- 
i  structures,  with  roll  stands  and  ink 
I  pumps. 

I  18  UNITS.  3  double  folders  with  toi) 
formers,  in  a  croup  or  as  individual 
I  sextuples. 

BANNER  line  fudeo  device  and  color  I 
couple  per  sextuple. 

IN  WEST  COAST  plant. 

Apply  H  e  a  r  s  +  Newspapers,  ' 
Room  210,  959  8th  Avenue,  | 
New  York  City. 


UNUSUAL  VALUE  I 

This  press  is  producinff  outstanding  | 
ROP  full  color  printinc.  It  is  an  ex-  | 
oeptional  value  for  a  newspaper  desire 
ins  flne  performance  and  utmost 
flexibility,  ^eellant  condition. 

6  UNITS  &  3  COLOR  HALF-DECKS 
DOUBLE  FOLDER- 
BALLOON  FORMERS 

see 

5  Goss  Anti-Friction  units 
I  Headliner  unit 
— Shoulder-High  Colortrol 
on  Halt-Decks — 

23-9/16"  cutoff 

2  nests  of  bars  &  bay  window  arrgt. 
Reels-Tensions-Pasters 
Cline  drives 

May  be  seen  in  operation  at 
SOUTH  BEND  (IND.)  TRIBUNE 
Being  replaced  by  new  Headliner 

THE  GOSS 

PRINTING  PRESS  COMPANY 
6601  West  81st  Street, 

Chicago  60,  Illinois 
Phone:  Bishop  2-8800 


GOSS  UNIT  PRESS 

with  ROP  Color 

6  HSLC  UNITS  with 
2  Color  Units  on  top 
Lengrth  cutoff  22%“ 

AC  motor  drive 
End  roll  brackats  A  Hoist 

JOHN  GRIFFITHS  CO..  INC 

416  Lexington  Ave.  New  York  17.  N.Y 


MACHINERY  and  SUPPLIES 


Press  Room 


GOSS  DEK-A-TUBE 
24  Page  Press 

with  six  position  roll  stand,  half  pagre 
folder  with  tabloid  slitter  •  six  paper  > 
roll  positions  equipped  with  automatic  { 
tensions  suitable  for  40'  diameter  rolls 

•  electric  roil  hoist  •  mil  rewinder 
mounted  on  roll  stand  e  eiftht  sets 
rubber  covered  ink  mils  e  spare  blan¬ 
kets  and  corks  with  main  driving  motor 

•  threa>Iin)r  motor  •  overrunning;  drive 
with  motor  pinion  e  press  sprocket  •  | 
full  automatic  pilot  motor  operated  con¬ 
troller,  cubicle  type  #  eieht  push  button 
stations  •  Serial  DK  143  •  Press  In¬ 
stalled  new  by  Goss  December  1968. 

ONE  #4600  Kemn  gnrs  fired  metal 
furnace  mmplete  with  carburetor,  mo¬ 
tor,  temperature  controls  and  bottom 
draw-off  valve. 

GOSS  metal  pump  with  spout  and 
spout  heater 

GOSS  44-T  vacuum  casting;  box  with 
vacuum  pump 

GOSS  41-T  plate  finishing;  machine 
4  CHIPPING  blocks 

GOSS  centrifugal  matrix  scorcher 
ALL  electrical  equipment  suitable  for 
220  volt.  8  phase. 

ALL  equipment  may  he  seen  runninir 
in  our  plant  up  until  November  3. 
1966.  and  may  be  removed  after  that 
date. 

BRISTOL  PRINTING  CO. 

800  BEAVER  STREET 
BRISTOL,  PENNSYLVANIA 


A  REAL  BARGAIN  FOR  A  SMALL 
PUBI  ISHER  who  has  outgrown  hla 
flatbed  —  16  pace  Goss  pony  press 

pfintlnu  4,  6.  8.  10,  12.  and  16  pages 
at  8,000  an  hour,  together  with  all 
equipment  necessary  except  metal  fur¬ 
nace  and  mat  roller.  *11,000  takes  it. 
Available  about  January  16.  Sm  it  in 
action  now.  Write  for  photos  and 
samples  of  the  excellent  printing  job 
this  press  does  to  Red  Wing  Publish¬ 
ing  Company,  Red  Wing,  Minnesota 

3  UNITS— COLOR 
3  SCOTT  Units  with  2  superimposed 
color  couples,  end  feed.  AC  drives. 
Vacuum  Pony  auto-plate.  23i)4e'  cutoff. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  Oxford  7-4690 


4  UNIT  HOE  PRESS 

High  Speed  —  Steel  Cylinder  —  Rolkr 
Bearing — Reels,  Tensions,  Pa.<!ters— AC 
Drive — 22^4”  cutoff.  Installed  new  hi 
1988,  shut  down  January  1947  at  tk 
former  Philadelphia  Record.  Avsiltkli 
Immediately. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4*94 

12  PAGE  DUPLEX  TUBULAR 

2  to  1  ratio.  AC  motor.  Compltb 
stereotype  equipment.  %  and  %  foU. 
Tabloid  attach.  See  running.  Will 
accept  Goss  or  Duplex  flat  bed  in  trade 
Priced  for  quick  sale.  Phone  or  win 
'Turner  Printing  Machinery  Inc.  iM 
Payne  Avenue,  Cleveland  14,  Okie 
Tower  1-1812,  Ext.  4. 


DUPLEX  TUBULARS 

16  Page — 24  Page — %  Fold.  Complete 
Stereo — AC. 

BEN  SHULMAN  ASSOCTATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4*94 


PRESS  MOTOR  DRIVES  of  25.  44. 
60,  76,  100  and  160  H.P.  A.C.  All 
complete  with  control,  chain  sad 
sprockets.  George  C.  Oxford,  Box  441. 
Boise,  Idaho. 


Stereotype 


HOE  16-PAGE  ROTARY  stereotyping 
press  and  equipment.  Ideal  for  senall 
newspaiter  now  printing  on  flat-bed. 
'The  News,  Hopewell,  Virginia. 


8  UNITS— 2  PR  FOLDERS 

Duplex  Metropolitan ;  Leads  for  spot 
^  color ;  Roll  Arm  Brackets ;  A.C.  Drives 
!  BEN  SHULMAN  ASSOCTATES 
1  60  E.  42  St..  N.  Y.  17  OXford  7-4690 

I - 

I  16-PAGE  UNITUBULAR 

Has  color  cylinder.  A  C  drive,  stereo¬ 
type  equipment,  now  available. 

GEORGE  C.  OXFORD 


HALL  MAT  ROLLER 

with  6  HP  Motor.  Medium  Weight 
roller  for  General  Service. 

26  DURAL  Chases  for  8  Column. 
#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Rooter. 
T\imaces  And  CASTING  BOXB, 
all  sizes. 

#26  Full  Pag»  Vandereook  Prwl 
Press. 

MANY  OTHER  ITEMS 

THOMAS  W.  HALL  CO 

Stamford,  Conn. 

S'TEREO'TYPE  EQUIPMENT 
FOR  SALE 

Userl  Hoc  Thinning  &  Shaving  Machlse 
for  %'  Plates,  22%"  cut-^ff.  Good 
condition.  Immediate  availability.  *664. 
ST.  PAUL 

DISPATCH-PIONEER  PRESS 
St.  Paul,  Minnesota 


Box  903 


Boise,  Idaho 


SCOTT  82-Pago  2  Unit  press  witb 
color  cylinder,  %  and  H  page  folder. 
28%#'  cut-off.  AC  drive.  George  C 
Oxford,  Box  908,  Boise,  Idaho. 


TUBULAR-24  PAGE 
DEKATUBE,  Goss ;  new  in  1962 ;  Bal¬ 
loon  Former ;  Color  Pans,  automatic 
tensions,  rewinder ;  A.C.  Drive ;  Com¬ 
plete  Stereo. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 

GOSS  4  deck  presa — runs  82  pages 
straight  run  with  color  on  any  pai;e 
at  80,000  hourly,  double  folder,  22%" 
cut  off,  14  feet  high.  Write  Wchita, 
Kansas,  Beacon  today,  *26,000. 


Advertising  Rates 

CLASSIFIED 

Line  Rotes  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (R»ysbl«  witli 
order)  4  times  •  45e  per  line  esc* 
insertisn;  3  times  •  SOc;  2  «  SSc; 
1  9  65c.  Add  15c  for  Box  Service. 
ALL  OTHER  CLASSIFICATIONS; 
4  times  0  90e  per  line  each  insertiss; 
3  times  0  95c;  2  times  0  $1.00: 
1  0  $1.10.  3  line  minimum.  Add  15c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  lint,  no  abbreviatiom 
(add  1  line  for  box  information.)  Boi 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  4 
Publisher  rtstrvts  the  right  to  edit  aH 
copy.  ______ 

DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52 

Lints 

Time 

Times 

Timet 

Times 

Timet 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

106 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700  Times  Tower,  N.  Y.  36.  N.  Y. 
Phone  BRyaat  9-3052 


EDITOR  &  PUBLISHER  for  Novomber  3,  1956 
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machinery  «nd  SUPPUES 

IFaniarf  to  Buy _ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

ben  shulman  associates 

(«  E.  42  St..  N.  Y.  17  Oxford  7-4690 

LUDLOWS  for  rebuilding.  Higheit  cash 
price.  Also  surplus  eomi>osing  room 
rquipment.  Midwest  Matrix  Mart.  6S8 
PiTmouth  Ct..  Qiieago.  Webster  9-8238. 
WANTED:  S-page  Duplex  or  Goss 
nst-M.  Advise  serial  no.  and  wben 
svsilsbie  —  Northern  Machine  Works. 

328  N.  4th  St..  Phila.  6.  Pa. _ 

WILL  Buy  for  Cash.  Complete  Plants, 
also  Individual  Machines  and  Equip- 
Bicnt — anywhere  in  U.S.A. 
PBINTCRAFT  REPRESENTATIVES 
277  Broadway.  New  York  7.  N.  Y. 
WANTED.  Duplex  or  Goss  Flat  Bed 
Web  Press.  Ccish  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th. 
Kansas  City  6.  Mo. 


STANDARD  TELETYPES  ETTER  at¬ 
tachments  for  Intertype  or  Linotype. 
Writs  imnaediately  gi^ng  deeeription. 
serial  numbers,  and  ago  of  equipment. 
Also  Interested  Multiface  perforators. 

Box  4807.  Editor  A  Publisher. _ 

WANTED:  To  purchase  three  (3) 
used  wing-mailers  in  good  condition. 
Box  4625.  Editor  A  Publisher. 


HELP  WANTED 


Artists  •  Cartoonists 


ARTIST— Top-producer,  retouch,  layout 
for  Eastern  daily  in  metroimlitan  area. 
Box  4628.  Editor  A  Publisher. 


Cireuiation 


aRCULATION  MANAGER  for  grow- 
isg  operation  in  Southern  Connecticut. 
Working  knowledge  of  promotion,  di¬ 
rect  sales  and  carried  operation.  Ex- 

?tndlng  opportunity  for  right  man. 

conger  man  who  is  presently  district 
Bsaaagsr  or  assistant  to  circulation 
manimr  Mumld  bo  right.  Write  Box 
8t,  Westport,  Connecticut,  with  resume 
and  salary  details. 

aRCULATION  MAN  on  6T6W  daily. 
Permanent  job.  Must  have  car.  Top 
wages  and  pleasant  working  conditions. 
Job  open  December  1,  but  would  like 
man  to  train  with  present  manager. — 
Daily  Union,  Junction  City.  Kansas. 

CIRCULATION 

MANAGER 

FOR  FAST  GROWING  20,000  ABC 
Qiart  Area  1  daily  newspaper.  Must 
understand  newspaper  boy  problems 
and  be  able  to  direct  district  super- 
risors.  The  man  we  want  must  be 
able  to  take  over  a  district  and  prove 
himself.  Salary  commensurate  with 
your  ability  and  enthusiasm.  Give 
full  details  and  availability  in  first 
letter. 

BOX  4627.  EDITOR  A  PUBLISHER 


Young  Circulation 
Manager’s 
Dream 

Job  mpiires  hard  work,  enterprise, 
knowledge  of  Little  Merchant  Plan. 
No  softy  need  apply.  Daily  newspaiwr, 
Swurb  of  Chicago.  Many  operating 
dmiculties  to  be  overcome.  Circulation 
IK)W^  6,000— we  expect  80,000  in  1961. 
““"J  do  it  by  tossing  money  around, 
w  CAN  and  WILL  by  sound  persistent 
d^elopment.  3Urt  8100.  Box  4610. 
Editor  A  Publisher. 


Classified  Advertising _ 

DAILY  and  semi-weekly  des¬ 
perately  need  an  aggressive  sales-man- 
Wr  to  develop  high  imtential  territory, 
^lary,  bonus,  pension  plan,  insurance. 
Give  full  deUils  to  Box  4406,  Editor 
•  Publisher. 


HELP  WANTED 


Display  Advertising 

CALIFORNIA  DAILY.  11.000,  wanU 
exjperieneed  young  salesman  now.  Ex- 
ceptional  opportunity  in  this  6-newa 
pai>er  group.  Must  be  strong  on  plan¬ 
ning,  solid  selling,  produce  good  lay 
outs.  Permanent  position.  San  Luii 
Obispo,  California,  Telegram-lYibuna 


ADDING  MAN  to  five  man  ad  staff 
on  Florida  daily  with  16,000  circulation. 
Must  be  combination  man  (selling, 
layout,  copy)  and  be  willing  to  work 
as  a  team  member.  Salary  plus  bonus. 
Write  Box  4416,  Editor  A  Publisher. 
AGGR^fVE  LONG-HAU L“Ty^~F^ 
tail  display  salesman,  26-86,  capable 
of  becoming  retail  advertising  manager, 
for  Chart  Area  1.  University  town, 
beautifully  located.  80,000  circulation 
clan.  Smaller  newspaper  exiwrienec 
desirable.  Worker  can  average  over 
8126.  First  opening  in  5  years.  Write 
Box  4420,  Editor  A  Publisher. 


AM  BmOUS— WI  LUNG 
NEWSPAPER 

ADVERTISING  SALESMAN 
wanted  as  assistant  to  Advertising 
Manager  with  full  |»tantial  pouibilities 
for  advancement  in  newspaper  and 
burinen  departments.  Experience  not 
fully  necessary,  perfectly  willing  to 
train  ourselves.  Position  is  in  New 
England  community  of  medium  sixc 
daily  circulation  newspaper.  Apply  im¬ 
mediately  if  you  are  willing  to  go  to 
work  to 

BOX  4402,  EDITOR  A  PUBUSHER 


WE  HAVE  A  JOB  for  an  advertising 
manager  who  can  sell  new  business. 
Evening  and  Sunday  in  25  newspaper 
group  which  offers  wonderful  oppor¬ 
tunity  for  right  man  to  progress.  Good 
salary,  pension  and  retirement  plan, 
hospitalization,  life  insurance,  every 
other  known  benefit.  Chart  Area  2. 
Write  full  details  about  yourself,  with 
salary  expected  etc.  to  Box  4426,  Editor 
A  Publisher. 

ARE  YOU  SEEKING  TOP 
SPOT  ON  RETAIL 
ADVERTISING  STAFF? 

WE  MUST  expand  staff  to  absorb  re¬ 
tail  linage  increases.  Man  we  want 
must  be  able  to  sell  retailers  on  HOW 
as  well  as  WHY  to  use  newspapers. 
Recent  J-School  Grad  could  qualify. 
You'll  work  on  leading.  7-day,  mid¬ 
west  paper  in  Chart  Area  6  in  con¬ 
genial  surroundings.  6-day  week,  good 
salary  plus  liberal  commission  plan, 
retirement  and  insurance  benefits.  Air 
mail  resume  giving  age.  education,  ex¬ 
perience  and  salary  requirements  to 
Box  4346,  Editor  and  Publisher. 


DISPLAY  SALESMAN  on  his  way  up. 
If  you  prove  yourself  you  may  be  ap¬ 
pointed  our  advertising  manager.  Here 
is  your  opportunity  to  establish  your¬ 
self  with  a  fast  growing  Michigan 
daily.  Fine  outdoor  recreational  area. 
College  town.  Stable  income  community. 
Contact  Ray  F.  Cline.  Dally  Times- 
News.  Mt.  Pleasant,  Michigan. 

EXCELLENT  OPPORTUNITY  for  ad 
solicitor.  86.500  year  salary  base. 
Must  be  good  on  layouts  and  strong 
on  selling.  You  ran  make  substantial 
bonus  if  you  work.  Give  experience, 
references.  Chart  Ares  11.  Write  Box 
4617,  Editor  A  Publisher. 

EXPERIENCED  DISPLAY  salesman. 
Must  be  top  layout  man,  good  sales¬ 
man  and  sober.  Salary  to  896.00  week, 
plus  bonuses.  Three  weeks  paid  vaca¬ 
tion.  Southern  Texas,  semi-troi>ieal 
climate.  16,000  daily.  Send  complete 
resume  to  Box  4506,  Editor  A  Publisher. 

UNLIMITED  OPPORTUNITY.  Ex¬ 
perienced  advertising  and  layout  man. 
Start  at  8100  and  upwards,  earnings 
unlimited  for  go-getter.  Enjoy  work¬ 
ing  on  long  established  weekly,  leading 
in  its  area  with  60,000  circulation. 
Position  open  immediately.  Phone 
Wayne,  Michigan  at  PA  2-2700  and 
ask  for  E.  J.  Hahn. 


HELP  WANTED 


Display  Advertising 

ADVERTISING  man  wanted  by  Oregon 
daily  newspaper.  Must  have  copy,  lay¬ 
out  and  retail  advertising  selling  ex¬ 
perience.  Permanent  position.  Give 
full  details  in  letter  of  application. 
Box  4519.  Editor  A  Publisher. 


YOUNG  ADVERTISING  SALESMAN 
WE  ARE  looking  for  a  young  adver¬ 
tising  salesman  with  top  potential. 
Prefer  man  with  college  education  and 
a  few  years  of  exiwrience  with  smaller 
midwest  daily.  Should  be  familiar  with 
retailing,  able  to  originate  ideas  and 
prepare  copy  on  occasion. 

SALARY  dependent  on  experience 
and  ability. 

Write  Personnel  Departntent. 
Register-Republic  and  Morning  Star, 
Rockford.  III. 

ARE  YOU  THE 
YOUNG  MAN 
WE  ARE  LOOKING  FOR? 

We  have  an  immediate  opening  for  a 
retail  advertising  salesman  in  one  of 
the  midwest's  most  aggressive  dailies. 
Present  circulation  of  over  23,000 
serves  3'^  county  market  with  Janes¬ 
ville  its  _  shopping  center.  Annual 
vacation,  insurance  and  hospital  bene¬ 
fits.  Write  immediately  your  qualifica¬ 
tions  and  experience  in  sound  selling, 
making  attractive  layouts,  and  pre¬ 
paring  effective  selling  copy.  Include 
all  details  helpful  to  us  in  quickly 
determining  your  qualifications.  G.  W. 
Gressmsn.  Advertising  Director,  Janes¬ 
ville  Daily  Gazette,  Janesville,  Wise. 


YOUNG  MAN 

with  newspaper  selling 
experience,  minimum  2  years. 
Southern  New  England  daily, 
26,000  circulation. 

Good  Opportunity. 

S^alary  plus  incentive  plan. 
Free  Life  Insurance 
State  salary  range. 

Box  4642,  Editor  A  Publisher 


Editorial 


EARN  TOUR  M.A. :  Midwestern  State 
University  with  outstanding  faculty 
offers  journalism  graduate  assistant- 
ships  and  fellowships  beginning  at 
81,000  for  school  year,  plus  fees,  to 
working  newspapermen  with  strong 
undergraduate  record  and  practical 
experience.  Box  4201,  Editor  A  Pub¬ 
lisher^ _ 

SEVEN-DAY  MORNING  in  college  city 
of  70,000,  Chart  Area  6,  has  openings 
for  three  reporters,  including  sports, 
and  a  copyreader ;  40-hour  week,  good 
pay,  insurance  free,  paid  vacation  after 
a  year.  Box  4205.  Mitor  A  Publisher. 

DESK  MAN  and  REPORTER.  Fast- 
growing  Florida  P.M.  daily  expanding 
staff  needs  combination  deskman-re- 
porter  and  reporter.  Best  climate  liv¬ 
ing.  Tell  all  including  salary  needs. 
Reply  Box  4308,  Editor  A  Publisher. 

WOMEN'S  EDITOR  for  8600  circula¬ 
tion  daily  in  Southern  California. 
Send  details,  references.  Box  4829, 
Editor  A  Publisher. 

Sports  page  editor  on“sU“  day 

daily  in  Alaska's  largest  most  modem 
city.  Must  be  able  to  take  his  own 
pictures.  Camera  equipment  is  sup¬ 
plied.  Reply  Air  Mail  Daily  News, 
Box  16*0,  Anchorage,  Alaska. 


COMPETENT  AND  EXPERIENCED 
young  woman  as  editor  of  woman's 
page.  Daytime  work.  6  days  week, 
free  insurance,  paid  vacations  after  six 
months.  Permanent  position.  Univer¬ 
sity  city.  Fine  opimrtunity  for  right 
person.  Applications  limited  to  160 
mile  radius.  Journal  A  Courier, 
Lafayette,  Indiana. 


GENERAL  NEWS  REPORTER,  beat 
and  assignment,  with  six-day  pm  in 
midwest  capital  of  100,000.  Give  ex¬ 
perience.  references,  salary  expected. 
Box  4487,  Editor  A  Publisher. 


editor  8c  publisher  for  November  3,  1956 


HELP  WANTED 


Editorial 


MORNING  DAILY  NEEDS  experienced, 
competent  desk  nun  capable  of  han¬ 
dling  wire  and  slot  at  times  on  uni¬ 
versal  desk.  Must  be  aggressive,  well- 
trained  with  good  references.  Good 
working  conditions,  beautiful  Chart 
Area  8  city,  prize-winning  newspaper. 
Prefer  midwesterner.  Full  details,  pres¬ 
ent  salary,  references  first  letter.  Re¬ 
plies  confidential.  Address  Box  4428. 
Editor  A  Publisher. _ 


NEWSPAPER  EDITORIAL  POSI¬ 
TIONS  OPEN  FOR  YOUNG  MEN 
AND  WOMEN  BETWEEN  THE  860 
890  LEVEL  IN: 

California 

Florida 

Sooth  Carolina 

Illinois 

Colorado 

AND  MANY  OTHER  STATES,  SUB¬ 
MIT  RESUMES  TO:  BILL  McKEE 
BIRCH  PERSONNEU  SUITE  1417,  60 
E.  MADISON  ST..  CHICA(H).  ILL. 
CE  6-6670. 


EXPERIENCED  EDITOR 

for  daily  publication  serving  television- 
radio.  Industry  knowledge  and  ac¬ 
quaintanceship  essential.  Must  be  quali¬ 
fied  supervise  staff,  meet  exacting 
desk  requirements,  write  with  clarity. 
Sand  full  rsaume,  list  references.  Salary 
open.  Box  4427,  Editor  A  Puhlisher. 


REPORTER — Beginner  or  with  some 
exparienee.  Girl  preferred.  The  Enter¬ 
prise,  Livingston,  Montana^ _ _ 

A  PROMISING  FUTURE  is  offered  a 
trained  newsman  who  likes  general 
news,  feature  assignments.  Chart  Area 
6  small  city  daily  offers  man,  preferably 
un^r  40,  chance  to  work  with  top 
staff,  best  standards,  at  8100  week  t<y 
start.  Write  Box  4506,  Editor  A  Pub- 

lisher.  _  _  _  .  _ _ 

BORED  with  present  stodgy  job?  Small, 
liberal  daily  newspaper  in  tough  com¬ 
petitive  situation  seeks  imaginative 
workhorse.  Pay  slightly  above  Guild 
scale  for  right  one  or  two  year  man. 
Photography  helpful ;  speed,  accuracy 
essential.  News  Editor,  ^lumbia  Basin 
News,  Pasco,  Washington^ _ 

BUSINESS  AND 

FINANCIAL 

WRITER 

Perhaps  you  are  the  second  man  on 
a  metropolitan  newspaper  financial 
staff;  or  you  are  now  editing  the 
financial  section  of  a  smaller  daily  and 
are  ready  to  move  to  one  of  America's 
leading  dailies  (East  Coast  location). 
The  position  demands  clear,  interpretive 
financial  writing,  sound  ixliting  back¬ 
ground  plus  administrative  and  super¬ 
visory  duties.  Our  staff  is  aware  of 
this  advertisement.  So  please  feel  free 
to  write  completely  of  your  background 
and  experience  to  Box  4618.  Editor 
A  Publisher. 

CITY  EDITOR  for  Chart  Area  four 
from  Chart  Areas  8,  4.  6.  Circulatiois 
16,0OT  excellent  location.  Give  age, 
experience,  references,  salary  expected. 

Box  4639,  Editor  A  Puhlisher.  _ 

DESKMAN/REPORTER  one  to  two- 
years  experience  for  11,000  pm  daily. 
Wire  or  write — including  references  and 
salary  expected.  Jim  Wilson,  News, 
Wilmington,  North  Carolina. _ 

DO  YOU  UKE  PEOPLE- 
Sports  editor-general  assignment  re- 
imrter  wanted  for  small  afternooiv 
Virginia  daily.  Must  have  ear.  Ability 
to  ma'xe  friends  and  develop  new* 
sources  is  prime  requisite.  Opportunity 
to  learn  makeup,  photography,  all  news 
heats.  Good  salary,  excellent  future 
for  right  man.  Write  fully.  Box  4614. 
Ed'tor  A  Publisher. 

FDCPERIENCED  REPORTER  to  cover 
county  seat  news,  court  and  other  as¬ 
signments  for  two  Chart  Area  2  dailies. 
Good  starting  salary  and  excellent 
opportunity.  Write  all  to  Box  4622. 
Editor  A  Puhlisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Editorial 

Editorial 

Promotion — Public  Relations 

Promotion — Public  Relaiioiu 

LIBRARIAN  —  Excellent  opixjrtunity 
for  man  or  woman  capable  of  directini; 
higb*quality  library  for  100.000  daily. 
Write,  frivin?  full  particulars,  educa¬ 
tion  and  experience.  Bo.x  4.520.  I-^litor 
&  Publisher. 

MAJOR  outstate  Michigan  daily  needs 
reporter,  deskman.  Prefer  Michijfan- 
ex|>erienced  applicants.  Write  Box  4541, 
Fxiitor  &  Publisher  citinK  education, 
exi)eriencep  references. 

TmOTOGRAPHER  on~^'art  Area  9 
afternoon  daily  of  12,000  circulation. 

Experienced 

Newspaper 

Promotion  Man 

CIRCULATION 

PROMOTION 

MAN 

“MIDWESTERN  DAILY  is  seeking  an 
assistant  to  the  editor.  The  man  we  I 
want  must  be  capable  of  editorial  and 
feature  writing  and  have  judgment  ' 
and  ability  to  supervise.  j 

"THIS  IS  an  excellent  opitortunity  for  : 
a  capable  writer.  Prefer  a  man  pres-  | 
ently  employed  on  a  Midwestern  Daily 
under  1UO,UOO  population.  All  employee 
benefits  with  excellent  working  con¬ 
ditions.  Submit  outline  of  your  back-  ! 
ground  to  Box  4430,  Editor  &  Pub- 
llBher."  I 

POSITION  OPEN  for  Combination 
Editor  and  Sports  Editor,  for  Daily 
paper  in  town  of  12,000.  Photography  ^ 
experience  not  necessary  but  helpful. 
High  and  dry  climate.  Locatetl  in  ; 
the  Indian  Country.  Starting  salary 
$100.00  week.  References.  Gallup  Daily  I 
Indeiiendent,  Gallup,  New  Mexico.  i 

REPORTEIR:  experience  preferred, 

weekly  newspaper,  Greenwich  (Con-  | 
necticut)  Life.  Call  GR  8-7021  or  write  i 
Peter  F.  Clarke,  281  Greenwich  Avp. 
REPORTER  for  important  suburban 
town  coverage.  Chart  Area  2  news- 
patter  of  100,000  circulation.  Car  es- 
sential.  Box  4524,  Mitor  &  Publisher. 
REPORTERS  for  growing  weekly  | 
chain,  fthart  Area  2.  Car  required. 
Opportunity  to  advance.  Box  4515, 
Editor  &  Publisher. 

REPORTER — two  desk  men  on  Texas 

а. m.  Daily,  40  hour  week,  good  work¬ 
ing  conditions.  Give  experience  and 
reference.t.  Box  4532,  Etiitor  &  Pub¬ 
lisher. 

REPORTER 

wanted  for  iiermanent  position  in  good 
22,000  city.  General  assignment  work, 
excelient  working  conditions.  Midwest 
background  preferred.  Journalism  schooi 
training  or  some  experience  desirable. 
Write,  or  phone  collect  to  Fred  Frank¬ 
lin,  Editor,  The  Press,  Logansimrt,  Ind. 

SEEK  MIDWESTERN  GIRL  with  .abil¬ 
ity  to  write  lively  copy  for  an  out¬ 
standing  Women’s  Department  on 
60,000  afternoon,  Sunday  paiier.  No 
"society”  page.  Chance  for  experience 
all  phases  aggressive  newspa|>ering. 
List  newsi>aper  background,  education, 
salary  requirements.  Gene  Thorne, 
Managing  Editor,  Waterhx)  (Iowa) 

Courier. _ 

SOUTH  IX)UTSIANA  weekly  needs 
editor-ad  man.  New  p.aiter  in  city 

б, 000,  no  competition,  own^  by  nearby 
daily.  Good  opportunity  aggressive 
young  news  and  advertising  man.  Job 
now  open.  Write  full  details  John 
R.  Harrnh,  Crowley,  Louisiana  Daily 
Signal. 

SPORTS,  general  newsman  for  new 
P.M.  daily  converting  from  semi- 
weekly.  City  14,000.  Minden  (Lti.)  Press. 
WANTED^ 

Elxperienced  Bklitor-Reporter  for  well 
equipped  weekly  newspaper,  considered 
one  of  the  leading  newspapers  in  New 
England.  Circulation  over  5,000,  city 
population  over  18,000.  Excellent  oi)- 
portunity  for  one  who  is  anxious  to 
settle  down,  good  salary.  Must  have 
references.  Write  The  Berlin  Rei>orter. 
Berlin.  New  Hampshire. 

EXPERIENCED  EDITOR  for  Connec¬ 
ticut  weekly  to  replace  editor  being 
shifted  to  advertising  department.  Age 
no  handicap  if  capable.  Good  s|>nt  for 
man  seeking  smaller  community.  Give 
experience,  references  and  minimum 
salary  requirements.  Box  4546,  Editor 
A  Publisher. 

IMMEDIATE  OPENING  for  reimrter- 
editor.  Permanent  job  in  town  90 
minutes  from  New  York.  Call  H. 
Borwick.  Evening  News,  Monticello, 
New  York. 

WANTED  —  Journalism  graduate  to 
write  sports  and  help  with  AP  wire. 
State  Salary  expected.  Jonesboro  Sun. 
Jonesboro,  Arkansas. 


.Must  be  able  to  do  some  feature  writ¬ 
ing.  GtXid  facilities  and  working  con-  I 
dition.s,  congenial  surroundings.  $70  a  i 
week  to  start  plus  half  on  photo  re-  ' 
l>rints.  Air  Mail  Special  resume  to  i 
Bo.x  4543,  Editor  &  Publisher. 
REPORTER  FOR  fastest  growing  daily 
in  Ohio,  part  of  small  but  ambitious 
chain.  Need  man  with  one  to  two 
years  experience  for  general  news  beat. 
Opportunity  for  rapid  advancement  ' 
exists  for  right  man  interested  in 
building  a  solid  future.  Call  Mr. 
Palmer,  News  Herald,  Willoughby, 
Ohio.  WI-2-2100. 


WE  NEED  a  good  promotion  man  t-i,..  . ,  •  v  r  .u-  •  u  ■ 

who  can  completely  Uke  over  our  “AN  for  this  job  is  now  work, 

larger  special  events,  work  on  major  '‘“h  subsUntial 

editorial  and  circulation  promotion 

projects.  _  We  prefer  someone  under  ■  HE  MUST  have  a  wealth  of  e.xinri. 
35  who  is  used  to  responsibility  and  ence  in  writing  promotion  copy,  has. 
can  turn  out  effective,  hard-hitting  dling  carrier  contests  and  furnishiBs 
promotion  on  his  own  initiative.  An  i^eas  to  the  circulation  manager  for 
unusual  opportunity  for  the  right  man.  '  the  purpose  of  attracting  mon 
Send  resume  including  salary  to  A.  C.  :  readers. 

Youngberg,  Promotion  Director.  Chi-  i 

cago  Daily  News.  i  THIS  MAN  must  be  tops.  bubUini 

I  over  with  enthusiasm,  like  boys  asd 

- -  —  - Iieople.  He  does  not  need  to  be  a 

MAJOR  AIRLINE  needs  Public  Rela-  '  circus  iierformer  but  he  should  be 
tions  Representative  in  the  Midwest  acquainted  with  all  current  circulation 
office.  Prefer  man  under  35  with  1-2  gimmicks, 
years  news  experience.  Send  complete 

resume.  Box  4.533,  Editor  &  Pub-  THE  JOB  will  pay  well  for  the  right 
lisher. 

__  I  (firing  full  history,  salar; 

DMDI  1^  '  "■•toted,  etc.  to  Box  4.504,  Editor  I 

rUbLIU  Publisher. 

I 

NATIONAL  PUBLICITY  DIRECT^! 
food  coriioration.  Man  or  woman 
EXPANDING  Public  Relations  De-  under  40.  able  to  handle  all  phases  o( 
partment  of  large  Industrial  Organiia-  publicity.  Heavy  on  writing.  Inclodt 
tion  has  opening  for  young  writer  dr  qualifications  and  salary  requiremenb 
reporter  with  2  to  5  years  newspaper  in  first  letter.  Box  4500,  Editor  k 
or  trade  journal  experience.  ;  Publisher. 


Free  Lance 

:  PHOTOGRAPHERS:  new  construction  ! 

I  iihotos  are  in  demand  now  by  company 
house  organs.  3.000  house  organs  pay 
■  from  $10  to  $100  for  clean  shots  show- 
j  ing  their  equipment  or  products  in 
use.  Professional  photographers  make  I 
I  good  money  in  this  field.  Free  infor-  i 
i  mation.  Ciebbie  Press  Service,  151 
West  48,  NYC  36,  N.  Y. 

_ Mechanical _ 

PRE.«;?-STEREOTYPE  working  fore-  ' 

.  man.  Morning,  evening,  Sunday  jiaper. 

!  Must  be  familiar  with  process  color 
and  black  and  white.  Must  be  able 
to  carry  on  work  without  supervisor  ' 
and  take  pride  in  his  work.  Work  i 
daytime  but  be  responsible  for  night 
crews.  7',^  hour  s'hift,  37*^  hour  week 
Union.  Paid  vacation  and  other  bene¬ 
fits.  20,000  circulation  combined  daily 
and  Sunday.  Do  not  apply  unless  you 
meet  above  requirements.  Give  age, 
experience  and  references  in  first  letter 
Chart  area  5.  Box  4434,  Editor  & 
Publisher. 

COMPETENT  union  pressman-stereo¬ 
typer  for  six  afternoon  and  Sunday 
paper.  $104  per  week.  Contact  Mark 
Menke,  Mansfield  News-Journal,  Mans¬ 
field,  Ohio.  _ _ 

COMPOSITORS — Must  be  journeymen.  , 
For  expanding  daily  newspaper,  on  ' 
night  side.  Open  shop.  Excellent  work-  ! 
ing  conditions.  Wages  commensurate  , 
with  ability.  Chart  Area  2.  Apply  Box  ; 
4.503,  Editor  &  Publisher. 


MAJOR  AIRLINE  needs  Public  Rela¬ 
tions  Representative  in  the  Midwest 
office.  Prefer  man  under  35  with  1-2 
years  news  experience.  Send  complete 
resume.  Box  4533,  Editor  &  Pub¬ 
lisher. 


PUBLIC 


WANTED— MACHINIST 


ON  16  MACHINE  all  linotype  plant 
in  nice  Ohio  town,  160,000  population. 
Fine  town  and  schools.  Housing  can 
lie  had  reasonable.  Good  scale  and 
overtime.  Six  paid  holidays ;  $10,000 
insurance,  life  and  hospitalization  ;  good 
working  conditions.  Excellent  oppor¬ 
tunity  for  younger  man  wishing  to 
gain  experience  under  good  machinist. 
Wonderful  possibilities.  Also  openings 
for  three  good  ad  men.  Write  Box 
4347,  E<litor  &  Publisher. 


'  ITRST  CLASS  PRESSMAN  for  mom- 
!  ing  newspaper  in  growing  southern 
'  community.  Modern  plant  with  finest 
equipment.  Double  width  floor  fed  4 
'  unit  press.  Must  be  able  to  perform 
high  grade  press  work  including  color. 
'  This  is  excellent  opportunity  for  man 
!  who  may  now  be  number  two  person 
with  limited  opportunity  for  advance- 
I  ment.  Write  in  full  to  Box  4516, 
I  Editor  &  Publisher. 

TELETYPESETTER  Perforator  oper¬ 
ator.  Non-union.  New  York  City.  Good 
pay  -days.  Anzel,  611  Broadway,  New 
York  12,  N.  Y.  GR  7-8600. 


Photography 

NEWS  PHO'TOGRAPHERS.  Picture 
sequences  of  escapes,  rescues,  manhunt, 
catastrophes,  strong  action  anglei 
wanted,  old  or  new.  Royalty  Basis 
P.  I.  P.,  806  E.  76th  SL,  N.  Y.  21,  N.  Y, 


CHART  AREA  6. 

BOX  4528,  EDITOR  &  PUBLISHER. 

TRAVEL  WRITER 
PUBLIC  RELATIONS 

ESTABLISHED  Press  Rela¬ 
tions  Department  now  opening 
tourism  press  information  sec¬ 
tion.  New  York  position 
$10,000 ;  correspondent  position 
in  Caribbean  $8,000 :  6  weeks 
vacation,  many  advantages. 
Creative  journalistic-tyite  o|>- 
erations.  Must  have  good  ex- 
l>erience  in  professional  jour¬ 
nalism  and  travel  writing, 
know  how  to  create  and  place 
stories  and  news,  deal  with 
writers  and  editors,  under¬ 
stand  the  travel  field. 

WE  may  have  other  public 
relations  openings  at  lower 
salary  levels  for  experienced 
writers  (industrial,  liquor). 

BOX  4521, 

EDITOR  &  PUBLISHER 


Representativen 


NA’nONAL  PUBLISHERS’  reprewn. 
tative  organization  seeks  experieneel 
advertising  man  to  manage  our  southen 
territory.  Give  full  details  includlBi 
salary  requirements.  Reply  in  cob. 
fidence.  Our  employees  know  of  thii 
ad.  Box  4545,  Editor  &  Publisher. 


SALES  CARTOON  AND  COLUMN 

Ex|)erienced  men  ONLY  as  sales  msB- 
agers.  LIFE-LONG  OPPORTUNITY 
with  America’s  foremost  Company 
opening  new  territory.  30  best  merch¬ 
ant  services  endorsed  by  leadiof 
dailies.  Publishers  co-operate.  Highest 
commission  plus  bonus.  We  hire  mea 
for  you.  Reply  in  full  detail,  same 
held  confidential.  Plea.se.  no  curiositr 
or  information  seekers.  EXPERI¬ 
ENCED  MEN  ONLY,  1522  N.  LaBrea 
Ave.,  Hollywood  28,  California. 

Varioug  Departmentg 

JOBS  IN  WYOMING:  Reporters  and 
advertising  men.  Send  full  informa¬ 
tion  to  Wyoming  Press  Assn.,  318 
So.  11th,  Laramie,  Wyoming. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


Use  CHART  AREA  Number  in  Ad  copy  for  showing 
LOCATION  without  IDENTIFICATION 


EDITOR  PUBLISHER  for  November  3,  1956 


INSTRUCTION 

ClMifi^d  Advertiatng 


SITUATIONS  WANTED 

Artiflg  •  CartooniMtB 


SITUATIONS  WANTED 

Editorial 


SITUATIONS  WANTED 

Editorial 


more  salbs-power 
for  classified  staffers  I 

ability  to  lell  more  linafce  and  siirn 
op  more  oontraeta  .  .  .  New  pride 
and  happiness  in  their  work  —  these 
are  benefits  enrollees  from  over  200 
daily  papers  report  they’ve  gained 
from  the  Howard  Parish  Course  in 
Classified  Advertising. 

you  get  individualised  attention  in  I 
this  20-lesson  correspondence  course.  | 
It  explains  tested  sales,  servicing  and 
copywriting  techniques  that  pay  off  ; 
in  essy-to-follow  style. 

TOTAL  FEE,  J06.  For  more  sales- 
power.  Increased  copywriting  ability  ! 
and  greater  job-happiness,  mail  your  I 
application  with  initial  $15  payment 
t^y.  ' 

HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ad  Selling  Plans 
2900  N.W.  79th  Street, 

Miami  47,  Florida 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instruction 
Free  Information 


LEARN  LINO  IN  CHICAGO 
Operating  and  Maintenance 
Expert,  Personalised  Instruction 
Write  Today  For  Free  82-Page 
Comprehensive  Catalog  “B" 
STIGNER  UNOTYPE  SCHOOL 
282  West  Ontario,  Chicago  10 


SITUATIONS  WANTED 


AdminUtratlve 


GENERAL,  Business,  Circulation  man¬ 
ager  or  Publisher's  Assistant.  Experi¬ 
enced  in  management  of  all  depart¬ 
ments  on  daily  of  28,000.  Cost  con- 
■cioos,  presently  employed,  college  de¬ 
gree,  married,  84,  will  relocate,  $10,000 
bracket.  Box  4207,  Editor  A  I^lisher. 

BUSINESS  MANAGER  of  medium  sise 
midwestern  daily  desires  better  i>osit!on 
as  General  Manager  or  Publisher’s 
assistant.  Thorough  knowledge  of  all 
departmental  operations,  including  me¬ 
chanical.  Early  forties,  married,  avail¬ 
able  January  1.  Box  4424,  Editor  A 
Publisher. 

ADVER’nSING  EXECUTIVE— Mature, 
experience  as  classified  manager,  as¬ 
sistant  advertising  director,  advertising 
director  (17^  million  lines),  business 
office  consultant :  successful  in  eco¬ 
nomy  operation ;  detail  knowledge 
classified,  retail,  general,  promotion ; 
organise  or  revitalize  all  advertising 
departments ;  institute  sales  controls, 
eMablish  sales  goals.  Seek  advertising 
directorship  small-medium  daily  prefer¬ 
ably  where  there  is  present  or  future 
potential  for  additional  responsibilities 
in  business  management.  Now  Chart 
Area  A _ Box  4488.  Editor  A  PubliAer. 

MEDIA  DIRECTOR 

in  one  of  t4»p  4  A  Rirencies  heavy  on 
newspapers  seeks  position  as  Admin* 
istrotive  assistant  to  National  Adver- 
tisinir  Manau'er  of  metro|K>litan  daily. 

NATIONAL  REFERENCES. 

Box  451 2»  Editor  &  Publisher. 


CloMMified  Advertising 

CLASSIFIED  MANAGER  or  Assistant. 
20  years  newspaper  experience  same  i 
comiM'titive  market,  155.000 
Mwulation.  Will  relrK'ate.  Hf>x  4500. 
Editor  S  Publisher. 


A-1  ALL  ROUND  cartoonist  S4,  16 
exx>erience.  abundant  samplea, 
wmg  job  In  Chart  Area  2.  Box  4416. 
Editor  4  Publiaher. 


TOP  EDITORIAL 
CARTOONIST 

(To  Whom  Money 
is  no  object)  .  .  . 

Will  Soon  be 
available  to  a 
Crusading  News¬ 
paper  Editor 
who  wants  his 
OWN  cartoonist 
to  exclusively 
emphasize  pic- 
torially  his  Daily 
Editorials  .  .  .  Perman¬ 
ent  Position  wanted. 
Samples  Available 

BOX  4531 

EDITOR  &  PUBLISHER 


Circulation 


COMPETENT  CIRCULATION  MAN¬ 
AGER,  a  constant  builder  of  circula¬ 
tion  and  revenue,  good  organizer,  24 
years  of  successful  experience,  tup 
reference.  Prefer  Chart  Areas  10,  11, 
12.  Box  4540,  Editor  A  Publisher. 
WORKING  on  large  daily  as  circula¬ 
tion  trainee.  Would  like  to  get  job 
as  assistant  or  manager.  Prefer 
Chart  Area  2.  on  map.  Box  4.S1S, 
Editor  A  Publisher. 


Duplay  Advertising 

ADVER'nSING  MANAGER 
OR 

PROMOTION  MANAGER 
Over  9  yean  imall  and  metropolitan 
experience.  Advertising,  promotion, 
market,  research,  merchandising,  copy, 
layoats,  budgets.  Now  top  staff  man 
on  California  metropolitan  with  $8000 
year  salary.  College,  family,  best  refer¬ 
ences.  Box  4822,  ^itor  A  Publisher. 

ADVERTISING  EXECUTIVE— Mature, 
present  position  11  years.  All  around 
experience.  Faced  with  sell-out.  West 
coast  preferred.  Box  4410,  Editor  A 

Publisher. _ 

INCREASE  YOUR  BUSINESS  I 
Experienced  Ad  Manager,  Weekly  and 
Daily.  Proven  Producer,  neat  appear¬ 
ance,  J-grad,  single.  80,  vet.  Step-Up. 
Best  references.  Now  employed,  seek 
permanent  future,  better  income,  as 
Salesman  or  Management.  Location 
Secondary.  Box  4421,  Editor  A  Pub¬ 
lisher.  _ _ 

ADV^RTTSiNG  ^LESMAN,  man¬ 
ager  with  copy,  layout  know-how  3 
years  experience  weeklies.  Box  4.536. 
Editor  A  Publisher. 

WANT  ADVERTISING  MANAGER 
Chart  Area  1.  10  years  Classified,  Re¬ 

tail  and  General  Sales.  Age  34.  fam¬ 
ily.  top  references.  Box  4511,  Editor 
A  Publisher. 


Editorial 


SPORTS  EDITOR— Experienced.  Do 
not  drink.  Good  habits.  Not  afraid  to 
work.  Now  located  in  Middlewest.  Box 

4237.  Editor  A  Publisher. _ 

BEAT  and  Feature  man  on  100.000 
daily  seeks  challenging  assignment  on 
larger  daily  anywhere.  Box  4338.  IMi- 
tnr  A  Publisher. 

COMPETENT  Newspaper  men  and 
women  available  for  all  parts  of  the 
country,  carefully  screened  by  Dan 
Gordon,  a  veteran  newsman.  We  are 
the  only  private  employment  agency 
in  the  East  with  a  special  desk  to  fill 
newspaper  jobs  AT  NO  COST  TO 
EMPLOYER.  Write  Dan  Gordon. 
Midtown  Personnel  Agency,  180  W. 
42  St.,  New  York.  N.  Y. 


editor  ac  PUBLISHER  for  November  3,  1956 


EDITOR-REPORTER, 
J-grad.  Experience. 

Box  4826,  Editor  A  Publisher. 


FOREIGN  AFFAIRS  AR’nCLES  and 
news  analysis  by  experienced  writer 
’  specialized  Europe  and  USSR.  Now 
;  free-lance.  Poeition  acceptable  after 
I  January  1967.  Box  4828,  Editor  A 
’  Publisher.  _  _ 


JOURNALISM  BEGINNERS  —  We 
have  many  journalism  grads  seeking 
connections.  Also  have  journalism 
juniors  seeking  jobs  at  minimum 
wages.  Birch  Personnel,  69  £.  Madison 
St.,  Chicago  2,  Illinois. 

RUSSIAN,  FRENCH.  SERBOCROAT 
translations.  Artielss-studies-data.  by 
translator  of  books.  Box  4827.  ^itor 
A  Publisher, 


AGRICULTURAL  EDITOR 

Outstanding  background,  practical  ag¬ 
ricultural  newspaper,  radio  field.  39 ; 
college  graduate,  available  January  1, 
1957,  Chart  Area  2.  Write  Box  4408, 
Editor  A  Publiaher. _ 

(X)PY  EDITOR,  6  years  newspaper 
experience,  wants  job  with  a  future, 
good  pay.  Now  employed  on  a  Chart 
Area  2  daily,  38,000  circulation.  Box 
4426,  Editor  A  Publisher. _ 

GIRL  REPORTER  with  2  years  ex¬ 
perience  .on  small  town  dailies,  B.A. 
degree  and  car  seeks  new  location — 
daily  or  weekly.  Box  4414,  Editor  A 
Publisher.  _ 


MANAGING  EDITOR  —  12  years  as 
reporter,  copy  reader,  news  editor. 
Makeup  expert.  Good  editorial  writer. 
Family  man.  B.A.  Box  4439,  Editor 
A  Publisher. 

PART  or  full  time  editor-reporter  Chart 
Area  2  weekly  or  daily.  Box  4432, 

,  Editor  A  Publisher. 

REPORTER  two  years  with  leading 
Maine  daily  desires  job  New  England 
area.  Prefer  Lynn-Boston  vicinity.  Have 
I  covered  courts,  police,  municipal  affairs, 
I  features,  sports.  Photography.  Box 
I  4435,  Editor  A  Publisher. _ 

'  MANAGING 

I  EDITOR 

Editor  of  leading  English  Ian- 
I  guage  paper  in  Far  East  wants 
I  challenging  position  in  U.S. 

city  of  60,000  to  300,000. 

j  Twenty  years  solid  metropolitan 
U.S.  experience. 

Sound,  seasoned,  creative. 

I  Box  4412,  Editor  A  Publisher. 


AAAFEATURE  writer  and 
all-around  newt  reporter.  Over 
2  years  experience.  References. 
Samples.  Box  4428,  Editor  A 
Publisher. 


UN  COVERAGE:  Reporter  there  seeks 
free-lance  assignments  re  United  Na¬ 
tions  assembly  developments  ;  personal¬ 
ities  :  UNICEF.  FAO  activities,  etc. 
Box  4441,  Editor  A  Publisher. 

COLUMNIST  -  FEATURE  WRITER 
now  with  metropolitan  daily  wants 
challenging  writing  or  editing  job  on 
newspaper  or  magazine,  in  TV-radio 
or  indu.stry.  Wide  background  in  15 
years  in  field,  8  on  dailies.  Past  daily 
jobs :  Wire  ^itor,  copy  desk,  rewrite. 
Know  makeup-layout.  Edited  mag¬ 
azine.  Young  family  man.  Can't 
switch  for  less  than  $9,000  a  year.  Box 
4529,  Editor  A  Publisher. 

EXPERIENCED  ~N  ^W  S  W  O  M  .4~N 
leaves  on  3^  month  Euro|>ean  trip 
November  10.  Interested  in  free-lance 
assignments.  Box  4534,  Editor  A  Pub¬ 
lisher.  _ 

NEWS  EDITOR,  small  daily.  Married. 
SO,  three  years  experience.  Missouri 
graduate.  Strr.ng  on  local  news,  gfsid 
writer.  New  England  preferably,  hut 
anywhere  eonsidered.  Box  4530.  Edi¬ 
tor  A  Publisher. 


PAGE  ONE  FOREIGN  CORRB- 
SPONDENT,  LAST  ASSIGNMENT 
TWO  YEARS  HEADING  MOSCOW 
BUREAU.  12  YEARS  WIRESERV- 
ICE.  NEWSPAPER.  MAGAZINE  EX¬ 
PERIENCE  US  AND  EUROPE.  NOW 
COMPLETING  LEAVE.  AVAILABLl 
HANDLE  BIGGEST  POSTELECTION 
RUNNING  STORY— EITHER  INTER¬ 
PRETERS  AND  BACKGROUNDERS 
OR  SPOT  COVERAGE  FROM 
ABROAD.  BOX  4442,  EDITOR  AND 
PUBLISHER. 


WOMAN  REPORTER  -  EDITOR  Mcka 
newspaper  or  magazine  position ;  wids 
experience  in  features,  intervisws. 
general  news,  travel,  also  adminlstrse 
tion ;  former  Washington  eorrespondant 
now  Florida  residsnt.  Highest  refers 
ences.  Box  4407,  Editor  A  Publisher, 


PERraemON  is  a  goal  that  can’t  be 
reached.  Ten  years  work  has  developed 
imaginative  editor,  punchy  newswriter, 
but  not  one  satisfied  that  he  has  hit 
quality  peak  and  can  coast.  Will  spend 
30-40  more  years  trying  for  better 
stories  and  headlines  —  and  the  last 
won’t  be  good  enough.  Now  city  editor 
25.000  pa|>er,  with  9  reporters.  Married, 
35,  BJ.  Prefer  Southwest.  .Any  level 
editing  job,  or  writing.  Box  4502. 
Editor  A  Publisher. 

SPORTS  EDITOR.  85.  free  to  travel, 
now  employed  60,000  daily,  wants  to 
make  change  by  January  15.  BS  in 
journalism,  thorough  experience  all 
phases,  make-up,  column.  radio-TV, 
o|>eration  setup.  Excellent  references. 
Wants  to  work  In  live  sports  city  — 
anywhere !  $135  minimum.  Resume, 

photo  on  re<iuest.  Box  4537.  Fslitor  A 
Publisher. 

WANT  TO  THROW  AWAY  your 
boilerplate?  Weekly  news  etiitor  wants 
paper  with  lots  of  room  for  local  news. 
Chart  Areas  4.  11  and  12.  Bo.x  4526, 
Editor  A  Publisher. 

AMHERST  COLLEGE  student  graduat¬ 
ing  January,  1967,  seeks  beginning 
reiKirtorial  job.  Extensive  family  news- 
pai>er  background.  College  journalism 
experience.  References.  Write  Dick  Pol¬ 
iak.  62  Boltwood  Ave..  Amherst,  Mass. 


Mechanical 


PRODUCTION  MANAGER 

Thorough  knowledge  all  department*. 
Top-flight  mechanical  man  with  proven 
ability.  Excellent  background  and  repo- 
tatioD  as  leader  and  organizer.  Can 
furnish  top  refereneea.  Box  4S14,  Edi¬ 
tor  A  Publisher. _ _ 

(OMPOSING  ROOM  hUREMAN  for 
daily  ne\vspai>er.  Ability  to  handle  and 
suiervise  men.  Young.  34.  Aggressive 
15  years  exierience  on  large  metro- 
isditiin  daily.  University  Graduate. 
Union.  Prefer  employment  West  Coast 
cities.  Box  4535,  Editor  &  Publisher. 

I  WANT  to  contact  a  Publisher  who 
nee<ls  a  conscientious  capable  man  to 
run  his  mechanical  departments  effi¬ 
ciently.  Exiierienced  in  color.  Box 
4544.  Editor  A  Publisher. 


_ Photography _ 

PRESS  PHOTOGRAPHER  Exierienced, 
photojouinalism  ^rraduate*  sinsrle.  27* 
Vet.  Complete  SO,  Car.  NPPA  member. 
Kf'sume  fumijdied.  JH.\.  Bix  7277, 
PhfK*ni.x,  Arizona. 


Promotion — Public  Relations 


PRESS  RELA’nONS  MAN— Top-flight 
experience  with  publicity  for  all  madia 
in  organization,  government,  commun¬ 
ity  and  industrial  matters.  Immediata- 
ly  available.  Box  4S09,  Editor  A  Pnb- 
Usher. 
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Shop  Talk  at  Thirty 

Bj  Robert  U.  Brown 

Havana,  Cuba  tring  these  sessions  tried  to 
As  WAS  anticipated,  this  12th  establish  some  connection  be- 
assembly  of  the  Inter-American  tween  the  presence  of  so  many 
Press  Association  has  produced  newspapermen  and  the  assassi- 
many  surprises,  some  of  them  nation  Saturday  night  in  a 
of  the  comic  opera  variety,  night  club  of  Col.  Antonio 
However,  no  one  expected  blood  Blanco  Rico,  head  of  military 
would  be  spilled  here.  intelligence  for  the  Cuban 

With  several  hundred  news-  army.  Again,  it  was  thought, 
papermen  attending  from  all  nn  attempt  by  anti- 

over  the  Western  Hemisphere,  Batista  forces  to  embarrass  his 
the  propaganda  value  has  not  government  before  the  press  of 
been  overlooked  by  those  who  hemisphere, 
believe  they  might  have  some-  The  excitement  increased,  as 
thing  to  gain  by  embarrassing  the  certainty  that  the  lAPA 
either  the  lAPA  or  the  Cuban  conference  was  being  used  to 
government.  The  fact  that  the  focus  attention  on  Cuba,  when 
Cuban  revolutionaries,  with  or  uine  men  took  over  the  Haitian 
without  outside  instigation.  Embassy  Monday  and  were  sub- 
would  take  advantage  of  the  sequently  liquidated  by  Cuban 
situation  was  not  fully  realized,  police.  The  Havana  Chief  of 
The  opening  meeting  of  the  Police  and  some  of  his  aides 
board  of  directors  on  Friday  were  critically  wounded  in  the 
and  Saturday,  Oct.  26,  27,  at  battle. 

the  Hotel  Rosario  de  Hornedo  Subsequently,  police  patrols 
was  well  guarded  by  policemen  were  increased  noticeably  in 
in  plain  clothes  checking  ere-  downtown  Havana,  traffic  and 
dentials  at  the  door  and  also  by  shoppers  decreased,  but  Presi- 
an  ever-present  squad  car  of  dent  Batista  announced  he 
policemen  outside  of  the  hotel,  would  not  suspend  civil  rights 
This  was  to  guard  against  any  for  the  time  being.  He  did, 
overt  acts  by  sympathizeis  of  however,  call  off  a  planned  re- 
the  dictators  Trujillo  of  Santo  ception  at  the  National  Palace 
Domingo  and  Rojas  Pinilla  of  for  lAPA  members.  The  Mayor 
'Colombia  who  were  expected  to  of  Havana  did  likewise, 
create  some  incidents.  *  ♦  ♦ 

A  few  top  officers  of  lAPA,  As  chairman  of  the  commit- 
including  President  James  G.  tee  on  freedom  of  the  press,  Mr. 
Stahlman  of  the  Nashville  Ban-  Dubois  met  with  others  of  his 
ner,  and  Jules  Dubois  of  the  committee  prior  to  the  board  of 
Chicago  Tribune,  who  is  chair-  directors  meeting.  On  Thursday, 
man  of  the  committee  on  free-  Oct.  25,  Ramon  Marrero,  editor 
dom  of  the  press,  were  pro-  of  La  Nacion,  Ciudad  Trujillo, 
vided  with  personal  bodyguards  appeared  before  the  tribunal, 
by  the  Cuban  government.  Mr.  He  has  been  writing  in  that 
Dubois’  bodyguard  was  in-  newspaper  repeatedly  in  recent 
creased  after  he  was  challenged  weeks  that  Mr.  Dubois  is  a 
to  a  duel  by  a  Trujillo  sup-  communist.  When  he  held  out 
porter.  his  hand  to  shake  hands  with 

The  convention  opened,  also,  Mr.  Dubois  the  latter  declined, 
amid  gossip  that  former  Cuban  Shortly  thereafter,  Mr.  Marre- 
president,  Prio  Socorras,  was  ro  asserted  he  had  been  in¬ 
preparing  to  launch  an  invasion  suited  and  challenged  Mr. 
of  the  island  from  Mexico  in  Dubois  to  a  duel.  He  is  reported 
order  to  oust  President  Batista,  to  have  said  that  the  only  coun- 
In  view  of  the  fact  that  every-  try  left  in  this  hemisphere 
one  including  the  Cuban  govern-  where  dueling  is  permitted  is 
ment  seemed  to  know  all  about  Uruguay  and  he  challenged  Mr. 
Prio’s  plans,  including  his  Dubois  to  meet  him  in  Monte¬ 
landing  sites,  there  seemed  lit-  video  in  30  days.  He  said  his 
tie  likelihood  that  it  would  be  seconds  would  call, 
attempted.  However,  it  would  Actually,  although  dueling  is 
have  been  the  best  reported  in-  not  legal  in  Cuba  there  is  no 
vasion  or  revolution  in  Latin  attempt  to  prohibit  it  and  ar- 
American  history  if  it  devel-  rangements  can  be  made.  Cuban 
oped,  which  was  probably  what  residents  advise  that  duels  can 
Prio  was  aiming  for.  He  did  be  and  are  conducted  in  several 
succeed  in  creating  conversa-  of  the  fencing  clubs,  or  if 
tion  and  some  excitement  at  pistols  are  preferred  dhe  spot 
the  convention.  must  be  outside  of  the  city 

Foreign  correspondents  cov-  limits. 


Nov.  8-10 — National  Editorial  Association,  Fall  meeting,  Congrae 
Hotel,  Chicago. 

Nov.  9 — Better  Newspaper  Institute,  New  Jersey  Press  Assocls- 
tion.  35th  annual,  Rutgers  University.  New  Brunswick,  N.  J. 

Nov.  11-13 — Texas  Circulation  Managers  Association,  annual  matt 
ing,  Statler  Hotel,  Dallas,  Tax. 

Nov.  12 — National  Association  of  Real  Estate  Editors,  annua 
meeting.  Sheraton-Jeffarson  Hotel,  St.  Louis,  Mo. 

Nov,  14-17 — National  Conference  of  Editorial  Writers,  annua 
convention.  Hotel  Nicolet,  Minneapolis,  Minn. 

Nov.  14-17 — Associated  Press  Managing  Editors  Association,  an¬ 
nual  meeting.  Hotel  Warwick,  Philadelphia,  Pa. 

Nov.  IS— Reunion  of  American  Press  Institute  seminar  managinq 
editors,  breakfast,  Warwick  Hotel,  Philadelphia,  Pa. 

Nov.  15-17 — Southern  Newspaper  Publishers  Association,  annua' 
convention,  Boca  Raton  Hotel  and  Club,  Boca  Raton,  Ra. 

Nov.  16 — United  Press  Newspaper  Editors  of  Massachusetts,  maat- 
ing,  Somerset  Hotel,  Boston. 

Nov.  17-18 — Oklahoma  Press  Association  Ad  Clinic,  Biltmon 
Hotel,  Oklahonma  City,  Okla. 

Nov.  25-27 — National  Newspaper  Promotion  Association,  Centra' 
Regional  convention,  Drake  Hotel,  Chicago. 

Nov.  26-28 — Public  Relations  Society  of  America,  9th  nations 
public  relations  conference.  Hotel  Schroeder,  Milwaukee,  Wis. 

Nov.  27-28 — American  Association  of  Advertising  Agencies,  East 
ern  Region  annual  conference.  Hotel  Roosevelt.  New  York. 

Nov.  28-Dec.  I— Si  gma  Delta  Chi,  national  convention,  Browr 
Hotel,  Louisville,  Ky. 

Nov.  30-Doc.  I — California  Press  Association,  annual  businae 
meeting,  San  Francisco. 

Dec.  3-14— American  Press  Institute,  City  Editors  Seminar,  Colum¬ 
bia  University,  New  York  City. 

Dec.  7-8 — New  England  Society  of  Newspaper  Editors,  annua' 
Convention,  Parker  House,  Boston. 

(1957) 

Jan.  7-18 — American  Press  Institute,  Circulation  Managers  Semi¬ 
nar,  Columibia  University,  New  York. 

Jan.  18-19 — New  Mexico  Press  Association,  winter  convention,  B 
Paso.  Texas. 

Jan.  2t-Feb.  I — American  Press  Institute,  Publishers.  Editors,  and 
Chief  News  Executives  Seminar  (tor  newspapers  under  50,000 
circulation),  Columbia  University,  New  York. 

Jan.  27-29 — New  York  State  Society  of  Newspaper  Editors,  winter 
meeting,  Sheraton  Hotel,  Rochester,  N.  Y. 

On  Saturday  afternoon  after  el  Zurita,  co-editor  of  Novidad$t 
the  close  of  the  directors  meet-  of  Managua,  Nicaragua,  and 
ing,  Mr.  Dubois  was  presented  Jose  Rija,  a  lawyer  for  La  Na- 
with  the  formal  challenge  writ-  cion  of  Ciudad  Trujillo, 
ten  on  Western  Union  copy  pa-  Mr.  Dubois  presented  them  to 
per.  Mr.  Marrero’s  seconds  who  his  seconds:  Guillermo  Martina 
presented  themselves  are  Manu-  (Continued  on  page  79) 
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"No  other  straight  matter  machine  can  match 

the  COMET'S  speed" 


Albert  Nibling,  Editor  and  General  Manager 
Sherman  Democrat 
Sherman,  Texas 

SUPERIOR  MACHINE  PERFORMANCE -  “Our  two 
tape-operated  Linotype  Comets,”  says  Albert  Nib- 
ling,  Editor  and  General  Manager  of  the  Sherman 
Democrat,  “have  been  in  almost  constant  opera¬ 
tion  during  the  past  three  years.  In  a  normal  day’s 
operation,  the  two  machines  turn  out  48  galleys 
between  them.  We  think  that’s  pretty  good,  espe¬ 
cially  since  we’re  not  trying  to  break  any  records. 
The  Comets  are  so  easy  to  keep  in  perfect  operat¬ 
ing  condition  that  maintenance  downtime  is 
almost  nonexistent.” 


''‘Our  Comets  are  fast,  dependable,  easy  to 

maintain  and  have  increased  production" 

Harry  C.  Swayne,  Superintendent 
The  Paterson  Evening  News 
Paterson,  New  Jersey 


SIMPLIFIED  MAINTENANCE -Eric 
Wadstedt,  machinist  at  The  Pater¬ 
son  Evening  News,  shows  how 
simple  and  easy  maintenance  can 
be  on  a  Comet.  Keyboard  and  as¬ 
sembler  front  swing  open  and  the 
keyrod  frame  lifts  out  as  a  unit, 
opening  the  machine  from  front 
to  back  for  speedy  lubrication 
and  inspection.  A  Comet  reduces 
maintenance  to  an  absolute  mini¬ 
mum,  produces  galley  after  gal¬ 
ley  of  type  at  the  fastest  sustained 
speeds  ever  achieved. 


Publishers,  printers,  machinists  and  operators  from 
coast  to  coast  rely  on  their  Comets  to  beat  daily  dead¬ 
lines  consistently.  That’s  because  the  dependable 
Comet  is  unrivalled  for  its  speed  and  easy  response 
with  either  manual  or  automatic  tape  operation. 


Unequalled  for  simplicity  of  design,  the  Linotype 
Comet  provides  more  accessibility,  thus  reducing 
maintenance  time  to  an  absolute  minimum. 

But  see  for  yourself  ...  get  all  the  facts  first  hand. 
Write  your  Linotype  Agency  for  complete  details. 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

Set  in  Linotype  Corona  and  membetM  of  the  Spartan  family 

Agcnciet:  Atlanta,  Baston,  Chicago,  Cleveland,  Dallas,  Los  Angeles,  New  York,  San  Francisco.  In  Canada:  Conadion  Linotype,  Limited,  Toronto,  Ontario 

LEADERSHIP 

Printed  in  U.  S.  A. 


(*  LINOTYPE 


THROUGH 


RESEARCH 


Scripps-Howard 

Ernie  Pyle  Memorial  Award 


fur  NEWSPAPER  WRITING 

dvrinpr  the  year  1956  most  nearly  exemplifying  the  style  and  craftsmanship 

of  ERNIE  PYLE  ★ 


Competition  for  $1000  cash  award  and  medallion  plaque 
open  to  newspapermen  on  all  V.  S.  newspapers. 

10a()  Entry  Deadline  .  .  .  December  I 
Submit  entries  .  .  .  clippings  or  tearsheets  of  work 
publislu'd  during  plus  bioj'raphieal  sketch  of 

candidate  to: 


ERNIE  PYLE  MEMORIAL  AWARDS 

Scripps-Howard  iXewspapers 
230  Park  Avenue,  New  York  17 


I 


